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Objective 

• Communications teams don’t 
systematically use behavioural science 
to design social media campaigns

• Objective: to recommend to 
communications officers how to 
optimize messaging campaigns, 
especially how to communicate risk

• Behavioural insights can enhance the 
impact of these campaigns – e.g. 
message framing

Measles

Salt / 
hypertension

Vaping



Loss Framing Gain Framing

Prospect Theory (Gallaher & Updegraff, 2012)

Literature suggests that gain-framed messages 

are more effective for prevention behaviours

Message Testing

• Testing 

o Loss/Gain + Gist/Verbatim

oMeasles, salt, vaping

• Framings selected through 
literature and expert review

• Messages developed 
collaboratively

oBehavioural scientists

oHealth topic experts

oComms officials
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Gist Verbatim

Fuzzy Trace Theory (Reyna 2021) 

Literature suggests that gist messages 

convey risk more effectively

• Testing 

o Loss/Gain + Gist/Verbatim

oMeasles, salt, vaping

• Framings selected through 
literature and expert review

• Messages developed 
collaboratively

oBehavioural scientists

oHealth topic experts

oComms officials

Message Testing



Huge Randomised Controlled Trials

• 6 'Brand Lift Studies’ 

• 183 countries 

• 888 million total reach 

• 148 million reached on 
average per campaign

6x

43 million people 
increased concern 

or intention



Emerging Insights

Verbatim messages were more effective in 
increasing risk perception and intentions 
amongst parents of children aged 0-5 
years

Loss messages were more effective in 
increasing intentions to avoid vaping in 
young adults



7x

Key messages 
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• Communication teams can improve the behaviour change impact of 
their social media by using behavioural science to design and 
evaluate their messaging.

• Brand Lift Studies can help prove causal effect of messaging in the 
'real-world' 

• Further research; organizations can use this approach to test their 
own constructs on their own topics and populations/audiences.  
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