
Case Study

46% More Product Page Clicks
How Men's Wearhouse Used Quattr's GIGA Agent and 

Autonomous Linking to Turn Content into Revenue

The Challenge of Linking 
Content to Revenue

Most Ecommerce brands publish editorial 
content that drives real traffic, but treat it as 
secondary because the commercial impact 
stays unclear.

The Real Issues 

Editorial content driving 
traffic but not revenue.

Execution scattered 
across disconnected 
tools.

New content launching 
weak from day one.

Search outcomes hard to 
prove with first party data.

The Solution Quattr's Connected Operating System
Men's Wearhouse deployed Quattr's GIGA Agent and Autonomous Linking API as one connected system, combining first party 
Search Console data, agentic optimization, human review, and autonomous linking into product pages. Here's how:

First Party GSC 
Signals

Bulk export data 
identified high 
opportunity topics.

Competitive 
Benchmarking

GIGA measured 
contentc and flagged 
missing coverage 
before launch.

Human Reviewed 
Execution

The team shipped content 
with human review built 
directly into the workflow.

Autonomous Linking

Quattr's API connected editorial 
demand to relevant product 
destinations

Content, linking, and measurement now operate as one system that routes readers to revenue.

Results - Enterprise SEO Growth Delivered

+46%  
Product Clicks

10x 
Stronger Lanuches

+75%  
AI Visibility

+50%  
ChatGPT Citations

Treated pages 
grew 

Day 30 clicks versus 
comparable pages

Prompt and query 
footprint

Top 3 citation coverage 
grew

Want to see how your site could perform with AI-native internal linking? Let's discuss!

Men‘s Wearhouse Expanded  
its Presence in AI Search

Quattr’s internal 
Linking Deployment

www.quattr.com


