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Setting Up Your

Account




For Publishers
or Affiliates

(skip to slide 11 for social creators)
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Step 1: Sign up to Impact Step 2: Add your Details

Customise
. your language c ®.
° |mpact Bl - preference s mpqﬁ,ﬁ
.com ‘
Afrlliine Now complete your signup
Sign up and start earning First name L
Tl If you are registering as a company,
Sign up with email Yeeliein please take note your Account Name
Gbarapcku will be the name used in your invoice
- Lastnome letterhead. Thus please use the name
Tan that match with your company registered
P (R name
f Fcshoak Email address
u Twitt Ledtina tanyeehein@gmail.com
witter
Dansk
T — e
m Hoyedin BE= . 160 169730818
G Google | have read ond accept the Partner User Agreement and
the Master Compaign Agresment

| would like to receive the latest partnership news via
email, from impoct.com

Sign in with impact.com

If you encounter issue with receiving
2FA/OTP code, you can request for
help HERE

mpact 5
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https://app.impact.com/signup/none/create-new-mediapartner-account-flow.ihtml?utm_source=partnerdev_emea&utm_campaign=general&utm_medium=emea
https://app.impact.com/support/support-landing.ihtml

Step 3 : Verify your email via a 2FA code

Once registered, you will receive an email from <notifications@app.impact.com> with the subject "Verify your

o.
email address to complete your registration”. Follow the email instruction. < ° Impact
<om

Enter your code

A verification code hos been sent ta leynaletran3@gmailcom

Step 4 :Login

Once verified, follow the email instruction to enter https://app.impact.com/

Log in with your verified email address and password Didn't receive the email?

Please check your spam folder or resend email

Verify

Note:
If you do not remember the credentials used to access your account, you are provided the option to reset your

password using the option ‘Forgot Password or Username’.

Entering incorrect details 3 times will lock your account. You will be required to contact Impact and validate

your identity. Please email ‘support@impact.com” with details of your accounts and/or associated email address.
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mailto:notifications@app.impact.com
https://app.impact.com/

simpact

Which methods do you use to

promote? Choose all that apply.

Add Website

Add Social

Add Mobile App

Add Podcast

Add Email/Newsletter

Add Offline

M KX ® o F &

Continue

Select the type of media property you
own. Please only select the property

o.
esimpact

truly owned by you or your company.

.
e Impact

Add Website

| Add via Google Analytics

Add Website Manually

Website name

© Add Another

Submit

If you've chosen website as your media
property, the best method is to associate
it with your Google Analytics




Account display name

Cris Tan

Country / Region
Malaysia v

M°i|2u~ B e L

You selected MYR as your preferred
currency.

Tai  This cannot be updated after proceeding to the ATTENTION - During the account
next step. Please ensure your currency is correct creation stage, once a currency is

hefore.continuing: chosen, you CAN NO LONGER change
Ku to a different currency at a later stage.

Cancel Please make sure the currency you've
chosen matches the default currency of

Tim your bank account.
(GMT +08:00) Kuala Lumpur, Singapore v

Currency
MYR Malaysian Ringgit v

e
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C let i 2 S
o M:Tk’;:pg:ur Almost there! Let's build your profile to submit your application to the Marketplace

pr 0 f‘ile Your application will not be reviewed until you've completed all of the steps fisted to the left,

2 more minutes to go! What's the Marketploce? As a publisher or content creator, the Marketplace provides you with contact information, program details, and the ability to partner
with thousands of bronds.

Apply to the Marketplace! (]

€©°
You're almost to the finish line! >
Completing these steps will -
allow you to apply to the
marketplace. Within the v
Marketplace there are

thousands of brands to partner
with.

Facing issue?

Click here get ;
started 9 © Click here for
Do we have the right email? @ help
Complete your tax information @
Get Started
Fill out your Marketplace @
profile
: Verify your media 1 ming :
properties We're here to help you along the way
, You can view help docs, guides and contact support by clicking the Need Help? button. ‘
Let’s verifv vour media properties. B

eimpact o

.com



For Social Creators




Start

Creator Sign Up - 6 Easy Steps Single sign on link

<

.. simpact
eimpact
Sign up and start earning

- - v To get storted, please sign up and create an account
Discover impact.com'’s brand .
marketplace

impact.com’s marketplace was buiit to make monetizing your
content seamless. Connect directly with top brands that match

your reader's and viewer’s preferences. Own your partnerships ‘ Apple
with a suite of automation tools.
5 mins to complete f Facebook
-~
, Google
Join the Marketploce b
u Twitter
i Linkedin

Already have an account on impact.com?

Sign in with impoct.com

These will be customized to your brand specific requests
(IE: it won't say “Join the Marketplace” it'll say something like "Become a
Next Creator”, be in your brand colors, etc...)



What is your primary business
model?

; impact Content/Reviews

.com
Publishers focused on producing editorial content

3 related to promoting, comparing and listing products /
Now complete your signup : :

services.
First name
Catyn
Last name Deal/Coupons
Catyn Publishers who aggregate / classify deals and

promotions for consumer savings

Email address

catynlee@gmail.com
¢ Loyalty/Rewards
Mobile number iy,
- | Publishers who incentivize transactions from
consumers s, or businesses through a
havimad ailil Gocent (e PaiepUeer Anradient ond membership / benefits reward program
the Master Compaian Agreemen

would like to receive the latest partnership news via
email, from impact.com

Creator
Get storted

Individuals who market products and services to their

own audience on social media platforms

Choose Creator to ensure proper
assignment in Impact.com platform



S 003 @

E

==
r
&,

D)

Add Social

You can add more than one accounts from each type of social

platforms.

Instagram

Facebook

Twitter

Pinterest

YouTube

TikTok

Twitch

Wechat

Weibo

By choosing
their social
media
platforms, they
are opting to
share their
social data, so
every
campaign is
accurate and
analyzed in
real time.

This is only applicable for new
influencers joining the marketplace
and won’t apply to private invite
influencers.

Select your intfrests

Automotives

Architecture

Beauty & Personal Care (]
Design

Gaming

Family & Babies

Fitness & Sports

Food & Drink

Health & Wellness Q
Home & Garden

Music & Entertainment

C )






Public Profile Set Up

Public Profile

Company intormation

Attach a business logo here,
as this will be visible to
brands in the marketplace

Including keywords separated
by commas will boost your SEO

o.
esimpact

Update your Public Profile
via the three dots on the

bottom left sidebar on the
Homepage

Seorch Keywords

visibility in the Marketplace

Adding your Primary Model as
— —I Shopping will allow for greater
Marketplace discoverability
(CLICK HERE to learn about
- BN - Partner Types) .

0 NS

15


https://impact-helpdesk.freshdesk.com/en/support/solutions/articles/48001180915-an-impact-com-guide-to-partner-types?accountType=AGENCY

o.
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Additional Information

Contacts

Media Kit

Pause Profile

Public Profile Set Up

o tps:

© Add Another

Marketplace Contacts

t ot least one user to be displayed as the paint of contoct whaen bronds o

Nock Pringle

Media Kit PDF

1 you have one, Uplood o PDF of

Choose File

B 1 would like to prevent this profile from being shown to new brands

Toggle the component to
“on”. Enter any additional
links you want to provide to
prospective brands. (i.e. any
additional promotional
channels)

sible to and can w

Select at least one user as
the POC when brands are
reviewing your profile. Add

G | any of your account users

as marketplace contacts.

Upload one or multiple PDF
media kits with each file

max size of 5mb.

of

vith your existing bronds.

You can toggle this setting
to prevent your profile from
being shown to new
brands. You are still visible
to and can work with your
existing brands.

16



Public Profile Set Up

Ensure your profile is visible in the marketplace

MARKETPLACE PROFILE

In order to ensure brands can find your profile when searching the marketplace, your profile needs

to pass the following requirerments

Listed URLs under
additional info

€ Collinson «

(@ Your occount is productive. 3

Your profile is visible and nat hidden, and you have opted |

(¥ You have driven actions or clicks within the last 180 do

different
ich to
astomers

H

pose Contract
Your occount is GTP compliant

& Learn more about
About

Collnson is & famiy-run, globel business Private ownership means we
can focus on the values that ase important to us. Thase drive everything
Best pl’ﬂctlces we do. They result in ug acting imtegrity and sl thile making
= ents and decisions, They keep us innovative and
hey help Ls to deliver a better customer expesience.

Family run, with scale to make an impact

vou should fill out every component as accurately os possible. The more information you provide
brands, the better your firstimprassion is likely to be, and the more likely bronds dare to want to Social Audience
work with you Specifically, you'll want Alexa Rank 89485 Engagement Rate
Moz Spam Score 0 Moethly Visitors
@) Social Media Links—Include links to your company's (or personal, depending on the type of oo | e s el Motz Domain Authority 69 Audience Autheaticity
ponner) social medio poges so brands can check out the type of content you're already

producing

Audience & MP ID
information

Primary Promotional Method

@ Search Keywords—Add keywords that reflect your primary (ond secondary) promotional

7 g L Rerwarts
methods (e.g. ‘influencer” or "SEQ”)

Promotional
Method Information
regarding Partner

type

Additional URLS - These could be nks to your online store, blog, or other resources that you

Promotional Methods

) Printable Media Properties—Inciude PDF documents of your media kit, white papar, or other
promotional materiat

Cashback Incentivize

MARKETPLACE SUPPORT GUIDE - HERE
simpact 1


https://impact-helpdesk.freshdesk.com/en/support/solutions/articles/48001065279-manage-your-partner-marketplace-profile?accountType=AGENCY#media-kit-0-7

For Social Creator Profile




= simpact L & 0 @ (smmy) @B

’ To0oy'y Earvmon Tono! Fend horx
@ $2350.00 $1,41250 $250.00 ¢
" —

Christine Chun
Money made/owed to your

’ ' My Compaign Tasks (2) wu  creator based on their work
3 A P oents] with you
Automatically generated g s i N e
Next link (marketplace il
creators have the ability to el "
create their own links) P
et v o o Tasks owed to Next by
creator (posts/due dates,
o o edits needed, etc...)

‘

Performance based on
content created for Next

y S Edit b b
My Social Accounts Edit P b S50



Verifying

media property




Return to account >

Media Properties

3rows

D

1826683

1626684

1826685

m
Name Description Type Verification Status  Lost Updoted
WEBSITE Verify e
Select the three dots and u
bhotficial C“Ck VER' FY to Conﬁrm .Venﬂed Oct 26, 2022 11:24.07

FACEBOOK media property @ Not yet verified Nov 12, 2018 10:35:45

S
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For your website choose one of
4 options to finalise your Media

Property verification

How would you like to verify your website?

bosshunting.com.ou

glw_mlmmfy,ushgmywcm , | want to verify by editing content on my website

E | want to verify by pasting code on my website © Having trouble verifying your website? Contact us

Return to account >

22



Media Properties

3rows

o#

1826683

1826684

1826685

Nome

WEBSITE

bhofficial

FACEBOOK

Description Type
NIA Website
202k Instogram

For facebook we have a direct
integration with META - this
option with prompt sign in to

connect your FB page

Create Media Property

Verification Status
5 Not yet verified
@ Verified

Not yet verified

You are logged into a live account. l

Return to account >

Last Updated
Oct 26, 2022 11:21:01

Oct 26, 2022 11:24.07

Z

mpact

.com

23
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How would you like to verify your website?

bosshunting.com.ou

8 | want to verify using my email address

Facing issue verifying your media
property? help is just around the

corner

’ I want to verify by editing content on my website

@ Having trouble verifying your website? Contact us

Retumn 1o account >

24



Submitting your application to

join the Marketplace




Cris Test

Fill out your Marketplace (V]
profile

Now, let's make sure your
Marketplace Frofile pops! it'll be
the 1st thing brands see, so let’s
make a good first impression
and share a logo, description,
and 1 or more interest tags.

bkl ool s Final step! Submit your Marketplace profile and application
We'll review within two business days. Once approved, you'll
be able to work with brands immediately, o :
L:t's verify your mbidm propertt‘ies_ S TV TS Tt If everything is done right, the
e e : :
M;:I:t:?:::oer. BGhds AR ' submit button will turn blue. If
e pi s SR greyed, then some steps is still

social handle or website you'll be
promoting through! NOTE: this L
step is required, in order to submit Click here missing
your application,

Submit your Marketplace
application!

The last step to apply to join the
Marketplacel NOTE: Only if you've
completed ALL previous steps, will

the “Submit Application” turn blue.

That includes verifying a media

property (previous step). °

o.
simpact 2

.com



Publisher Dashboard
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4810483883

Security

Leyna Ell

LeynaDemoPariner

Edit Proflie
Sign out

Publisher Account Setup

Complete your login security

Default Verification Method

SMS

Authenticator App Recommended

Use on outherticator app to generate o one trme security code

Set up authenticotor

Text Message

Use your mabile number to receive security codes
4161 466466418

® Enabied

Email Address

Jsa your enmol addiess to reckive securily codes

Set up email verification

Navigate to your profile and
‘EDIT PROFILE’ then scroll to
the ‘SECURITY’ section and
choose your preferred 2FA
method. Complete this step
as early as possible to
prevent any login interruption
in the future.

Devices and Activity

Device
Wark Laptop

Work Laptop 4

Profile Image

Fhnnes Fis

28




Publisher Homepage

Nick MP Demo - APAC Home Brands ~ Reports ~ Content ~ Products 8369,906.41

Left navigation bar Access your account settings, manage your profile, and view
notifications. CREATEALINK @

. L Promote any brand with a simple link
Dashboard The dashboard provides some key insights and shortcuts. You

can view your balance summary, a snapshot of your Anthony's Demo
performance, suggested brands to partner with, and create a
tracking link.

SNAPSHOT Oct 14 2022 - Oct 20 2022 ~

ink to promote. Anthony's Demo Link updates may take up
es to propagate.
~ | anthonyscampaign.pxf.io/Xbd14 Z
,

Clicks Actions Payouts Sale Amount Conversion Rate A qU|Ck SnapShOt of your media partner
374 59 AUD3,541 AUD157,368 8.29% account performance

View All

o.
esimpact

29



Publisher Homepage

Nick MP Demo - APAC Home Brands v~ Reports v Content ¥ Products $318,185.37 ~

AVAILABLE BALANCE UPCOMING

$318,185.37 ked but not approved (7

Sl Aty $14,286.68
SNAPSHOT

The impact.com marketplace is a

*  feature within your dashboard that
5 allows you to discover, engage and
«  contract with thousands of brands
2 who uses impact.com to power their
partnership program

Clicks Actions Payouts
582 88 AUD2,703

BRANDS TO WORK WITH INSTANTLY
You are pre-qualified to partner with these brands and will be approved instantly.

.
F belkin
Belkin AU United Airlines MileagePlus - P..
Sale 4% - 30 day(s) Online Sale 2.5% - 15 day(s)
Pre-Qualified Pre-Qualified

—

Sale Amount Conversi

AUD98,247 111
Southwests

Top panel

The top nav bar is where you'll find options to find new brands and advertisers, run reports, find ads and

tracking links from the brands you're partnered with, see your account balance, and more.
Home The home page of Impact includes the dashboard, which provides an at-a-glance view of the
happenings in your account

Brands For partners that have joined the platform, the Brands tab will take you to the Impact
marketplace.

Reports  The Reports holds all the reporting features for your account—see how your ads are
performing, how many actions your tracking links are generating, and more.

Content Here you'll find ads and tracking links for all of the brands you're partnered with. You can
also submit ad requests to advertisers here

Products If you're partnered with a brand, you can view the products they're advertising in a list here

Balance  Shows the current balance in your account and a dropdown menu with finance-related

options, like an earnings report, withdrawals, funds transfer, and more.

Southwest Airlines Rapid Rewa..

Oniine Sale 2.5% - 15 day(s)

Pre-Qualified

Alaska

Mileage Plan

Alaska Airlines Mileage Plan - ...
Online Sale 2.5% - 15 day(s)

Pre-Qualified

30




Publisher Homepage

Nick MP Demo - APAC Home Brands ~ Reports
(@ select the date range in the top right corner of the widget to change the date range of the

displayed data.

@ Select one of the metrics (Clicks, Actions, Payouts, Sale Amount, Conversion Rate, EPC) to

TODAYS EARNINGS TOTAL PENDING BALANCE ] ‘
see that performance metric appear in the line graph.

AUDO0.00 AUD27,313.71 AUD369,906.41 _ _
(©) Hover over any dot in the line graph to see the total recorded amount of the selected

payment Oct 22: AUD48 Auto withdraw when AUD9,000.00 (100% metric for that day.

Select Snapshot in the top left corner of the widget to view the full Overview report

SNAPSHOT Oct 14 2022 - Oct 20 2022 ~

Conversion rate is what
PayOUt is what you % of activity that you :;t:mhony's Demo Link updates may take up
can expect to be have converted. It is '

pald when an action based on # of clicks vs # https:! ~ |  anthonyscampaign.pxf.io/Xbd14

is attributed to you of actions sh (|
are S

Clicks refers to #
of click over
certain period. All

clicks are based
on unique

Clicks Actions Payouts Sale Amount Conversion Rate EPC View All
374 59 AUD3,541 AUD157,368 8.29% $1.44

Actions, also commonly EPC is an aggregated

referred to as metric of the value of
conversions is the # of each click your account
transactions referred by referred. It may not
your account necessarily attributed to

3imp0g§ CPC campaign only 31




Nick MP Demo - APAC

TODAYS EARNINGS TOTAL PENDING

AUDO0.00 AUD27,313.71

Snapshot of your current payment

balance & pending earnings

4

0@

n 0et 14 ' Cet

Clicks Actions Payauts
374 59 AUD3,541

o.
esimpact

Publisher Homepage

Home Brands ~ Reports ~ Content ~ Products

BALANCE

AUD369,906.41

thdraw when AUD9,000.00 (100%

Ve

Sale Amount Conversion Rate
AUD157,368 8.29%

Oct 14 2022 - Oct 20 2022 ~

$369,906.41

CREATEALINK @

Promote any brand with a simple link

Anthony's Demo

Use this link to promote. Anthony's Demo Link updates may take up
to § minutes to propagate.

https:// ~ anthonyscampaign.pxf.io/Xbd14

Share u

View all

32
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Parner Dashboard

CATEGORIES

Accasnones & Perip
Accessones & Sert
Aeomnmedations
Apninel & At oreane
Apirel Shoes 8 A
Apos

Ast & Craft Supplles
At & Pholography

Aactiona

SHIPPING REGION

h SHCpIG

United States
United Kingdom
Carada
Austialia
Germany
France
Afghanistan

A ey

Ayeria

PAYCUT MODEL

RELATIONSHP

AD TYPES

DEALTYPE

COMPANY LOGATION

FEATURES

Brands v Reports v Content v Products

what’s po

V.

fers, Consumes Electro, Leessories & Pefphes s,éamln; M

0.5%

NEW BRANDS

earnest 1 " M shimoda [pirect) @ Vel

Eamest HelloFresh NZ Shimoda Designs Martin's

Studest Losn Signatoee: $400.00 Sede - Hellofreads NZ NZD 29 00 O S % Ordive Sele 310,00

RECOMMENDED

Find and Apply to Brands

multiple brands helps you grow your partnerships and drive more traffic for brands and services that align

with your promotional channels, creating more revenue and profit for you.

The Brands Marketplace is where partners can find and apply to brands. Forming partnerships with

34



impact

Partner Dashboard

Accasnones & Perp.
Accessones & Sect
Accnmedations
Apnnel & At oreane
Apoarel Shoes 8 A
Apos
Ast & Craft Supplies
At & Pholography

Aactiona

SHIPPING REGION

arch PG R

Lented States

United Kingdom
Carads
Austialia
Gormiany
France
Afghanistan

A ey

Ayeria

PAYCUT MODEL

RELATIONSHP

AD TYPES

OLALTYPE

COMPANY LOGATION

FEATURES

Brands v Reports v Content v Products

MORE ~

’

Sales0.5%

NEW BRANDS

earnest @ Shimoda

Eamest HelloFresh NZ

Shimoda Designs

Studest Losn Signetie: SAC0 00 Sede - Hello€reads NZ NZD9 00 e Sedee a%

RECOMMENDED

>

DoorD:
DOORDASH E=eE Ty

Order: $3.(

Filters

The lower half of the left nav bar shows filters you can use to sort any given list of brands you're viewing

(e.g., All Brands). Select 4 to open the filter and adjust its settings.

Categories—filter brands based on the category of their products, services, or business model.

Shipping Region—filter brands based on which countries they ship their products to (or sell

their services in).

Payout Model—filter brands based on the action(s) they payout for, like for an online sale or a
mobile app install.

Relationship—filter brands based on your relationship with them, such as excluding brands
you've already declined a partnership with.

Ad Types—filter brands based on the type of ads they serve, like banner ads or text finks.
Star Rating—filter brands based on their marketplace star rating.

Deal Type—filter brands based on their advertised deal type, such as BOGO (buy one, get one}
deals.

Company Location—filter brands based on which country the company is located.

©® OO0 ® B 66

Features—filter brands based on the features in their partnership, like if they allow deep linking
or are mobile app ready.




Partner Dashboard Brands v Reports v Content v Products

CATEGORIES NAME 1 CATEGORY PAYOUT 30 DAY EPC

‘Womens Apparel, Shoes,

wos ADOR Jewelry & Watches, Bags & ¢ jin¢ sale 20%
Accessorles & Perip.. wwow.ador.com Accessories, Specialty
Sizes

ao Accessories & Servi..

Accommodations
At Loans & Financial Services  Sale Pixel 15%

Apparel & Accessor.

Apparel, Shoes &A...
College, Leaming,
Accommodations,
Vacations

Booking 0%

Apps g
Booking 0%

Art & Craft Supplies

Art & Photography Accommedations,
S o Vacations

Auctions Agoda - Completed Hotel Booking 7%

SHIPPING REGION

Agoda :
Rosa Nugraheni Accommodations, Vacations Agoda - Completed Hotel

+61(0) 478182653 Booking
7% - 1 day(s)

R
United States Agoda s Is one of the fastest-growing online hotel booking platforms worldwide, listing hundreds of

thousands of hotels.

Apply to a brand

Sample Landing Page https://www.agoda.com/en-gb Product Catalogs
Service Areas South Africa, Netherlands, Dfibouti, ... '#‘;:::‘ :vomo Code
Date Joined Jan 2019 %  Mobile Site
Response ) Deep Linking
details about that brand Acceptance
30 Day EPC
t Apply. Funding Status

the brand's tile in the marketplace to \

In the prompt. review the proposed contract for th

rand. At the bottom, select Apply to

submit your application

After you apply to a brand, a ® will appear next to their name in the Brands Marketplace. If the xen;g;f:ﬂesszz?; Online Sale 8%
brand accepts your application, the ® will tum into a @. If the brand declines your application, the PR !
@ will disappear

r 828 Online Sale 10%

act will notify the brand that you've applied 1o be

Loans & Financial Services Savings account opened £15.00-£30.00

review your application and decide. You'll receive an e

application
Fragrance, Cosmetics &

Skin Care Online Sale 6%

36



Contacting Brands in Platform via Email

s Nick MP Demo - APAC Home Brands | Reports ~ Content v Prodise $2559 v

Apparel, haes & Accessaties FEATURED ALL BRANDS MY BRANDS E See a I pen d 'ne
Apps & Downioads pa rtners U nder

L’:l Art & Entertainment
Auto & Recreational Vehicles Select All | 42 brands t h e A P P LI E D ta b 1 Launch Date S 1]

) B28, Services & Office Supplies
Baby, Kids & Toys P ¢ m
Charitable Organizations “'" W
Computers & Electronics R3 EVERIMAGING BEZWITS ‘ '
Dating & Romance &|d°s woolworths
Education A %
Financial, Insurance & Legal Servic Everimaging Affiliate. Color Effects CC - Ph... Freemake Affiliate BeeWits adidas Australia Woolworths Superm

Everimaging Sales 20% Online Sale 20% Impact Radius Tracking 50% BesWis Subscription Online Sale 5% Sale Canfirmation AUD0.00
Flowers, Gifts, Food & Drink $40.00-$200.00 Delivery Subscription AUD0.00
Home & Garden
Intarnet Services
Marketplace H Ove r Ove r th e
Orgenic & Eco-Friendly .
o Woolworths Supermarkets ENVELOPE icon to see TP Compliant
. S oann Ellpoppoulos contact information
Spacial Occasions, Seasonal & Eve. +61(0) 280947665
Sports, Outdoor & Fitness ‘ : f Level 3, 655 Collins Street Product Catalogs
Subseriptions & Services £ a i Melbourne, VIC 3008 & pick Woolworths for their food shopping every week. From omo Code Tracking
" ys pick the best for our cu
Travel V ged ali
Sale Confirmation $0.00 - 24 hour(s) X IV y If you se I ect E MAI L
Relationship Delivery Subscription  $0.00 - 30 day(s) : yo u can reac h o ut
Payout Model ) i i
I : Dec 2017 directly in platform

. 3; AUDD.15 1
Foatures 0% s and the brand will be

—~

S5 s 50% LN ol . .

: Company Location : St notlfled Vla emall

90%

2 Service Areas






Partner Dashboard Home Brands v Reports v Content v Products Balance £59.91 v

Proposals to Review

0\
L
Received Proposals (14)
(@B
Brand Partner Status Received Date Expiration Date Deal Status
oy A
Q) Graze Existing Jul 17, 2019 © New proposal
PurKratom Existing Mar 14, 2020 © New proposal View Terms

New Jun 29, 2020 © New proposal Terms
New Jui 2, 2020 Sep 1, 2020 © New proposal View Terms
Love. Bonito Internaticnal New Jul 17, 2020 @ New proposal View Terms
Squarespaca Inter Existing Jul 22,2020 © New proposal View Terms
Cai Masks New Jui 27, 2020 © New proposal
New Aug7, 2020 © New proposal View Terms
New Aug 10, 2020 @ New proposal View Terms
Kitbag Existing Aug 12, 2020 © New proposal
DFB-Fanshap EU Existing Aug 12, 2020 © New proposal View Terms
Paris Saink © Counter View Terms

= | Review all Received and Sent Proposals o S

Rebdolls. O New proposal View Terms
across all brand partners
Show 25 +
Sent Proposals (12) ™ proposals ars awaiting advertise
Brand Partner Status Sent Date Date Viewed Expiration Date Deal Status Actions
Hargreaves Lans New. Nov 11,2019 © New proposal

DeadHappy Jan 15, 2020 © New proposal View Terms
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Aston Villa Store (11900

View Terms

Aug 13, 2020 09:28 BST - Onwards

4 Back Actions v

Expire
Propose

Download PDF

Aston Villa Store EU: 2% GBP -

Payout Details

Default Payout

Schedule
Action Locking
Invoicing

Payout Scheduling

Qualified Referrals
Credit Policy

Referral Window

2% of order sale amount

Actions are locked 1 month(s) after end of the month they are tracked

Actions are invoiced on the 3 of the month after they lock

Approved transactions are paid 30 day(s) after the end of the day they are invoiced

Last Click

Allow referrals from clicks within 1 day(s)

Preview Contracts
Decide whether to Accept, Reject, Counter, Expire,
or Propose Changes

Aston Villa Store UK: 2% GBP —

Payout Details

Default Payout

2% of order sale amount
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Paris Saint-Germain Store (11595

View pending proposal

Aug 13, 2020 05:00 BST - Onwards

Paris Saint-Germain Store US:L°®43 GBP

Payout Details

Default Payout 4% ofordersalaamount

2% of order sale amount

Schedule
Action Locking Actions are locked 1 month(s) after end of the month they are tracked

Invoicing Actions are invoiced on the 3 of the month after they lock

Payout Scheduli App: d ions are paid 30 day(s) after the end of the day they are invoiced

Qualified Referrals

Credit Policy Last Click

Referral Window Al (FE? ticks-within 7-day{s)

Allow referrals from clicks within 1 day(s)

Paris Saint-Germain Store EU:LE A8 GBP

¢ Back Actions v

Transparent in-platform negotiation
tools

Adjust payment model, commission rates, and
payout scheduling to best suit the partnership
goals

41
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LPeal.Partner Home Brands ~ Reports ~ Content ~ Products Balance  $1,340,171.9

Assets

SNAPSHOT Product Catalogs Electronic tax document required before
Ad type Description Promo Codes payment can be made

Image Traditional image ad, typically piaced next to static content (such as a news Unique Domains Please complete and submit an electronic tax document here

article or blog post). Learn mora, Requests

Create an email advertisement directly in impact.com, with support for Yanity Links MESSAGE CENTER

custom HTML and image content. Resources
gcc L&E
timgoct

Tes

1

sponsored short text advertisernent similar to sponsored ads you'd see on search engine Ad Tools
text results pages.

"/' ew '—‘\I

Text link A simple text link advertisement that sends a potential customer to your
landing page. Learn more.

Long Similar to the sponsored text ad, but with larger character limits. CREATE A LINK

sponsored

text L&E

Coupon Specific ad type for coupon and deal partners that use the promotional ad
feed. Partners subscribed to the promotional ad feed will cutomatically 30 DAY EPC Enter a Landing Page (optional)
receive these ads.

N/A

Content Generic ad type that supports HTML Learn more.

Video Upload video content to impact.com, which partners can place as an
advertisement on their website. Does not support social media networks (e.g. Use this link to promote L & E
YouTube, Facebook, instagram, elc.).
https:// v le.pxfio/VanityLinkTest
Flexi Flexi ads are an advanced link/ad type that are highly customizable. Learn

more, EUR180.46 Share f

e
—_—

mpact a3

.com



Partner Dashboard Home  Brands v Reports v Content v Products §318,185.37 v

Assets

Product Catalogs

o Promo COd es | Promo Codes | ° From the top navigation bar, select Ads.
Requests
9 In the dropdown, select Promo Codes.
25 Vanity Links
o Promo Cod Brand: None ~ Q
Deals The Promo Codes screen lists available promo codes that you can use. To use one, share the *Promo
?\ Resources Code” value (e.g., SAvE10 ) with your audience.
&) Promo Code Brand Typo Matc Rule
100FF Retail Dema Tracking Exac Ad Tools
. . e
Promo Code list definitions
Show 25 v Columns v Displaying: 1-10f 1
Promo This is the actual Promo Cade that a customer enters at checkout.
Code
Brand The advertiser that created this Promo Code.
Type Tracking: Impact is tracking the promo code and will award you credit if it's used, depending
on the credit rule,
Match « Exact: The promo code must exactly match in order to receive credit.
Mode . .

» Regular Expression (regex): A regular expression is used for matching, meaning it does not
have to exactly match (e.g., the submitted code could include uppercase letters and you
would still receive credit).

fal
S Credit « Always: If this promo code is used, you will always get credit.
2 Rule A
& If Involved: If the promo code is used, you will only receive credit if you also drove any click.
* IfWinner: If the promo code is used, you will only receive credit if you drove the winning
(last) click
° Deal The name of the Deal that this promo code is associated with,
simpact
.com




Nick MP Demo - APAC

Anthonys Demo

I Demo - Finance
Insurance

Radius Demo APAC -
Travel

SG Demo - Retail
SG Demo - Telco

+Show More

Last Updated

Last day

Request Content

Home Brands v Reports v Content v Products

All Images Videos Emails Coupons More

Select All | 35 rows

0 From the top nav bar, select Content —+ Requests

0 In the upper right corner, select Request and choose the content type you want to
request.

o In the Brand Details section, choose the Brand from the dropdown and optionally the
Deal associated with the brand's content.

0 In the General section, add details specific to the content request type, the date needed,
exclusivity request, and an optional example
Refer to the details section below for help by selecting the request type you want to

gy  Aathony's Demo ﬁ Anthony's Demo submit

Use the additional instructions comment box to add details about your request
deeplink mobile test baosic test link

< =2 ¥ Select Submit to send your request to the brand. View the Status column to understand
Text Link ext Link

the processing of your request.
1 month(s| ogo 1 month(s} age

$369,906.47

Image

Email
Sponsored Text
Text Link
Coupon

Article

Video
oy !
L

auto redirect
Text Link

1 monthis) ogo

45



Partner Dashboard Home Brands v Reports v Content ¥ Products

Create a link

The create a link widget is a quick way to create new short links and vanity links to promote the brandi(s)
you work with. These links have tracking capabilities built right in.

° Select the brand you wish to promote from the dropdown,
° Enter a landing page, or leave this field blank to use the brand's default landing page.

@ Forexample, if you're trying to create a short link to a brand's particular product or
service, you can put the URL to that page here

e In the link section, choose:

@ http(s)://—the link will attempt to use the secure version of HTTP if possible, but will use
regular HTTP as a fallback

©@ http://—the link will only use regular HTTP.

© https://—the link will only use the secure version of HTTP.

If you wish to customize the short link (known as vanity links), you can select .~ and change
the text after the slash (/) in the link.

@ For example, you change the link to acme.sjv.io/Newsirdseed to indicate that this link
sends viewers to the brand Acme’s new bird seed product.

Select Advanced to view the advanced options to add Sub ID and Shared ID values. See
the SublD and Shared|D article for details on these advanced features.

° Select Create to create the new link.

OVERDUE
Walting for brands t

pay?

$0.00

Jul 31 2020 - Aug 06 2020 v

)

$318,185.37

CREATE A LINK

Promote any brand with a simple link

Retail Demo v

Advanced

Use this link to promote Retail Demo

https:// v | gotoretailclient.co

Share a

Downioad Chrome Plugin

46



Partner Dashboard Home Brands v orts v Content v Products $318,185.37 v

FOINN ©)

CREATE A LINK

A gvalgf‘(B)LsE S%NOC.ESZ UIPCOM'NG I - Promote any brand with a simple link
o Setup Autopay 3276‘45917 3000 Retail Demo v

@

SNAPSHOT

Jul 31 2020 - Aug 06 2020 v Advanced
320 .\ Use this link to promote Retail Demo

240 = ° . HAl
httpsi// ~ | goto.retailclient.co
160
; snere (@ 3
. .
Create new vanity links
Aug 5 Aug 6 Create QR codes
‘ From the Home screen, find the Create a Link widget on the dashboard. on EPC ]
o Follow the steps above to creste a vanity link.
° Add the landing page {website URL) for where you want your vanity link to send anyone who 321 5 ° Once crented, select & next 15 Share to generste a OR code
lu clicks on it. If left blank, it will use the default landing page of the brand.
o In the text field with the link, you can remove everything after the second slash (/} and input i U this link to promote L& €
yout own letters (€.g., MyLink1) i ik oy
o it Oy S3
0 Select Create to create the vanity link. This link will now forward to the landing page and be sare 3 €3
tracked by Impact.
° You can select the sacial media icons next to Share directly to Facebook or Twitter. e — I
o Selact Download to downlaad the unigue QR code for this vanity link. We strongly
recommend downloading your QR codes, as we currently don't retain them in our system
once created.
o.
simpact

.com
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Home Brands ~ Reports v Content ~ Products $368,778.02

TODAYS EARNINGS TOTAL PENDING BALANCE CREATEALINK @

D0.00 AUD22,886.28 AUD368,778.02 s il i

@ ] | Auto withdraw when AUDS.000 00 (100%) Anthony's Dermo N
Click on the Magnifying Glass lcon {
SNAPSHOT on the left hand side of the Oct 042022 - Oct 10 2022
Advanced
~ Dashboard ‘
2 ; Use this link to promote, Anthony's Demo Link updates may take up
< to 5 minutes to propagate.
* \/ o hitps// v | anthonyscampaign.pxf.io/Xbd14 Y,
18
o snare () €3
O3 Ot 4 ot h Oct 6 ca?7 Ot & O 9 Od 10
Clicks Actions Payouts Sale Amount Conversion Rate EPC View All
358 64 AUD3,173 AUD114,955 10.34% $1.73
BRANDS TO WORK WITH INSTANTLY
You are pre-qualified to partner with these brands and will be approved instantly.
O

mp m P e
N ramecheap ”‘a) et Revolut

O -
©
AN
&=

e

mpact 49
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Advertiser Contact

REPORTS

Access Brand Contact

Advertiser Contact List :
Information

InDev - Advertiser Advertiser Cd
Contact List AEWegRelleE  Type Advertiser Contact into the

Backup 07 May - PNREla ey  Search Bar, then select Advertiser
Contact List

Advertiser Contact List Partners

50



Nick MP Demo - APAC

Home Brands ~ Reports v Content v Products

$368,778.02 -

Edited

o Advertiser Contact List -

Brand: All v Show: All v

Contact Details

Displaying: 0 - 0 of 0

Click on ‘Show All' drop down menu, then tick (y/)
‘Contact Details’. Do take note only contact details
of the brand’'s campaign you’ve joined will be
visible.

e.
esimpact
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Nick MP Demo - APAC Home Brands v Reports v Content v Products

Edited
< Advertiser Contact List - [ (=) (]
[al There are two options here to Export the Data POF
Brand: All v Show: All v Q Excel
(& ») csv
You can click on the envelope to automate an email
CAMPAIGN ID BRAND BRAND 1D ADVERTISER POSTALCODE
4053 Lenovo AU 198,328 Lenovo - ANZ 2067
7643 Apple Australia 1143209 Apple AU OR you can choose the downwards arrow to export this in PDF, Excel or CSV 95014
format
8951 Fossil Australia 1,310,519 Fossil 2100

e

mpact 52
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Publisher Reports

Nick MP Demo - APAC Home Brands v Reports ~ Content ~ Products

Overview

Performance by Brand
TODAYS EARNINGS TOTAL PENDING BALANCE

AUDO0.00 AUD27,313.71 AUD369,906.4

AUDG5.00 vs same day last week Next payment Dot 22: AUDA.84 Auto withdraw when AUD9 000 Saved Reports
Scheduled Reports

\.

Performance by Day

Action Listing

All Reports

To view all available reports in Impact, select Reports =+ All Reports.

To add any report to the Reports dropdown for easy access, select Add to Reports Dropdown under
the Actions column next to a report.

o.
esimpact

$369,906.41

CREATEALINK @

Promote any brand with a simple link

Anthony's Demo

Advanced

Use this link to premote. Anthony's Demo Link updates may take up
to 5 minutes to propagate.

hitps/f ~ anthonyscampaign.pxf.io/Xbd14

Share n a @

View Al

54
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Nick MP Demo - APAC

Edited

Home Brands v Reports ~

Performance by Day €9

Jul 13 2022 - Jul 26 2022

Jul 26, 2022

Jul 25,2022

Jul 24, 2022

Jul 23,2022

v

Campaign: All v Show: None v

IMPRESSIONS SALE AMOUNT

1,112 87 $122,814.93

§3356.42

§6,220.64

$§2111.63

$27,035.08

Content

Products

ACTION
EARNINGS

$2.986.15

$203.44

546.20

$105.93

$602.66

1cludes both action and bonus earr

$3,120.75

$20823

84821

s

$608.39

$342,038.92

s
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Day

Nick MP Dema - APAC

Eifiled

°  Performance by Day € -

Hi1372022-000262022 |, v Campaign Al v Sow Nene v Q

TREND Schedule Report cos v ol Il B

Frequency Serd Now
) Cabachdn Ddlivery )

Schedule a report

You can generate specific reports to monitor a particular set of data

0 From the top navigation bar, select Reports — All Reports.
° Select the report you want to schedule,
° In the top right corner, select £,

° Set the settings of the report.

©@ How often you want the report generated

© scioct schedule and Send.

©@ The format of the report. Choose between Excel, CSV, or PDF.

©@ Where you want the report delivered. Chaose between Partner FTP or Email. Refer to the
delivery methed reference for descriptions on each delivery method.

v Daly TV

Visaly  dentwitia e how eefected
Monthiy
Format [eAvEL v
No Data Send £ the report has no data
Delivery Method Partner FTP
() Emal A6
Send To
a
E0581 amal M10£583 38 & SO M Separead iat
CLCKS Serd 10 me W EARMINGS OTHER EARNINGS TOTAL EARNINGS ®e
12 gag | Sebiect $2985.15 $0.00 $312075 $127
Emall Body
0 “% $202.44 5000 $823 072
4 il ufn $000 s $113
40 9 2 $2111483 §518 $10893 5000 s 3345
$27.035.08 $5.72 36266 S0 $602.39 1z

# Note

your report. If you select Partner FTP as your delivery methed,
to your server.

If you choose Email as your delivery methed, you will receive an email with a link to download

§2439 1

the report will be sent as a file

impact

.com

H
°
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Publisher Payouts

Nick MP Demo - APAC Home Brands ~ Reports ~ Content ~ Producta $369,906.41 ~

This is where you check your Balance

. . Pending
TODAYS EARNINGS TOTAL PENDING BALANCE Earnings & Pending Payouts ety

AUDO0.00 AUD27,313.71 AUD369,906.41 Invoices

Action Inquiries

£5.00 ve zame day last week Next peyment Oot AUD4.8 Auto withdraw when AUD9,000.00 (100%

Pending Actions

SNAPSHOT Oct 14 2022 - Oct 20 2022 ~

Use this link to promote, Anthony's Demo Link updates may take up
to § minutes to propagate.

https:tf ~ anthonyscampaign.pxf.io/Xbd14

Share a

Clicks Payouts Sale Amount Conversion Rate View all
374 AUD3,541 AUD157,368 8.29%

o.
esimpact 57



Nick MP Demo - APAC Brands ~ Reports ~ Content $369,906.41

Balance

Balance: AUD369,906.41 Pending

Earnings History

Impact SG Demo ieloas

Search by amount Date ©Oct21,2022 [ EndDate Paoyment Action Inquiries
Pending Actions

1,212 rows Paid on Oct 21, 2022: +AUuu.yL

Date Description In this Payment
Oct 21, 2022 @ impact SG Demo Action Earnings (Online Downlood) - Jul 2022 AUDO.40

"

Oct 21, 2022 N A Y Action Eornings (Online Download) - Jul 2022 AUDDS1

Under Balance you can find details

Oct 20, 2022 @ mpacts
about
Oct 20, 2022 0% Anthony

your most recent payouts

o.
esimpact 58



Nick MP Demo - APAC

Home Brands -~ Reports v

Pending: AUD27,313.71

Expected Payment Date
Oct 22, 2022
Oct 22, 2022
Oct 23, 2022
Oct 23, 2022

Oct 24, 2022

o.
esimpact

Date Oct21,2022 [ EndDate B Transaction

Description

@ Impact SG Demo
#% Anthony Sand box
@ Impact SG Demo
% Anthony Sand box

@impact 56 Demo

Content v Products

Balance

Pending

Impact SG Demo

Pending

Will pay on Oct 22, 2022

In this Payment

Action Eamings [Online Sale - Jul 2022

Under PENDING you can find details
about

your upcoming expected payouts

Earnings History
Invoices
Action Inquiries

Pending Actions

AUD484
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Payment Schedule

Here we have an example of a contract’s
payment schedule.
Assuming your actions attributed for the
month of September, it will be then
Schedule locked on 15th November.
Once locked, invoice will be generated
Action Locking Actions are locked 1 month(s) and 15 day(s) after end of the month they are tracked b)tlr:: i:amnpda;:,zyli‘ :g‘r?nne%ﬁ;rmthh::(; °
payment shall be credited to your media
Invoicing Actions are invoiced on the 17 of the month after they lock partner account. Do take note every
brand has a different payment
schedule. You should always refer to your
Payout Scheduling Approved transactions are paid 15 day(s) after the end of the day they lock contract payment schedule with each
brand you’re partnering with,

Credited to your

Attributed Actions locked Invoice raised media partner
actions/payout account
® @ @ @ @
1st Sept 30th Sept 15th Nov 17th Nov 30th Nov

o.
esimpact 60



Payment Methods

Payment Method Detail Currency
ACH [ ] ACH payments are domestic EFT payments. This means that we hold a bank account in that currency/region AUD, BRL, CAD, DKK, EUR, FIM, GBP, HKD, ILS, NOK,
[ ] These payments do not carry any processing fees PLN, SEK, SGD, USD and ZAR
[ ] ACH payments take 3 - 5 business days to clear
Wire [ ] Wire payments are international EFT payments. This means that we do not hold a bank account in that currency/region. Almost all currencies around the globe
[ ] These payments carry processing fees as it costs us money to issue payments in these
o Wire payments take 24 - 48 hours to clear
Paypal (] PayPal payments are digital payments via the PayPal platform. A media partner must have a registered PayPal account AUD.CAD, DKK,EUR, GBP, HKD, ILS. JPY, MXN, NOK,
(] PayPal imposes a maximum daily payout of $10,000 USD (or the Partners currency equivalent) NZD, PHP, SEK, SGD and USD
(] Every time a payment is issued to a Partners PayPal account, a 2% processing fee (up to $20 or the currency equivalent) will be
assessed to the amount sent
(] PayPal payments clear immediately
(] Only a valid PayPal email address is required from the Partner
o.
simpact 61
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Raising query via support ticket

Nick MP Demo - APAC

Brands ~

Reports

Content +

$451470.97

Products

.com

Q
< TODAYS EARNINGS TOTAL PENDING BALANCE CREATE A LINK
P brand with le link
= AUDO0.00 AUD22,392.59 AUDA451,470.97 Saintete Semeituinnt 2yt
o ALDZ1.00 vs same day last week Next payment Apr 13 AUD137.80 Auto withdraw when AUD9, 0O (100%) Anthony’s Demo b
SNAPSHOT Apr 05 2023 - Apr 11 2023 v
Advanced
Q0 Py
2 / Use this link to promote, Anthony's Demo Link updates may take
54 up to 5 minutes to propagate.
Gl https:/ ~  anthonyscampaign.pxf.io/Xbd14 &
18
; | | swe (3 )
\pr € o or ipe 0 Apre Apele fnr 1l
Clicks Actions Payouts Sale Amount Conversion View All
376 51 AUD2814 AUD123,853 9.84% . .
Via the ? symbol on the bottom right
hand side of the Impact Ul you can
) BRANDS TO WORK WITH INSTANTLY ) ) ) . prinens
You are pre-qualified 1o partner with these brands and will be approved Instantly raise thketS Wlth the teChnlcal Support bad Form)
~ .
= Ve | e =3 team, you can also find links to
g - Impact’s Help Centre
I ~vecresn (&) =« RGVO'Ut p p
o Partners
Walting for google.com...
o.
simpact 63



Raising query via support ticket

Create a Ticket

Related Articles

Tactnical issus halp
ke I s over o Mol i s the bt cam
wee ek (1 i B00151 1ghe cormer of e

scrove, Nate Coman snees and ecourts rv

Dot & Reporing
antzer Ditven Evares

oyeu
16 akiess o Uadng eacfguuties.
riwrshia He oyele

Soce you Gacomnnt | sigred tvew

Ticket Access § @D Ve 13 1t assemthe to ol e of e szt
Eewrabin pragan ¥ 1
Tracking & a toeecatenal part of

Dets Change Prathiack Notiteatio

aboes wheeve Sherges we made

CC Emais
0 vet v 0 Product Daky

50008 T
. Wt iy on eveed 1ot

© 241 anshir ansé

Description * SBIVUANEZSGRYS
0 163 3T OTECTICES MO BTN E2a0s 1%
e 0 820, O CAP 1 £ 1 Ac500 Ingury Exemt Watfenncn.
vert o3 Event Noshoot

Phaase D MNP lectriced 1508
e Actian Life Oy ! Neencatian Posthachs s a

Pariow

00 WHE 15 1 yew e an

(2], sl

Nebteassen s ven

Jun 29, 2020

Jun 2, 2020

View All
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Chat with impact.com support team

Chat with us

1"" | Tax Bot JUI"I 29, 2020

a General

Technical

Jun 2, 2020

G==) Finance and getting paid View A“

Powered by @ Freshchat
' Apple Hong Kong Apr 20,2023 °

o.
esimpact
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Receive Support

Failed to login/sign-up?

Forgot password
Can’t receive 2FA/OTP code

Get help here

66


https://app.impact.com/support/support-landing.ihtml

Robust Documentation And Guides

simpact 3 £ submit or Visw Halp Regque: Davaloper Decs

My Brands

You can emall any brand that you work with from the My Brands screen Play the video below for a quick naonal

Partner FAQ

026

Solact the icon an tha far right te view the vides in fullscroen

o.
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Upskill with
PXA

by impact.com



Industry Training & Certification

PXQ #54"  jome  Cowses  Cartifications  Leaderbosnd | Q sourcn

CERTIFICATION

Want to level up
in your career?

New expert-level product and agency certifications

Impact.com offers a range of Industry recognised educational courses and
Certifications to help support your ongoing learning and development via our

PXA- Partnerships Experience Academy
In an ever changing digital landscape - we’re here to help and support you

and your career development

o.
esimpact 69



https://pxa.impact.com/student/collection/1205664-partner-learning-paths?sid_i=1

Time

No Time,

Little Experience

WHERE ARE YOU?

Some time,

Some Experience

‘—

Full Time and Experience

If you are HERE
please move to the

next slide

If you are
HERE - skip
the next
slide

If you are
HERE - skip
the next two
slides

Expertise




\ partnerships
experience

\ academy

Iy ey et
oYy I pact

Affiliate & Partnerships Industry Fundamentals Certification

Earn you certificate for the fundamentals of the Affiliate and Partnerships industry

By the end of this path, you will be able to:

® |Illustrate the various types of digital marketing and their pricing models
Identify the 4 key players in the affiliate and partnership industry, as well as how they work together to provide value for customers
Describe why Partnerships is a driving growth business

List the partnership payment types & attribution models

Outline how assorted verticals can use partnerships to drive results and how to set payouts accordingly

Recognise high-level overview of the Partnership Lifecycle

e
—_—

mpact

.com

CERTIFICATION
COURSE
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\ partnerships
experience

\ academy

by Impact

CERTIFICATION
COURSE

Affiliate & Partnerships Industry - Associate Certification Pathway

Earn you Intermediate certificate for Affiliate & Partnerships

By the end of this path, you will be able to:

® Align affiliate marketing goals with company goals
Assess competitor affiliate marketing programs to inform your own program-related decisions
Assign optimal commission rates & create contracts and policies
Understand the types of partnerships that exist in affiliate marketing
Track affiliate marketing actions & incentivise incremental growth
Comprehend the basics of affiliate marketing media buying - aka placements

Use KPIs to understand the effectiveness of your affiliate program & make data driven decisions to drive growth

e
_—

mpact 72
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\
\

by Impact

Earn your Expert certification in Impact.com Product

By the end of this path, you will be able to:

* Explain the features of Impact.com
Navigate the Impact.com platform using its widgets and dashboards
Find and Apply for Brands using the Impact.com Platform

View and Manage the many different reports available on Impact.com

Set up the financial side of the Impact.com platform to receive payments from Partners

e

mpact

.com

partnerships
experience
academy

Impact.com Product Training - Expert Certification Pathway

CERTIFICATION
COURSE

3
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