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Example Content Marketing Plan



The objective of this content marketing plan is to build brand awareness and educate our target audience 
about the solutions to their problems.

Objective:
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I. Audience Research:
Identify the target audience: [Insert target audience description]

Analyse their needs and pain points: [Insert target audience needs and pain points]
Evaluate their decision-making process: [Insert target audience decision-making process]
Assess their perception of the brand: [Insert target audience perception of the brand]

II. Content Strategy:
A. Content Goals:

Increase brand awareness: [Insert goal for increasing brand awareness]
Educate target audience: [Insert goal for educating target audience]
Drive tra�ic to website: [Insert goal for driving tra�ic to website]
Lead generation: [insert goal]
Revenue generation: [insert goal]

B. Content Types:

Social media posts: [Insert number of social media posts per week/month]
Blog posts: [Insert number of blog posts per week/month]
Infographics: [Insert number of infographics per quarter]
Case studies: [Insert number of case studies per quarter]
E-books/guides: [Insert number of e-books/guides per year]
Podcasts: [Insert number of podcasts per quarter]

C. Content Topics:

Problem/solution topics: [Insert problem/solution topics]
Industry news and trends: [Insert industry news and trends topics]
Educational topics: [Insert educational topics]

III. Distribution Channels:
A. Owned Media:

Website: [Insert frequency of website updates]
Blog: [Insert blog posting frequency]
Email: [Insert email frequency]

B. Earned Media:

Social media: [Insert social media posting frequency]
Industry publications: [Insert industry publications for guest posting or feature articles]

C. Paid Media:

Social media advertising: [Insert social media advertising budget]
Google AdWords: [Insert Google AdWords budget]
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IV. Measurement and Analytics:
Website tra�ic: [Insert website tra�ic goals]
Social media engagement: [Insert social media engagement goals]
Lead generation: [Insert lead generation goals]

V. Key Takeaways:
Content marketing is an e�ective way to build brand awareness and educate the target audience.

The content strategy should align with the goals and needs of the target audience.

Distribution channels should be chosen based on where the target audience is most active.

Measurement and analytics should be used to track progress and adjust the content marketing plan as 
needed.

VI. Recommendations:
Based on the analysis, we recommend the following:

Develop a content calendar to ensure a consistent posting schedule.
Collaborate with industry experts for guest posting or feature articles.
Use targeted social media advertising to reach the target audience.
Use analytics to track progress and adjust the content marketing plan as needed.
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A content marketing plan is an essential component of building brand awareness and educating the target 
audience. By analysing the target audience's needs and pain points, developing a content strategy, choos-
ing the right distribution channels, and measuring progress, we can create targeted content that e�ectively 
reaches and engages the target audience. Use the recommendations to execute the content marketing plan 
and adjust it as needed to achieve the objectives.

CONCLUSION:
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WANT SOME HELP?
Strategically redefine your brand, core o�er, message and 
marketing strategy to put your business in a solid position for 
sustainable sales growth.

Phase 1: THE STRATEGY & POSITIONING 
Phase 2: THE PRODUCT, SOLUTION & CORE OFFER
Phase 3: THE BRAND NARRATIVE & MESSAGING
Phase 4: THE VISUAL IDENTITY
Phase 5: THE DEMAND-GEN & MARKETING ROADMAP

Oh, and we’ll be done in 40-days.
 

CLICK TO LEARN MORE


