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Setting Up Your 

Account



For Publishers 

or Affiliates 
(skip to slide 11 for social creators)
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Customise 
your language 
preference

Step 1: Sign up to Impact Step 2: Add your Details

If you encounter issue with receiving 
2FA/OTP code, you can request for 

help HERE 

If you are registering as a company, 
please take note your Account Name 

will be the name used in your invoice 
letterhead. Thus please use the name 

that match with your company registered 
name

https://app.impact.com/signup/none/create-new-mediapartner-account-flow.ihtml?utm_source=partnerdev_emea&utm_campaign=general&utm_medium=emea
https://app.impact.com/support/support-landing.ihtml


6

Step 3 : Verify your email via a 2FA code
Once registered, you will receive an email from <notifications@app.impact.com> with the subject "Verify your 

email address to complete your registration".  Follow the email instruction.

Step 4  : Log in
Once verified, follow the email instruction to enter https://app.impact.com/

Log in with your verified email address and password

Note:

If you do not remember the credentials used to access your account, you are provided the option to reset your 

password using the option ‘Forgot Password or Username’.

Entering incorrect details 3 times will lock your account. You will be required to contact Impact and validate 

your identity. Please email ‘support@impact.com’ with details of your accounts and/or associated email address.

mailto:notifications@app.impact.com
https://app.impact.com/
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Select the type of media property you 
own. Please only select the property 
truly owned by you or your company.

If you’ve chosen website as your media 
property, the best method is to associate 

it with your Google Analytics
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ATTENTION - During the account 
creation stage, once a currency is 

chosen, you CAN NO LONGER change 
to a different currency at a later stage. 
Please make sure the currency you’ve 
chosen matches the default currency of 

your bank account.
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Click here get 
started

Facing issue? 
Click here for 
help



For Social Creators 



These will be customized to your brand specific requests 
(IE: it won’t say “Join the Marketplace” it’ll say something like “Become a 

Next Creator”, be in your brand colors, etc…)

Single sign on linkStart
Creator Sign Up - 6 Easy Steps



Choose Creator to ensure proper 
assignment in Impact.com platform



By choosing 
their social 
media 
platforms, they 
are opting to 
share their 
social data, so 
every 
campaign is 
accurate and 
analyzed in 
real time.

This is only applicable for new 
influencers joining the marketplace 
and won’t apply to private invite 
influencers.



Setting Up Your Public Profile 
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Including keywords separated 
by commas will boost your SEO 
visibility in the Marketplace

Adding your Primary Model as 
Shopping will allow for greater 
Marketplace discoverability 
(CLICK HERE to learn about 
Partner Types)

Attach a business logo here, 
as this will be visible to 
brands in the marketplace

Update your Public Profile 
via the three dots on the 
bottom left sidebar on the 
Homepage

Public Profile Set Up 

https://impact-helpdesk.freshdesk.com/en/support/solutions/articles/48001180915-an-impact-com-guide-to-partner-types?accountType=AGENCY
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Toggle the component to 
“on”. Enter any additional 
links you want to provide to 
prospective brands. (i.e. any 
additional promotional 
channels)

Select at least one user as 
the POC when brands are 
reviewing your profile. Add 
any of your account users 
as marketplace contacts.

Upload one or multiple PDF 
media kits with each file 
max size of 5mb.

You can toggle this setting 
to prevent your profile from 
being shown to new 
brands. You are still visible 
to and can work with your 
existing brands.

Public Profile Set Up 
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MARKETPLACE SUPPORT GUIDE - HERE

EXAMPLE: MARKETPLACE PROFILE
Listed URLs under 
additional info 

Audience & MP ID 
information 

Promotional 
Method Information 
regarding Partner 
type 

Public Profile Set Up 

https://impact-helpdesk.freshdesk.com/en/support/solutions/articles/48001065279-manage-your-partner-marketplace-profile?accountType=AGENCY#media-kit-0-7


For Social Creator Profile 



Money made/owed to your 
creator based on their work 
with you

Tasks owed to Next by 
creator (posts/due dates, 
edits needed, etc…)

Performance based on 
content created for Next

Automatically generated 
Next link (marketplace 
creators have the ability to 
create their own links)



Verifying 

media property 



Select the three dots and 

click VERIFY to confirm 

media property
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For your website choose one of 

4 options to finalise your Media 

Property verification
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For facebook we have a direct 

integration with META - this 

option with prompt sign in to 

connect your FB page
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Facing issue verifying your media 

property? help is just around the 

corner



Submitting your application to 

join the Marketplace
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If everything is done right, the 

submit button will turn blue. If 

greyed, then some steps is still 

missingClick here



Publisher                 Dashboard
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Complete your login security

Publisher Account Setup

Navigate to your profile and 
‘EDIT PROFILE’ then scroll to 
the ‘SECURITY’ section and 
choose your preferred 2FA 
method. Complete this step 
as early as possible to 
prevent any login interruption 
in the future.
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A quick snapshot of your media partner 

account performance

Publisher Homepage
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Publisher Homepage

The impact.com marketplace is a 
feature within your dashboard that 
allows you to discover, engage and 
contract with thousands of brands 
who uses impact.com to power their 

partnership program
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Publisher Homepage

Payout is what you 
can expect to be 
paid when an action 
is attributed to you

Conversion rate is what 
% of activity that you 
have converted. It is 
based on # of clicks vs # 
of actions 

Clicks refers to # 
of click over 
certain period. All 
clicks are based 
on unique 

Actions, also commonly 
referred to as 
conversions is the # of 
transactions referred by 
your account

EPC is an aggregated 
metric of the value of 
each click your account 
referred. It may not 
necessarily attributed to 
CPC campaign only
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Snapshot of your current payment 

balance & pending earnings 

Publisher Homepage



Brand Marketplace



34



35



36



Contacting Brands in Platform via Email

See all pending 
partners under 
the APPLIED tab

Hover over the 
ENVELOPE icon to see 
contact information

If you select EMAIL 
you can reach out 
directly in platform 
and the brand will be 
notified via email



Contracting
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Review all Received and Sent Proposals 
across all brand partners
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Preview Contracts
Decide whether to Accept, Reject, Counter, Expire, 
or Propose Changes
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Transparent in-platform negotiation 
tools 
Adjust payment model, commission rates, and 
payout scheduling to best suit the partnership 
goals



Content & 

Tracking Links



43
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Request Content



46



47



Sourcing
Brand Contacts
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Click on the Magnifying Glass Icon 

on the left hand side of the 

Dashboard
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Type Advertiser Contact into the 

Search Bar, then select Advertiser 

Contact List
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Click on ‘Show All’ drop down menu, then tick (✔) 
‘Contact Details’. Do take note only contact details 
of the brand’s campaign you’ve joined will be 
visible.
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There are two options here to Export the Data 

You can click on the envelope to automate an email

OR you can choose the downwards arrow to export this in PDF, Excel or CSV 

format



Payments & Reporting
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Publisher Reports
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56
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This is where you check your 

Earnings & Pending Payouts 

Publisher Payouts
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Under Balance you can find details 

about

your most recent payouts
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Under PENDING you can find details 

about

your upcoming expected payouts
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Payment Schedule

1st Sept 30th Sept 15th Nov 17th Nov 30th Nov

Attributed 

actions/payout

Actions locked Invoice raised
Credited to your 

media partner 

account

Here we have an example of a contract’s 
payment schedule. 

Assuming your actions attributed for the 
month of September, it will be then 

locked on 15th November.
 Once locked, invoice will be generated 
by the impact system on your behalf to 

the brand you’re partnering with and 
payment shall be credited to your media 

partner account. Do take note every 
brand has a different payment 

schedule. You should always refer to your 
contract payment schedule with each 

brand you’re partnering with, 
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Payment Methods

Payment Method Detail Currency

ACH ● ACH payments are domestic EFT payments. This means that we hold a bank account in that currency/region

● These payments do not carry any processing fees

● ACH payments take 3 - 5 business days to clear

AUD, BRL, CAD, DKK, EUR, FIM, GBP, HKD, ILS, NOK, 

PLN, SEK, SGD, USD and ZAR

Wire ● Wire payments are international EFT payments. This means that we do not hold a bank account in that currency/region.

● These payments carry processing fees as it costs us money to issue payments in these

● Wire payments take 24 - 48 hours to clear

Almost all currencies around the globe

Paypal ● PayPal payments are digital payments via the PayPal platform. A media partner must have a registered PayPal account

● PayPal imposes a maximum daily payout of $10,000 USD (or the Partners currency equivalent)

● Every time a payment is issued to a Partners PayPal account, a 2% processing fee (up to $20 or the currency equivalent) will be 

assessed to the amount sent

● PayPal payments clear immediately

● Only a valid PayPal email address is required from the Partner

AUD.CAD, DKK,EUR, GBP, HKD, ILS. JPY, MXN, NOK, 

NZD, PHP, SEK, SGD and USD



Support
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Raising query via support ticket

Via the ? symbol on the bottom right 

hand side of the Impact UI you can 

raise tickets with the technical support 

team, you can also find links to 

Impact’s Help Centre
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Raising query via support ticket
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Chat with impact.com support team
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Receive Support

Failed to login/sign-up?

● Forgot password
● Can’t receive 2FA/OTP code

Get help here

https://app.impact.com/support/support-landing.ihtml
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Robust Documentation And Guides 



Upskill with

PXA
by impact.com
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16:1

Industry Training & Certification

Impact.com offers a range of Industry recognised educational courses and 

Certifications to help support your ongoing learning and development via our 

PXA- Partnerships Experience Academy 

In an ever changing digital landscape - we’re here to help and support you 

and your career development

https://pxa.impact.com/student/collection/1205664-partner-learning-paths?sid_i=1


Ti
m
e

Expertise

WHERE ARE YOU?

Full Time and Experience

Some time, 

Some Experience

No Time, 

Little Experience

If you are HERE

please move to the 

next slide

If you are 
HERE - skip 
the next 
slide

If you are 
HERE - skip 
the next two 
slides
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Earn you certificate for the fundamentals of the Affiliate and Partnerships industry

By the end of this path, you will be able to:
• Illustrate the various types of digital marketing and their pricing models

• Identify the 4 key players in the affiliate and partnership industry, as well as how they work together to provide value for customers

• Describe why Partnerships is a driving growth business 

• List the partnership payment types & attribution models

• Outline how assorted verticals can use partnerships to drive results and how to set payouts accordingly

• Recognise high-level overview of the Partnership Lifecycle 

Affiliate & Partnerships Industry Fundamentals Certification



72

Affiliate & Partnerships Industry - Associate Certification Pathway

Earn you Intermediate certificate for Affiliate & Partnerships

By the end of this path, you will be able to:
• Align affiliate marketing goals with company goals 

• Assess competitor affiliate marketing programs to inform your own program-related decisions

• Assign optimal commission rates & create contracts and policies

• Understand the types of partnerships that exist in affiliate marketing

• Track affiliate marketing actions & incentivise incremental growth 

• Comprehend the basics of affiliate marketing media buying - aka placements

• Use KPIs to understand the effectiveness of your affiliate program & make data driven decisions to drive growth
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Impact.com Product Training - Expert Certification Pathway

Earn your Expert certification in Impact.com Product

By the end of this path, you will be able to:
• Explain the features of Impact.com 

• Navigate the Impact.com platform using its widgets and dashboards

• Find and Apply for Brands using the Impact.com Platform

• View and Manage the many different reports available on Impact.com

• Set up the financial side of the Impact.com platform to receive payments from Partners 



THANK YOU


