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BlackMatter Creative is a full-service creative agency that specializes in evolving 
and growing businesses through insightful, creative solutions that clarify their 
message to eliminate confusion and connect with customers. 

About BlackMatter.

à	Motion Design

à	Environmental Graphics

à	Wayfinding

à	Photography

à	Illustration

Our capabilities include:
à	Strategy

à	Branding

à	Graphic Design

à	Advertising

à	Web Design
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About BlackMatter.
Paul Woodard President & Creative Director

Paul Woodard is the founder of BlackMatter Creative and brings more than 18 
years of creative intelligence and design thinking to BlackMatter Creative’s clients. 
His strong creative vision and ability to understand and effectively communicate 
complex ideas are the basis for his approach to design and brand development. 
That, plus his natural curiosity for design solutions and unique outlook helps 
originate innovative, individualized designs.

Paul’s expertise includes all aspects of design from complex brand systems 
including logos, correspondence, graphic style guides, marketing materials 
and strategy to advertising campaigns, responsive websites and large scale 
environmental graphics.

Jessica Lytle Account Manager

Jessica joined the BlackMatter Creative team in 2021 and brings with her more 
than 17 years of project and account management experience. She cut her teeth 
working for ad agencies throughout Dallas and Oklahoma on brand campaigns, 
both locally and nationally. Jessica is passionate about understanding our clients 
vision and working collaboratively to discover the most effective and efficient way 
to communicate their story. She keeps our projects as organized as her desk and is 
the first one to offer a pun in any given situation — whether asked for or not.

Ben Gennetay Senior Designer

Hailing all the way from Strasbourg, France, Ben is a man of many talents. From 
logos to brochures, print to animation, he can — and has — done it all. For him, 
the best thing about design is the fact that it is an ever-changing art form. Trends 
come and go, software evolves and coding languages change, but for Ben, one 
thing remains the same: discovering a client’s passion and translating it into art.
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Strategy and Research

Because great design starts by understanding your problems, we begin by asking 
questions. A lot of questions. We work to understand your self-image, goals, 
audience, project parameters and desired outcomes. We research your intended 
audiences and study the competition. We define the design problems and discover 
strategies for solving those problems effectively and memorably. 

Creative Exploration and Design Development

Here is where we begin to introduce intuitive thinking into our problem-solving 
process. Through creative thinking exercises and collaborative discourse we 
develop ideas to visually express your core message. Every choice, from layout and 
color to type size and style is made with your communication goals in mind. The 
stand-out ideas are chosen for development into initial concepts and are further 
refined. We then present the initial concepts to you and work with you to turn 
these concepts into comprehensive design directions.

Production Management and Implementation

All the planning in the world is wasted without proper execution. At this phase we 
sweat the details, ensuring that every element works to aid the communication 
goal of the project. Once the final design is ready to produce, we work with you 
to create and/or gather needed text and images. We proof and refine the design, 
check, double-check, proof again and prepare the design for final production. We 
work closely with all vendors to ensure that your finished product meets our (and 
your) standards of excellence.

Outcome Evaluation

Our work isn’t done after the project delivers. We want to know how it’s working. 
We work with you to gather feedback and evaluate not only how the process went, 
but also what the response has been from the target audiences.

SOAK

WASH

RINSE

SPIN

Process is Key.
We believe in a collaborative design process that coalesces our creative strengths 
with our client’s in-depth understanding to produce communications that matter.
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Relationships,  
built on trust.
A few of our past and present business partners.
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Work Samples
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LOGO DESIGN
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MetroLink Tulsa
Rebranding

Background

The Metro Tulsa Transit Authority (MetroLink) has been 
a vital part of Tulsa’s public transportation landscape, 
connecting people, places, and communities across 
the region. With a growing demand for modernized 
services and enhanced connectivity, the organization 
sought to create a cohesive and inclusive brand that 
reflected its mission to provide safe and reliable transit 
options. The rebrand aimed to resonate with diverse 
audiences, align with the leadership’s vision for growth 
and prepare the organization for future expansions.

BRAND PROMISE

To safely link people, places and  
communities in Oklahoma.
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MetroLink Tulsa
Rebranding

Solution

BlackMatter Creative in partnership with Propeller 
Consulting led a comprehensive rebranding effort 
to redefine MetroLink’s identity and position it as a 
forward-thinking transit authority. This project spanned 
multiple phases and included extensive research, 
strategic development and a wide range of design 
applications.

Research and Engagement:

à	Conducted interviews with key stakeholders, 
including board members, leadership and 
community influencers, to understand organizational 
goals and community needs.

à	Designed and distributed rider surveys to 2,474 
participants, gathering insights into transit usage, 
perceptions and preferences for naming and 
branding.

à	Facilitated focus groups to test and refine logo 
concepts and branding applications, ensuring 
community voices were central to the process.

Naming and Logo Design:

à	Developed the new name, MetroLink, to reflect the 
transit authority’s role in linking communities and 
providing accessible transportation options.

à	Designed a modern, versatile logo and visual identity 
system that embodied MetroLink’s mission and 
brand promise.
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Brand Development:

Expanded the brand across every facet of the 
organization, including:

à	Signage: Clear and recognizable designs for bus 
stop signs and administrative locations.

à	Vehicle Branding: Eye-catching bus wraps 
featuring the new logo and vibrant brand colors.

à	Uniforms: Driver and mechanic uniforms designed 
for functionality and visibility.

à	Correspondence System: Templates for digital 
and print letterheads, envelopes and business cards.

à	Marketing Materials: Collateral for social media, 
promotional campaigns and public outreach.

MetroLink Tulsa
Rebranding

Brand Launch Event:

à	Hosted a celebratory event where the new branding 
was revealed on three different service vehicles, 
showcasing the versatility and application of the 
new identity.

à	 Included branded giveaways to attendees, 
reinforcing the new identity and fostering 
excitement within the community.

à	 Invited members of the press to cover the launch, 
amplifying the visibility of the rebrand and its 
significance for the Metro Tulsa Transit Authority.
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MetroLink Tulsa
Rebranding

Impact

The MetroLink rebrand established a bold, cohesive 
identity that resonates with both traditional and choice 
riders. The new brand:

à	Strengthened community trust and engagement 
through inclusive and collaborative design 
processes.

à	Created a versatile identity system adaptable 
for future service expansions and promotional 
campaigns.

à	Reinforced MetroLink’s position as a reliable and 
forward-thinking transit authority committed to 
connecting Tulsa’s diverse communities.

BlackMatter Creative, in partnership with Propeller 
Consulting, brought strategic and design expertise 
to the MetroLink rebrand, ensuring that the new 
identity captured the organization’s mission while 
fostering excitement and pride among its riders and 
stakeholders.
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MetroLink Tulsa
Rebranding
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Southern Gas Association
Branding + Marketing + Environmental Graphics

Background

SGA Natural Gas Association (SGA) is a cornerstone 
association supporting the natural gas industry, 
representing over 200 member companies and 
engaging with a community of 30,000+ professionals. 
With a focus on education, collaboration and industry 
innovation, SGA delivers valuable resources through 
conferences, webinars, awards and publications.

Recognizing the need to elevate and unify their 
branding across all touchpoints, SGA sought our 
expertise to enhance their marketing strategy and 
create a consistent, impactful presence. Our team 
manages all aspects of SGA’s marketing, ensuring 
a cohesive and impactful strategy that engages its 
extensive audience and amplifies its mission.  

Conference Branding & Support 

SGA hosts six in-person conferences annually. We 
design logos, craft promotional emails, manage 
social media campaigns and create on-site materials, 
including environmental branding and printed collateral, 
to ensure each event resonates with attendees.  

Webinar Promotion

With over 20 monthly webinars, we handle targeted 
promotion across emails and social media, maximizing 
attendance and member value.  

Annual Theme 

Each year, we develop a unifying theme with bespoke 
branding, messaging and logo design to support SGA’s 
overarching commitment to advancing the natural gas 
industry.  

SGA Awards

The prestigious SGA Awards celebrate industry 
innovation. We create tailored branding, design 
campaigns and promote the awards program to 
highlight member achievements and drive engagement.

Quarterly Digital Newsletter

Our work extends to branding, layout design and the 
seamless distribution of SGA’s quarterly magazine, 
which delivers key insights and updates to members.

Ongoing Support

We provide end-to-end email and social media 
marketing management, ensuring brand consistency, 
timely communication and a strong digital presence 
across all platforms.

Impact
 
Through strategic, multi-channel marketing, we help 
SGA effectively reach and engage its members, foster 
collaboration and reinforce its position as a leader in 
the natural gas industry.
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Southern Gas Association
Natural Gas Champions Campaign
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Southern Gas Association
Conference Branding + Signage
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Southern Gas Association
Conference Guidebooks

mailto:paul%40blackmattercreative.com?subject=Let%E2%80%99s%20Work%20Together%21
https://www.blackmattercreative.com/


E M A I L   paul@blackmattercreative.com     T E L   918 600 4040     W E B   blackmattercreative.com

Southern Gas Association
Chair Theme
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Southern Gas Association
Social Media Marketing
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Southern Gas Association
Quarterly Newsletter
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STEAM Catapult Fund
Branding + Marketing Materials
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www.SteamCatapult.org

STEAM Catapult Fund
Web Design
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Recycle BA
Recycle & Trash Pilot Program Campaign

Brochure

Postcards
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Recycle Can Sticker

Door Hangers

Recycle BA
Recycle & Trash Pilot Program Campaign
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graphics

PMS 641
CMYK 100_23_0_19
WEB #0067A0

PMS 3135
CMYK 100_0_20_0
WEB #008EAA

PMS 7416
CMYK0_72_70_0
WEB #E56A54

PMS 601
CMYK 4_0_47_0
WEB #F0E991

PMS 432
CMYK 20_0_0_100
WEB #333F48

PMS 429
CMYK 5_0_0_35
WEB #A2AAAD

PMS 3395
CMYK 66_0_48_0
WEB #00C389

PMS 3955
CMYK 4_0_100_0
WEB #EFDF00
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COLOR PALETTE

LOGO VARIATIONS

hmm Symbol

Primary Symbol

hmm Extended Symbol

Primary Horizontal Logo

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789!@#$%&*

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789!@#$%&*

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789!@#$%&*

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789!@#$%&*

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789!@#$%&*

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789!@#$%&*

FIRA BOOK

FIRA BOLD FIRA BLACK ITALIC

FIRA SEMIBOLD FIRA SEMIBOLD ITALIC

FIRA BOOK ITALIC

The Fira font is to be used for all Healthy Minds 
communications except for the e-mail signature. 
To highlight specific words or layout elements, it 
is recommended that varying weights of the Fira 
family be used.

PRIMARY TYPOGRAPHY

Healthy Minds Policy Initiative
Logo & Branding
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The Healthy Minds stationery package includes business 
card, envelope, letterhead and note card. These items 
should be used for correspondence when possible. 
Stationery should not be created from scratch or 
reproduced on a copier for any reason.

CORRESPONDENCE SYSTEM

LEARN MORE AT HEALTHYMINDSPOLICY.ORG

c: 918.849.7467
jhaddaway@healthymindspolicy.org

Funded by The Anne & Henry Zarrow Foundation

Jennifer Haddaway
Director of Strategic Coordination

c: 918.500.0531
zstoycoff@healthymindspolicy.org

Funded by The Anne & Henry Zarrow Foundation

Zack Stoycoff
Senior Director of Policy & Planning

2"

3.5"

BUSINESS CARD

Healthy Minds Policy Initiative
Logo & Branding
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Tulsa Zoo
Logo Design + Signage
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www.TriadBank.com

Triad Bank
Web Design
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ONE Gas
Advertising
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www.1stStepMDP.com

1st Step Male Diversion Program
Web Design
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FOUNDED IN 1977

NATIONAL BMX HALL OF FAME IN 1985

OLYMPIC SPORT IN 2008

HEADQUARTERED IN GILBERT, AZ

MOVING TO TULSA, OK
2020 HEADQUARTERS

HALL OF FAME MUSEUM
NATIONAL TRACK STADIUM

WHERE
BMX WAS BORN in California in 
the late 60’s as kids emulated 
motocross riders on their bikes.

WE’VE 
BEEN

USA DOMINATES OLYMPICS.
1 GOLD, 2 SILVER, 2 BRONZE.

2  WHERE WE’VE BEEN USA BMX  USA BMX WHERE WE’VE BEEN  3

VISITOR SPENDING IN TULSA, 2017
Dollars in millions

*For airfare, we only count the portion of total 
spending retained in Tulsa.

Source: Tourism Economics

NATIONAL HEADQUARTERS 
RELOCATING TO TULSA WITH THE 
CONSTRUCTION OF OUR OFFICES, 
HALL OF FAME MUSEUM, AND 
NATIONAL TRACK STADIUM.

With the National Headquarters, Hall 
of Fame Museum and National Track 
Stadium relocation, Tulsa will see:

WHAT WE
      BRING

100K VISITORS OVER  
THE NEXT 5 YEARS

MORE THAN 100 LOCAL,  
STATE, REGIONAL AND 
NATIONAL COMPETITIONS  
IN TULSA EACH YEAR

$11M ECONOMIC IMPACT  
IN FIRST 5 YEARS

GRAND NATIONALS The Super Bowl of BMX, 
is the World’s Largest BMX race. It generates 
$10M in economic impact to Tulsa each 
Thanksgiving weekend.

TO 
TULSA

JOBS

TOURISM

$1.1 BILLION
IN TOTAL
SPENDING

ECONOMIC
IMPACT
TO TULSA

$148M
Local 

Transport

$138M $28M
Recreation

Airfare*

$332M
Food & Beverage

$247M
Retail

$197M
Lodging

6  WHAT WE BRING TO TULSA USA BMX  USA BMX WHAT WE BRING TO TULSA  7

“USA BMX IS MAKING 
A SUBSTANTIAL 
COMMITMENT TO OUR 
COMMUNITY AND WE 
COULD NOT BE MORE 
EXCITED TO BRING AN 
OLYMPIC SPORT AND 
ITS NATIONAL AUDIENCE 
TO THE HISTORIC 
GREENWOOD DISTRICT.”
Mayor G.T. Bynum

STEP UP
  FOR A HISTORIC
  OPPORTUNITY

USA BMX
Fundraiser Brochure
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Trust Company Oklahoma
Advertising — Print
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Trust Company Oklahoma
Advertising — Print
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Trust Company Oklahoma
Advertising — Social Media

Facebook – Photo Facebook – Carousel Instagram – Carousel
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Customize Your Plan

Your business is not like every other business, so why 
should you sign up for a one-size-fits-all retirement plan?

Objectives for  
Your Plan.
While every retirement plan is 
intended to prepare employees for 
retirement, our experts can assist 
with identifying plan features that 
meet your company’s needs for 
recruitment and retention.

A one-stop retirement plan 
solution that’s anything but 
one-size-fits-all.

FULLY BUNDLED PROVIDER.

Understand Your 
Retirement Plan 
Needs

Design Your
CUSTOM PLAN

Participant
Education

Recordkeeping

Compliance 
Testing

Select & Monitor 
Investment Funds

Maximizing the 
Benefit of Employer 
Contributions.
Let our experts work with you to 
determine the types of contributions 
that best meet your specific needs — 
whether it be through a safe-harbor 
match, a discretionary match, or a 
profit sharing contribution.

Our seasoned professionals 
can truly tailor every aspect 
of your plan.

Since 1981 
helping business 
leaders and their 
employees save 
for retirement.

TrustOK.com  Retirement Plan Solutions |  11

Fiduciary Liability & 
Conflicts of Interest.
It is not uncommon in smaller 
companies that a member of the 
management team acts both as the 
plan sponsor and as plan trustee. 
Conflicts of interest may arise. 
In addition, accumulating these 
responsibilities can be labor-intensive. 
It is a liability burden.

We Are Your Buffer.
A corporate discretionary trustee can 
provide an invaluable buffer between 
the plan sponsor and the plan 
assets, while performing a variety of 
administrative functions. 

The Employee Retirement Income Security Act of 1974 
(ERISA) requires that all qualified retirement plan assets be 
held in trust and managed by trustees. 

Share the Liability

We can alleviate the personal liability 
you assume if you currently serve as 
trustee of a qualified retirement plan.

Discretionary Trustee.
Having a corporate discretionary 
trustee allows the fiduciary 
responsibility to be shared, reducing 
potential conflicts of interest. 

In accepting this role, Trust 
Company of Oklahoma has complete 
responsibility for the assets of the 
plan, including the selection and 
monitoring of investments.

WE TAKE IT A STEP FURTHER.

Over $1 billion 
in retirement 
assets under 
management.

Trust Company Oklahoma
Brochure
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The Flats
Logo Design + Signage
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The Flats
Brochure
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Performing Arts Center Trust
Brochure
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