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UX/UI CASE STUDY:

BRIEF: Our team reviewed several dysfunctional  
unemployment websites and chose a standout  
one to redesign for a better user experience. 



PROJECT OVERView

The New Mexico Department of Workforce Solutions strives to be a leader in improving employment and poverty rates 
through workforce development, enhanced services for employers, and ensuring fair labor practices and workforce 
protections for New Mexicans.   

But, the state website is confusing and difficult to navigate for users.   

For individuals without employment, filing for benefits every week is tedious, frustrating, and an overwhelming experience. 
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MEET PENNY

Name:

Age:

Location:

Occupation:

Likes:

Pain Points:

Penny Patterson

26 years

Albuquerque, New Mexico

Currently Unemployed, formerly a waitress

Cats

Laid off Due to Workforce Reduction

Student Loan Debt

Unpaid Utility Bills

Unable to find new jobs



THE PROBLEM

As a 26 year old server, who has recently been laid off due 
to workforce reduction during the Covid outbreak, Penny 
needs to file for unemployment insurance, to pay off her 
student loan debt and other utility bills while actively 
looking for a new job. But she doesn’t know where and how 
to begin, because the amount of information on the New 
Mexico Department of  Workforce Solutions website is too 
overwhelming and confusing, which makes her feel 
stressed out and frustrated.



OUR OBJECTIVE

Recent data show that New Mexico has the highest 
unemployment rate of any state (5.3%).



We have identified our target demographic to be individuals 
like Penny Patterson: unemployed individuals, living in the 
state of New Mexico. 


As designers, we want to aid these individuals in their 
journey on getting back on their feet by creating a 
smoother, efficient and more sympathetic experience 
while using the website.



After rigorous Brainstorming and Content Auditing, we learned 
the following: 


Design through the website is not consistent, all tabs and  
links open to different places on the website
 


Website needs simplicity and needs to be straight to the point
 


Website needs an onboarding tutorial, resources and live chat 
support 



Website needs a native search function for more relevant 
results
 


Website needs a dashboard to show user status 


Website needs to focus on unemployment!!!



ReSEARCh and Evaluation



Lo-Fi Prototypes

Welcome Screen Starting a Claim Status Check

We made our Lo-Fi prototypes using snippets of the original website. Our goal for these prototypes were to:  

simplify the site design  

streamline the process for our users.



We then streamlined and simplified the 
website navigation by doing the following:  

Adding a dedicated Unemployment 
category within the navigation bar.




Removing redundancy from the navigation 
bar. 





Designing the UI to be eye-catching, easy 
to read, and consistent throughout the site.





Adding FAQs sections to serve as a fuzzy 
search if users are ever lost or have 
questions.





Adding additional resources or private 
information  that are readily available on 
the footer.



NAVIGATION and SITEMAP REDESIGN



Mid-Fi Prototypes: DESKTOP
For our Mid-Fi prototypes, we focused on arranging elements using Gestalt Laws and aligning using grids. This made our 
design look organized and easy to follow. We also created mobile prototypes as well.

Welcome Screen Starting a Claim Check Status



Mid-Fi Prototypes: Mobile
Welcome Screen Starting a Claim Check Status



A/B Testing: Desktop
We made multiple iterations of mid-fidelity wireframes, and couldn’t effectively decide which ones to finalize. To make that 
decision we conducted A/B testing among willing participants.   

Control (A) Variant (B)

For our Desktop Prototype we wanted 
to test the side-scrolling component.



We wanted it to stand out more 
because it is the main component of 
this screen.





We extended the component to ends 
of the screen, 





and added a tiny indicator to show 
users where they are
.




A/B Testing: Desktop

When conducting A/B testing we asked 13 participants for their 
preference.





For the Desktop Version, users preferred the control design more.  
While our variant design did stand out like originally planned, it wasn’t in a 
good way. Users said that the component stuck out like a sore thumb. 
They liked the indicator element and suggested we add that to the 
control version, however our hypothesis failed.

WINNER: Control (A)



A/B Testing: Mobile
Control (A) Variant (B)

For our Mobile Prototype we wanted to 
test navigation
.




Our original design contains an 
unconventional tab formatting to our 
mobile wireframes.  


The redesigned navigation for our 
mobile prototype. is the conventional 
vertical scrolling design.
 


We elongated the screen and 
repositioned and aligned components 
on the screen.
 


The tab at the top of the screen is no 
longer needed.






A/B Testing: Mobile

When conducting A/B testing we asked 13 participants for their 
preference.





For the Mobile Version, users preferred the variant design. Users found it 
easy and intuitive to navigate through the variant version of our mobile 
prototype. Our hypothesis was correct.

WINNER: Variant (B)



STYLE GUIDE: COLOR

We sampled colors from New Mexico Department of Workforce Solutions’ logo and ended up with:  

Blue: #OF7C83 
Yellow: #E4AD24 

Red: #CB1010





Blue conveys Reliability 
Yellow conveys Optimism and Energy  

Red conveys Urgency





STYLE GUIDE: Typography

For our Typefaces we went with Raleway Heavy as our Primary and Roboto Condensed as our Secondary.





Raleway Heavy is an impactful font with some quirky bits which is contrasted by the standard, run of the mill Roboto font





We designed our voice and tone to be Serious, Casual, Respectful and Enthusiastic. These choices are reflected on the 
labeling of headings and buttons.






STYLE GUIDE: PATTERN LIBRARY and ICONS



Hi-Fi Prototypes: DESKTOP
For our Hi-Fi prototypes we focused on using font styles, voice, tone, color, and visuals in an engaging and accessible way. We 
also made sure to use the winning design of each A/B test.

Welcome Screen Starting a Claim Check Status



Hi-Fi Prototypes: Mobile
Welcome Screen Starting a Claim Check Status



INTERACTIVE FIGMA PROTOTYPEs

DESKTOP PROTOTYPE MOBILE PROTOTYPE

https://www.figma.com/proto/RcjF2wqLW5JfvumQLNDKV7/NMDoWS-Figma-File?page-id=0%3A1&node-id=2%3A1607&viewport=531%2C191%2C0.5&scaling=scale-down&starting-point-node-id=2%3A1607
https://www.figma.com/proto/RcjF2wqLW5JfvumQLNDKV7/NMDoWS-Figma-File?page-id=2%3A5276&node-id=2%3A5277&viewport=718%2C753%2C0.49&scaling=scale-down&starting-point-node-id=2%3A5277
https://www.figma.com/proto/RcjF2wqLW5JfvumQLNDKV7/NMDoWS-Figma-File?page-id=0%3A1&node-id=2%3A1607&viewport=531%2C191%2C0.5&scaling=scale-down&starting-point-node-id=2%3A1607
https://www.figma.com/proto/RcjF2wqLW5JfvumQLNDKV7/NMDoWS-Figma-File?page-id=2%3A5276&node-id=2%3A5277&viewport=718%2C753%2C0.49&scaling=scale-down&starting-point-node-id=2%3A5277


OUTCOMES AND LESSONS

We concluded the project after we iterated our prototypes 
based on the results of the A/B tests.   

If we had more time we could make more iterations based on 
usability testing.  

We could have also researched our target demographic for this 
project: unemployed individuals. We can then make more 
informed design decisions based on the information we get 
when researching unemployed individuals.



This Case Study taught me to acknowledge the feelings and 
emotions of the users when designing wireframes. The original 
website did not take user emotions into consideration and the 
result was a frustrating, overwhelming and confusing website. 
We took these negative emotions we felt when designing our 
prototypes. It helped us make more informed decisions with 
arrangement, typography, color and voice and tone.


