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S H O W  O V E R V I E W

The Newport Beach International Boat Show is a premier 4-day maritime

event hosting 250 vessels, 70+ exhibitors, and 25,000 attendees at Lido

Marina Village. The event anchors on industry professionals, dealers,

buyers actively shopping for vessels, and serious boating enthusiasts

evaluating the latest in marine technology and innovation.

\

Beyond on-water demonstrations and direct dealer access, the activation

expands into elevated lifestyle experiences that attract diverse

sponsorship categories. A VIP lounge offers premium hospitality for high-

net-worth attendees. Exotic automobiles on display connect luxury

automotive sponsors to the affluent audience. Curated culinary

programming and bar activations create touchpoints for food, beverage,

and hospitality brands. Photo-worthy moments and experiential zones

throughout the venue generate social amplification and brand visibility.

The four-day format allows for layered programming—industry-focused

mornings transitioning into evening entertainment, dining, and social

moments. This structure positions the event as both a serious

marketplace for marine professionals and a destination experience for

affluent consumers seeking premium waterfront moments.

The venue becomes a multi-sponsor ecosystem where marine,

automotive, hospitality, and lifestyle brands activate alongside one

another—each amplifying the others' reach.



The Newport Beach International Boat Show takes

place at Lido Marina Village, Newport Beach's

premier waterfront destination. The venue sits at

the heart of the harbor, capturing traffic from boat

show attendees, waterfront promenaders, and the

affluent resident base. High-end retail and dining

surround the activation, creating a destination

experience rather than an isolated event.

Lido Marina Village offers unobstructed harbor

views, direct water access, and the natural prestige

of Newport Beach—aspirational, maritime-centric,

and designed for elevated brand presence.

THE LOCATION

LIDO MARINA VILLAGE
NEWPORT BEACH, CA

Coordinates: ~ 33.618489, -117.925466
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E V E N T  L O C A T I O N
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S I G N A T U R E  M O M E N T S

The Newport Beach International Boat Show creates immersive

moments throughout the four-day activation that anchor memory, drive

repeat visits, and fuel social sharing. Every touchpoint is calibrated to

feel distinctive and worth experiencing in person.

Attendees explore 250 vessels positioned throughout the harbor, climb

aboard, and engage directly with dealers, brokers, and designers. The

vessels become the centerpiece. The event expands beyond the water

with Via Oporto shut down to feature exotic automobiles on display,

creating an elevated automotive-marine luxury pairing that drives foot

traffic throughout the venue.

On-water public lounges and a VIP Lounge host a variety of curated

events, programming, and private gatherings—anchored by the opening

party with Nobu, setting the tone for the four-day activation. Larger

brand partners build extensive experiential spaces, hosting their own

demonstrations, activations, and guest experiences. An Exhibitor

Pavilion showcases marine accessories and specialized service

providers, connecting boat owners with the ecosystem supporting their

vessels.

The activation culminates at Topside at the Lido House Hotel, where the

closing party brings attendees, sponsors, and industry leaders together

for a final evening on the water. Together, these moments transform

the boat show into a multi-sensory destination where attendees

naturally linger, gather, photograph, and return across all four days.



V e s s e l s  O n
D i s p l a y

Guests can explore an extraordinary collection

of yachts,  powerboats,  and watercraft — with

the opportunity for private tours,  sea trials,

and direct conversations with industry experts.

Culinary
Experiences

Interactive
Activations

Live Entertainment
Engage audiences with live performances and sponsor

activations set against the stunning backdrop of Newport

Harbor — creating an atmosphere unlike any other boat show

experience.

 

Marine
Accessories

Exotic
Automobiles
An exclusive showcase of high-performance and

luxury vehicles brings an additional dimension of

aspiration to the show, attracting Newport Beach's

most discerning clientele.

World-class culinary offerings invite guests to

indulge in premium dining and tasting experiences,

complementing the sophistication of Newport

Beach's premier boating event.

Leading marine accessory brands showcase the

latest innovations in boating gear, navigation

technology, and on-water lifestyle products for

enthusiasts at every level.

An exclusive sponsor lounge offers premium

hospitality for guests and partners, with curated

refreshments and elevated brand engagement

throughout the 4-day event.



A PLACE
FOR LOCALS,
VISITORS
AND EVERYONE
IN BETWEEN
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Newport Beach Harbor sits along the Orange County coastline. 

This waterfront location draws locals and visitors from across Southern

California and is surrounded by some of the most affluent

communities. Dana Point, Laderia Ranch, San Clemente, Talega and

Laguna Beach with average home prices from 2-4 million dollars. 
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within the core trade area. 

Hotels, resorts and inns 
within a 15 minute drive time

P o p u l a t i o n

H o u s e h o l d
I n c o m e

D a y t i m e
E m p l o y m e n t

C o l l e g e
E d u c a t i o n

1 0  M i n 1 5  M i n 3 0  M i n

0 1 4 0 1 5

04
T A R G E T  D E M O G R A P H I C S  &  R E A C H



05

 M A R K E T I N G  &  P R O J E C T E D  V I S I B L I T Y

The Newport Beach International Boat Show draws one of the most

concentrated audiences of high-net-worth consumers in Southern

California — boat owners, waterfront homeowners, and luxury lifestyle

enthusiasts gathered over four days in April at one of the country's

premier harbor venues.

Visibility spans the full show footprint and extends well beyond it. On-site

presence captures foot traffic from an engaged, affluent audience already

in a purchasing mindset. Social media coverage, influencer attendance,

and press from the boat show's media partners extend reach organically

across regional and national audiences.

For sponsors, the boat show context provides direct access to decision-

makers and high-income households in a high-attention, low-distraction

environment. Brand activations on the water carry inherent visual

distinction — every photo taken at the venue becomes a content asset

that extends sponsor exposure beyond the event window.

Community positioning reinforces long-term brand equity in Newport

Beach. Presence at the International Boat Show signals alignment with

the waterfront lifestyle and places sponsors within a curated ecosystem

of premium marine, real estate, and luxury hospitality brands for the

duration of the event and its surrounding coverage.



N e w p o r t  B e a c h  
I n t e r n a t i o n a l  B o a t  S h o w
A curated marit ime showcase bringing luxury collectors and enthusiasts

to the harbor's  premier waterfront venue.

0 5 5

N e w p o r t  B e a c h  
I n t e r n a t i o n a l  B o a t  S h o w
A curated marit ime showcase bringing luxury collectors and enthusiasts

to the harbor's  premier waterfront venue.

Attendance Projections
We anticipate thousands of attendees over the month-

long event, providing a unique opportunity for sponsors

and partners to engage with a diverse audience.

Earned Media Value
Estimated earned media value will be substantial, as

major local and regional outlets cover this unique

activation for sponsors, partners, and media exclusive

events, solidifying the partnership's prominence in

Southern California's holiday discussions.

Media Impressions
The event is expected to generate multi-million

organic social media impressions, enhancing sponsor

visibility and reach within the local community and

beyond, fostering deeper connections with guests.

Target Coverage
We aim for targeted coverage from influential

broadcast, print, and lifestyle outlets, ensuring that

the Winter on The WaterCrest experience remains top-

of-mind during the festive season.



Hype Reels

P h o t o  L i b r a r y
A  c o m p r e h e n s i v e  p h o t o  l i b r a r y  w i l l  b e  p r o v i d e d  f o r

m a r k e t i n g  u s e ,  f e a t u r i n g  h i g h - q u a l i t y  i m a g e s  f r o m  t h e

e v e n t ,  a v a i l a b l e  f o r  b o t h  p a r t n e r s  t o  l e v e r a g e  i n  t h e i r

p r o m o t i o n a l  m a t e r i a l s .

Short-form hype reels optimized for social media will highlight key moments,

ensuring that the partnership garners maximum visibility and engagement

across digital channels.

Sizzle Video
A sixty-second sizzle video will capture the high-energy experience,

showcasing the excitement and atmosphere of Winter on The WaterCrest,

designed for multiple platforms.

PR & Social Media Features
Professionally written PR features will document the collaboration,

emphasizing the unique aspects of the partnership and the impact on the

community, reaching targeted outlets.

MEDIA
DELIVERABLES
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S P O N S O R S H I P  P A C K A G E S

Three tiered sponsorship levels designed to maximize

brand exposure and audience engagement

throughout the 4-day activation. Each package offers

distinct visibility, activation opportunities, and direct

access to Newport Beach's affluent demographic.

For brands seeking a more tailored approach, à la

carte sponsorship opportunities are available —

allowing partners to customize their investment

around specific moments and activations that best

align with their goals.



Starting at $15,000

Activation space 

COMPANY Logo INTEGRATION ON PLATFORMS AND ONSITE

SIGNAGE

SOCIAL MEDIA FEAUTURES

EVENT GALLERY

25 public access tickets

S t a r t i n g  a t  $ 3 0 , 0 0 0

ALL BENEFITS OUTLINED IN FEATURED SPONSOR

EXCLUSIVE FIRST LOOK PREVIEW AND MEDIA MOMENT

GIFTING OPPORTUNITY FOR VIP GUESTS

Dedicated social media post

DEDICATED SIZZLE REEL

40 public access tickets

FEATURED
SPONSOR

PREMIER
SPONSOR



NAMING & BRANDING
Event branded as “NBIBS, presented by [sponsor]”
logo prominent throughout all areas of experience: pick up location,
water taxi OPPORTUNITY
brand logo on all wristbands or tickets
right of first refusal for title sponsorship in future years
dedicated branded sponsor suite
first access/priority booking for private events
Branded activation space on site
branded signage THROUGHOUT THE EVENT FOOT PRINT
opportunity for Branded items (CUPS, SWAG, etc.)
set number of tickets throughout THE SHOW
vip opening night invitation for a set number of guests\

MEDIA & MARKETING
logo/mention in all press releases, media alerts, and interviews
featured placement on event website (logo + link, “presented by”
banner)
dedicated social posts
inclusions in all paid digital/social ad creative
co-branded content: behind the scenes video, sponsor spotlight reel
email newsletter placement to the full attendee target database
FEATURED INTERVIEW WITH SHOW HOST

inquire for pricing info@reveL-republic.com

TITLE
SPONSOR



AUTO SPONSOR

À LA CARTE
OPPORTUNITIES

AVIATION SPONSORCULINARY SPONSOR

MEDIA PARTNERTRAVEL PARTNERLOUNGE SPONSOR

BEVERAGE SPONSORLuxury Brand Partner

real estate PARTNER



Revel Republic is an experiential event production company

specializing in large-scale activations, community programming, and

destination experiences. We manage venue logistics, vendor

coordination, permitting, and execution for complex events across the

nation. Our work spans municipal partnerships, public gatherings, and

curated experiential activations that bring communities together.
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W H O  I S  R E V E L  R E P U B L I C ?



Thomas Campbell

SEAL Future
Foundation
Los angeles annual gala

San Diego International Boat Show  
A destination boat show drawing industry leaders and collectors to San

Diego's waterfront with expansive exhibitor and public programming.

Abbot Kinney Festival
1 Mile Long street festival with over 100K attendees

FIFA World Cup
Over 30 days of Activations for
the city of santa monica

N e w p o r t  B e a c h  
I n t e r n a t i o n a l  B o a t  S h o w
A curated marit ime showcase bringing luxury collectors and enthusiasts

to the harbor's  premier waterfront venue.

MAJOR
PRODUCTIONS



boat
season
peaks
here 



www.revel-republic.com
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