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Land Acknowledgement
Our team at CanadaHelps is grateful to have the opportunity to meet and work on many 

Indigenous homelands across this land we share, Canada. 

As settlers on these lands, it is important to acknowledge that our Vancouver offices are 

located on the unceded territory of the Coast Salish People, the Montreal offices are 

located on Kanien’kehà:ka (Mohawk) territory, and the land on which we operate in Toronto 

is the traditional territory of the Wendat, the Anishinaabeg, Haudenosaunee, and the 

Mississaugas of the Credit First Nation. 

We want to express our respect for the territories we reside in and honour the diverse 

Indigenous People who have lived and worked on this land historically and presently. We, 

the staff and leadership at CanadaHelps, are committed to being active participants in 

reconciliation. We are committed to continuing to amplify Indigenous voices, and learning 

how our work affects Indigenous People.

Image source: #BeadYourProvince, Kooteen Creations



● Our mission: Our mission is to spark generosity that powers 

positive change.

● Our vision: Our vision is a world where everyone can thrive.

● For Canadians, CanadaHelps.org, provides a trusted one-stop 

destination for making donations, fundraising, or learning about 

any charity in Canada. 

● For Canada’s 86,000 charities, we also develop affordable 

fundraising technology and provide free training and education 

for charities so that all charities have the capacity to increase 

their impact and succeed in the digital age. 

● Since 2000, more than 5 million Canadians have donated over 

$3.6 billion to charities using CanadaHelps.

About CanadaHelps



Have a Question?

We'll also email you a recording following 
the webinar to watch the presentation on 
demand.

🎬

• You can hear us, but we canʼt hear you.
• Have questions or technical difficulties? Type 

them into the Questions Log at any time.



About the Speaker

Denis Romanov
Digital Specialist, Charity Success | CanadaHelps

Since joining CanadaHelps in 2018, Denis has been fortunate 
to work with hundreds of Canadian charities of varying sizes 
and missions.

Relying on his experience with digital fundraising tools and 
understanding of charitiesʼ needs, Denis is passionate about 
helping charities advance and succeed in the digital age. 



1. What is a strong fundraising mix in 2025?

2. Imaginary charity case study

3. Donation Forms 

4. How to build a strong Ways to Give page

5. Get creative: Peer-to-Peer Fundraising

6. Other ways to diversify revenue

7. Useful resources & materials

Agenda
Objective: provide an introduction to diversifying 

revenue and lay out actionable steps for you to 

take your fundraising to the next level.



What is a strong fundraising mix in 2025?

1. Diverse & Balanced

Includes multiple revenue 
streams to mitigate risk. 
Supports both operational 
flexibility & services/ 
programming.

2. Mission-aligned

Aligned with your mission & 
capacity. Fundraising ≠ 
“one size fits all ,ˮ choose 
whatʼs right for you.

3. Flexible

When unexpected events, 
like postal strikes or grants 
running low, happen, your 
charity is ready.

4. Donor-centric & Engaging

Offers donors easy and 
meaningful ways to support 
and get involved with your 
charity. 

5. Tech-forward

Optimized online 
experience for donors to 
reduce friction & increase 
retention and conversion.

6. Sustainable

Includes a strong monthly 
donor program or other 
form of recurring giving 
that provides predictable 
revenue.



Imaginary Charity Case Study

Charity: Toronto Furry Friends Rescue

Mission: To rescue, rehabilitate, and rehome abandoned and neglected animals in GTA, 
while promoting responsible pet ownership through education and outreach.

Total Revenue: $500,000 per year



Revenue Source % of Annual Revenue Details

Monthly Giving 30% Monthly giving program “Guardian Angelsˮ 
with meaningful impact stories and retention 
incentives.

Digital Fundraising One-time) 15% Email campaigns, Instagram pet adoption 
stories, which are perfect for donor 
engagement.

3rd Party Fundraisers, Peer-to-Peer & 
Events

15% Personal fundraisers, “Walk for Furry Friendsˮ 
spring challenge, virtual “Cutest Rescueˮ 
Contest.

Grants & Foundations 18% Funding from foundations, humane societies, 
and PetSmart Charities. 

Corporate Partnerships 10% Local pet stores and vet clinics sponsor events 
and donate supplies.

Major Gifts & Legacy 10% 20+ long-time donors and an active legacy 
program promoted via newsletters.

Merch sales 2% Pet merchandise (leashes, collars, branded 
hoodies) sold online and at events.



Imaginary Charity Case Study

Assessment: This hypothetical scenario illustrates how “putting eggs in different 
basketsˮ could be beneficial. 

Toronto Furry Friends Rescueʼs fundraising mix is diverse, emotionally compelling, and 
aligned with their mission and audience. They balance operational funding needs (via 
reliable recurring donors) with building community and increasing visibility (through 
their annual events, fundraisers and merch sale). Their work with major donors and 
potential legacy donors ensures long-term sustainability. If any one of these streams 
stalls, they still have a reliable backup.



Fundraising Mix Self-Assessment
1. Diversified Revenue. We have a 
minimum of 35 revenue streams 
(e.g. individual giving, grants, 
events, corporate, legacy giving). 

2. Recurring Giving. We have an 
active monthly donor program or 
other form of recurring giving that 
ensures predictable income.

3. Digital Fundraising. We run 
email and social media fundraising 
campaigns regularly with strong 
engagement.

4. Online Best Practices. Our 
website and donation pages are 
mobile-optimized, easy to use and 
yield high engagement and donor 
conversion.

5. Community-Driven Giving. We run 
peer-to-peer campaigns, promote 
third-party fundraising and/or have 
volunteer-led fundraising.

6. Adaptability. Our fundraising strategy 
can adapt to unexpected events, 
economic shifts or donor trends (e.g., 
postal strikes or sudden drop in grants).

7. Major Donor & Legacy Program. We 
have a pipeline of major donors with 
regular stewardship and 
relationship-building activities.

8. Earned Income. We generate some 
revenue from goods, services, or events 
(e.g., ticket sales, auctions, merchandise, 
workshops).



How can you start 
strengthening your 
fundraising today?



Donation
Forms
CanadaHelps Donation Forms are the one most 
versatile and easy-to-use tool available in your 
CanadaHelps fundraising toolkit. No coding skills 
required – with just a few clicks you can create a 
secure, mobile-optimized donation page and add it 
to your website.

Whatʼs new:

● A clean, modern design on full forms
● Customizable banners and thank-you 

pages
● Smarter tribute gift options
● 11% faster donor conversion
● 12% one-time donation amount increase

https://www.canadahelps.org/en/forcharities/fundraising/peer-to-peer/


Donation
Forms
☑ Accept all major payment options

☑ Create unlimited forms and organize them on 
the Ways to Give page on your website

☑ Customize the forms with your brand colours, 
banner, eCards + preset donation amounts

☑ Set up automatic thank you messages, so that 
your donors are instantly acknowledged

☑ Enable Cover-the-Fees option to allow 
donors to direct the whole amount of their gift to 
your charity

CanadaHelps 
Donation 

Forms

Monthly 
Giving

One-time
Donations

Tribute
Giving

Campaign
Pages

Gifts of 
Securities



Donation
Forms

● Our research shows that charities 
with 23 Donation Forms earn 2.5x 
more revenue annually.

● A well-organized Ways to Give 
page will help donors navigate the 
different ways they can support 
your charity and choose an option 
that works best for them.

Source: Moorelands Kids

https://www.moorelands.ca/get-involved/donate-now/


Source: Kids Eat Smart Foundation

Donation Form: Monthly

https://www.kidseatsmart.ca/donate-now/


Source: Canadian Organic Growers 

Donation Form: Tribute

https://cog.ca/donate-today/


Source: Indigenous Stewardship Fund 

Donation Form: Securities

https://iasfund.ca/donate/


Donation Form: Securities
● No Barrier to Entry. Contrary to the belief that accepting gifts of securities has to 

be complicated, with CanadaHelps you don’t need to worry about having a 
brokerage account. CanadaHelps handles the sale of securities, issues the tax 
receipts and transfers the funds into your account. 

● Opportunity to Educate Donors that they can indeed donate securities to your 
charity.

● High Value Revenue Stream. The average securities gift through CanadaHelps is 
$7,815.

● Win-Win For Charity and Donors. Donors avoid capital gains tax and your charity 
receives the full fair market value.

● Rapidly Growing Donation Method. Between 2018 and 2024, the value of 
securities donated annually in Canada has increased 5x: from $11.5 million in 2018 
to $57.6 million in 2024. 

● Simple Setup. A securities donation form is already available in your CanadaHelps 
account. Simply add your branding and embed it on your website. 



Ways to
Give
HOW TO CREATE A STRONG WAYS TO GIVE PAGE
(a.k.a. “Get Involved ,ˮ “Support Us ,ˮ “How You Can 
Helpˮ)

Step 1. Create donation forms for any of the online 
giving options youʼre offering (one-time, monthly, 
tribute, securities).

Step 2. Build pages for each donation option on your 
website and embed or link your donation forms. Help 
article with instructions how to link or embed your 
forms. 

Source: Sistema Toronto

https://help.canadahelps.org/s/article/Sharing-Your-Donation-Form?language=en_US
https://help.canadahelps.org/s/article/Sharing-Your-Donation-Form?language=en_US
https://help.canadahelps.org/s/article/Sharing-Your-Donation-Form?language=en_US
https://sistema-toronto.ca/ways-to-give/


Ways to
Give
HOW TO CREATE A STRONG WAYS TO GIVE PAGE

Step 3. Aside from your online donation forms, 
consider adding the following options to diversify your 
mix, depending on whether they align with your 
mission and capacity:

Source: Sistema Toronto

● Planned Legacy Giving
● Corporate Partnerships
● Organize a fundraiser/Host an event
● Gifts in-kind
● Become a volunteer
● Donate a car

https://sistema-toronto.ca/ways-to-give/
https://donatecar.ca/


Ways to
Give
HOW TO CREATE A STRONG WAYS TO GIVE PAGE

Tips:

Source: Sistema Toronto

● Make sure your Donate buttons 
contrast with the rest of the text

● Complete the page with branded 
images and/or icons for better 
engagement

● A strong Ways to Give page 
provides flexible options for all of 
your donors

https://sistema-toronto.ca/ways-to-give/


Peer-to-Peer
FUNdraising
With the warm season upon us, weʼre starting to 
see walkathons, running races and team sporting 
events happen in our cities and neighbourhoods. 
Some of these activities and outside events are 
part of peer-to-peer P2P) charity fundraising 
campaigns.

If you are looking to diversify your fundraising 
streams and acquire new donors, peer-to-peer 
fundraising is a powerful fundraising solution to 
explore. 

Good news: CanadaHelps P2P Platform has no 
set-up fee and no minimum amount required. 
Safe option if you run a P2P for the first time.

Example: Birds Canada

https://www.canadahelps.org/en/forcharities/fundraising/peer-to-peer/
https://www.canadahelps.org/en/forcharities/fundraising/peer-to-peer/
https://www.birdscanada.org/you-can-help/birdathon


Peer-to-Peer
FUNdraising

How does it work?

1. Charities set up an online P2P page in CanadaHelps account. Usually, but not always, it’s a social event, 
like a walk-a-thon, bowl-a-thon, golf tournament, etc. – get creative!

2. Supporters join your campaign as individuals or teams, each with their own customizable fundraising 
page.

3. They share their pages with friends, family, and colleagues, who donate to the page and therefore – your 
charity.

4. Unlike traditional crowdfunding, P2P campaigns are decentralized. Each participant fundraises through 
their own page connected to your main campaign goal.



1. Grow your donor base & expand your reach

● 80% of P2P donors are new to the charity and donate to support their family member, friend, or colleague.
● The conversion rate for donors is 71% for P2P vs. 22% for direct asks!

2. Build Super Supporters

● P2P helps develop your donors into super supporters through participating in a fun challenge.
● Use the campaign to identify and cultivate your long-term champions.

3. Engage Younger Donors

● Millennials & Gen Z love shareable, social ways to give.
● Only 22% of charities have a strategy to engage them.

4. Diversify your fundraising portfolio

● Since 2024, P2P fundraising has experienced a resurgence, returning to pre-pandemic success levels.
● On average, charities raise $12,870 during a P2P fundraising campaign.

Peer-to-Peer
FUNdraising Why try P2P?



Other Ideas to Diversify Revenue

❖ Engage with your supporters to 
encourage Third-Party 
Fundraisers (birthdays, 

weddings, personal challenges) 
through CanadaHelps donor 

fundraising pages.

❖ Run a charitable Event to 
generate earned income (gala, 

tournament, film screening, 
auction, etc.) with CanadaHelps 

Ticketed Events. Accept 
donations at event with QR 

codes bringing donors to your 
Donation Form.

❖ Explore opportunities for 
building a Planned Legacy 
Giving program. Make sure 

to add the option to your 
Ways to Give page, educate 
your donors about bequests 
and develop communication 

around the program.

https://www.canadahelps.org/en/fundraise/
https://www.canadahelps.org/en/fundraise/
https://www.canadahelps.org/en/forcharities/fundraising/ticketed-events/
https://www.canadahelps.org/en/forcharities/fundraising/ticketed-events/


Thank you! 



Useful Resources & Materials

1. Diversifying Your Fundraising in Uncertain Times Blog post)

2. The Giving Report 2025 

3. Donations of Securities White Paper)

4. How to create and share a Securities Donation Form Help Article)

5. How to create a Donation Form for One-time, Monthly or Tribute gifts Help Article)

6. Why your charity should plan a Peer-to-Peer P2P) fundraising campaign this summer Blog Post)

https://www.canadahelps.org/en/charity-life/diversifying-your-fundraising/
https://www.canadahelps.org/en/the-giving-report/
https://www.canadahelps.org/en/forcharities/fundraising/securities/
https://help.canadahelps.org/s/article/Creating-and-Sharing-a-Securities-Donation-Form?language=en_US
https://help.canadahelps.org/s/article/Creating-a-Donation-Form-New-Form-Overview?language=en_US
https://forcharities.canadahelps.org/charity-life-blog/why-your-charity-should-plan-a-peer-to-peer-fundraising-campaign-this-summer


Fundraising Mix Self-Assessment
1. Diversified Revenue. We have a 
minimum of 35 revenue streams 
(e.g. individual giving, grants, 
events, corporate, legacy giving). 

2. Recurring Giving. We have an 
active monthly donor program or 
other form of recurring giving that 
ensures predictable income.

3. Digital Fundraising. We run 
email and social media fundraising 
campaigns regularly with strong 
engagement.

4. Online Best Practices. Our 
website and donation pages are 
mobile-optimized, easy to use and 
yield high engagement and donor 
conversion.

5. Community-Driven Giving. We run 
peer-to-peer campaigns, promote 
third-party fundraising and/or have 
volunteer-led fundraising.

6. Adaptability. Our fundraising strategy 
can adapt to unexpected events, 
economic shifts or donor trends (e.g., 
postal strikes or sudden drop in grants).

7. Major Donor & Legacy Program. We 
have a pipeline of major donors with 
regular stewardship and 
relationship-building activities.

8. Earned Income. We generate some 
revenue from goods, services, or events 
(e.g., ticket sales, auctions, merchandise, 
workshops).



Generosity 
is right here.

CanadaHelps

https://www.facebook.com/canadahelps/
https://www.linkedin.com/company/canadahelps?originalSubdomain=ca
https://bsky.app/profile/canadahelps.org
https://www.instagram.com/canadahelps/?hl=en
https://www.youtube.com/user/canadahelps

