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to posting
without
getting

yourself in.
froritofthe

ray areas, and
bws we use to keep
the firms we work with
compliant, active, and
unbothered. Distilled into
the next ten pages.

If you've ever drafted a post and
second-guessed hitting publish, this is
the doc to fix that. Read it in 12

minutes. Send page é to whoever SIGNED
reviews your firm's content. Use the .
frameworks. The Team at Social Lawyers

Content & growth, for attorneys who would
rather litigate than argue with Rule 7.2.
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