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1I. Executive summaryI. Executive summaryI. Executive summary
Overview 

The Orange Bowl Committee (OBC) is a South Florida-based nonprofit organization
which was established in 1935 with the goal of using sporting events to promote tourism
and have an economic impact. The OBC has established a nationally recognized brand
based on tradition, community involvement, and exceptional event execution. It is best
known for hosting the annual Capital One Orange Bowl, a game connected to the
College Football Playoffs. With the help of over 1,000 ambassadors and over 400
volunteer committee members, the organization also manages year-round community
projects via its Orange Bowl Cares platform and other events like the Orange Bowl
Basketball Classic. The OBC's main objective is to provide top-notch sporting  
jfnskjfnjksnexperiences while cultivating relationships with supporters, partners, and the South Florida community. gg

Community
EngagementYouth Sports Education Legacy

Programs
The Orange Bowl Cares operates on four sectors displayed above: Youth Sports, Education, Community
Engagement, and Legacy Programs. Orange Bowl Cares is able to support youth development, the
expansion of access to educational opportunities, strengthen relationships within the South Florida
community, and preserve the Orange Bowl’s commitment to service and positive impact through those
focus areas. All together, these initiatives use the platform of sports to create meaningful, long-term
benefits beyond game day.

The researchers, Justin Poms and Valeria Gonzalez, were tasked with  
incorporating customer feedback into the company’s corporate social
responsibility (CSR) initiatives and overall business strategies. Currently, The
OBC has very strong and established CSR programs, however, the
researchers found that very little customer feedback was being utilized.
With this in mind, the research was focused on a new sector which would
expand current CSR efforts while also collecting customer input.

Surveys Interviews participant
observation

Primary Research Secondary Research
online 

seminar
csr 

certification
social
media

purpose

Research Methods

Conclusion #1: CSR initiatives must
prioritize interactive, inclusive
programming.

Conclusion #2: Strategic planning and
sustained commitment are essential for
impact.

Finding 1.1: It is important to understand
all parties impacted by Corporate Social
Responsibility initiatives.

Finding 2.4: A team with the same goals
and priorities is the first critical milestone
in CSR efforts, everything else is execution.
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On-field & Off-Field Resilience

Building balanced minds

Inclusive Community Activation

Enduring Environments of Wellness

Improve young athletes’ performance
and mental skills under pressure.
Establishes a core identity founded on
mind and body wellness.

Enhance the current classroom climate
for learning and developing mentally.
Build a culture around a community that
consistently develops and values emotional
intelligence and sustained self-care.

Mitigate the social stigma and isolation
tied to mental health challenges.
Create a social environment that is more
unified, compassionate, and supportive
for the entire community.

Create a place and symbol of
commitment to mental health amongst
the community.
Establish mental health as a vital pillar
of the community’s identity and legacy.

OOO BBB III EEE
On-field &
Off-Field

Resilience

Building
balanced

minds

Inclusive
Community
Activation

Enduring
Environments of

Wellness

The OBIE STRONG campaign targets
four key areas: Resilience, Balanced
Minds, Community Activation, and
Wellness Environments. Each area
includes two specific activities to
promote mental fitness in Youth Sports,
Education, Community Engagement,
and Legacy Programs. In one year, this
focused strategy will elevate the Orange
Bowl's CSR impact across South Florida.

OOO
$58,000$58,000$58,000
ResilienceResilienceResilience

BBB
$39,500$39,500$39,500

Balanced MindsBalanced MindsBalanced Minds

III
$65,500$65,500$65,500

CommunityCommunity
ActivationActivation

Community
Activation

EEE
$90,000$90,000$90,000

EnvironmentsEnvironments
of Wellnessof Wellness

Environments
of Wellness

Year 1 ImplementationYear 1 ImplementationYear 1 Implementation

Annual Expenses Cumulative Expenses Annual Revenue
Year 1 (2026)

Year 2 (2027)

Year 3 (2028)

$319,550

$304,550

$244,550

$319,550

$624,100

$868,650

$383,550

$392,478

$402,466

Net Profit ROI
+$64,000

+$87,928

+$157,916

20.0%

28.9%

64.6%

Year
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Conclusion #3: Leveraging external
collaborators maximizes scalable
impact.

Conclusion #4: Year-round engagement
strengthens brand credibility and
loyalty.

Finding 2.1: Identify and exploit points of
greatest leverage when it comes to CSR
efforts.

Finding 3.1: Ensuring to consistently bring
your community together is an effective
way to initiate other CSR initiatives.

Conclusion #5: A structured Mental
Health pillar presents a strategic
expansion opportunity.

Finding 2.3: Long-term goals for CSR efforts
create a foundation that can be built upon
with the right partners and ideas.



A. Description of the business or organization 

The Orange Bowl (OB) organization actively promotes youth athletic
development through initiatives such as the Orange Bowl Youth Football Alliance,
which supports thousands of local athletes. In addition, they host a variety of
tournaments in tennis, golf, lacrosse, and track, as well as flag football,
basketball, and football showcases. The Orange Bowl encourages and provides
opportunities for youth across South Florida to grow and engage in athletics. 

youth sportsAthlete participating in OB football showcase

Beyond athletics, the organization offers academic development opportunities
for South Florida students through programs such as the Leadership &
Character Academy, which provides resources and planning tools to help them
pursue their personal and career goals. It also organizes art contests and
teacher-engagement initiatives, such as the Orange Bowl Creative Art Contest,
Tag-A-Teacher, and Extra Yard For Teachers, all designed to recognize local
talent and educators.

EducationOB “Tag a teacher” program recipient

The organization actively supports the community by hosting events, including
family festivals, 5K and 10K runs, and educator recognition programs. The
AvMed Orange Bowl Beach Run and AutoNation Orange Bowl Basketball Classic
draw thousands of South Florida residents each year. These events bring
families and neighbors together around shared experiences. These efforts
represent the committee's mission to contribute to the area's well-being.

Community EngagementRunners of the AvMed 5k with OBIE

The committee funds long-term community projects, including multi-million-
dollar park and field renovations across South Florida and media center
makeovers in over 15 elementary, middle, and high schools. These legacy
investments ensure the Orange Bowl's impact lasts long after game day. Moore
Park, Carter Park, and Ives Estates Park are just a few examples of spaces
transformed through Orange Bowl Cares.

legacy programsCommittee and community members at new park renovation

Mission Statement: "Inspire youth. Strengthen communities. Serve South Florida."

The Orange Bowl Committee
The Orange Bowl Committee (OBC), established in 1935, is a non-profit
organization based in South Florida with the primary goal of attracting tourism
to the region through, among other things, hosting major sporting events. Most
notably, the annual Capital One Orange Bowl game, hosted in the Miami
metropolitan area, is part of the College Football Playoffs System. The
organization is composed of over 400 committee members and about 1,000
ambassadors, all dedicating their efforts towards building a stronger community
and overall leaving a positive impact on the people they serve. For the purpose of
this paper, the researchers will focus on the “Orange Bowl Cares” section of the
committee, which is dedicated specifically to giving back to the community.

II. INTRODUCTIONII. INTRODUCTIONII. INTRODUCTION
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orange bowl cares

community report

Generates millions in
annual tourism and

jobs growth

Supports teachers
and inspires

student leadership

Inspires and
provides for

young athletes

Hosts events
which encourage
community unity

Funds park and
school facilities

renovations
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	Annual Expenses
	Cumulative Expenses
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	Net Profit
	ROI
	Year 1 (2026)
	Year 2 (2027)
	$304,550
	Year 3 (2028)
	$244,550
	$868,650
	$402,466
	A. Description of the business or organization
	The Orange Bowl Committee
	The Orange Bowl Committee (OBC), established in 1935, is a non-profit organization based in South Florida with the primary goal of attracting tourism to the region through, among other things, hosting major sporting events. Most notably, the annual Capital One Orange Bowl game, hosted in the Miami metropolitan area, is part of the College Football Playoffs System. The organization is composed of over 400 committee members and about 1,000 ambassadors, all dedicating their efforts towards building a stronger community and overall leaving a positive impact on the people they serve. For the purpose of this paper, the researchers will focus on the “Orange Bowl Cares” section of the committee, which is dedicated specifically to giving back to the community.
	Mission Statement: "Inspire youth. Strengthen communities. Serve South Florida."

	orange bowl cares
	youth sports
	The Orange Bowl (OB) organization actively promotes youth athletic development through initiatives such as the Orange Bowl Youth Football Alliance, which supports thousands of local athletes. In addition, they host a variety of tournaments in tennis, golf, lacrosse, and track, as well as flag football, basketball, and football showcases. The Orange Bowl encourages and provides opportunities for youth across South Florida to grow and engage in athletics.

	Education
	Beyond athletics, the organization offers academic development opportunities for South Florida students through programs such as the Leadership & Character Academy, which provides resources and planning tools to help them pursue their personal and career goals. It also organizes art contests and teacher-engagement initiatives, such as the Orange Bowl Creative Art Contest, Tag-A-Teacher, and Extra Yard For Teachers, all designed to recognize local talent and educators.

	Community Engagement
	The organization actively supports the community by hosting events, including family festivals, 5K and 10K runs, and educator recognition programs. The AvMed Orange Bowl Beach Run and AutoNation Orange Bowl Basketball Classic draw thousands of South Florida residents each year. These events bring families and neighbors together around shared experiences. These efforts represent the committee's mission to contribute to the area's well-being.

	legacy programs
	The committee funds long-term community projects, including multi-million-dollar park and field renovations across South Florida and media center makeovers in over 15 elementary, middle, and high schools. These legacy investments ensure the Orange Bowl's impact lasts long after game day. Moore Park, Carter Park, and Ives Estates Park are just a few examples of spaces transformed through Orange Bowl Cares.
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	youth sports
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	integration with business strategy
	Orange Bowl Game
	MILLIONS IN REVENUE
	ORANGE BOWL CARES
	COMMUNITY IMPACT
	BRAND LOYALTY

	CURRENT GAPS

	III. RESEARCH METHODS USED IN THE STUDY
	A. Description and rationale of research methodologies selected to conduct the research study
	research goals

	investigate
	analyze
	synthesize
	primary research
	Table 1: Primary Research Methods
	Primary Research
	Description
	Rationale
	1- Surveys
	1. Surveys
	2- Interviews
	3- Participant Observation




	1. Surveys
	1.1 Community Impact & Wellness Initiative Survey
	A Microsoft Forms survey was distributed to four groups: Youth, Parent/Guardian, Fan/Community Member, and Orange Bowl Staff/Sponsor to assess South Florida community awareness and interest in Orange Bowl Cares, Mental Health & Wellness, and potential CSR program formats. Surveys were promoted at Orange Bowl events using QR codes. The 8-question survey took under 5 minutes, used ranking scales and multiple-choice responses, and received 250 participants. The goal was to evaluate interest in integrating Mental Health & Wellness into Orange Bowl Cares and identify the most appealing initiatives. Below is an example of a survey question.
	Community mental health wellness is an urgent priority for South Florida.

	2. Interviews
	2.1- Latoya Williams
	Latoya Williams is the Senior Vice President of Community Outreach at the Orange Bowl Committee. Latoya Williams has held this specific position for nearly 8 years, starting back in May of 2018. She began at the University of Florida, obtaining a bachelor’s degree in sports and exercise, and later attended Nova Southeastern University to obtain an MBA. William’s experience helps us understand the OBC’s CSR initiatives and its long-term goals for the South Florida community.
	2.2 Ana Hernandez-Ochoa
	Ana Hernandez-Ochoa is the Chief Operating Officer of the Orange Bowl Committee. Ana has been a part of the OBC for nearly 25 years, starting in 2002, focusing on everyday operations and working directly with the sponsorships departments. She is a proud member of the South Florida community, having been born and raised there while earning a bachelor’s and master's degree from Florida International University. Through her experience, the operational framework, resource allocation, and measurement outcomes of CSR initiatives are accessible.
	2.3 John Mas
	John Mas is the Senior Vice President of Partnerships at the Orange Bowl Committee. John has been part of the OBC for 20+ years, starting as a Marketing Assistant and quickly positioning himself in partnerships and sponsorships. John Mas received his bachelor’s degree from Monmouth College before receiving a master's degree in sport management at Western Illinois University. With his connection to partnerships among the OBC, plans that discussed strategy, finance, and operations of the Mental Health & Wellness sector could be obtained and implemented.
	2.4 Eric Poms
	Eric Poms is the Chief Executive Officer of the Orange Bowl Committee. He has 30+ years of managerial/operational experience in college athletics, including serving as Coordinator of Operations at UNLV and Director of Operations for both the Las Vegas Bowl & Blockbuster Bowl. Eric Poms graduated from the University of Florida, earning a Master of Exercise and Sports Sciences. Eric Poms has expanded the Orange Bowl’s community outreach and is also active with the Boys & Girls Club of Miami Inc. As CEO, he will ensure that CSR expansion at the Orange Bowl aligns with everyone's vision and remains a top priority.

	Latoya Williams
	Ana Hernandez-Ochoa

	John Mas
	Eric Poms
	3. Participant Observation
	3.1- 2025 AutoNation Orange Bowl Basketball Classic
	3.2- 2025 AvMed Orange Bowl Beach Run

	secondary research
	Table 2: Secondary Research Methods
	Secondary Research
	Description
	Rationale
	4- Online Seminar
	5- CSR Certification
	6- Social Media
	7- Community Reports


	B. Process Used to Conduct the Selected Research Methods
	A step-by-step analysis of the process we used to guide our CSR expansion of Orange Bowl Cares is highlighted in the graphic below. Each step represented a 10-yard gain in our game-winning touchdown drive towards a successful CSR initiative.
	Yards/Step
	Research Process Steps Conducted and Procedural Outline
	Data Conducted
	TOUCH DOWN
	Step 1- Introduction with Organization & Background Research Organized a meeting with Latoya Williams (Senior VP of Community Outreach) and Ana Hernandez-Ochoa (COO) to gather information on the Orange Bowl’s Corporate Social Responsibility initiatives
	Step 2- Establish Research Goals Identified three research goals to navigate a 3 month research process.
	Step 3- Investigate Methods of Primary Research Established primary research methods, including a community survey, employee interviews, and participant observation.
	Step 4- Investigate Methods of Secondary Research Discovered secondary research methods, including a video seminar, an online certification course, social media accounts, and annual community reports
	Step 5- Create Schedule & Timeline of Research Process Broke down all research methods to create a schedule and connected with employees for events & meetings to participate in the Orange Bowl CSR and delve deeper into previous subjects of interest.
	Step 6- Implement Secondary Research Concluded secondary research to further build an understanding of Corporate Social Responsibility to develop deep proficiency in this area.
	Step 7- Implement Primary Research Apply expertise gained from all secondary research to direct primary research and optimize the CSR impacts of the Orange Bowl.
	Step 8- Analyze All Obtained Data  Assessed data obtained from both primary and secondary research to make well-informed decisions that would lead to an efficient CSR initiative for the Orange Bowl.
	Step 9- Synthesize All Obtained Data Select the key findings from our research to present to the Orange Bowl and together come to a conclusion on how we can expand CSR initiatives that benefit the South Florida community.
	Step 10- Present the Strategic Plan Presented recommendations based on CSR efforts within the Orange Bowl to Eric Poms (CEO).
	September 2025
	September 2025
	October 2025
	October 2025
	October- November 2025
	October- November 2025
	November 2025
	November 2025
	December 2025
	December 2025
	research timeline
	Research
	October
	November
	December
	Interviews
	Surveys
	Participant Observation
	CSR Certification
	Community Reports
	Other Secondary Research



	IV. Findings and Conclusions of The Study
	A. Findings of the Research Study
	1. Surveys

	58%
	44%
	63%
	72%
	2. Interviews
	2.1 Latoya Williams (held on October 2, 2025)

	2.1
	2.2 Ana Hernandez Ochoa (held on October 2, 2025)

	2.2
	2.3 John Mas (held on December 13, 2025)

	1.1
	2.3
	2.4 Eric Poms (held on November 24, 2025 & December 18, 2025)

	2.4

	3. Participant Observation
	3.1 2025 AutoNation Orange Bowl Basketball Classic
	Being within the atmosphere of such a flagship event for community engagement under the Orange Bowl Committee allowed us to fully understand the live impact on how much the OBC values its community. Meeting with community members at the event we learned about all the little things the Orange Bowl does that the community appreciates. One of these things was these pink Orange Bowl community shirts that they gave out for free to everyone who attended. A nice gesture that brings everyone together.



	3.1
	Key Finding: Ensuring to consistently bring your community together is an effective way to initiate other CSR initiatives.
	3.2 2025 AvMed Orange Bowl Beach Run
	The 2025 AvMed Orange Beach Run allowed us to experience a community engaging event that was family-oriented and brought health and fitness to the community in South Florida. Various community members came to enjoy the oceanview and various amenities like the Dunkin Donuts breakfast truck. Being immersed into physical fitness by the Orange Bowl brought to mind the inclusion of mental fitness at such an active event.

	4. Online Seminar Recording
	4.1 CSR Training | Introduction to CSR | Corporate Social Responsibility, by Sigma Earth
	The 56 minute YouTube video built a strong foundation on our knowledge of CSR and how to effectively push its initiatives within a community. The seminar greatly emphasized understanding the needs of your community through engagement and assessments. After that, design a long-term sustainable program in partnership with the community and meticulously track real impact.



	4.1
	Key Finding: Don’t assume community needs, engage and assess your community to discover them.
	5. CSR Certification
	5.1 Essentials of Corporate Social Responsibility
	An online course on the essentials of CSR furthered our expertise and certified us in this field. The course mainly highlighted the mutual relationship between business and society. Some key information highlighted included the idea that modern CSR has changed from charities to a more strategic business approach. CSR is constantly changing and there are constant debates as to if businesses exist solely to profit or they have a responsibility to all parties it impacts. The course raises questions that help businesses have real impact on their community.



	5.1
	Key Finding: Impact through CSR efforts is constantly changing; it is important to optimize opportunities at hand to benefit the community.
	6. Social Media
	6.1 @orangebowl
	The Orange Bowl’s main Instagram account was an introduction to all the CSR initiatives the Orange Bowl commits to within the South Florida Community. The account highlights all the exciting events that contribute to their success. Their status in college football is significantly mentioned and shows the name they have built within their community and how they have utilized it to benefit it.

	6.2 @orangebowlcares
	The feed of the Orange Bowl Cares account goes more in-depth into how the Orange Bowl gives back to the South Florida community. Every event they do throughout the year and all four pillars they are built on is covered. The account brought attention to how much the Orange Bowl does and how much care and commitment goes into it.

	6.1/2
	Key Finding: Effective CSR requires year-round investment and commitment.


	7. Community Reports
	7.1 Orange Bowl 2023-24 Community Report & 7.2 Orange Bowl 2024-25 Community Report
	The community reports provided by the Orange Bowl annually showcased the CSR initiatives the Orange Bowl produced and statistically showed the economic, strategic, and social impact. The reports go in-depth on each pillar of Orange Bowl Cares: Youth Sports, Education, Community Engagement, and Legacy Programs. A synopsis on the year-round production of CSR efforts for each pillar provides key data that presents how much time and effort goes into the South Florida community

	7.1/2
	Key Finding: Strategic planning, time, and effort are all significant to the success of CSR initiatives.



	B. Conclusions based on the findings
	Conclusion #1
	CSR initiatives must prioritize interactive, inclusive programming.
	Based on Findings: 1.1, 3.2, 4.1

	Conclusion #2
	Strategic planning and sustained commitment are essential for impact.
	Based on Findings: 2.4, 6.1, 6.2, 7.1, 7.2

	Conclusion #3
	Leveraging external collaborators maximizes scalable impact.
	Based on Findings: 2.1, 2.2, 2.3, 5.1

	Conclusion #4
	Year-round engagement strengthens brand credibility and loyalty.
	Based on Findings: 3.1, 5.1, 6.1, 6.2, 7.1

	Conclusion #5
	A structured Mental Health pillar presents a strategic expansion opportunity.
	Based on Findings: 2.3, 2.4, 1.1, 3.2
	A. Objectives and rationale of the proposed strategic plan

	O.B.I.E STRONG
	On-field & Off-Field Resilience
	benefit
	Rationale
	source

	Building Balanced Minds
	benefit
	Rationale
	source

	Inclusive Community Activation
	benefit
	Rationale
	source

	Enduring Environments of Wellness
	benefit
	Rationale
	source



	V. PROPOSED STRATEGIC PLAN
	B. Proposed Activities and Timeline
	ON-FIELD & OFF-FIELD RESILIENCE
	Activity O.1: Mental Health Warm-up Toolkit
	Activity Description
	Rationale


	O.1
	Goal: Implement mental exercises for young athletes to use as an asset in athletics.
	Activity O.2:  On-site “Wellness Zones” at Orange Bowl Youth Sports Events
	Activity Description
	Rationale

	O.2
	Goal: Allow young athletes to debrief from the pressure that comes in a sporting environment.
	BUILDING BALANCED MINDS
	Activity B.1: School Visits & Assemblies on Mental Resilience
	Activity Description
	Rationale


	B.1
	Goal: Educate youth on mental health and wellness to help understanding grow amongst the community.
	Activity B.2: Scholarships for Mental Health Fields
	Activity Description
	Rationale

	B.2
	Goal: Allow young athletes to debrief from the pressure that comes in a sporting environment.
	INCLUSIVE COMMUNITY ACTIVATION
	Activity I.1: Annual Mental Health Awareness Campaign
	Activity Description


	I.1
	Use social media and brand name to bring attention to mental health and engage the community.
	Activity I.2: Nonprofit Volunteer Partnerships
	Activity Description
	Rationale

	I.2
	Community members engage in activities directly related to mental health.
	ENDURING ENVIRONMENTS OF
	WELLNESS
	E.1: Calming Parks & Green Space Revitalization
	Activity Description
	Rationale


	E.1
	Goal: Create a sanctuary that isolates community members to work on their mental fitness.
	E.2: Orange Bowl Legacy Trail Network
	Activity Description
	Rationale


	E.2
	Goal: Integrate a long-lasting symbol of mental health into the community.
	Activities Timeline
	Activities
	Jan.
	Feb.
	Mar.
	Apr.
	May.
	Jun.
	Jul.
	Aug.
	Sep.
	Oct.
	Nov.
	Dec.
	O.1 Mental Health Kits
	O.2 Wellness Zones
	B.1 School Visits
	B.2 Scholarships
	I.1 Awareness Campaign
	I.2 Nonprofit Volunteering
	E.2 Trail Network
	E.1 Calming Parks

	C. Proposed metrics or key performance indicators to measure plan effectiveness
	Table 3: Key Performance Indicators
	Activities
	Metric Indicator
	Description
	Poor
	Good
	Excellent
	O.1 Mental Health Toolkits
	O.2 Wellness Zones
	B.1 School Visits
	B.2 Scholarships
	I.1 Awareness Campaign
	I.2 Nonprofit Volunteering
	E.1 Calming Parks
	E.2 Trail Network


	ON-FIELD & OFF-FIELD RESILIENCE
	BUILDING BALANCED MINDS
	INCLUSIVE COMMUNITY ACTIVATION
	ENDURING ENVIRONMENTS OF WELLNESS
	Total First Year Cost (Including One-Time Development & Capital): $319,550

	Year 2 (2027) Expense Breakdown
	Year 3 (2028) Expense Breakdown
	DEDICATED SPONSORSHIP REVENUE = $155,000 - $165,000

	Year
	Sponsorship Base
	Growth/New Partner
	Total Revenue
	Year 1 (2026)
	Year 2 (2027)
	Year 3 (2028)
	$110,000
	$155,000
	$160,000
	+ $45,000
	+ $5,000 (growth)
	+ $5,000 (growth)
	$165,000
	ORANGE BOWL EVENT ALLOCATION = $120,000

	Year
	Anual Allocation
	Total Revenue
	Year 1 (2026)
	$40,000
	Year 2 (2027)
	$40,000
	Year 3 (2028)
	$40,000
	GRANT & FOUNDATION REVENUE = $75,000 - $79,500

	Year
	Grant Base
	Growth Rate
	Total Revenue
	Year 1 (2026)
	$75,000
	3%
	Year 2 (2027)
	$75,000
	3%
	Year 3 (2028)
	$77,250
	3%
	COMMUNITY & INDIVIDUAL DONATIONS = $33,550 - $37,200

	Year
	Donation Base
	Growth Rate
	Total Revenue
	Year 1 (2026)
	$33,550
	5%
	Year 2 (2027)
	5%
	Year 3 (2028)
	$35,228
	5%
	Year
	Annual Expenses
	Cumulative Expenses
	Annual Revenue
	Net Profit
	ROI
	Year 2 (2027)
	$304,550
	$244,550
	$868,650
	$402,466
	Year 1 (2026)
	Year 3 (2028)
	Personal Interviews
	Internet Sites
	2.1 Williams, Latoya, Orange Bowl Committee, Senior VP of Community Outreach
	4.1 - Essentials of Corporate Social Responsibility (uniathena.com)
	2.2 Hernandez-Ochoa, Ana, Orange Bowl Committee, Chief Operating Officer
	2.3 Mas, John, Orange Bowl Committee, Senior VP of Partnerships
	7.2 - Orange Bowl 2024-25 Annual Report to the Community (orangebowl.org)
	2.4 Poms, Eric, Orange Bowl Committee, Chief Executive Officer
	8.1 - About Orange Bowl Cares (orangebowl.org)
	5.1 - CSR Training | Introduction to CSR, by Sigma Earth
	(youtube.com)
	6.1 - @orangebowl (Instagram)
	6.2 - @orangebowlcares (Instagram)
	7.1 - Orange Bowl 2023-24 Community Report (orangebowl.org)




