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Introduction to Amazon Ads
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Reach Your Customers (and ours) at Scale

200m+ 92m +

Vehicles in the Amazon Garage Active Amazon Accounts

AJOrbee amazon @ CognitionDigitalio



Insights for Automotive Marketers

83%

83% of Amazon shoppers
are either
cord-cutters—audiences
who switch from pay TV
subscriptions to
streaming media
services—or
cord-stackers—audiences
who subscribe to both pay
TV and streaming TV

NJOrbee

2.6

Frequent Amazon
shoppers visit an
average 2.6 car
dealerships versus only
2 for less-frequent
Amazon shoppers.

3X

Frequent Amazon
shoppers are 3 times
more likely to purchase
an electric or hybrid
vehicle compared to
less-frequent Amazon
shoppers.

amazon

63%

63% of car buyers
experienced a
life-changing event such
as a family, home, or
hobby change before
purchasing a vehicle.

@ CognitionDigital.io



Turnkey Dynamic | VIN-Specific Ads

Dynamically Match vehicles to consumers based on

their life stages and buying motives.
NELSON MAZDA Dynamic Dealer/group logo

e Filter for year, make, model audiences

Dynamic Vehicle images

e Align conquest audiences 1-1

2016 Mazda CX-9 . . o
STOGK #: 20138M Dynamic Vehicle descriptions

e Match-back sales attribution to vins

Dealer Branding/Value Proposition

$27,793 Dealer Vehicles pricing
Custom/Dynamic CTA messaging
amazon &) CognitionDigital.io
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Turnkey Dynamic | Service Ads

Dynamically match 1st party Amazon Garage

Audiences with vehicles Service ads.

e Filter inventory by year, make, model
e Acquire leads, sales, and trades
e Target based on parts & accessories purchases

on Amazon.com

NJOrbee

W Germain
-1 { Dublin

Iign;nent Special
with Purchase of 4 Tires

$99.95

Text Me This Coupon

Dynamic Dealer/group logo

Dynamic Service images

Dynamic Service descriptions
Dealer Branding/Value Proposition

Service Offer

Custom/Dynamic CTA messaging

amazon

&) CognitionDigital.io



Turnkey Dynamic | Acquisition Ads

Dynamically match 1st party Amazon Garage

Audiences with vehicles Acquisition Ads.

Dynamic Dealer/group logo

e Filter inventory by year, make, model

Dynamic Vehicle images

e Acquire leads, sales, and trades

We need your Camaro
Satex BasOnec From L8 Dynamic Vehicle descriptions

%SJZC Dealer Branding/Value Proposition

$22,588-$25,043 Geo-Specific Appraisal Value

Get Your Offer Custom/Dynamic CTA messaging

AJOrbee amazon @ CognitionDigital.io



Joint reach of Amazon
Streaming TV Ads and
Twitch

135MM

Unduplicated US monthly viewers across

Streaming TV and Twitch

16X

more than the entire population of New York City

~Jorbee amazon &) CognitionDigital.io



Extend your reach in premium apps with
Amazon Publisher Sales

Amazon Publisher Services focuses on direct integrations with the largest streaming TV publisher through

connected devices, including Fire TV, as well as on ad-supported content through Prime Video Channels

AJOrbee amazon @ CognitionDigital.io
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Streaming TV (OTT)

In order to deliver programmatic media on Amazon
Advertising Classic Chevrolet chose
Cognitiondigital.io to deliver OTT across Fire TV
devices. Cognition’s cross device website attribution
enabled Classic to track all website traffic that

viewed their TV ad and visited the website.

NJOrbee
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CLASSIC  CLASSICCHEVROLET.COM [8%

amazon
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Challenges with Reporting in
Traditional Analytics

@ CognitionDigital.io 13



Amazon Ads Traffic in GA4

X Google Analytics works best with X
Google's own advertising channels (e.g.,
Google Search Ads, Display Ads, YouTube
Ads).

X Aggregate analytics is only scratching the X
surface of optimizing for DSP advertising
where every datapoint can help quantify
optimization

NJOrbee

Google Products are not optimized to
provide comprehensive and accurate data
for campaigns running on platforms like
Amazon.

No first-party visibility, such as IP
addresses of visitors, and linking visitors
to their first-party cookie IDs including
Householding

&) CognitionDigital.io
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Amazon Ads Traffic in GA4

. 8 . " 1
N Try searching “Pageviews in last 30 days' A a
.00 Analytics 1. Modern Nissan of Lake N... - QR 98500 Y v o :
A Home All Traffic @ B save Y EXPORT < SHARE ' EDIT (&) INSIGHTS
Customization ALL » SOURCE / MEDIUM: Amazon DSP US / display + Dec 1,2022 - Dec 31, 2022
REPORTS ;\95955;35 +Add Segment
®© Realtime
Explorer
2 Audience
Summary SiteUsage GoalSet2 GoalSet3 GoalSet4 Ecommerce
© >+ Acquisition
Users ~ | VS. Selectametric Day Week Month 24 o%
Overview
® Users
~ All Traffic
60
Channels
Treemaps 4o
Source/Medium 20
Referrals
Dec3 Dec5 Dec7 Dec9 Dec 11 Dec 13 Dec 15 Dec 17 Dec 19 Dec 21 Dec 23 Dec 25 Dec 27 Dec 29 Dec 31
» Google Ads .
» Search Console Primary Dimension: Source / Medium  Other
> Social Secondary dimension v | Sort Type:  Default + Q advanced B @ T | T
» Campaigns
Acquisition Behavior Conversions eCommerce ~
Behavior Source / Medium
Pages/Session  Avg. SessionDuration  Ecommerce Conversion  Transactions
. Users ¥ NewUsers Sessions Bounce Rate Rat Revenue
M Conversions b
815 815 815 99.39% 1.00 <00:00:01 0.00% 0 $0.00
otal: 4.75 ) Te ) T 3 vg for View vg for View: 2. vg for View 2. View: 0.0 o Total: 0.00
¢ ‘ 22,54 ( 50.84 ).99%) ) ) (
(J 1. AmazonDSP US / display 815(100.00%) 815(100.0 815(100.0¢ 99.39% 1.00 <00:00:01 0.00% 0 $0.00 (o
Showrows: 10 | Goto: 1 1-1of1 | € >
This report was generated on 4/11/23 at 5:46:59PM - Refresh Report

@ CognitionDigital.io
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Campaign Analysis and Visit Drilldown

Source / Medium®

Total Visitors®

Total Visits v ®

Vehicle Views

Avg. Vehicle Views per Visitor®

New Visit Rate®

Returning Visit Rate

L 587 614 107 0.18 95.4 % 4.6 %
CognitionDigital
display 51.5% 49.6 % A 61.3% 35% 327.3%
Campaign® Total Visitors® Total Visits v @ Vehicle Views Avg. Vehicle Views per Visitor New Visit Rate® Returning Visit Rate
) )
1074355565 495 495 0 0.00 100.0 % 0.0%
CognitionDigital / display 488 % 48.9 % 100.0 % 100.0 % 01% 100.0 %
[o) 0,
Campaign ID ——— 1074355565 [1087081175_1074201060 22 37 34 1.55 62.2% 37.8%
CognitionDigtal / display 48.0 % 100.0 % 100.0 % 223% 89.2%
o) 0,
Ad (Creative) ID ——————+674355565}1087081174}1074201060 6 10 8 1.33 60.0 % 40.0 %
CognitionDigital / display 20.0 % 100.0 % 100.0 % 66.7 % 40.0% -%
. 6 7 85.7 % 14.3 %
Audience ID ———————1674355565-1087081160/1074201060 5 0.83 0 o
CognitionDigital / display 16.7 % 16.7 % -~ %
2 o) )
1074355565_1087081183_1074201059 7 8 4.00 28.6% 71.4%
CognitionDigital / display 250.0 % 700.0% 700.0 % 71.4% -%

<

NJOrbee
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Campaign Analysis Raw Data

Visits Drilldown Details

T D D

Source
Cognitiondigital
CognitionDigital
Cognitionbigttal
CognitionDigital
CognitionDigital
CognitionDigital
Cognitionbigtal
CognitionDigital
Cognitionbigital
CognitionDigital
Cognitiondigital
Cognitiondigtal
CognitionDigital
Cognitionbigtal
Cognitionbigital
CognitionDigital
CognitionDigital
CognitionDigital
CognitionDigital
CognitionDigital
CognitionDigital
Cognitiondigtal
CognitionDigttal
CognitionDigtal
Cognitiondigtal
Cognitionbigtal
CognitionDigital

CognitionDigital

Medium
display
display
display
display
display
display
display
display
display
display
display
display
display
display
display
display
display
display
display
display
display
display
display
display
display
display
display
display

Campaign
1074355565_1087081175_1074201060
1074355565_1087081183_1074201059
1074355565_1087081174_1074201060
1074355565_1087081186_1074201059
1074355565.1087081175.1074201060
1074355565.1087081175.1074201060
1074355565_1087081175.1074201060
1074355565_1087081166_1074201060
1074355565_1087081160_1074201060
1074355565_1087081175_1074201060
1074355565
1074355565
1074355565
1074355565
1074355565
1074355565
1074355565
1074355565
1074355565
1074355565.1087081175.1074201060
1074355565_1087081168_1074201060
1074355565
1074355565
1074355565
1074355565
1074355565
1074355565
1074355565

Visitor Id
db4d7403-4df4-475e-bbeb-5477ebbedo00
54f8e368-C507-4201-388-60b450104544
353003fb-a%6a-46e2-2150-65a56b70€30
91682116-8603-4330-2800-141d01618208
32205007-6€10-4165-05-0821ceb04f43
57€8870-80c6-432-33d1-acad9815b90a
0f266ce0-d78d-4560-0129-6c5539cSbdd
85803907-25a3-4211-3284-45025€717695
03727180-d592-4121-1ed8-2ee9d37c8tba
00c2cfae-6917-4818-120.9187d0fee0es
03128540-8451-4443-134c-34b1bC072036
02314211-8eb3-4c1c-0430-4171253¢7ad
032a335c-0ded-4736-162 be17448e9ace
0ac8a0f4-7201-4715-30fc-53a3fedd144d
00058213-44a2-48c7-362c-€3f 1ddbe17e6.
00334120-862¢-47fa-0108-696eb4e7d801
0280f207-c410-46b7-063b-ba07cbb82199
06addd97-e8ag-4c0f-06e9-57843921209
062dcdas-de9d-44d0-3d36-79060651438a
014b607f-6e12-4516-2361-508697adb9af
074825c1-4180-42fa- 3aec-237e610a66€1
081e4133-2390-440e-2167-0cc02019b9d3
0873fbed-67cd-410c-2027-4227€3177808
098759c1-4186-434b-0¢24-761463844247
0996e168-9914-4826-216a-198657cd133
09079017-6b8-42¢8-208c-9e6b5685291a
0a1fbfa0-945c-43d11220-303fd72f119d
0a7f0492-ee53-4311-057c-98028e4fc204

Isp
HOTnet

Comcast Cable
Spectrum

Spectrum

Comporium

Spectrum

Spectrum

ATRT Intemet Services
Spectrum

Advertising Distribution Supplies Sl
Oath Holdings
Amazoncom
Amazoncom
Amazoncom

Qath Holdings

Oath Holdings

Oath Holdings
Amazon.com

Oath Holdings

Spectrum

Tera-byte Dot Com

Oath Holdings

Oath Holdings

Level 3 Communications
Amazoncom
Amazon.com

Level 3 Communications

Amazon.com

Browser
Opera
Chrome
Edge
Edge
safari
Edge
Chrome
Edge
Chrome
safari
Chrome
chrome
Chrome
Chrome
Chrome
Chrome
Chrome
Chrome
Chrome
WebKit
Chrome
Chrome
Chrome
Chrome
Chrome
Chrome
Edge

Chrome

Browser Version
95000
110000
110.0.1567.57
1100.1587.50
1561
111.0.1661.54
110000
110.0.1567.63
111000
1561
£8.0.4324.96
88.0.4324.96
88.0.4324.96
88.0.4324.96
88.0.4324.96
88.0.4324.96
88.0.4324.96
88.0.4324.96
880432496
605115
96.0.4664.110
88.0.4324.96
88.0.4324.96
71.03578.98
88.0.4324.96
88.0.4324.96
960105453
88.0.4324.96

Campaign Id
24826105-213c-4b0-8ecd-CADS50E8905
aff092a6-6208-4504-3€53-066512081140
4987550-€745-47¢7-9329-11611243a8c3
34019140-9ac0-4b5e-2096-95¢199339cae.
248261d5-2f3c-4db0-8ecd-c4D55088905
24826d5-213c-40b0-8ecd-c4b550188905
248261d5-2{3c-4db0-8ecd-c4b55088905
6a666ace-0bBC-4e69-bf68-ab29cdde3bbs
€7728eda-8690-4a72-2956-634712876ce5.
'24826105-2f3c-4b0-8ecd-c4bS50E8905
833033a1-4822-4158-8785.0cb022911493
833033af-4822-4158-8785.9cb922911493
833033af 4824158 8785.0cb02291493
833033a1-4822-4158-8785.9c0922911493
8330330f-4820-4158-8785.9c0922911493
833033af-4820-4158-8785.9cb922911493
833d33af-4820-4158-8785.9cb92291f493
833033af-4822-4158-8785.9cb92291f493
8334330f-4820-4158-8785.9cb922911493
24826105-23c-4db0-8ecd-c4b550(88905
26chfc00-72b5-4284-85b5-847e5e28cfad.
833033af-4822-4158-8785.9cb922911493
833033af-4822-4158-8785.9c0922911493
833033af-4822-4158-8785.9c092291f493
833033a1-4822-4158-8785.9c0922911493
83303301-4820-4158-8785 900922911493
833033af-4820-4158-8785.9cb92291f493

833033af-4822-4158-8785.9cb92291f493

Visit Count

Visitor Count

NJOrbee

Excel

Google Sheets

& Database

CognitionDigital.io
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Limited Attribution Models

Ryan Everson - - 2nd + Follow <--
40 Under 40 - Director of Digital Innovation & Strategy f...

5h- ®
X Google Strikes Again: Say Goodbye to Four Attribution Models in Google
Ads

"\ This follows a continued trend of Google taking away control from
advertisers and forcing them to trust Google's Al and automation.

. As someone who believes in giving advertisers the power of choice, | feel

it's important to have the option to manually optimize campaigns when it
makes sense.

Fi rSt-p a rty Att ri b Ut i O n M Od e I S a re esse nt i a | i n 2 So, which attribution model are you most bummed about losing?
O pti m iZi n g a dve rt i S i n g Ca m p a i g n S . @ For me, it will be position-based attribution. It balances the importance of

the first click that got them in the door and the last click that sealed the deal.

#GoogleAds #AttributionModels

Utilizing all of a dealership’s first-party data to look at

touch points to better report on attribution. ; ,MI x M

Last Click ime Decay Linear

Position-Based First Click Data-driven

NJOrbee &) CognitionDigital.io .



Cognition Digital 10 & Orbee Integration

~Jorbee @ cognitionDigital.io 19



Expanding Click Through Data

L4 Source / Medium Reporting ) .

\4 Campaign Level Reporting

o Down to the individual ad ID to
evaluate which creative and
messaging is driving clicks,
conversions, etc.

~JOorbee &) CognitionDigital.io 20



Debugging Capabilities

IP-Address Level Identification

User Agents

Debugging bot traffic

@ CognitionDigital.io
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Day Parting Streaming TV Ads

Understanding the connection
between ad exposure and web traffic

amazon C{‘) CognitionDigital.io 99

NJOrbee



What is Coming?

Segmenting Amazon Ads Traffic ® = —
af-
Identify and segment the users that come from
Amazon to customize their experience.
[
© R —

~JOorbee &) CognitionDigital.io 93
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The Power of Amazon Ads and
Accurate Metrics

~Jorbee @ cognitionDigital.io 24



Dealer Amazon Ads Success Stories

NISSAN OF BOWIE @LAS)SEG

\_ 4 CHEVROLET

AJOrbee amazon @ CognitionDigitalio .



Dynamic Ads | VIN-Specific Ads

In market Customers

Conquest Owners from Amazon Your Garage
ownership data

O Interest and life stage contextual data for pertinent
models (i.e. minivans for growing families, etc)

(H

Average 81 conversion per month
$30 per lead

(H

NJOrbee

2023
Toyota _—
4Runner
STOCK #: 16N2127
e _—
i,
$45,184 [ —
VIEW INVENTORY I
amazon

Dynamic Dealer/group
logo

Dynamic Vehicle
images

Dynamic Vehicle
descriptions

Dealer Branding/Value
Proposition

Dealer Vehicles pricing

Custom/Dynamic CTA messaging

&) CognitionDigital.io 26



Dynamic Ads | Service Ads

Dynamically match 1st party Amazon Garage Audiences with Dynamic

. . N —
vehicle Service ads. L ssa crscuns Dealer/group logo
O Filter inventory by year, make, model 5%’ 232;'0 Service

O Acquire leads, sales, and trades
O  Target based on parts & accessories purchases on
Amazon.com

Dynamic Service

Multi-Point Insbectiov descri ptl ons
cf:,?;ﬁfn‘ﬂ'{:’,yf Dealer Branding/Value

Proposition Buy3E
Get 1 for $1

Service Offer

25 net new ROs (Customers that had never been to the _
Custom/Dynamic CTA gy
store) messaqi ===
ging
$80 cost per RO

$345 average gross per service RO return of $8636

(I I O

122 additional VDP visits per month from a service ad

AJOrbee amazon @ CognitionDigitalio



Certified Vehicle Sales

d  Conquest and current Owners from Amazon Your 2020 GMC Savana 2500
Garage ownership data

O Interest and life stage contextual data for pertinent = STOCK #: CUP4100
models ‘ '

ERTIFIED
PRE-OWNED

= (§)) SMc

300 leads in 3 month period
$10 per lead

67 vehicles sold

$46.90 cost per sold

oo

amazon C{‘) CognitionDigital.io

NJOrbee 28



Streaming TV (OTT)

Average of 308 Website visits per month

$16.21 per site visit. scawhow | CIASSIC ~CLASSICCHEVROLET.CoM [0

Average 58 trade in forms completed per month

L0 d

$112 per Acquisition lead.

AJOrbee amazon @ CognitionDigitalio
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Q&A Session + Prize Giveaway

~Jorbee @ cognitionDigital.io 30



Answer to Win

Remember back through the webinar to answer the
question on the next slide!

First person to answer the question, wins a MiiR
200z Hot/Cold Tumbler!

NJOrbee

NJorbee

s e —
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Fill in the Blank

Orbee’s integration with CognitionDigital expanded how much data
from click-throughs can be pulled into reports such as source,
medium, campaign and ___ ID data

~Jorbee @ cognitionDigital.io 32



Get Started!

orbee.com

cognitiondigital.io

NJOrbee
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Contact Orbee: sales@orbee.com

Contact Cognition Digital: sales@cognitiondigital.io

88



