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Hello John,

ted to let you know how much we
you with us at [Hotel Name]!
was ‘we'd be

If you're planning a getaway or just need a break,
count on us to make it unforgettable.

Looking forward to seeing you again soon!

Book now!

Complete email marketing guide
for hotels

In an increasingly competitive and digitalized hotel market, standing out is no longer just
about having good facilities or a prime location. The real differentiator lies in how you
connect with your guests — before, during, and after their stay. This is where email
marketing emerges as a powerful, accessible, and highly effective tool.

This e-book was designed to help you create email marketing campaigns that deliver real
impact for your business. You'll learn how to build a qualified contact list, strategically
segment your audience, craft engaging content, automate communications, and analyze
results. All with a clear goal: to increase your direct bookings and build customer loyalty.

1| The power of email marketing in hospitality

Before diving into practical strategies, it's important to understand why email marketing
remains one of the most effective channels in the hospitality industry.

High return on investment

Email marketing offers one of the best ROIs in digital marketing. With low costs and direct
reach, it allows you to communicate with both potential and past guests in an effective
and personalized way.

A direct and trustworthy channel
Unlike social media or paid advertising, emails land directly in your customers’ inboxes,
offering you an exclusive communication channel.

Versatile communication tool
Email marketing can be used to send promotions, booking confirmations, inspiring
content, useful pre-stay information, and reactivation campaigns for inactive guests.
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2 | How to build a qualified contact list

The foundation of a good email marketing strategy is your contact list. But it's not just
about quantity — it's crucial that contacts are qualified and gathered with consent.
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Marketing Consent

SUBMIT

Where to capture contacts?
Add subscription forms to your website, include a newsletter option during the booking
process, and promote sign-ups through social media and paid campaigns.

Offer value to encourage subscriptions
Provide incentives in exchange for contact details: exclusive discounts, city guides, free
upgrades, or special conditions for direct bookings.

Stay compliant with regulations (GDPR)

Ensure that data is collected and stored securely, with informed consent and clear options
for unsulbscribing.
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3 | Segmentation: The key to effective communication

Sending the same email to your entire list is a common mistake. Segmentation allows you
to deliver personalized, relevant messages.

Segment by guest type
Differentiate between corporate clients, couples, families, international guests, and locals
— each has different needs and motivations.

Segment by Behavior
Use data such as frequency of stays, average booking value, or booking source to tailor
your campaigns.

Advantages of Segmentation
Segmented campaigns achieve significantly higher open and conversion rates, while also
contributing to a more personalized guest experience.

4 | How to create relevant and engaging content

Your message will only have an impact if it's genuinely interesting and well-presented.
Content is what drives clicks — and bookings.

Use storytelling and emotion
Share stories about your hotel, your guests, and your destination. Emotion helps build a
connection with your brand.

Visuals and design matter
Use authentic, high-quality images. Your design should be responsive (mobile-friendly)
and feature a clear visual hierarchy.

Always have a goal and a CTA
Each email should have a clear objective — whether it's to promote a special offer, remind
a guest of a booking, or request feedback. Include a direct, appealing call-to-action.
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5 | Automate the guest journey

Automating your communications lets you stay connected with your guests without
constant manual effort, creating a smoother, more professional experience.

-+ Create campaign
Your reservation.. (=) Booking Details

(]

Booking Details...

2 DAYS BEFORE

/@™ CANCELED
@Y sookines

Welcome to... Did you know... News at the hotel

@ IN-STAY @ What to do?

Offer bar Restaurant Offer

CHECK-OUT @ See you soon!

© roreroverior.  (©) teovesareview

OTHER EVENTS Happy Birthday Welcome!

What to automate?

- Welcome email after newsletter sign-up

- Booking confirmation and reminder

- Pre-stay email with local tips

- Post-stay email requesting feedback or offering a discount for the next visit

Personalize automated messages

Use the guest's name, stay dates, and previous preferences to make each email more
personal and effective.

@ www.profilenow.net

|B sales@profilenow.net l l P rOf I Ie N OW

HOST SYSTEMS



Complete email marketing guide
for hotels

6 | Integrate email marketing with your digital strategy

Email marketing should not work in isolation. When combined with other channels, your
results multiply.

Align with social media and website
Keep consistency in your visuals, tone of voice, and offers. Promote newsletter
subscriptions via social media and feature your blog content in your emails.

Leverage cross-channel data
Use data from Google Ads, social media, or your CRM to adjust and improve your email
campaigns.

Boost reach with multichannel campaigns

Promotional emails can also be promoted via social media, retargeting ads, and SMS,
increasing your message's exposure.

7 | Analyze, optimize, and grow with data

The true value of email marketing lies in its ability to be measured and continuously
improved.

Campaign Results

Total Email Sent Total Email Open Total Site Visits Total Site Conversions Site Revenue

64341 20155 60196 10 17,616.00€

Site Conversions per Day

2500 8
00
o
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Track essential metrics
Focus on open rates, click-through rates, conversions, and bounce rates. These metrics
reveal the actual performance of your campaigns.

Run A/B tests
Test different subject lines, images, sending times, or emails with and without special
offers. Small tweaks can deliver big results.

Learn from your data
Analyze your audience's behavior and adjust your strategies based on the patterns you
identify. Successful marketing is built on continuous adjustments.

Conclusion: Turn email marketing into your best direct sales channel

You've just discovered the core strategies that turn email marketing into a true growth
engine for hotels. With a qualified contact list, segmented messages, and a
guest-centered approach, your emails will stop being ignored — and start generating
bookings.

More than a marketing tool, email is a direct relationship channel. By using it strategically,
you strengthen your brand, enhance the guest experience, and reduce your dependence
on intermediary platforms.

Now it's your turn: start planning your next campaign today and put everything you've
learned into practice. And remember: success isn't just about sending emails — it's about
creating memorable experiences, from the first click to check-out.
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