
COLLABORATING 
FOR GROWTH ASSG

ANNUAL CONFERENCE 
2025



COLLABORATION DONE WELL



HOW DOES THIS RELATE TO SHELLFISH?

• Safeguard brand ‘Scotland’ to premiumise

• Align our messaging for a stronger voice.

• A compelling story creates emotional connection

• Storytelling and education can create new habits



TELLING OUR STORY
• Commissioned PR agency to help refine our message

• Media ready food photography created for press packs

• Oyster & Mussels Masterclass - Billingsgate (selected guests)

• Media gift bags - including a shucking knife made from ocean plastic

• Oyster shucking from the Oyster Meister !

• Mussel pots with craft beer pairings

• Guest speakers advocating our key messages

Loren Hiller, Commercial Manager MSC
Konstancja Wozniacka - Seafish Eco Services Researcher
Baukje De Roos, Profressor of Nutrition, Rowlette Institute
Sue McKenzie, President of the National Federation of Fishmongers



They want to eat more seafood (MSC)

77% of households stick to the same 2-3 species when it comes to seafood**

Shoppers are seeking premium and are willing to be pay more**

54% are regular purchasers*

42% bought prawns but not mussels*

CONSUMER INSIGHTS

*SSMG Market Research

**The Knowledge Bank

Storytelling

Emotional 

connection

Provenance



DIGITAL STORYTELLING & 
CONTENT CREATION



COLLABORATION WORKS FOR US!

Posting with collaborator’s 

has increased views by 

circa 500% 

Our voice is louder when 

we collaborate!





DIGITAL 
STORYTELLING & 
CONTENT CREATION

Now live

Signposting:

Retailers

Media

PR

Consumers



BORDER UNION SHOW

EVENTS TO CONNECT AND CREATE NEW HABITS







COLLABORATERS



THE NEXT BIG IDEAS!



STORYTELLI
NG

EMOTIONAL 
CONNECTION
CREATE NEW 

HABITS
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