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w h O we a re One thriving company that elevates our

clients and enriches our people.

Founded in Toronto in 2017, The Influence Agency is an award-winning
digital marketing firm known for delivering performance-driven
campaigns for some of the world’s most exciting brands. From
influencer marketing and social media strategy to SEO, paid medigq,
custom content, and web design, we craft tailored solutions that
elevate your brand and drive real results. Trusted by names like
Staples Canada, Jamieson Vitamins, and Knix, we turn marketing

challenges info measurable success.

416-254-2944 ,\’ press@theinfluenceagency.com
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213 Sterling Road,

M theinfluenceagency.com Q Unit 214, Toronto, ON
M6R 2B2
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our difference

/J

We get sh*t done

No excuses. We move fast, stay focused,
and deliver results that speak louder
than promises.

%)

We're your in-house
dream team

Our tight-knit, full-time team feels like
an extension of yours. No outsourcing,
just deeply collaborative execution.

&

We work with the best

We're selective with who we partner
with, ensuring every client gets our full
aftention, energy, and expertise.

w

We play to win, always

We are a competitive team who is
consistently recognized by the top
awards and accreditations across our
industry.

We don’t follow trends -
we set them

With award-winning campaigns and
industry recognition, we lead with
innovation, not imitation.

‘

We're obsessed with
better

Good isn't good enough. We constantly
analyze, optimize, and evolve, because
winning is in our DNA.

OUR DIFFERENCE



meet the partners

Tom Yawney

VP of Business Development

Tom is a Managing Partner and VP of
Business Development who has crafted
digital strategies for over 200 businesses.
With a background in broadcast mediq,
he’s written scripts for the Olympics, major
sports leagues, and produced content
featured in top national outlets. As host of
The Influence Agency podcast, Tom brings
a sharp lens to the future of mediq,
business, and storytelling.

Stephanie Walker

VP of Client Solutions

Stephanie is a Managing Partner and VP
of Client Solutions with over a decade of
digital marketing experience. Starting her
career at Rogers Media managing multi-
platform campaigns, she evolved into a
specialist in social media, SEOQ, and paid
media. Her passion for influencer
marketing helped fuel the agency’s
founding, and today, she leads integrated
strategies that blend influencer work with
powerful digital solutions.

Michael Landry

VP of Strategy

As Managing Partner and VP of Strategy,
Mike shapes The Influence Agency’s long-
term vision and growth. With experience
consulting hundreds of businesses, he now
steers strategic investments, legal, and
finance operations while maintaining
close ties with key clients and internal
teams. His unique vantage point, both in
the weeds and at 30,000 feet, keeps the
agency agile and future-ready.

Noah Parker

VP of Operations

As Managing Partner and VP of
Operations, Noah brings two decades of
digital and performance marketing
experience. From hospitality to cannabis
to enterprise brands like KPMG, LCBO,
and PUMA, he’s built innovative
campaigns that engage and convert.
Known for crafting immersive digital
experiences, Noah ensures the agency
runs smoothly and delivers standout
results across the board.

MEET THE PARTNERS



indusfry
awards

V\f’ee’ri Proud to showcase a range of
icrse;gi;:sv\:’eclfgni’ﬁons that highlight the
. qnzr,r we’ve done with our clients,
P impGC,TfUI quom.. From creative excellence
o Impactiu mpo!gns, our awards reflect
itment to innovation and success
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gummit Creative Award

2025
Every Mood - Mulfi~

. BarBurrito: Food For
channel and 360 Marketing Campaign

« Youtheory Canada: Confidently You
Campaign: Online/Digital/ Social Media
. Well.ca: Digital Out Of Home Campaign

2024
« The Influence Agency - Annual Re

« Event Circle - Website Redesign
« Harbour 60 - Photography

port

2023
. Staples -
« Napoleon Grills

Media Campaign
_ Social Media Campaign

2022
« Jamieson Vitamins

o Plan \n’rerno’rionc\ Canada

ARG ADCANN Awa rds

N
e S 3
3 &) Jg 2022

. Agency Marke

Google Partner

2025

. Best Social Media - Cruuzy
ter of the

_TIA (Noah Parker)

The Career Directory

THE CAREER
DIRECTORY Best Employer for Recent
fluence Agency

Graduates - The In
2023, 2024, 2025, 2026

Notable Awa rds
The Influence Agency -
Agency of the Year

2023
AWWWARDS Honors
Archipelago Productions

2023

CSSW Star Award

Archipelago Productions

CSSW STAR 2023

The Globe and Mail

, :
- Canada’s Top Growing

%lﬂmﬂmﬂ Companies - The Influence

CANADASTOP GROWIRE
_ COUPANES
Agency

2023, 2024

Influence This Award
Best in Branded Content -

Award . ’ .
_Winners Jamieson Vitamins

influence

2024
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press coverage

What does it take to make
a living on social media?

N E c Marketing
4 B Canada %

Read more

The Influence Agency’s
mantra of ‘doing great
work for great people...

ﬁ E c Marketing
Od Canada %

Read more

ICYMI: Apex Mobile
launches in-game ad
division

MediE

IN CANADAO

AUWEEN

Read more

How Politicians are
Targeting you on
Facebook

strategy

Read more

Monday Marketing News:
Wishpond, AfterPay,
Awards, and more!

Read more

Inside the Unlocked
Yearbook 2026: What
Canadian Marketers...

Read more

Revolving Door Roundup:
Leo Burnett, Mojo
Supermarket, Ogilvy...

Read more

Up to the Minute: Agnostic
appoints new president

Read more

o1

o1

o1

AdStasher

Net Influencer

Movers & Shakers: Kraft, Panera,
Molson Coors, Nordstrom and
more

Read more

Snap and Alphabet results: Lots
of Al, and a focus on profitable
growth

Read more

The Creator Economy Outlook
2026: Part 3

Read more

The Influence Agency Executes
Plan International Canada’s First
IGTV Influencer Marketing...

Read more

The Influence Agency: 360°
Approach Delivers Seamless
Campaign Integration

Read more

SPEAKING ENGAGEMENTS


https://marketingnewscanada.com/news/monday-marketing-news-wishpond-afterpay-awards-and-more
https://marketingnewscanada.com/news/inside-the-unlocked-yearbook-2026-what-canadian-marketers-can-learn-from-a-museum-of-the-future
https://www.adweek.com/agencyspy/revolving-door-roundup-leo-burnett-mojo-supermarket-ogilvy-and-more/
https://www.vice.com/en/article/what-does-it-take-to-make-a-living-on-social-media/
https://www.theglobeandmail.com/business/adv/article-the-influence-agencys-mantra-of-doing-great-work-for-great-people/
https://mediaincanada.com/2021/10/15/icymi-apex-mobile-launches-in-game-ad-division/
https://www.youtube.com/watch?v=DriAXMYkTds
https://strategyonline.ca/2019/05/24/up-to-the-minute-agnostic-appoints-president-amid-rebrand/
https://www.campaignlive.com/article/movers-shakers-kraft-panera-molson-coors-nordstrom/1722352
https://www.campaigncanada.ca/article/snapchat-and-alphabet-by-the-numbers/4av0y2nyckvsg7bqsds5kb4f5e
https://www.campaigncanada.ca/article/the-creator-economy-outlook-2026-part-3/4j2pgp89tv06r613kx2et4sjwf
https://www.adstasher.com/2019/06/the-influence-agency-executes-plan.html
https://www.netinfluencer.com/the-influence-agency-360-degrees-approach-delivers-seamless-campaign-integration/

speaking engagements

Tom Yawney

VP of Business
Development

Queen's Venture Network - Influencer
Marketing Panel
Rogers Small Business Series
The Influencer Podcast
Jason Swenk Podcast
American Marketing Association
Legendary Leadership Series host
Speaker at:
e Students talks at Humber, McMaster,
UofT
e Radio hits with Newstalk 1010
e Newspaper interviews with Toronto
Star and Globe & Mail

a Rocco
.. Bombardieri

v/
e i

Art Director

o Guest Speaker at Toronto's Asana
Meetup in 2022

Stephanie
Walker

VP of Client Solutions

e Speaker at:

e MasterClassing
e Canada’s Podcast
e Consultus Academy

e Judge at CWE Gala

2

Noah Parker

VP of Operations

e

gy

s

AdCann named Operations VP Noah
Parker as Agency Marketer of The Year in
2022

Hosted digital marketing workshops such
as Consultus

2017 sat on a panel (with Tom as well) at
WeWork discussing the 'Current state and
future of Influencer marketing

Media quotes/interviews - Vice

Tanya Cruz

Director of
Communications

Speaker at:
e HeyOrca Community Summit
e Monday Girl Summit
e Masterclassing
e Canadian Meetings + Events Expo
e Win in Any Market
Hosted digital marketing workshops such
as Consultus
Featured on NetInfluencer
Took part in lectures/panels for the
University of Guelph-Humber, York
University, Mohawk College

Tyson Huggins

Director of Performance
Strategy

o Canadian Meetings + Events Expo

(CMEE) Speaker

o Consulted on BW Global survey for

Global Search Trends

John
Bastawrous

Director of Client
Success

e Hosted a TED talk in 2015

e Featured in Strategy Mag

e Featured by NetBase, a social listening
tool

Mike Landry

Director of Strategy

o Guest speaker for Safebridge Financial,
and s.t.o.p restaurant supplies
e Featured in:
e Freshbooks
e 100 Ways to Make 100K Podcast

SPEAKING ENGAGEMENTS



what
we do

At The Influence Agency, we specialize in delivering
360-degree digital marketing elevation. We combine
data-driven strategies with creative execution to help
brands grow, engage their audiences, and achieve
measurable success. With a results-oriented mindset,
an award-winning team, and a passion for innovation,
we craft impactful campaigns that cut through the
noise and drive real business outcomes.




services overview
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influencer
marketing

Connect with creators who move the needle. We
match your brand with the right influencers to
drive engagement, grow awareness, and
convert audiences.

(" athlete ) ( beauty ) ( business ) ( cannabis )
(celebrity ) ( family ) ( fashion ) ( fitness ) ( foodies )
(" gaming ) ( interiordesign ) ( lifestyle )
(" music ) ( outdooradventure ) ( social activist )
(" sustainability ) ( teach ) ( travel ) ( wellness )

AWARDS & BADGES

~~~~~~~~~~~~~
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qelf Care
Checklist

social media
ma rkeﬁng

Connect with creators who move the needle. We
match your brand with the right influencers to
drive engagement, grow awareness, and convert
audiences.

ish list
Order somethingfrc}m your wish lis

Upgrade your skincare

Buy the coOzy robe

Finally get the wireless earbuds

Earn Cash gack while you're at it
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seo & content
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paid media
advertising

Maximize your ROl with precision-targeted
campaigns. We plan, launch, and optimize paid
media across platforms to drive real business

outcomes.
AWARDS & BADGES
| -~
0Q Meta TikTok J
Business Partner Marketing Partners Google Partner
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creative
media &

branded
content

Tell your story with scroll-stopping visuals. From
video to photography, we create branded
content that captivates and converts.

AWARDS & BADGES
infMeence Fﬁ“{}i“’ﬂ@?g}t
THIE i o105
Award $H: SIH ':Ui
Winners
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web design &
development

Launch websites that don’t just look great, they
perform. We build custom, mobile-optimized sites

designed for engagement, speed, and seamless UX.

AW
‘flClera Windows Doors Product Support + AboutUs Gallery Promotions Service Areas v, 1-805-738-1870 ContactUs [@

Tour our Studio A Work withUs A
The

AWARDS & BADGES
o CRENTHE s,
| f-‘é‘\ ,,,,,,, ‘9'.6,__‘3&
22 shopi \ly i57 151
Astority M > \ e}
CSSW STAR i w.nﬂﬁf

Con B ie rge C l ub Services  Locations Free XM 2024 Playbook

/ XEV | PREPAID Programs Industries Company Contact [ @ ENv ]

This is
The Future of
Prepaid Technology

Payday. Everyday

cre

Get Started

T
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conversion
rate
optimization

Maximize your ROl with precision-targeted Turn
clicks into customers. Our CRO experts use UX audits,
A/B testing, and behavior mapping to optimize
performance and boost conversions.. We plan,
launch, and optimize paid media across platforms to
drive real business outcomes.

st.
Collect traffic data you can tru
olutions give you the
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r mobility plans
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Plus
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M
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email
ma I‘ke'l'ing

Nur’rure C

, convert, and retai

e R . ) |n. We b .

mail strategies, from automated LfllIIOI fargetec
ows to

Promaos, that kee ]
buying. p your audience engaged and

AWARDS & BADGES

& 'NTUIT
mailchimp
PARTNER
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activation
& event
management

Create moments that matter. We handle the full
lifecycle, from pre-event hype to post-event
content, with stunning visuals, pages, and social
storytelling.

WiLLIAMS

DURACELL
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branding

Build a brand people remember. From strategy
to identity design, we craft visual and verbal

systems that set you apart and stick with your
audience.
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TV

®
commercial T Q
P roduction 7D NONNAR yeenietis.

Bring your story to the screen. Our creative
team produces high-quality TV spots that
capture attention and deliver impact.

AWARDS & BADGES

...........
“““““
o
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who we work with

We partner with some of the world’s biggest brands, providing cutting-edge digital
marketing solutions that elevate their presence and drive measurable success.
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our online

presence

® ®
social media
. O
A digital marketing agency’s own social media Instagram TikTok

channels say a lot about how much they can
do for the social media presence of their
LinkedIn @ Meta @

clients. That's why at The Influence Agency, we
consistently release our own branded content
that is thoughtful, fimely, and of high quality.
Our innovative creativity and expertise reflect
in every single post, a testament to what our
team is capable of.




website / blog

The Influence Agency’s blog is a go-to resource for digital
marketers, business owners, and content creators looking to
stay ahead in the ever-evolving marketing landscape.
Covering topics like influencer marketing, social media trends,
SEO, and content strategy, our blog delivers actionable
insights and industry updates.

With a highly engaged audience and thousands of monthly
visitors, our blog continues to drive meaningful conversations.

High-performing content includes platform updates, in-depth et e Bt oo o Flo?
marketing guides, and thought leadership on emerging B
trends. For example, you can read our blogs on_Digital e

Advertising Trends, SEO Trends, and Web Design Trends to |
dive deeper into the latest strategies.

We also welcome guest contributions from industry experts
who can provide fresh perspectives and valuable insights to
our readers.

Monthly
Users
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https://theinfluenceagency.com/blog/digital-advertising-trends
https://theinfluenceagency.com/blog/digital-advertising-trends
https://theinfluenceagency.com/blog/seo-trends
https://theinfluenceagency.com/blog/web-design-trends

newsletter

Our newsletter, with o
the latest insial ver 20K subscribers, deli
your ink:c::IS:’Ig?I:S:rehdsl and updates dsi;:;:Nf;S
erfect way o Sfe \.N”h valuable content, it’s ’:Ihe
marketing land ay informed about the digital
industry nows ;cape, new influencer strategi

, and upcoming events. gles,

With exclusi

sive content and behi
peeks at : ehind-the-sc
boat V\;e - newsletter ensures you never mi
xcoads ’rhe\;:;n fopen rate that c:onsis’ren’rhl,sS ’
maximum reach and engqge;npggfwdmg you with

3 0 k+ Newsletter
Subscribers
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vour Next Rolelsat
The Influence Agency

a creative with o camerd, killer
p love for TikTok, Reels, and Shorts.

gound like you?

The Next Trust
‘n Social: EGC

WEBINAR ALERT

we're looking for

instincts, and a dee
e blog, we'e

This monih on th
yaawﬁanarutad Conte

Social
Forecast:
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V Brand Should Watch
- modern brands.

Unlike traditional UGG, EGL
from the people behind the
When employees share thet
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the content feels more aut
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Kitty Lana Carr
Director of Creative
Strategy

Expand reach o

Hey [First Name),

Wwe're growing our creative team and thought this
role might be @ great fit for you.
reate campaigns that If Q1 proved anything, it's that social and
the creator landscape move fast and
what's next show up early -

signals for
est momen’fs

actually connect. We're growing ou
creative team and we need someone who knows
what it takes 10 make content that performs. Join us R give into 1 he bigg
from the first quarter across social
F\nﬂorms and creator purtnerships,
ollowed by @ forward look af what's
already shaping Q2.

i in The News ‘

we're Hiring For:

’ FEATURED ROLE

Social-First Content Creator
o, ON | FULL-TIME

. _ininn traction

HYBRID | TORONT
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paid
placement
opportunities

We offer exclusive paid placement options for
brands looking to feature their content on our
blog with high quality SEO/AEO optimized
content and a do-follow backlink, and our
monthly newsletter; providing visibility o our
engaged audience of marketers, business
owners, and content creators.

Check out our guest blogging guidelines page for
additional details, current rates, and a request
form to express interest in becoming a
contributor!
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https://theinfluenceagency.com/become-a-contributor

the influence

awards

The Influence Awards celebrate the top performers in influencer marketing,
recognizing outstanding digital creators and talent teams across Canada and the

U.S., with thousands of nominations and votes each year.

Influencer

Beauty, gaming, health & wellness, athlete, business,
changemaker, comedy, family, fashion, fitness, food, interior
design, lifestyle, travel, up-and-coming, Instagrammer of
the Year, Linkedln Thought Leader of the Year, TikToker of the
Year, Twitch Streamer of the Year, and YouTuber of the Year.

Agency

Large talent management agency, boutique talent
management agency, and talent manager.

23 2k

Awards (20 influencer + Nominations

3 agency awards)

35k 70k

Votes Website visits between
Feb-May

T
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2025/2026 Yearbook: The
Museum of Influence

The 7th edition examines how the discovery journey
is being redefined in the age of Al. From social
search to machine-curated recommendations, it

the yearbook

The Yearbook is The Influence Agency’s award-winning annual trends report, created to explores how different generations navigate

decode the evolution of digital marketing and cultural influence. Each edition explores how content, build trust, and ultimately convert, offering
consumer behaviour is shifting across generations, platforms, and technologies, equipping brands a clear framework for staying discoverable in
brands with forward-looking insights to build relevance, resonance, and results in a rapidly a rapidly shifting digital landscape.

changing landscape.

1.5m+ 16k

Impressions Website visits

THE YEARAOOK 2026

160" Digitel Morieting Thunds and Prodichons

1,800% 50%

Increase in traffic .
Conversion rate
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https://theinfluenceagency.com/the-yearbook
https://theinfluenceagency.com/the-yearbook
https://theinfluenceagency.com/the-yearbook
https://theinfluenceagency.com/the-yearbook

playbooks

The Influence Agency’s marketing playbooks break down complex
marketing topics into clear, easy-to-follow guides. Each one zeroes
in on a specific channel or challenge, blending strategy, practical
tips, and real-world application to help teams move from idea to
execution with confidence.

The Marketer’s Playbook to The Ultimate TikTok Marketing  Cannabis Marketing Playbook: The Complete Guide Brand Awareness
Winning Black Friday & Cyber Playbook “For You” Paid and Organic Strategies to Website CRO Playbook
Monday Read more That Work Read more Read more
Read more Read more
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https://theinfluenceagency.com/resources/holiday-marketing-playbook
https://theinfluenceagency.com/resources/tiktok-marketing-playbook
https://theinfluenceagency.com/resources/webinar/cannabis-marketing
https://theinfluenceagency.com/resources/website-cro-guide
https://theinfluenceagency.com/resources/brand-awareness-playbook
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https://drive.google.com/drive/folders/1gABbluJ4-TqllPGLdqHxPRh0G1GOFkwJ?usp=sharing
https://drive.google.com/drive/folders/1AwEyd8lLkhIjGPwkDFDiNdl9YvMzDL6t?usp=sharing
https://drive.google.com/drive/folders/122v2wlWmL5tv7QzDrux1F1Dj48Uh923L?usp=sharing

