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Questions? Comments?
Type them in the questions box!



PRIZE ALERT!
Stay tuned to win later in the 
broadcast.

Win a 20oz hot-or-cold MiiR Tumbler!
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Agenda

❏ Customer Data Platforms

❏ Identities

❏ Journeys

❏ Segmentation

❏ Activation

❏ Personalization



Customer Data Platforms



Businesses that effectively 
leverage CDPs can increase 
customer lifetime value by up 
to 30%
(source: McKinsey)



What is a CDP?

A Customer Data Platform (CDP) is a 
software solution that consolidates and 
unifies customer data from multiple sources.



Identities



Unique First-Party IDs

❏ Every user gets a unique first-party ID

❏ ID numbers persist throughout the 
customer journey

❏ Omni-device identity resolution 
capabilities are essential



Cross-Device and Cross-Domain ID Linking

❏ Linking IDs between devices for a 
seamless experience

❏ Ensuring cross-device tracking and 
personalization



Journeys



Data-Driven Customer Journeys

❏ Customer journeys based on user data 
and behaviors

❏ Orbee's APIs and SDKs for seamless 
integration.



Integrated Journeys

❏ Integration with partners like Dealer 
eProcess and their APIs

❏ Dynamic journey creation through API 
integration

❏ Touchpoints happen on every 
component on your properties



Segmentation



In-Depth Behavioral Analysis

❏ Analyzing customer behaviors in 
real-time

❏ Using data to identify patterns and 
preferences

❏ Comprehensive view of customer 
interactions



Shopper Segmentation Strategies

❏ Grouping customers with similar 
behaviors and preferences

❏ Utilizing segmentation for targeted 
marketing campaigns

❏ Enhancing customer engagement and 
retention



Activation



Personalized Advertising Activation

❏ Applying personalization and 
segmentation to advertising offerings

❏ Omni-channel continuity in messaging



Consistent Messaging Across Channels

❏ Companies with strong omni-channel 
customer engagement strategies retain 
an average of 89% of their customers, 
compared to 33% for companies with 
weak omni-channel strategies 
(Aberdeen Group).



Personalization



Website Personalization

❏ Using segmented data for website 
personalization

❏ Tailored recommendations and next 
steps for users



Enhanced User Experience

❏ Adapting website elements based on 
Orbee's SDK and API and user segments

❏ Enhanced user experience through 
personalization



You Have To Make It 
Personal!



Different 
shoppers with 
different needs 
come to your 
website every 
single day…

I need a truck to haul 
my new fishing boat

Safety and cargo space 
are our main concerns

I need something 
affordable with good 

gas mileage



…but they’re 
all met with 
the exact 
same website 
experience.



Would You Let 
This Happen 
In Your 
Showroom?

I need a truck to haul 
my new fishing boat

I Think You’re Going to 
Love This Coupe!



Your Shoppers Demand A 
Personalized Experience



71% of consumers expect companies to 
deliver personalized interactions. 76% get 

frustrated when this doesn’t happen.

https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/the-value-of-getting-personalization-right-or-wrong-is-multiplying



Companies that excel at personalization 
generate 40% more revenue from those 

activities than average players.

The value of getting personalization right—or wrong—is multiplying, McKinsey and Company, Nov. 12th 2021 



62% of consumers say a brand will lose 
their trust if they deliver an 

non-personalized experience, up from
45% in 2021.

State of Personalization 2022, Twilio



Over 80%1 of consumers say that trust is 
a key factor in their buying decisions…for 

car buyers, that number jumps to over 
90%2

1 https://hbr.org/2022/06/3-ways-marketers-can-earn-and-keep-customer-trust 
2 Marchex 2021 Automotive Buyer Study



A Truly 
Custom 
Experience



“If we have 4.5 million 
customers, we shouldn’t have 
one store. We should have 4.5 

million stores.”
Jeff Bezos, 1998



Inventory Data/Updates

Lead Forms

Customer 
Profile in 
the CDP Chat Engagement

Trade-In Quotes

Website Activity by Digital ID



Engagement w/ Digital Marketing

Phone Calls w/ Dealership

Texts and Chats

Service Schedules

3rd Party Site Visits

Amazon Shopping Data

Customer 
Profile in 
the CDP



User 1

Tends to engage 
with banners

User 2

Payment based 
shopper

User 3

Features based 
shopper



Homepage - Other Elements

Shopper ID’d as a Tech/Feature Based Car Buyer Shopper ID’d as a SUV Buyer

https://docs.google.com/file/d/1kIyPt-ZBNe_fdYpPeChNS-1ezQ4Fj5HM/preview
https://docs.google.com/file/d/1PbT7OIZ42p54RVn9yutNhl7iU04DClG_/preview


Pre-Selected Vehicle 
Features

Custom Sorted Filters

★ Trade In Value added to Math Box
★ Conditional Offers added to Math Box

Dynamic CTAs

Previously Viewed Vehicles

Custom Engagement Tools



★ Trade In Value added to Math Box
★ Conditional Offers added to Math Box

Dynamic CTAs

Custom Engagement Tools

★ Full integration with your Digital Retailing tool
★ Customized payments based on past site data 

and/or DMS data

Sorted to preferred features



Group 
Sites 
Share 
Data

SITE A

SITE B

SITE C

SITE D

SITE E

SITE F



SITE A

Session Data:

● Viewed SUVs

● Selected Apple Carplay, Heated Seats, Sunroof

● Selected Black and Silver vehicles

● Searched within $500-$700 Payment Range

SITE C

Upon Visit, Site Displays:

● SUVs with Apple Carplay, Heated Seats, Sunroof 
in Black and Silver

● Sorts those vehicles that land within $500-$700 
Payment Range to the top of the SRP



Achieve Digital Bliss 

1. Give your customers the personalized experience 
they’ve been looking for

2. Completely integrate all digital tools into one powerful 
solution

3. Save time and money by only having to deal with one 
provider



Let’s Take A Poll!



READY TO WIN?



Ask the Experts
Atul Patel
Co-Founder & CEO | Orbee
atul.patel@orbee.com

Gino Cipperoni
CRO | Dealer eProcess
gino@dealereprocess.com



Orbee’s Upcoming Events

Digital Dealer Tampa
Visit us at Booth #131

DMSC 2023
Keynote: Sunday, May 21st at 4:30pm

Identity Resolution Is the Foundation of CDPs

Brave New Worlds 2023
Keynote: Thursday, June 8th, 2023 

GREETINGS FROM 2033: EXPLORING THE 
FUTURE OF CONNECTED MEDIA

Canada’s Used Car Week
Keynote: Monday, June 12th @ 4:30pm  

DIY with APIs



Please Take Our Survey



dealereprocess.com/webinars



DEP’s Upcoming Events



Thank You.
877.551.2555
dealereprocess.com


