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Engagement
that Reaches
Beyond Our

Communities

Content that resonates also travels.
McClatchy serves diverse communities
that span the nation, from Sacramento,
California to Miami, Florida, with local
newsrooms in 30 distinct markets, while | % i
serving passionate news readers
everywhere in between. We reach
readers wherever they are whether that's
reading our printed products, visiting
our digital media websites, or following

Orange areas indicate DMAs where McClatchy's
us on social media! network has at least 50,000 monthly unique visitors.

Source: Adobe, September 2019
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Top Markets:
Digital Traffic
Summary

This map helps to illustrate the impact of Saf;ln“;'m

McClatchy journalism in areas well
beyond our core markets. Our digital 3.4M
readership is strong in many of the major Charlotte
metropolitan areas across the country.

2.7M

Dallas-

1. Seattle-Tacoma 7. Washington DC 13. Raleigh-Durham Fort Worth

2. Atlanta 8. San Francisco-San Jose 14. Philadelphia

3. New York 9. Dallas-Ft. Worth 15. Tampa-St. Pete

4. Charlotte 10. Miami-Ft. Lauderdale 16. Fresno-Visalia

5. Sacramento-Modesto 1. Kansas City 17. Orlando-Daytona Beach

6. Los Angeles 12. Chicago 18. St. Louis Avg. Monthly Digital Uniques

Across All U.S. DMAs: 77.5 Million

Source: Adobe, December 2021
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McClatchy: Newspaper by Region
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Why Trust Us?

165 Years of News and Change

When reading the news, today's readers are as
apt to peck at their phone or tablet as they are to
pick up the newspaper on their porch. But
whether they are tapping a keyboard, watching
a video, or combing through their digital
newspaper, the Idaho Statesman continues to
connect them to their community and the

world. [ presented by the Idaho Statesman |

= Y Fort Worth StarTelegram

PREVIOUS SEASONS

S

SOCIAL MEDIA
FOLLOWERS

200+

DIGITAL EXPERTS
IN 35+ STATES

DIGITAL
NEWSLETTER
CONSUMERS



M MCCLATCHY 1OM+2m. |7M

SOCIAL MEDIA

FortWorth SaarTelegram IMPACT2020 FOLLOWERS

= @ @ Fort Worth StarTelegram

WEEKLY PRINT
READERSHIP

PREVIOUS SEASONS

30 NEWS SITES

DIGITAL EXPERTS IN ‘,‘“P'ci h
Source: Comscore, June 2021; Adobe Analytics, 2021 35+ STATES 1 FLASH BﬂIEFTNG
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Hiami Hevald

MiamiHerald.com

LOCALLY ESSENTIAL

Local expertise...

South Florida region and its people as the community's most : e Accessto locally relevant content, events & ad inventory
credible and dynamic source of news, information, and advertising : o Brand safe and locally authentic platforms
solutions. The newspaper has won 24 Pulitzer Prizes since its

inceptionin1903. The company's area of operations make up a Backed by a large network of resources
uniquely multicultural region with a large and diverse Hispanic :
population. : e Knowledgeable marketing consultants

° Premium ad technology

We bring that same passion to serving our advertisers and helping o Industry-specific expertise and best practices

them connect with our highly engaged audience.



McClatchy
Miami - Herald

&l

Unparalleled Reach...

35m

Page Views
per Month

1.16m

Local (In-DMA)
Unique Visitors

www.miamiherald.com

Sources:
(Jul-Sep 2024 Avg.),
AAM (2024)
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EL NUEVO HERALD

EINuevoHerald.com

LOCALLY ESSENTIAL

Local expertise...

ElNuevo Heraldis the area’s premier Spanish-language e  Unwavering commitment to the communities we serve

publica_tion and winner of the.Ortega y Gasset J°”r“a'i_sm e Accessto locally relevant content, events & ad inventory
Award in 2002 for best Spanish-language newspaper in the . Brand safe and locally authentic platforms

world. El Nuevo Herald is dedicated to covering the news that is
of interest to its readers in South Florida, Latin America, and the

Backed by a large network of resources...
Caribbean.

e Knowledgeable marketing consultants
e  Premium ad technology
° Industry-specific expertise and best practices

We bring that same passion to serving our advertisers and
helping them connect with our highly engaged audience.



4.4m

Page Views
per Month

222K

Local (In-DMA)
Unique Visitors

— per Month =

www.elnuevoherald.com

Sources:

(Jul-Sep 2024 Avg.),
AAM (2024)

Unparalleled Reach...
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WHAT SETS US APART

The Power of Best-in-Class Performance
McClatchy Solutions Driven
e McClatchy is a full-service e Proven industry success and digital e Enhanced audience targeting
multimedia partner focused on marketing expertise o Custom audiences & targeting
getting results and improving ROI o Leverage your 1Ist- & 3rd-party data
e Access to top solutions and teams o Develop custom targeting
e Premium audiences through with extensive knowledge, segments
engaged and affluent Ist-party experience, and expertise in both
audiences your industries and the solutions e We leverage a multi-channel strategy
your brand leverages to boost campaign performance
e Custom sponsorship opportunities in across tactics
high engagement categories such as e Media plans designed to meet
Sports, Health, Politics, and unique business goals e \We reduce advertising waste by
Travel & Entertainment maximizing your budget with micro-
¢ Research and data-based strategy targeting and an integrated media
e Creative solutions and asset ] . i mix
developrent . Experlehce in branding a.nd
conversion (lead generation) based e Comprehensive performance
e Video production and distribution media campaigns reporting and 24/7 access to real-time

) dashboard
o Google Premier Partner




McClatchy: Confidential

M MCCLATCHY




McClatchy: Confidential

A MCCLATCHY

DRIVING ACTION FROM DIGITAL NEWS READERS

Past 12 Months

Digital Newspaper Readers & Newspaper App Users

believe in the power of advertising. Compared to all

U.S. adults, both groups are 29% more likely to favor Lar?e majority of Americans get news on digital
devices

% of U.S. adults who get news from ...

businesses that advertise over those that don't.

Among these two groups, what ad types persuaded them
mOften m Sometimes

to take action, such as call or submit a contact form? NET
e 65% after seeing an emailed ad or newsletter com:;jg?grp:aog:zi ae%
e 58% after seeing a display ad Television 40 28 68
e 57% after seeing a pre-roll video ad Radio 50

o : : .
e 43% after hearing a mention on an audio podcast print publications EREIECIN 32

Takeaway: When you expand your reach to our website
visitors and app users, the ad types above can persuade
them to take action.

Sources: Pew Research, AdMall AudienceScan Survey - 2022
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DIGITAL MARKETING SOLUTIONS: POWERED BY McCLATCHY

Digital TV Native & Branded Programmatic

Social Media (OTT & CTV) Content Advertising

[\QJ@?
Staffing
Solutions

SEM SEO ,
(Search Engine (Search Engine Digital Audio Email Marketing Reputation

Marketing) Optimization) Management
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SUCCESS STARTS WITH LOCAL, SPECIFIC TARGETING

To build awareness among the right groups, we partner with top-tier data
providers. Consumer data is sourced from website visits, search history, and
other intent signals.

We can target relevant user segments, such as:

e Potential bank switchers

e Likely to refinance

e By loan type and interest rate

e Researching specific products (HELOC, FHA, etc.)

e Account holders at regional banks (general) and specific national banks
(Chase, Wells Fargo, etc))

e Has a specific national bank’s app installed




Slide 17

1 update target audience information
Crystal Anderson, 3/7/2023



How We Reach Your Audiences with a Targeted
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PRINT
OPPORTUNITIES
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HIGH-IMPACT PRINT ADS

Spadea: A “Must-See” Ad Placement

Front Flap
Ad position
dimensions:
Front Pg Flap-
4.9"x20.5"
Back Pg -
9.94" x 20.5"

MIAMILAND

REDISCOVER
PARADISE IN
YOUR OWN
BACKYARD

MIAMILAND.COM

Inside Flap
Ad position
dimensions:
Inside Pg-
4.9"x 20.5"
Inside Back Pg-
9.94" x 20.5"

PARKS ARE OPEN AND READY
FOR YOU

o N ot walbme AR s g ety

Crmn v i v mnenn v e sy

idilines I g ol A e by 5
o

ALL YOURS TO DISCOVER

[ Y P ———
o e, 110 ok sl ks Thome
oo i b Sl o

MIAMILAND.COM

Inside Full-Page

Ad Position Dimensions:
9.94" x 20.5"

Al

[

r
Ay

FIND YOUR SP.
MIAMI'S GREAT O

d  STAYCATION
TO REMEMBER

ol Ly

MIAMILAND.COM

McClatchy: Confidential

Back Cover

Ad Position Dimensions:

9.94" x 20.5"

ICONIC IN
EVERY WAY

FROM WATER
TO WILDLIFE
TO WONDER

JUMP IN AND
REFRESH

PERFECT
YOUR SWING

] MIAMILAND

MIAMILAND.COM




Iﬂ\MCCLATCHY Spadea McClatchy: Confidential
MIAMILAND Inside Flap

HIGH-IMPACT | 35 ‘;l;' g(ﬂiiilb —
CAMPAIGN LAUNCH T e brin i @

N MIAMI GETS
REVIVAL STARTED

Spadea
Inside
Full Page

v

Spadea
Back Cover

PARKS ARE OPEN AN

FOR YOU

Spadea
Front Flap
Homepage —>
Takeover

REDISCOVER PARADIS

IN YOUR OWN BACKYARD & R S camion - e warned AT oUR 0 BEE
7 \ \ T : etectives i b s
EXPLORE MORE > . — e e

ou down

Hiami Hevald
=== REDISCOVER
oy _ ) PARADISE IN ising  Wedding season is = =
e e e YOUR OWN |ty TowILDLIFE
Tree farm or warehouses: Which is o BACKYARD SREATHTAKING ABGH

ASTONISHING BELOW
Hoteams!

B Hatema Pt 0 s of

better for Biscayne Bay? The
answers may surprise you

JUMP IN AND

iyt s e e o REFRESH
MIAMILAND.C .
m e e —
FOR FOR: -

ADVENTURE ADVENTURE

LEARN HORE 3

PERFECT
YOUR SWING

MIAMILAND.COM

- 0 :'-:::._. I.I{'u[ MIAMILAVND.CON

[ A MIAMILAND

MIAMILAND.COM




McClatchy: Confidential

A MCCLATCHY

REACH A LOYAL AUDIENCE IN PRINT

Beyond our core print ad offerings, we also have unique print ad options to help
you reach potential customers and stand out in local markets across the country,
from Sacramento to Miami. Each market in the McClatchy family was selected for
its strength and its potential.

f .o
o ing today-
Start oot e

The communities we serve are continuously growing, and we're proud to provide
our readers and local businesses the tools they need to grow smarter, every day.

To kick off the Alaska cruise season, we will use:
e Miami Herald Spadea on Sunday, 4/2:
o Highly engaging prominent position on front page allows for
maximum reach of the Herald reader audience.

o This prominent position is available for advertisers seeking
breakthrough impact to a highly desirable audience.

B R shines

= utes \
520,000l k’;;i‘:ncmﬂ \

o Creative not only wraps the front of the section but combines with
a full page, full color ad on the back of the section to maximize
impact.

g —

o Perfect for a major event, major offer, or branding message. sz;aea Wrap
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A MCCLATCHY

BOOST AWARENESS AMONG OLDER CRUISE LINE SHOPPERS

Print Ads build awareness among your traditional base of older Appéats const skdes wi GG, Noregin
3 . . Cruise Lines over DeSantis on vaccination rules
shoppers. A variety of ad sizes and placements are available -- see the :

next page.

We also offer ad options for high-profile awareness (below):

———— —  Hiami Herald &
g&sﬂ_{‘d ; CAN TRUST
VIA
[EDICAR
\ND
has begun.
Il with us
ad 12-MONTH CD
2.20%:ry
Insured & Guaranteed
Sy s Now is the time. Call us today! ....‘..:‘i‘:‘:..“.:.‘.‘..... o
et e e . ﬁh::.:ln 137092'7!570092,'#{".
To Simply Healthcare. i

Double Trucks
Source: Alliance for Audited Media - 6-Month Filing Ending 3/31/21

Freeform Creative
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A MCCLATCHY

PRINT INSERTS

Print circulars are NOT dead.

This is especially true when you need to
communicate specials, deals, coupons or a large
amount of product, price and item information
to a large audience at scale.

We offer two easy, turn-key solutions. You can:

e Insert your already-printed piece
e Have us print the piece for you and deliver
it to our newspaper subscribers.

85 percent of households use print circulars delivered to the
home and 79 percent use those distributed in stores, according

to recent data released by Nielsen.

While some think of print circulars as part of yesterday’s
marketing, consumer use of these communications has dipped
by only three to four percentage points since 2014.

Source: Retailwire.com, Nielsen
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AVAILABLE PRINT INSERTS

Pre-Print/Inserts

e Markets Able to be Zoned - Charlotte, Ft. Worth, Kansas
City, Miami, Raleigh, Sacramento

e Markets Full Run Only - Bellingham, Belleville, Biloxi,
Boise, Bradenton, Columbia, Columbus, Durham, Fresno,
Hilton Head/Beaufort, Lexington, Merced, El Nuevo,
Modesto, Myrtle Beach, Olympian, Rock Hill, San Luis
Obispo, State College, Tacoma, Tri-City, Wichita

Front Page Notes
S e Full run distribution required
continues to address pay issues =~ e Available Wednesday, Friday & Sunday ONLY
— 2 e N Em e ONE Front Page Note per day. Reservations required
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UNIVERSAL ROP SIZES ~ ALL MARKETS

REVISED: 02232022
UNIVERSAL COLUMN WIDTHS
COLUMN(S) WIDTH
1 Column 154
2 Columns 322
3 Columns 4.9
4 Columns 6,58
5 Columns 8.26
6 Columns 994
UNIVERSAL AD SPECS
SIZE COLUMNS vovvess WIDTH e, HEIGHT e b
Full page 6 9.94 20.5
Half vertical 3 49 20.5
Half horizontal 6 9.94 10.18
Quarter vertical 3 49 10.18
Quarter horizontal 6 9.94 5
Eighth page. 3 49 5
Sixteenth vertical 2 3.22 4
Sixteenth horizontal 3 49 245
Thirtieth page 2 3.22 2
Directory. 1 1.54 2
Dog Ear. 2 3.22 1.5
B Strip 6 9.94 3
Dg::glr:: Tlt:ck 13 2094 20.5 - .

EIGHTH & SIXTEENTHVY&H  THIRTEENTH & DIRECTORY  DOG EAR & BOTTOM STRIP
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SPADEA SIZES ~ MARKET AVAILABILITY

Spadea front flap.................... M s B s 20.5
*Spadea front flap mailed...... 3 ...oveveeeeeeee.. B9 14.8
Spadea back flap..................... <, S 49, 20.5
Tl | —— - RI—— 1L - RS 20.5
Spadea double truck.............. [ | IE— | %, F——— 20.5

Mailed sites

SPADEA FLAP FRONT

SPADEA FLAP INSIDE SPADEA FRONT & BACK SPADEA INTERIOR DOUBLE TRUCK
*Mailed sites: Bellingham, San Luis Obispo, Olympia, Tri City

McClatchy: Confidential

Market
Region Code Masthead Name
Central |BLV Belleville News-Democrat
Central (FTW Forth Worth Star-Telegram
Central [KCM The Kansas City Star
Florida |BRD The Bradenton Herald
East LEX Lexington Herald-Leader
Florida |[MIA Miami Herald
Florida |MIA-EL |El Nuevo Herald
East STC Centre Daily Times
West BLH The Bellingham Herald
West TRI Tri-City Herald
West TAC The News Tribune
West oLy The Olympian
West BOI Idaho Statesman
West SAC The Sacramento Bee
West MOD The Modesto Bee
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STANDARD DISPLAY

Leaderboard
(728x90)

Appears at
the top of '

the webpage

Medium
Rectangle
(300x250)

Appearsin —}

the “rail” or
side of the
webpage

We're for business
Hertz and pleasure.

The Fresno Bee

#READLOCAL

Finst suspected conomavinus case
eeported in SLO County

Coronavirus updates: State, CIX
officials hegin testing people on Grand
o

[

Fimeout” that ended Bulklogs” MW
Toumament in OF loss clear. But who
calle: Wiz

Coromavinus bricfing: Five updates for
Thursday. March 5

Fircfighters investigate RV firc that
kiflcd one near Carnuthers

MORE IN LATEST -+

BETHANY CLOUGH

This Fresno furniture business opened the year

Titanic sank. Now it’s closing

Changang B, 3 FCLremEnt 3 0 Crgneng Kome 346 10 BLmE, 53y annrs

ere's what you

Anaual Rids Day event canceled over wiay havomivssd

LATEST

Columbia's BullStrect Lands
brewery and restaurant chain

erash blocks mterstate
Mic

Temnessee reports first commavins
case in the stare

MORE IN LATEST +

Before
you
turn 65

waetna

medicare solutions

Three hotels, 195 apartments now pitched for

convention center expansion

Developer Ben Arnold now offering a “Vista Depot District” worth “billions” as
it

partef the deal tocxpand the center,

McClatchy: Confidential

Mobile
Leaderboard
(320x50)
Appears at the
top of a mobile
webpage

Half Page (300x600)
Appearsin the “rail” or side of

the webpage

Anwoumn IMPACT2020

= aTlhe®mpian av

© FANDUEL Ii SHroniT oW

HIGHSCHOOL SPORTS

Olympia breaks away late
to beat Auburnin 4A state
opening round, 48-43

BYION MANLEY

vy f =~




A\MCCLATCHY McClatchy: Confidential

H IG H I M PACT D | S p LAY Mobile Interscroller

Reveals a portion of \

The Wichita Eage Billboard the image with
HOME OBITUARIES SPORTS BUSINESS CLASSIFIEDS (970)(250) each SWi pe. Oﬁers S — !

[ afull-screenad (I m—

R There's still time ]
N‘]’Mg}ﬁ:]rance N - S to start your free . . canvas at mid-
e w quote. Responsive Billboard

Auto. Home. Renters. —— sc rol |

e pushes down content
LENTE LD R Gur improved eEdition has a new link! Click here Lo access today |
C O & hips//wwwbellinghamherald.com/news/article22202157 html *t v OB o O :
3 = —p e ‘ +

Tiger Woods designed a new public golf
course near Branson. Here's how yvou
can play it

+» Free with most
=¥ insurance’

B 1o (O < ata No appointment
now ava_llable E@ pecessary
in store.

Parolee arrested in connection to
Sunday shooting, Wichita police say

Chris Klieman will reportedly hire new
K-State linebackers coach from ACC
team

Our pharmacists are certified

Get yours : é AW immunizers, and administer

immunizations in a private setting.

today.

Defensive standout has helped
Shockers baseball to longest winning
streak since 2008

Find a Store

So Wichita finally lan
o " mean Century Il is jug .
et s £ SSPPYPAN.- s —reeryrr = & THL BELLNGHN TERAD SIGNIN

*See pharmacy for details.
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VIDEO ADS

Pre-roll before
video content

Video ads rotate

Cal commit Justin Baker recaps
Kennedy Catholic's win over
Kentwood

VIEW MORE VIDEO +

TRENDING STORIES

between pre-roll

(bottom right) & in- “ THE NEWS TRIBUNE

AD SKIP AD

feed (upper left) Sports «

COLUMNS HIGHSCHOOL MARINERS SEAHAWKS SOUNDERS UW HUSKIES

Chance McDonald, Steilacoom: Sentinels’ QB completed 15-0f-20 passes for 443 yards a
seven touchdowns in 55-20 win over River Ridge.

TRENDING STORIES

Man, 48, suffers multiple stab wounds
after Tacoma break-in

47 0M

placements and offer

Peyton Bice, Peninsula: In 42-3 Fish Bowl win against crosstown rival Gig Harbor, Scahay
completed 17-0f-20 passes for 321 yards and three touchdowns.

b Sam Huard, Kennedy Catholic: Lancers’ QB completed 18-of-29 passes for 403 yards and
a Ove - a Ve r a g e touchdowns in 69-36 win over Kentwood in 4A NPSL title game. Also passed 10,000 carcer| :
passingyards in the win, Popular comedian from Lacey plans

new comedy venue in Tacoma

Com pletlon rates' Vote now for the Week 8 high school
football Athlete of the Week in the

South Sound .
i ok 2019 F-150 XLT SuperCrew® 4x2 with 2.7L EcoBoost®
SPONSORED CONTENT w -
H Low Prices, No Contracts (3 Carolina Ford Dealers BuyFordNow.com
Standalone video bbb
M UNIVERSITY OF WASHINGTON
player in-feed Puyallup man convicted of salking A .
. . hoymeless couple whose motorhome As Uw HuSk-les return from bye weekl Chns

with article beoke domn neat schiool Petersen offers updates on injuries, WR Trey
S Lowe’s transfer

content Tacoma I-5 traffic jam Monday was i .08ch Chris Petersen held his weekly press conference on Monday.




I MCCILATCHY Offers the opportunity for page ownership: McClatchy: Confidential
1 premium rich media ad + all standard ads on the page

goall 4

SAN FRANCISCO WEATHER

Examp|e‘ H1: . Example #2 ‘ :a‘:‘-o‘n‘u:lnl;ﬁn:‘;x ;::::;:\(o;nm\
Responsive Billboard Billboard/Wallpaper Combo
Standard Units ATF/BTF Standard Units ATF/BTF AVEMART

CE YOUR SHi

! ) i Pt Jﬁ ATTA avoro2g || Soman
R WESTSHORE | - & F s oy ¥ fe
‘ﬂ

e EASIEST way 10 REPLACE YOUR SHOWER & BATH

[Ty T
:
q
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TAKEOVER VIDEO

e |Immersive, impactful full-screen

video unit

e Standalone experience

e Runson Homepage or select

Demo Video
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A MCCLATCHY

REACH OUR MOST ENGAGED READERS WITH E-EDITION DISPLAY

e Digital replica of the daily
printed paper

e Has exclusive content
available only to our ”
ey WEDNESDAY FEBRUARY 15, 2023 s

subscribers | ﬂﬁ[aml Hﬂ,’alh .

APY on balances

e 00+ additional pages of R — : oy kﬁ -
content not found in the e= " n ) r 3 =1,
@ : \:‘4."

print paper
e Average site visit on Netstrion.
deSktOp and ta blet iS 20 Get 24x7 SecOps stability

i a5 2 £ S

e Adsrefresh every 30 sec.

READ MORE

Source: Adobe Analytics
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M MCCILATCHY

NEWSLETTERS WHAT IT IS

Types of Newsletters
1. Digests (AM/PM)
2. Breaking News Alerts # @
3. Long-Form newsletters

Breaking News Alerts

Confirmed coronavirus cases top 1 million in US.
“We have to have 8 breakthrough

Link to Traffic Report - All Markets s st

Best sold over the long term:
e Digests best for weekly
e Long-Form best for monthly, seasonally, annually

. ¥

Details
e Placements offer 100% SOV of all ad units in newsletter

Ad positions typically repeat every 2 story cards

AM & PM Digest Newsletters have High Impact top position 970x250

Breaking News does not have top ad position; it leads with content (not always brand-safe)
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Isnl-:;ﬁ;?v(gl.i; Balm < L nc ‘— . .

NEWSLETTERS DIGESTS =gl
e followed by
AM Newsletter ads genera”y
Happy Friday! Today i July 30 Let's ump nto this morming’s headines. every 2 Story
e ey ey cards

e Majority of our newsletter inventory DA N

could hit a heat index of 110 degrees or more today, according to the National Weather
Service. The weather service issued 3 heat advisory yesterday ahead of the possible
wave, which is expected to inger into this evening. Stay tuned here for the latest

e Story cards for 5-12 articles i i

Stay in the know:

» Are you still unvaccinated? View The State’s interactive map to easily book
your COVID-19 vaccine appointment today. Leamn more about Sauth Carolina’s

e Most markets have AM & PM Digests P e Do et

five:star hair salon that you love? We want to hear from you. Nominate a local
business for The State’s Best 2021.

For more local news and updates oniine, visit thestate.com. You €an aiso foliow us on

Monday_Friday Facebook, Twitter and Instagrom. Thanks for reading!
e Some markets send 7 days/week ‘ s

e Other Digests (Business, Politics,

Food/Restaurants, Sports) vary by market in

type and frequency

South Carolina records highest number of new
confirmed cases of COVID-19 since February

The state’s health agency reported 1,200 confirmed cases of the virus on
Tuesday, the highest number since February 19.
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M MCCLATCHY
Wiami Hevald

NEWSLETTERS BREAKING ‘fws Alerts

e Devoted to a single story Topea som T y—
® Sent ad hoc Tropical Storm Fred forms, Puerto Rico gets

heavy rain, gusts. Florida still in the cone

The disturbance making its way through the eastern Caribbean finally

[ ) C a n be Sx/d ay O r I eSS t h a n S/Wee k js::r;gﬂ::r:;dprz:tl‘rziz:.al Storm Fred on Tuesday evening as it passed

e Not brand-safe

irst ad uni LA ,
e MOWER4.0 -

appears
Our Newest
beIOW sto ry SkinSafe® Trimmer t:’ .




A MCCLATCHY

NEWSLETTERS LONG-FORM

Designed as self-contained user experiences.

Goal is for the reader to feel fully informed
without clicking out.

Typically for niche audiences.

Examples:

Innovation & Technology (Raleigh)
Mother Baltimore (Belleville)

On the Vine (Kansas City)

The 44 Percent (Miami)

Wiami Herald McClatchy: Confidential

44 percent: Rolling Loud, Black clergy question
‘double standard,’ and Haiti elections

What's gaing on? Isaiah Smalis here. Appreciate you for rocking with me, This
week, The 44 Percent is taking a brief vacation. We'll be back next week
bigger and badder than ever. Until then.

Rolling Loud's penchant for hospitality and evolution
helped shepherd its 2021 return

Rolling Loud Miami returned to Hard Rock Stadium last weekend with a
triumphant bang. With performances by ASAP Rocky, Travis Scott and Rick
Ross, the three-day hip-hop festival attracted tens of thousands of fans and
went pretty smoothly — save for Dababy’s blatant homophobia.

This story explores how the Rolling Loud team was able to leverage its
longstanding relationships throughout the COVID-19 pandemic en route to
throwing this year's festival
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M MCCILATCHY

NEWSLETTERS BEST PRACTICES

e Be suretoinclude mobile ad units! “ | E—

e No video or audio allowed. me .
e A larger, simpler design works best. » —
e Less is more. Give the reader a o

0 uptown tonormal,
the Crarictte Area Transt System has increased express bus frequency 1o accommodate
Reag more below Yiwen Lu.

« How s NC faring in the coronsrirus pandemic? Find the latest ucdates bere.

reason to click.
e Alwaysinclude a call to action.

e Create a positive user experience
.
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DRIVE AWARENESS WITH YOUR MOST LIKELY CUSTOMERS

Programmatic Ads

An emphasis on delivering the right message to the right person at the right
time — and at the right rate — through machine learning and real-time
bidding.

Reach people in the awareness stage, using Data-powered targeting that
zeroes in on users based on their interests, behaviors, and other individual [ e e T s

characteristics as demonstrated primarily by their online behaviors.
McClatchy Subscriber 1st Party Audiences extend the reach &
frequency of your owned & operated focused campaigns by reaching
McClatchy subscribers programmatically.

best of twitter

Geo Radius ads exclusively reach users as they are nearby your
client's storefront. Choose a zip code or a 1-2 mile radius of the
location.

COMFORT & SAFETY ARE OUR 1 PRICRITIES
@ prico &

Eac prid in being secand 1o none

HOEZR

3rd Party Audiences allow you to target users based on their
demographic, past behaviors, and interests. Our data segments are
provided by LiveRamp and Lotame, free of charge to our customers.
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M MCCLATCHY

BUILD BRAND AWARENESS AMONG YOUNG PIZZA LOVERS IN THE SACRAMENTO

DMA
TikTok Ads leverage short-form videos (yours or we
create) to drive awareness of your menu items among o TicTok . .

Macaron

young audiences.

Ad types include In-Feed, Brand Takeover, and Top View.

Key Points:
e Build brand awareness and brand equity with a
young demographic
e DMA-level geography and other advanced
targeting and attribution are available

e Optimize creative towards users most likely to
engage

e We can run client-supplied video creative (9-15
second long videos) or we can create videos in

bundles of 5; production prices begin at $1,500 Displays in first in- Displays the Displays in news
feed post for 3 moment app is feed on the
seconds opened “For You"” page

*Video production includes editing, royalty-free music, motion graphics and on-screen text. Revisions will be completed for an additional charge.
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PROMOTE YOUR SHOWS \WHERE ADULTS SPEND TIME

Facebook & Instagram Ads showcase your shows and selling
points. Generate leads and website traffic.

Adrienne Arsht Center for the Performing
Arts

Sponsored

Example Targeting:

na's Tale, a captivating and haunting

dern day Africa. We follow

® Ad Types: Lead, Traffic (Single-Image or Carousel)

s his tusks haunt the

Campaign Objective: Phone Calls, Online Form Fills,
Website Traffic (Landing Pages)

bit.ly/MlimasTale

® Live: Miami-Dade County + cities S of 1-595 (Broward)

® Gender: Men and women

® Age: 35+ (but customized per genre)

® Household Income: Top 50%

e Interests: Ballet, dance, performing arts, symphony, and _
similar interests M!!MA’§ TA!E

Additionally, we can re-engage these users on FB & IC: A FLORIDA PREMIERE
e your customer database (PIl not required; can sign NDA) BYLY_NN NOTTAGE

®
UPCIOSE ... 0CT13-30

e high-intent users who visited your website but didn't
convert (call, submit a contact form, etc))
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THE RIGHT TYPE OF FB & IG ADS TO GENERATE SALES

Showcase Several Photos Laser-Focus on Increasing Calls & Form Fills
in One Facebook or Instagram Ad
User's Info Is Send User to
. — Target Automatically Your

Desired Page

@ ATLAS

Carousel Ads use a swipeable set of images or videos. Lead Ads also drive new leads with images or videos; consider a

Promote several shows in one ad. Call Now or Contact Us button. Collect users’ info then re-
Generate leads with a Call Now button. market to them later.

Boost website traffic with a Learn More button.
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INCREASE REACH WITH

PROGRAMMATIC ADS

Access to the leading inventory sources,
exchanges, devices, and programs that put
billions of impressions across millions of
websites worldwide at your fingertips.

An emphasis on delivering the right message
to the right person at the right time — and at
the right rate — through machine learning and
real-time bidding.

Data-powered targeting that zeroes in on
users based on their interests, behaviors, and
other individual characteristics as
demonstrated primarily by their online
behaviors.

Interest + Awareness

—+

Intent

3rd Party Audiences allow you to target users based on their
demographic, past behaviors, and interests.

Geo Radius ads exclusively reach users as they are nearby your
client's storefront.

Domain Inclusion target users visiting a specific list of websites,
such as local news networks.

Browsing Audiences ads are shown to users who take relevant
actions online, such as searching for relevant keywords

Interests & Intent targets users based on relevant content
they've recently consumed online

Location Audiences Retarget users that pass through specific
locations

Site Retargeting ads are shown to high intent users who have
recently visited your website

Ist Party/CRM Audiences Onboard your collected 1st party data

Lookalike Audiences tag users with a pixel or upload CRM 1st
party data to target individuals exhibiting similar behaviors

McClatchy:
Confidenti

Our team of
programmatic
campaign experts
has built more
than 10,000
individual
programmatic
media campaigns
and strategically
invested more
than $100 million
in client budgets
with a focus on
performance,
working around
the clock to
manage,
maintain and
optimize.
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DRIVE AWARENESS WITH YOUR MOST LIKELY CUSTOMERS

Programmatic Ads

An emphasis on delivering the right message to the right person at the right
time — and at the right rate — through machine learning and real-time
bidding.

Reach people in the awareness stage, using Data-powered targeting that
zeroes in on users based on their interests, behaviors, and other individual [ s o e e e

characteristics as demonstrated primarily by their online behaviors.
3rd Party Audiences allow you to target users based on their

demographic, past behaviors, and interests. Our data segments are
provided by LiveRamp and Lotame, free of charge to our customers.

best of twitter

Geo Radius ads exclusively reach users as they are nearby your
client's storefront. Choose a zip code or a 1-2 mile radius of the
location.

COMFORT & SAFETY ARE OUR 1 PRICRITIES
@ prico &

Eac prid in being secand 1o none
whe

(W]3|;

Domain Inclusion target users visiting a specific list of websites, such
as local news networks.

McClatchy Subscriber 1st Party Audiences extend the reach &
frequency of your owned & operated focused campaigns by reaching
McClatchy subscribers programmatically.
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M MCCLATCHY

STAY VISIBLE TO ADULTS WHO ARE IN INTEREST MODE

Programmatic Ads

An emphasis on delivering the right message to the right person at the right
time — and at the right rate — through machine learning and real-time
bidding.

Reach people in the interest stage, using Data-powered targeting that zeroes _
in on users based on their interests, behaviors, and other individual [y e s iona | o] 11 .
characteristics as demonstrated primarily by their online behaviors.

Browsing Audiences ads are shown to users who take relevant actions
online, such as searching for relevant keywords and reading content
related to those keywords.

COMFORT & SAFETY ARE OUR 1 PRICRITIES
@ prico &

Eac prid in being secand 1o none

(W]3|;

Interests & Intent targets users based on relevant content they've
recently consumed online (chosen categorically)

Location Audiences Retarget users that pass through specific locations
by collecting the IP addresses and device IDs from the mobile devices
within that location. The ads will primarily run on the mobile devices
from which the IP and device ID have been collected from.
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M MCCLATCHY

STAY VISIBLE TO ADULTS WHO ARE IN INTENT MODE

Programmatic Ads

An emphasis on delivering the right message to the right person at the right
time — and at the right rate — through machine learning and real-time
bidding.

Reach people in the intent stage, using Data-powered targeting that zeroes in
on users based on their interests, behaviors, and other individual characteristics. ;*“‘“f””“"”‘“"‘““"“‘

best of twitter

Site Retargeting ads are shown to high intent users who have
recently visited your website

COMFORT & SAFETY ARE OUR 1 PRICRITIES

Each of our faciliies take pride in being second 1o none
When i comes o what

1st Party/CRM Audiences Onboard your collected 1st party data ——=" AOEEE

Lookalike Audiences tag users with a pixel or upload CRM 1st
party data to target individuals exhibiting similar behaviors
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PROMOTE YOUR COMMERCIALS TO SPECIFIC GROUPS

COVID has accelerated the trend of ditching cable TV for a combo Af:i-Supported Moqthly oy Week[y =
Viewers Viewers TV Viewers

of streaming TV (e.g., Sling) and other platforms (e.g., Disney+,

Peacock). Age 18-49 60% 46%
Digital TV ads quickly inform and build a connection with your Age 25-54 55% 45%
brand on screens large and small. Nearly half of U.S. households

can no longer be reached via traditional pay TV advertising Median HH Income $85K $84K

(includes cable and satellite services).
Where Ads Play:

e Premium TV-Like Full Episode Player Placements Children in Household 38% 32%
e Viewable and Non-Skippable Inventory
e Fraud-free and brand safe environments

Employed 63% 57%

3+ Person Household 55% 49%
Ads are 15 or :30. To direct your ads to the right users, we can
leverage targeting to include geography, demographics, Digital TV viewership has continually
behavioral, and your 1st party data. grown more popular with different age

groups and demographics and will
continue to do so

Source: eMarketer, MRI-Simmons Cord Evolution Survey
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DIGITAL TV: WHY US?

Focus: Data-Driven Audience Alignment Across Industry-Leading Data Providers (DMPs)

Benefits to Advertisers: .
Our Reporting

e Inventory: We have full, direct access to inventory (not unpredictable,

remnant inventory, as with programmatic). DISCOVERY CHANNEL
FOX SPORTS
e Viewer Experience: Ads render faster and cleaner ABLE
HGTV
e Fraud: Our direct-to-publisher relationships keep ads fraud-free and HISTORY CHANNEL
S . FOX
brand-safe (ads are never placed beside inappropriate content) CNN

e Competitive Separation: Our ads don't serve back-to-back and don't
serve directly before/after an ad in the same vertical (e.g., if we're VS.

running a Ford ad, we won't show it before or after a Chevy ad).

. : . . . Programmatic Reportin
e Fixed CPM: With programmatic, the CPM varies based on targeting and 9 P 9

more. We use a fixed CPM, so you always know what you're paying for. tv.pluto.other
roku.fuboTV
e Granular Reporting: Added detail makes it's easy to refine CTV strategy. tubiTV.amazon
com.hgtviphone
e Scalable Audience: 84% of U.S. households are using CTV. 22 million (unclear)
xbox.foxnow

Americans have never had pay TV. | com.cnn.mobile.android.phone | (Messy)

Source: eMarketer




McClatchy: Confidential

A MCCLATCHY

DISPLAY YOUR ADS AT THE RIGHT PLACE, AT THE RIGHT TIME

Digital Out-of-Home is advertising that your audience experiences outside of the home. Ads can be placed
strategically to influence buying decisions when your audience is most likely to make a purchase.

Ad placement includes digital billboards, outdoor signage, and a network of screens in high visibility and high
traveled outdoor locations.

Large Format Place-Based Point-of-Purchase (POP)
Large format media varies from billboards Contextually relevant environments such as Asubcategory of place-based inventory,
to bus shelters. They’re best viewed by malls, gyms, office buildings, gas stations, POP signage exists in shopping
pedestrians and street-level traffic. restaurants, taxis and more. This format destinations, giving marketers the
provides a unique opportunity to engage opportunity to reach consumers and
with consumers in a natural setting. influence purchasing decisions while they’re
in-store.
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M MCCLATCHY
DIGITAL OUT-OF-HOME ADS: BENEFITS AND INVENTORY

Digital Out-of-Home (DOOH) Ads have the
benefits of programmatic advertising, but

without needing 1st- or 3rd-party data. Traditional static out-of-home Digital out-of-home
You control where your ads appear:
We can place your ads near points-of- + One static creative « Real-time messaging
purchase to maximize the likelihood of a + Longer-term commitments + Quick activations
conversion. « Slower activations » Flexibility to switch creatives

« Lacks consumer interaction « Ability to measure and report on ad success
Several creative formats are available. We + No ability to measure and report on success « Purchase multiple slots within a single loop
choose the format that's a best fit for the ad
placement (such as games, competitions,
or general messaging). Placement examples include:

Airports e Movie Theaters

e Billboards e Office Buildings

e Gas Stations e Taxis and Rideshares

e Hotels e Train Stations
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A MCCLATCHY

BUILD LARGE-SCALE, TARGETED AWARENESS | OCALLY

Targeted Email builds large-scale
awareness of Spirit Mountain among
exactly the right groups.

All users are double-opted in. We use
best practices to design and optimize
subject lines, content, and send time.
We can resend to email openers.

Recommended Targeting:

Live within 75 miles of 97347...

..and are 25+...

..and household income is $40,000+...
..and is interested in casinos/gambling

Available Emails: 41,000

Register now before the
prices go up!!

Outer Banks Sporti... vesterday

II ROLESVILLE

Pamdy Oumed & Oparased %

Milions of § in mventory don't wad 1o furnish your home today’

= * T [ § o~

i et MERcow S SRl RGN WOt

Over 20,000 sq. ft.
of IN STOCK FURNITURE!

m i

_ -25%
0% financing for up to
60 months!

The tounmmiop
Show Times

Tickst Pricen
Adults: §2

RaleignLimeTneatre org
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BUILD REACH & FREQUENCY BY LEVERAGING HASHED EMAIL DATA

Hashed email data are email records purchased from the targeted
email campaign. These records contain consumer data on the online
behavior of those users while maintaining their email privacy.

After purchase, data from your targeted email campaign can used in
ads on LinkedIn, Facebook, and programmatic (display, video, audio,
native, digital out of home).

The result: You reach the same and similar users across multiple
channels, nurturing the funnel to bring them closer to conversion.

Demographics, names, and postal addresses from users in the email
list are also available for purchase.

d e
T A B P T R Tt Eec e w1
I r—r. !'IIIII’I l‘\‘\\




Rates by Targeting & Ad Type

McClatchy

Base
Targeting

Standard

Display

High-lmpact

Blend

MPAN
Video

MPAN
Native

Geo
Targeting

- Country
- State
- DMA

- Country
- State

- DMA

- County

- City

- Zip Code

- Country
- State

- DMA

- County

- City

- ZipCode

- Country
- State

- DMA

- County

- City

- ZipCode

Context Targeting

- Run of Network
- Run of Site

- Run of Network
- RunofSite
- Section Targeting

- Runof Network

- Run of Site

- Section Targeting

- Contextual
Targeting

- Runof Network

- Runof Site

- Section Targeting

- Contextual
Targeting

- Viewability
Targeting

User Targeting

N/A

N/A
Basic Demographic
1P Audience

N/A

Basic Demographic
1P Audience Catalog
3P Audience
Segments

N/A

Basic Demographic

1P Audience Catalog
3P Audience Segments
Custom 1P Segment
Creation
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Miami - www.miamiherald.com

Daily Digital Sponsorships

_ Daily Uniques 4+ /13wks 8+ /13wks 13+/13wks Sat/Sun Combo

News Impact 290,482 $7,500 $6,000 $5,250 $4,500
Sports Impact 28,176 $2,500 $2,000 $1,750 $1,500 N/A
Impact Plus 355,028 $13,000 $10,400 $9,100 $7,800 N/A
Homepage Takeover + 46.999 5400
Video , $5, $4,320 $3,780 $3,240 $5,400
Homepage Takeover 46,999 $4,900 $3,920 $3,430 $2,940 $4,900
Takeover =100% SOV for the entire day. *Sat/Sun Combo is available only on Homepage.
Impact = Top priority placement for first 25 impressions per user. Sat/Sun Combois not eligible for other discounts but can count
. . . . towards frequency commitment as 1 (one) Takeover.
Daily Printed Publications Daily Newsletters
Miami Herald 52,763 circ. Newsletter Name Subscribers Rate
Full P 9.94" x 20.5” 12,040 i
ull Page ( X ) $ Afternoon Brief 78724 $750
Half P H:9.94”x10.18"/V:4.9"x20.5” 7,600 i
alf Page ( X / X ) $ Morning Newsletter 118,775 $1.000
Quarter Page (H:9.94”x 5"/ V: 4.9” x 10.18") $4,000 MBVI‘:?'Ti“Sg Nzwgettgr
(Multiple Sends Per Day) 77,335 $1,750

AAM Circulation Reports updated every 6mo.
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Miami - www.miamiherald.com East Region

Daily Digital Sponsorships
Impact = Top priority placement for first 25 impressions per user.

_ Daily Uniques 4+ /13wks 8+ /13wks 13+ /13wks Sat/Sun Combo

News Impact 290,482 $7,500 $6,000 $5,250 $4,500
Sports Impact 28,176 $2,500 $2,000 $1,750 $1,500 N/A
Impact Plus 355,028 $13,000 $10,400 $9,100 $7,800 N/A

100% SOV Takeover Options. Takeover =100% SOV for the entire day.

News Takeover 290,482 $11,000 $8,800 $7,700 $6,600
Sports Takeover 28,176 $4,100 $3,280 $2,870 $2,460 N/A
Edition Rail + Newsletter 4,145 $2,000 $1,600 $1,400 $1,200 N/A
Edition All Positions 4,145 $2,500 $2,000 $1,750 $1,500 N/A
Homepage Takeover 46,999 $4,900 $3,920 $3,430 $2,940 $4,900

*Sat/Sun Combo is available only on Homepage. Sat/Sun Combo is not eligible for other discounts but can count towards frequency commitment as 1 (one) Takeover.
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Miami - www.miamiherald.com East Region

Core Newsletters Niche Newsletters - Monthly
. Hurricanes Digest 2,149 $500/mo
Afternoon Brief
78,724 $750
What's Up Weekly 9,724 $500/mo
Morning Newsletter
g 118,775 $1,000
The Scorecard: Your National Sports 2,716 $500/mo
Breaking Newsletter
MUIti le Sends Per Da Obituaries Newsletter 1,999 $500/mo
(Multip y) 77,335 $1,750
*Every market has a morning/afternoon/breaking sold on a daily basis The Miami Debate 3174 $500/mo
*Tier 1&2 markets will be sold separately; Tier 3 will be combined into “core combo” (you get 3in 1)
*DISCLAIMER: See speaker notes for total subscriber # discrepancy from previous reporting
platform. The 44 Percent 3,033 $500/mo
Niche Newsletters - Weekly Monday Bites 2,822 $500/mo
_ Real Estate (RElsourCE) 5Y179 $500/m0
Dolphins in Depth 8291 $500/wk South Florida Report Card 3234 $500/mo
’
Today in Sports $50 O/Wk Stemming The Tide 1,910 $500/mo
7974
H t Ch k $500/ k Weekly Rewind 2,135 $500/mo
ea ecCl W
4,709
Consumer Safety 1,363 $500/mo
_ Buckets have been assigned based AMPLITUDE DASHBOARDS:
on avg Weekly Impressions, Sends e Newsletter Dashboard - Right To The Point 935 $500/mo
Group A - $1,000/wk per 30 days, and Subscribership. Data on 1 individual
Group B - $500/wk When booking in Adpoint, please newsletter. Savvy Fare: A Recipes Newsletter 614 $500/mo
Group C - $1,000/mo use “Group [insert A,B, C or D] o Newsletter Dashboard by
Z Product” depending on the niche Market - Data on all
Group D - $500/mo newsletter you are ordering. newsletters for a market. Screen Wise 467 $500/mo
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Measuring Campaign Perforfpance Through
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A MCCLATCHY

MONTHLY REPORTS AND REAL-TIME DASHBOARD

Monthly reports are prepared by a dedicated analyst and delivered by your CSS. CAMPAIGN OVERVIEW

Reports include results by tactic, performance in KPlIs, trend analysis, and next steps.
A real-time dashboard shows you how each tactic is directly affecting performance.

STRATEGY:
Description here

Paid Search Overview
1,8“97 19.19%  $1.93 60

Paid Search successfully i o oo hin
ined the momentum

Conversions Goals
campaign level tactical performance

@ Phone Calls SEM/PPC - Awareness

Form Submits
Welbsite Traffic

@ Unique Website Visitors

ey g s et $696.86 317 9,415 30.29%

While Phone Calls generated by
the tactic

Mo (:3.65%), the tot
conversions driven

Briomary Come Tots Com.

n
actions, owed largely to a boost in
dlicks to Get Directions.

Prog. Display - Awareness

Monthly report example

Targeted Email - CTR, Open Rate, Clicks Overall

Delivery

Total Impressions Total Clicks Overall CTR

18 2

¥ Social Media Ads - CTR, Impressions

0000

Overall

3 Primary Web Conv. Total Web Conv.
Actions

Real-time dashboard example



Let’s Get to Work.




