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Marketing & Communications

Everything we say and everything we do as a brand is built on this brand strategy.
It's how we'll tell the world who we are, why we exist and why it matters.



THIS IS THE STORY OF A HIGH-PERFORMING
PUBLIC SCHOOL DISTRICT WHERE EXCELLENCE IS
EXPECTED — AND DRIVES EVERYTHING WE DO.

Not because Midway ISD seeks attention or recognition, but because of a LONG-STANDING
COMMITMENT to doing the work THE RIGHT WAY — with high expectations paired with
strong support, and a learner-centered approach rooted in CARE, TRUST, AND INTEGRITY.

Midway prepares students to excel through INNOVATION AND COMMITMENT, guided by
people who show up every day to serve students, families, and community with PURPOSE.
No shortcuts. No spectacle. Just meaningful work, done well.

THE MIDWAY WAY.




THE MIDWAY WAY

IS OUR MAIN PRINCIPLE

At Midway ISD, communication and marketing are more than messages
or materials — they are expressions of who we are and how we serve our
community.

This guide exists to provide clarity and alignment around how Midway
communicates and markets on behalf of our students, staff, and families.
It outlines the principles, values, and standards that guide our work so
every message is purposeful, consistent, and worthy of the trust placed in
our schools.

THE
pOWER Look for Power of the M moments

0, throughout this guide.
Each one is a reminder that brand
[ consistency isn't about logos and colors.

It's about trust. Every time Midway shows
up with clarity and purpose, the M means
a little more to the people we serve.
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ABOUT MIDWAY ISD

VISION STATEMENT

MISSION STATEMENT

OUR BELIEFS

Innovation, Commitment, and Excellence

Midway ISD will maximize individual potential within a learner-centered and
supportive environment to prepare students to excel in a global society.

- Every person has inherent worth.

- Every person can learn and has unique academic, social, spiritual and physical needs.
- A well-educated citizenry is central to a free society.

- Students learn best in a partnership between the home, the community, and

the school district that shares accountability and high expectations for a quality
educational experience.

- Rules and laws combined with personal responsibility are the foundation for a

quality educational experience.

- Efficiency and effectiveness are fundamental to a successful organization.

- Personal integrity is essential to maintain trust.

- Respect for others is essential for a well-functioning society.

- Good role models are crucial to the positive development of our children; parents,

guardians and district personnel are among the most influential role models.



BRAND PROMISE

This statement articulates the conceptual core of the Midway ISD brand and serves as the foundation for how we
communicate and market on behalf of our district. It allows campuses, departments, and programs to move forward
in their own unique ways — united by a shared purpose, values, and standard.

MIDWAY ISD IS THE TRUSTED PUBLIC SCHOOL DISTRICT
WHERE STUDENTS ARE KNOWN, CHALLENGED, SUPPORTED
AND PREPARED — COMBINING HIGH EXPECTATIONS WITH A
CULTURE OF CARE TO DELIVER EXCEPTIONAL EXPERIENCES
AND MEANINGFUL OPPORTUNITIES FOR WHAT'S NEXT.

KNOWN. CHALLENGED. SUPPORTED. PREPARED.

KNOWN

Every student is seen,
valued and understood.

CHALLENGED

High expectations inspire
students to grow and
achieve.

SUPPORTED

A culture of care gives students
what they need to succeed.

PREPARED

Meaningful experiences and
opportunities equip students
for what's next.

9 This is what sets Midway ISD apart —

The clearest expression of WHO we are and HOW we serve.
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A position becomes real
when people experience it.
Every student should
experience Midway as a
place where they are known,
challenged, supported
and prepared. Consistency
between what we promise
and what people experience
is what builds trust.




BRAND STRATEGY

MARKETING & COMMUNICATIONS FOCUS

Our strategy is the blueprint for how we communicate and market on behalf of the district and should be referenced as we
plan messaging, campaigns, and initiatives across Midway ISD.

mp AT THE HEART OF THE MIDWAY WAY:
EXCELLENCE WITH PURPOSE.

STRATEGY ELEMENTS

The strategy is: The strategy is not:
- A shared framework for anyone who communicates - A script or checklist of everything that must be said

on behalf of Midway ISD - A campaign, content calendar, or tactical plan

- A set of guiding principles for clear, consistent and . Fixed or static — it should evolve as Midway grows

purposeful communication . Limited to Communications — it reflects our culture,

- An expression of the core ideas and beliefs that values, and purpose
define who we are and how we serve

- A tool to help prioritize clarity, credibility, and trust
in every message

WHY THIS MATTERS

By grounding communication in a shared strategy, Midway ISD ensures that messages remain aligned, authentic,
and worthy of the trust placed in our schools — regardless of the sender, topic, platform, or audience.




STRATEGIC FRAMEWORK

THE PILLARS THAT SHAPE THE MIDWAY WAY

The Midway brand is shaped by the experiences people have with our schools every day.
Across the district, four interconnected dimensions influence how students, staff, families

and the community experience Midway.

Together, Culture, Relationships, Outcomes and Experience bring the Midway Way to life
and provide a shared framework for how we think about our work and tell our story.
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WHO WE ARE WHO WE SERVE
CULTURE RELATIONSHIPS
A strong, people-first culture creates a Trust grows through care, connection,
sense of belonging and shared pride transparency and shared ownership.
in who we are.
MIDWAY BUILDS:
MIDWAY CREATES: Trust - Connection - Shared
Belonging - Pride - Stability Ownership
\ L J
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WHAT SETS US APART WHAT STUDENTS GAIN
OUTCOMES EXPERIENCE & DISCOVERY
High expectations and strong support Exceptional opportunities help students
lead to meaningful achievement and discover, grow and prepare for what's
confidence in our schools. next.
MIDWAY EARNS: MIDWAY PROVIDES:
Confidence - Credibility - Results Opportunity - Growth - Readiness
\ AN J
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A brand is shaped
by experience.
Every interaction
contributes to
how people
understand
Midway.
When culture,
relationships,
outcomes and
experiences
consistently
reflect who we
are, the Midway
brand becomes
something people
know, feel and
trust.
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BRAND ESSENCE

EXCELLENCE WITH PURPOSE

Our brand essence distills the Midway Way into one guiding idea. It serves as
a mental anchor for how we communicate, make decisions, tell our story and
deliver on our promise to ensure students are known, challenged, supported
and prepared.

It acts as a filter for our messaging and a reminder of the standard we hold
ourselves to in everything we create.
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Every time the
Midway name appears
on a sign, a social
post, or a newsletter, it
either builds the brand
or borrows from it.
There is no neutral.




BRAND NARRATIVE

The Midway Way is a commitment.
One built over time, strengthened by people, and proven through results.

It is the belief that excellence is not a moment
or an accolade. It is the result of purposeful
work, done consistently and with care.

At Midway, students are known, challenged,
supported and prepared. We pair high
expectations with strong support because we
believe students thrive when they are seen,
valued and given meaningful opportunities
to grow.

We are proud of strong outcomes, but
outcomes alone do not define us. What
matters is the work behind them — the
relationships built, the opportunities created,
the experiences shared and the commitment
to doing what is best for students.

We believe public education, done the right
way, strengthens more than individual
students. It strengthens families, communities
and what is possible for the future.

We do not chase recognition. We do the work.
We do not commmunicate for attention alone.
We communicate with intention.

Excellence is how we serve.

Care is how we connect.
Transparency is how we lead.
Consistency is how we earn trust.

This is Excellence with Purpose.
This is the Midway Way.
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Recognition is
a byproduct of
consistency.
Every time Midway

shows up the same way,
the brand gets stronger
without ever having to

announce itself.




BRAND PERSONALITY

HOW THE MIDWAY WAY FEELS

Brand personality defines the human characteristics shaping how Midway ISD
communicates, connects and shows up. These traits guide the tone, style and
experience of the brand across every touchpoint. Whether the interaction is

a conversation, classroom experience, family communication or districtwide

campaign, Midway should feel:

WELCOMING
PEOPLE BELONG HERE

Midway is approachable, inclusive, and
grounded in community. We create
spaces where students, families, and

staff feel known, valued, and supported.

PURPOSE-DRIVEN
EXCELLENCE WITH INTENTION

We are thoughtful about what we
do, why we do it and how it serves
students and community. We are not
performative or trend-driven.

CONFIDENT

STEADY, NOT ARROGANT

We are proud of who we are and the
results we deliver. We communicate
with clarity and conviction, without
exaggeration or defensiveness.

FORWARD-THINKING
READY FOR WHAT'S NEXT

Midway embraces innovation and
growth while honoring strong
foundations. We prepare students not
just for today, but for

a changing, global future.

STUDENT-CENTERED

STUDENTS FIRST, ALWAYS
Students and the people who support
them are at the heart of every decision.
High expectations are paired with care,
support, and respect.

TRUSTED
CONSISTENT AND TRUE

Trust is earned through clarity,
transparency, and follow-through. We
show up consistently and communicate
responsibly — especially when it matters
mMost.
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Brand is more
than the M.

It is the experience.
These traits should be
recognizable in how Midway
communicates, serves
and shows up. When the
experience consistently
reflects the personality, the
brand becomes something
they know and trust.

10




|V |

MIDWAY

[/

EXCELLENCE
WITH PURPOSE

Midway ISD Communications

@ communications@midwayisd.org e (254) 761-5600 @ midwayisd.org
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13885 Woodway Dr.
Woodway, TX 76712
www.MidwayISD.org | (254) 761-5610
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