
Case study



Mellin is an Italian brand within Danone’s early-life nutrition portfolio, specializing in infant 
formula and baby food products designed to support babies’ growth and nutritional needs 
from infancy through early childhood. Its product range includes milk formulas, baby 
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In a trust-driven category like early-life 
nutrition, personalization is key.

With Fanplayr, we’ve been able to create more 
relevant and seamless experiences for parents, 
supporting both engagement and commercial 
performance.

https://www.fanplayr.com/contact-us



