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Create campaignOf|A| &5 MEH

‘ United States v

Choose your campaign type | vee

Sponsored Products Display, Video, and Audio

Amazonandbeyond AmazonBusiness Across retailers
. Display
Reach, re-engage, and convert customers

« Promote product listings wherever they spend time using their

- S = Sponsored Products can help promote past behaviors and interests on Amazon.
products to shoppers actively searching with < >
_I related keywords or viewing similar products @ Learn about Display
< > on Amazon

@ Learn about Sponsored Products Create campaign
LL L LY
Create campaign

Streaming TV

Sponsored Brands

Engage customers relevant to your
business across premium streaming
services like Prime Video with no

« Drive brand discovery across minimum spend requirements.
A

@ Learn about Streaming TV

Showcase your brand and products where - ]
- « shoppers browse and search on Amazon with Create campaign
< . " > engaging ad formats, including video.
@ 1 aarn ahait Cannearad Drande
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Insights & planning Brand metrics, Brand impression share, Ads planner: EHHE X| & &
HeeAd =7 7|12 2801 E10ME Reportingdf| Al =lghL{CE

Measurement & reporting Reporting: Al 82 E11A. Amazon Attribution: Amazon 2|5 Ot &9
710§ ™. AMC: 13 |0 M. 0247 284 =31 Brand lift
studies: HE EH2E ZIF A}
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0| o] EER|Y L2 ReportingS AtEEL|CH.

Data & events Data manager, Events: HIO|E{-O|HIE 1A &g =7 7|2 4F 100
BT 70| A WS 1S oplL|C}

Tools & resources Partner Directory, Amazon Ads Academy, Seller Central: It E 4.3t & 2
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Administration Account access & settings: AF&ALRE 11 A7 A, Billing: &7 WS-

ZH 23 e =0l
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Targeting Automatic EE= Manual
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Manual Keyword targeting B2 = Product targeting

Negative targeting Helg dMY, &4F-EE

Sponsored Products video 71E S 2 Ats 2 AL OF § 3= M
Campaign Bidding strategy, Placements, Audiences, Video bid adjustment
Settings Campaign name, Portfolio, Start, End, Country, Daily budget
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20 &1} Sites MEH

Ad Groups

Ad group Settings @ How to create an ad group

Ad group name ©
Ad Group - 10/13/2026 09:40:21.994

Sites © @ How to choose where your ads appear
Based on your advertising strategy, choose where all ads in your campaign will appear.

© Amazon and beyond
Ads appear on Amazon-including both Amazon retail and Amazon Business—as well as select sites and apps off Amazon

") Amazon Business
Use a B2B strategy to increase sales and exclusively reach business shoppers on Amazon Business.

Products @ @ How to add products to your campaign

Search Enterlist Upload

0 products
Q Search bv oroduct name. ASIN. or SKU |K | Yourlistinas
MH| Ssp AT Ad group name — Sites — Products A 2 L|C}.
Ad group name0f £2|& 0|5 YHL|CE 714 OAl= 28 _500ml_Auto & LICH Z22 10| 2
S EtAE ZeotEE O M4FF QX & &= UA O|F& S -

Amazon and beyond Amazon 8t &8-Amazon Business@t Y& Amazon 2| U-AtO|ENHA| =
ot o 0 dEYL o
Amazon Business 7| F0f 1Z4S 2P Amazon Business -8 ZHH| Q1 MEHQIL|CE

Amazon and beyond= ?|%|7} ot 20|2t= £0| Ot LICE &7 A3t HO[X|e] £ A2 &2 25| o, 9
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s 03 - STEP 03

Automaticll ManualS 27|

_) Automatic targeting
Amazon will target keywords and products that are similar to the product in your ad

© Manual targeting
Choose keywords or products to target shopper searches and set custom bids

Manual Target]ng o @ Choose keyword or product targeting

© Keyword targeting ©
Choose keywords to help your products appear in shopper searches

Product targeting €
Choose specific products, categories, brands, or other product features to target your ads

Keyword targeting © © How to add keywords
Suggested®  Enterlist  Upload file Remove &
Bid © Suggested bid v ‘ ugg. bid © Bid®

Apply all
Filter by © Broad Phrase Exact ~ x

A Targeting B4} Manual Targeting?| & &7 LICH

Automatic AmazonO| 4E HHE HIEOZ 7|2 YEILEE 4 XtEs AEE LE
o AMAE 7|38 HELC 7t
Manual — Keyword Me{7t 7|AEQ OiX| RS MEH Broad-Phrase-Exact, 7| %/ E & Bid
efL|CL.
Manual — Product Aot 4EIHH 12| E MERL Categories &= Individual Products, Ef
Ct. A4 Bid
st =52 22 AL Qe E=S2 FAIE HHFE WELE MAUSHK| S L|CH Al = Sp Zm| ¢l
EIAE RS CHE RYUCE Hie{H HEo| M AW +d2 AESLICE

Automatic2 O th 2 &-HIAHE|E7HX| 25 @ ZICte 0| ot L|C A2{7t Feot of it &, &g AgHe 282
SH AHELILY.
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03 - AUTOMATIC

A= E}ZIEIO| 474 O

© Automatic targeting
Amazon will target keywords and products that are similar to the product in your ad

Manual targeting
Choose keywords or products to target shopper searches and set custom bids

Automatic Targeting ©

Set default bid €@
© Set bids by targeting group €@

@ How to set bid pricing

TARGETING GROUPS © Suggested bid for regular days BID ©
Close match © $ 075
Loose match € & $ 075
Substitutes © 2 $ 075
@D complements ©

$ 075

Close match SED 7P A e
Loose match SE0F EA 2HE HA e
Substitutes H|==oh CHA| & &2 2HE 7|2
Complements Hehad 4F &3 79
Close-Loose= ZAM OiX|, Substitutes:Complements= A& =M0|2t= Xt0|
H 89 =&-FES UtEE A2 otHL|C}
[RO] & A 2t =Ql  [S2] SP EFUE
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Set default bid
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Set bids by targeting group
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Keyword targeting: =5 &

Manual Targeting © @ Choose keyword or product targeting

© Keyword targeting ©
Choose keywords to help your products appear in shopper searches

Product targeting €
Choose specific products, categories, brands, or other product features to target your ads.

Keyword targeting @ © How to add keywords
Suggested®  Enterlist Upload file 1added Remove a
BidO Suggestedbid v | ot Mateh g bid@ Bid O

. S|IR® type @ »
Match type O Broad Phrase Exact Keywords related to your s s x
product category

Enter keywords separated by new line Ke
! Eq

Suggested dE0 2AE M 7|/EERN O8S AESH F /128 Add = Add allE A
gt
Enter list 7|MEE ot M E1 BT O0jX| RE 2= Add keywordsE +& LICt
Upload file SN HESCE 07 7|REet B0t HEE YEETL L LR WS £
LIC}.
Added S Z=7tEl 7|19/ =-Match type-Bid-Af K| OtO| 28 2HQlstL|Ct.
Broad-Phrase-Exact2 E 5 NH3AstD 22 7|QEE YoX OjX| S B EFZI sHO| MZ 2~ Q&L|CH 23S 2Xt

EOf Ji=2f | EZ Ho| Jj=7} CHE O|FYLIC

-
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s 03 - MANUAL PRODUCTS

Product targeting2| & Z el

Product Targeting ©

© How to use product targeting

Categories © Individual Products @ 0 added

Suggested @  Search

S bid
Categories & products _ugq _' o

8id @ | Suggestedbid v

Q Search by category name

All categories Sugg. bid (i ]

V' Arts, Crafts & Sewing 2 A Refine *

¥ CDs & Vinyl

¥ Home & Kitchen

¥ Audible Books & Originals

V' Video Games

V¥ Magazine Subscriptions

¥ Collectibles & Fine Art & Ad

¥ Cell Phones & Accessories Add Refine

M Categories &. SearchO| A ZFH| 12| &1 Add E+= Refine2 MEIGL|CH

— 71k

Categories oE FHH 12| E EtACE 5L ZUE M2t 7HH 1e) 5 Y&
HECER HRIE Y = AsULC

Individual Products NE HE ASIN S2 EHZHCE ASL|ICH Mot 4Z = 2tH =3 AE
o| 7|=|& #+ETLict

0 L &F2 Y2l Products SH0|Af MEHRILICE Of 7|0 A 2ESH= ASINS H1E HESH = &
= ErAYLICE ERZIC] ASINS ERICtD O &5 Holists 17t T=0X[= A2 ot Lt
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7HE| 22| E 7H4-E| 72 &9

Refine category: Home & Kitchen

Refine category by specific brands, price range, star ratings and
Prime shipping eligibility.

Brand

Select =

Pricerange

$ Nomin - $ No max

Review stars rating
& . . ——@ Allstars

Shipping

© All () Prime eligible () Not Prime eligible

A Home & Kitchen?| Refine . 7t 1 2|0f 2t MSEl= 22 CHELCH

ol = =2

=2 — A

Brand Fte| 2] oto] ERHE = ME) Jts =55 QgL

Price range Z|a-H|O 7kA4S USDE Y ELICh W YEIIE Y=ot 40| Ot L LY.

Review stars rating 429 2|7 g ¢ T2 EE - TO4X; D = 2L o
Shipping All, Prime eligible, Not Prime eligible & =712 MEistL|C},
Products targeted ZHO| SE oY Oy &8 = F10 =528 5 of=0| ofg Lt
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@ How to use product targeting
Bid

Sugg. bid €

0 added
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Upload
Expanded

Enter list

Individual Products ©

Exact

Search

- INDIVIDUAL PRODUCTS

Product Targeting ©
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Filter by ©
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s 03 - EXCLUSIONS

Negative keyword: M| 2| Z 204

> Negative keyword targeting @ optiona @ How to use negative keywords

Match type O o Negative exact Negative phrase 0.added

Enter keywords separated by new line

1]
>
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Ot
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A
)
0
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N
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AH| Negative keyword targeting. Negative exact-Negative phrase

4 Hel He
Negative exact LS B 77H HPO SfiEst=s AM2 Mgttt O §2 & M
HE KtEtsh= Zdar R CH
Negative phrase Yot 122 Zedts AME o HA ML Ch 2EE AKX g
Helg &= A&t
1. X2 RS2 DEL|CE 2. ZMOIE ot 24 D& LICL 3. Add keywordsE F+ELICH 4. Added 552
CHoQt RS &olgtLc dxf 7|2 0w0l= Negative broad?t g§l&LILCt.
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s 03 - EXCLUSIONS

Negative product: &&-EHE Q]

© Some keywords are not eligible for targeting and will not show ads. Learn More

> Negative pFOdUCt targeting © optiona @ How to choose negative products for targeting

Exclude brands © Exclude products @ 0 added Remove a

Q, Search by brand name

Search for brands you want to exclude

© % T v A S e 9 m

AH| Exclude brands@t Exclude products &. A& 22 E K| |= ZAMO| X2t CHELICH
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ILICt otLtel HMO E M eldte 71s0| O
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Campaign bidding strategy #1EH

© Dynamic bids - up and down @
We'll raise your bids (by a maximum of 100% on all placements) in real time when your ad may be
more likely to convert to a sale, and lower your bids when less likely to convert to a sale

_) Dynamic bids - down only €
We’'ll lower your bids in real time when your ad may be
less likely to convert to a sale
Fixed bids €

We'll use your exact bid and any manual adjustments you set, and won't
change your bids based on likelihood of a sale

Placements

By raising your bids, you'll be more likely to appear in specific placements

W

A S SP Y& &AL Up and downl| A2 2= K| Z[CH 100% & & LICH

HE Al IE

o= e

Dynamic bids - down only TOf 7ts/40| ROt TotstH g FELCH Y XF2 ot
X $ELLCEL =5 /X 2F2 22 olgtL ot

Dynamic bids - up and down TOi 7hsdol me YRS FFAL SELCEL JX 7|& ZE ¢
Xlofl A E|CH 100% et = A& LICH

Fixed bids of 7tsdof| e Xt& S&S ofA| ¥&LCt 2210] 2783 ¢
B =5 2F2 St ELCH

O Mof "M &E 100%, LI X| 50%" HYS oXf 7|E 22 MX| E&LICE 2026-09-14 34 =220t o[ MK &}

M2 @ E K Z§ 100%2t HLiSL|CH
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s 03 - BID ADJUSTMENTS
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Placements: Q| x|

Placements ot

By raising your bids, you'll be more likely to appear in specific placements.

4

Increase your bid for specific Amazon placements. €

Top of search (first page) \ 0 %
Rest of search ‘ [ | 5
Product pages | 0 % |

A $0.75 bid will start at $0.75 for top of search, $0.75 for rest of search, and $0.75 for product
pages. Dynamic bidding may increase your bids by up to 100% on all placements

_| Further increase bids across placements on Amazon Business €

® Onaverage, advertisers see a 2x to 3x higher return on ad spend on Amazon Business
relative to the overall campaign performance (Amazon internal data, 2024)

Audiences optiona
HA SP UK 2H. Y2 F7h G H[20|0, o4t SN i20] ot LCt.

#IA

g

A 1adjustment applied

BIDDING STRATEGY
Dynamic bids - up and down

@ Learn about bids by audience

Top of search (first page) AA A A HO|X| o T fIX[of CHeh =7
Rest of search 1 o #A Zat X0 cfst =F
Product pages HE oM HOo|X| S A& mO|X| X[of TSt =7

0%e 7t &2 St Y=lte TYLICH 50%= 7|2 & 0.
1.5 2 BHEL|CE S fIX[0f BtEA| 207t L ZEICH=E K2 Of
REZX adjustments applieddi| A M-8t 7S <HQISHLICE Fixed bids2te=
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s 03 - FICTIONAL EXAMPLE

7|12 Bid2t =& ALl £

7te =4 Ht

712 LEIE$1.00, *IK =7 0% $1.00 x 1.00 = $1.00

712 LEIE$1.00, AM ST +50% $1.00 x 1.50 = $1.50

2 20 M up and down Z[CH +100% $1.50 x 2.00 = Z|C}f $3.002| && 759
Ol Y& YA 5= 8%t 7k ALY L 2H=Z 0f 20 $35 Btetbhe X0| ofL{2
2 870 M| Bi2ks = OFHLCL &X CPCe YT HIE8S 28 2 Lix 2oz =AUt
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Amazon Business@} 12t =™

Increase your bid for specific Amazon placements. €

Top of search (first page) | 0 %

A 1adjustment applied

Rest of search s % BIDDING STRATEGY

Dynamic bids - up and down

Product pages % ‘

A $0.75 bid will start at $0.75 for top of search, $0.75 for rest of search, and $0.75 for product
pages. Dynamic bidding may increase your bids by up to 100% on all placements

@ Further increase bids across placements on Amazon Business @

¥ On average, advertisers see a 2x to 3x higher return on ad spend on Amazon Business
relative to the overall campaign performance (Amazon internal data, 2024).

Audiences optional @ Learn about bids by audience

Amazon Business 7t 28 M3 & ZXl AMH 3IH. SitesO| A Business €S 1 2= Ziuf CHSL|C}

Q, Search by audience name | 0 selected

Amazon audiences  AMC audiences Selected audiences Remove all

Bidadjustment | 30 % |

Amazon audiences Add all
High interest based on shopping history € Add
Clicked or Added brand's product to cart € Add
Purchased brand's product € Add

A X Amazon audiences SE 1 Selected audiences. 24X 2| 30%= & O A|O|H, 0 selected A E{f 2 LIC}

Amazon Business =%
MO0 TR EHAM

Im o

2t A 2IofA B 7| Fof #X|2| YE S F7t2 =¥ots S YL|Ch
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— o I |
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s 03 - CAMPAIGN SETTINGS

0|5-LH-27hoI 4 2

Settings @ How to set up your campaign

Campaign name €
Campaign - 10/13/2026 09:40-31.609

Portfolio €
Choose a portfolio v
Start © End ©
B 0ct13,2026 || B3 Noenddate
Country

United States
Daily budget ©
s |

MR Settings . Daily budget2 USD /& QIL|C}.

Campaign name LHE 22| 0| &1 15 O| S0 H=QLCt,

Portfolio 7|1 gelg MEd ALESIX| o™ MEY glo| T JhsTHA| = olgtL| Tt

Start / End AZ-Z2 Y. No end datex= A& T2 UO| @l= HEHRL|CE

Country United States@IX| 20l CHE =7} & & &2t gLt

Daily budget g 7|FE B € odh gEVte CHELICL Che Zo| =1 M A S =l
ehLCt
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s 03 - BUDGET RULE
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s 03 - OPTIONAL SETTINGS

F7t = 7}-X1-& 1%l -Forecast

Additional changes

v Automated tasks USing rules ©  Beta optiona @ Learn about automatic rules

Create arule to automate manual tasks and optimize performance x

We'll help you set up a rule to increase bids during high traffic time periods. Learn More

Change your bid on a schedule

_J Increase bids for high-traffic days
> See details

Launch in additional country CHE =79 At &&-EHA

A |
Canada S0| M3 & A=A| =elgt

Total converted daily budget o] =7t 25 ettt o|&t HA| 2 Z7H7F HE H[ES ALE5)
=X| gelgtct,

Automated tasks using rules 2E-Eefg 50 w2t YES 22|= Ats 2 Y Z4. See detailso|
= H

Forecast / Beta FAL AE OIS HIE O 2 oF Mt . ME-EHZ-Bid7t E=H|Ejof &
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04 - FORM MAP

SB 44 3}Eo| M

Kl =M
[ [ | L.
3 RN
Goals Drive page visits / Grow brand impression share / Reserve share of voice
Settings Campaign name, Portfolio, Start, End, Country, Budget, Brand
Sites

Amazon = Amazon Business
Ad group and ad Ad group name, Ad format
Collections

Automatic EE= Manual, &

Store spotlight Brand Store, HO|X|- 211

HHEF 5| =22l
Video SHXHE 7Y, 20 EHEH =2l F
Targeting SHEH-HA0| &= Keyword =+ Product targeting
Ol X}

Ol &+.Cost control X DM =2, MSE[= H

, 8 55 =M
& O2|27|-2% 5|2 — Submit for review
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04 - STEP 01

Goals: S EQ} 1}= dhAl

Goals o @ Learn about goals

Choose a campaign outcome that aligns with your business goals. We'll make bidding and targeting recommendations to help achieve this outcome

© Drive page visits Grow brand impression share Reserve share of voice [Eml
Drive traffic to you ding page and de 2 our ad top e t to " arch fa React top-of

AN SB =8 7tE. Success metricdt Cost type 20| & LICE

Drive page visits 2E0-HM HOXZ2 BHE RE. 7|2 43 CPC
K| Clicks.
Grow brand impression share BEHC It 2| HAMol AM At = FR  vCPM
=
Reserve share of voice HEE HAMOo|o| HA MEE XI2[E 0 st Fixed price / 0|2} H]
BT HFAl 2 oM
= o T o 10

Z2 Video YAO|0{ = ME S50 et L&D X|HIF S2tE £ JASLICH CPC W Q1o B CPCRt
vCPM Q9| 3| & HE2 £2 7|F2 2 H|WSHXA| LELICE

Reserve share of voice0f|

— —;E o
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s 04 - GOAL BRANCH

SHS H=E If 47]|= Hel

Goals © @ Learn about goals
Choose a campaign outcome that aligns with your business goals. We'll make bidding and targeting recommendations to help achieve this outcome.
Drive page visits © Grow brand impression share Reserve share of voice =l
i 1 it S 2 i
. . = e . o
Grow brand impression shareE &5t AX| 2tH. Cost type vCPM Y LIt

o|0] 2ot LEfO|M CHE SHE +2T Changing goal 2HU7F HEA|E 5= ASLICHL L& 20| X4
(o) VS

=
A = Q= L2 91 Change goal2 MEiSALE Cancel2 S0HZfL|C,

Budget 27 M =20 Zash Ztnt MEf HJ Hetd = ASLIC

Ad format &4 & 5 Video-Collections 2| A& S48t &4&F 70| HatE = JASLCH

Targeting-Bid 7|92 Bt AtE HIE 22| B 5 YU HAo| FtE = UE
LIC}.

Creative-Landing e P2 ESHALE MENSE AXY-F X[ 7} HOF A=K =QIsof LT},
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04 - STEP 02

SB 0| 5-2-Budget-Brand

SEttIngS @ See campaign settings guidance

Campaign name ©
Campaign - 10/13/2026 09:44:16.321
Portfolio @

No Portfolio v

Start O End ©
8 Oct 13,2026 B Noend date
Country
United States
Budget ©
Daily v
Brand O

A SB Settings. Budget2| Daily ME{1} BrandS 2QIetL|Ct E2HE Zf2 JhRAS LT

Campaign name / Portfolio 2|8 |21 Halg SsPet &2 7|2 gLt

Start / End / Country A|2HZ 2 Y1} United States = 7+5 2HQIgtL|Ct

Budget — Daily o o &k =ar Ha 2 A S o el

Budget — Lifetime Am|Ql FH Z|Ztel Foit A 7|E S= 0| 5t A4 $1002
L|C}.

Brand g BME W} 0 AFEel BEME XA AX|SH=A| 2oletL|ct

Lifetime Z[2~ $1002 1 O &hS A2t AZS= E77 OFE L E Daily@t Lifetimes HE
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s 04 - STEP 03

Sites?} Ad format A1EH

Ad format O

Collections Store spotlight Video

Display a collection of products relevant to shopper interests. Promote your product categories or pages within your Brand Use video to promote your brand and products.
Store on Amazon

Collection type ©
Automatic Manual

We'll create the most relevant collections of products from your catalog, based on your keyword Choose related products to feature in your collection.
targets and shopper queries.

A M SB @Al Collections, Store spotlight, Video. Collections®|-= Automatic-ManualO| 4&LILCt.

MEd At

Sites — Amazon 28t Amazon £EH1} Amazon BusinessE Z 2ot M EH

Sites — Amazon Business 7| RO0f 02 M2 MEH

Collections ME IS E0FE €A 0™ Product collection @& 1t AZAE L|CH
Store spotlight AEO0Q| AE FIH D2|-I0|X| 2 AV|SH= SHA

Video HUCEHE QU X|dElE 48 EIYE E0iF= H4Y

Ad group name2 W& Z2| O|FYLICE OfH SH-YA S MR Lot= = A LICHL Y 7=

S Eioh 7 Of2io| Aj= LIEfLIE BES S12AM 8.
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04 - COLLECTIONS
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s 04 - AUTOMATIC COLLECTION
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s 04 - MANUAL COLLECTION
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s 04 - COLLECTION CREATIVE

Ad title-Brand name-Logo & H

Ad

Adname €
|

Adtitle ©
© Letus generate the best title for each shopper New®
*) Choose a standard title

Write your own title €

Brand name €

A A ZEM Ad 2. Ad name-Ad title-Brand name2 A2 FETL|CH

@ Learn about manual collection ads

Let us generate the best title for each shopper o = HE dd M.

Choose a standard title StHOM M-St BE A|
Write your own title Y M= 2. 98 Hote
S| Ct

Brand name / Logo

X 3715 2elotd MBS A2 Mg R. 81 270 24 8l A
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s 04 - TARGETING

SB 7| EQl 7|2 Theme A&

© Keyword targeting ®
Choose keywords to help your products appear in shopper searches
Product targeting ©

ose specific products, categories, brands,or other product features to target your ad

Keyword targeting © @ Select keywords to target
Suggested New © Enter list Upload file 2 added Remove all
Bid © Suggested bid v Keyword Ma|
Filter by © Broad Phrase Exact Keywords related to your brand Th:

Targeting groups & Match type & Sugg.

Keywords related to your landing pages Th

Keywords related to your brand @ Theme $2.60

Keywords related to your landing pages @

Keyword Match type © Sugg. Add All

dog towels Broad $1.87
Phrase $1.85
Exact $1.84

A 7|9 E M7, Keywords related to your brand / landing pages?t Theme Y22 S0

Keywords related to your brand BEHC 2 AMES |2 Theme A&

Keywords related to your landing pages e mO|X| 2t HMZ F2 Theme A&

2 7|19 E SPOI|A{ HY-2 Broad-Phrase-Exact &. K| ZAMOojet L 23t
L|C}.

Suggested / Enter list / Upload file Heots AESHAL Y S5O0 2 LU

7|2 Theme &1t Yt 7|YEE TRt Added =5 &I LICEL AAHEE 1F0|H Bid £& A&
= o 5 H %
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s 04 - TARGETING DETAILS

SB &= EH2Ll 4 AHE|E

g4 712 4339
Keyword targeting 5’|-C|34 DHX| Bid & At& H|E 22| SBOIM MBEl= 7t 7|/ E

Product targeting YA.ZHO|M X|ASHH Categories®t Individual ProductsE At g
Lk W &30 4F0 B 4FS A2

Negative keyword targeting Mol dAolel RS FotetLch 0 O Amelel HE HelE
gholghL ot
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s 04 - STORE SPOTLIGHT

Store spotlight: 2E.0{ X}Z 2ol

Store on Amazon (must have 4 or more pages, each with 1 or more unique products)

Choose a Store

Ad settings

Ad name 0

I

Ad
Logo o > Preview: | W Top of search v 1of4 ﬂ >
Brand name o > Where will my ad show?
Headline L

! Add a headline
Store pages 0 >

© We created this ad for you using assets from your store.

X Store spotlight. Store 2711} Logo-Brand name-Headline-Store pages?t 2 & L|C}.

S| 2tH2 Store?t 478 Ol 2| HO|X|E 7HX| 1 2 H|O|X|0f == 17} O] &2l A7 &F0| A0 OF ottt
o QrLSLICh O At=zo| HO|X| +~& AMH= MESHA| H&LILt.

22 1 90| XMA= = JAFLICE XS

A7§3t2{= HO|X|QIX] It

-

Choose a StoreO|A] HZAS AEOE MENSIH AE0{9Q
o=z ME{E Ho|X|et EN-EHHEHZ OCHZE FX|

Store spotlight2| 2E0{ HO|X|= M& Z&2| 7H'H ASINZ} CHELICE 2E0{7} AL ZHE & KT CHE FA| 9
HAS 2olStAL HA AE0f FRE FH|SLICH
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s 04 - CREATIVE INPUT

Headline 50X}2} Optimize &

Headline © Where will my ad show?

Optimize your headline o
To help improve performance while your
campaign is live, let Amazon Ads enhance or
generate new headlines to match customer
intent. Review policies and responsibilities

s remaining: 50

! Add a headline

HeadlineOfl= 10| A 2 B2 &0 27 & L LC Qo £RO| ot = =

2 2A 7L SO ELCL 1 =719 Q102 A4 HF- WM 2ol &= A= LT HEL O
Optimize your headline2 2% & AmazonO| 124 |0 St =2l S M- Mde = s ME Y
LICE =olot otHOM = 7|2 M3 A/[SLCH 2FE 2 272 0 ==E0tn H2517] Jof| AFE

Of 22t Review policies and responsibilitiesE 2/2M 2.

A4 of et of M0 Sl & ASLICH MSECHD BHEA] {0F 5= A2 OtHUCE Ats 27 7|52 A&
EHAEYE FEI AT ZHS =ole Mol FS L
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s 04 - VIDEO UPLOAD

Video Y2 =9} AX| MeEH

< Back Specs v @ See video guidelines Preview: ‘ B Top and inline search v 1of2 < >

Video Where will my ad show?

New Pick an engaging horizontal or vertical video to
showcase your product in action. Video will auto-play on
mute

Add video Vv

Choose from creative assets

Upload video (horizontal or vertical)

-

A Add video O ++: Choose from creative assets == Upload video (horizontal or vertical).

=M =y

1 Video =2 €11 Add videoE +ELICH

2 7|& AM£ Choose from creative assets, Al It2-2 Upload videoS 41 EHSHL| T,

3 ATl Specs®t See video guidelinesE =I5t X|JE|= 7t2-M 2 AXHE MERGHL|CH
4 PEL T U0 HH I FE Sl ot
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s 04 - VIDEO SPECS
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s 04 - BID ADJUSTMENTS

SB HA|- Nt A& T

By raising your bids, you'll be more likely to appear in specific placements and in front of specific audiences.

Placements Audiences A 0 adjustments applied

No adjustments added
Increase your bid for specific Amazon placements. @

Top of search 0

Rest of search 0

Save as draft Submit for review

2tolot SB CPC 2HH2| PlacementsE Top of search@} Rest of search® LICt.

Campaign Bid Adjustments @ Learn about bid adjustments

By raising your bids, you'll be more likely to appear in specific placements and in front of specific audiences

Placements Audiences Potential bid: so,o-

o Increase bids for audiences built by Amazon ~ 0 adjustments applied

Increase bids on a custom audience created in Amazon Marketing Cloud (AMC) No adjustments added

Don't increase bids for an audience

Audience

Amazon ME L& AMC D47 ZE0 HE 29 147 Dt FH gH2 RIS

-

Campaign Bid AdjustmentsOi| A @[X| EE= 0247 & ZFS S-S LICE O] 2tHO| K| =Z0f Spo]
Product pages &= |2 HE0[X| FELCh AHQ SHF MM HH HIE= 552 &2

L|Ct.

o, AMC AHEXH 128+ Don't increase bids for an audience & ME

Audiences®| A Amazon Hl& 172, o=
Sl0f o L|ct MEfSH Ci AL B8, 22 adjustments appliedS &

SHL|C} D7 XAS Qdb EfAIED
OlSHN| 2.
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s 04 - AUTOMATED COST CONTROL

Cost control: @ CPC =S &

COSt Contl‘ol @ How to choose a cost control value

Aim to keep average cost per click (CPC) near your target
We'll dynamically adjust your bids with the aim of getting the most clicks while trying to keep your average CPC near your target. Your average CPC may be higher than your target

Target average cost per click (CPC)

Avalue of S-y lead to more page visits

© 7o achieve this result, consider a budget that is at least 20 times higher than this value

A M| Cost control. W CPC7t 2EELCt =

mjo

T QUCHD SO QHLKE L CF

2215t Store spotlight-Video2| Drive page visits 25 0{|= “Aim to keep average cost per click (CPC)
your target”7} 7|2 XN 3&H UAUELICE Target average cost per click0fl ¥t B CPC S BE

,
2SI AmazonO| 2&ES =FTLCL

Target average CPC g5t e o 22 HE 5. JiE S 2o Frf 43to| o L(Ck
Your average CPC may be higher AN Ho CPC7t SEECH O0HE 5= UCH= QHLY

EtZE Bid H|ZY Cost controlO| Y&S 22[5t= HEfY &= USLICL

=M A =& Bid 23 SECZ HH T Z} Bt gAUZ CHA| 2eletL|ct
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s 04 - FINAL STEP
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s 05 - FORM MAP

3 HERLE
Settings Campaign name, Portfolio, Start date, End date, Country, Daily budget
Create an ad group Ad group name, Image E+& Video

oK

Products to advertise tngt && Search-Enter list-Upload-Add

Optimization strategy Reach / Page visits / Conversions

o
o

Cost control HE XEZE AtEs LEE 22| E AHEL K| MEY

Targeting =H-ZEO0| 2t Optimized £+ Contextual-Audiences & &

Manual targeting Contextual, Remarketing, In-market, Interests and lifestyle, Custom
audiences

Creative Logo, Headline, Image &+ Video, Al-generated people & M3& =& &
=
=

Preview / Forecast HA| €EjQF =™ K| =2l

S Q22 8|Z — Launch campaign — 2| 3tHO| AEf 20l
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s 05 - STEP 01

Display O|&-0f| 481 O &

Create campaign

Settings @ How to set up your campaign
Camiaiin name O
Portfolio ©
No Portfolio v
Start & End ©®
B Oct 13, 2026 M Noend date
Country

United States
Daily budget ©
$ 100.00

Most campaigns with a budget over $100.00 run throughout the day

2| Display 27| 2}H. Daily budget0i| $1000] X{2/™H AASLIEE Y oL @OSO0[X| OHM K.

Campaign name / Portfolio i & o|Ext Felgt

Start date / End date Ml A No end dateQ| 2|0|& &QIgkL|Ct

Country / Daily budget O|=-USD-Bw & Of AHQIX| =tQlstn 2010 FHS ATt C.
Ad group name OfH &=-SHEAQAX| &7| 2|2 LR 0|

Ad format: Image / Video At AT YAl MERO| M2} Creative 20| SEtE LICH
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05 - STEP 02

d5= UM 1EE O|lx

Products to advertise e - How to add products to your campaign

Search Enter list

this pag

bligible

-

A Products to advertise. & & AMEXLEHE.IIAS IS L LT

= H-ASIN-SKUE &O0F Add2FL|CE B2 &4&2 Enter listLl UploadE AF&ELICH REZE

SearchOj| A{ &
SILICH B 4E2 7MY e AX 20 QI QIX| &QISHA 2.

MeEE 4Eo)

0

NEX] B2 JEoAM FH

mjo

MERS AT FdF =M EFZ-QE -ForecastOf] ek FLICH AE
of

Al =0l
Ineligible OlfetoiEd Z2OMo| XAtA-H4F 24 =
Out of stock / Low stock Ot X = 75 o5 =9l
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e 05 - STEP 03

Optimization strategy®} 1t3

Optimization Strategy @ How to choose an optimization strategy

Reach ©®

We'll optimize your bids for | gher viewable impressions. Drive brand or product awareness by showing
your ad to relevant audiences to maximize
: 1,00 (V! ttrit click
Page visits @
We'll optimize your bids for higher page visits. Drive brand or product consideration by showing your
ads to customers more likely to click
ost type: Cost [ Y (CPC
° Conversions @
We'll optimize your bids for higher conversion rates. Drive sales by showing your to shoppers more

Page visits I O|X| 222 =y cpCc /22 7|9

Conversions FOj 7t = A cpc / 22 7|0
X Mgt= AmazonO| PE-=S O FHE ZFY5=X|E FYLCL ConversionsE M E{HCHD 04 1
A8 == W= A2 ot Lt Of 2tHC[ Cost type CPCRLILE.

Q2 &l X+=Z 2| “SD Conversions= vCPM"= X 2= || Qlof HE5tX| L& LICEH M4 2HHO| Cost typelt 7|0 &
Tt MEdSt ol 7|E Lt
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s 05 - COST CONTROL

Cost control: &I5}= H|E B &

Cost control

Now you can specify a desired value for a success metric

Tell us the value you want for a primary metric, and we'll bid to help you achieve it.

Keep success metric at or below a desired value & [
We'll set your bids and add targets while your campaign is running to try to stay at or below a metric

value you specify. It can take 14 days to achieve the desired result

Cost per order

<

We recommend a S-I cost per order based on your advertised products. Apply

Reach Qste x3| 7h58H 1,0003] == HE 50| BA| A BES 20
Page visits Rst= 22 HIE(CPO) SE

o
ot
rr
ol

Conversions =2 H[&(Cost per order) =&, Itg2 X 2tHS| CPCRt &

"Keep success metric at or below a desired value"E MESIH AmazonO| 298 & L& S Fot EH U
Fotel S HUS KL £ 3 O[5HE BIEA| X|7|= EFO0[L} 04t M$Ho| O LTt

kot

FOISH Page visits QtLl= S HO| =& 3t= O 72A| 7 Conversions QtLi= 1420] 2F == QUL HA|
SLICH Ol = BEEA| 1 A|ZH QtOf| JtE 2t 40| Ot gL Ct.

— 17
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s 05 - MANUAL BID MODE

Cost control2 11'™H £9i0| H}L}

Cost control

Now you can specify a desired value for a success metric

Tell us the value you want for a primary metric, and we'll bid to help you achieve it.

D Keep success metric at or below a desired value © [IZZ]
We'll set your bids and add targets while your campaign is running to try to stay at or below a metric

value you specify. It can take 14 days to achieve the desired result

Ta rgeting o @ How to choose your targeting strategy

Audiences and contextual targeting, together

Choose combinations of audiences and contextual targeting to expand your reach.

Optimized targeting © Reach audiences likely to be interested in your ad

Bid o
$ 1.00

Sugqgested bid @ : -

Cost control S| &HE{Qt SHEF Bid ¥ 8. otH 42 7

=U0|H =M 2 5H0| Ofg Lt

Cost control2| M3 S SHHSIH =tFHO| =5 Y& Y8 SE2= HHE + ASLICL BidE XY =Hlotn

==
AR A7t CPCRIX| vCPM I K| = CHA| @5 LI L

gtol Ol%
43 Bid AHE HE 382t Yot HETF otgLCh BIZhI| 243N HelE 2ol
L|Ct.
Optimized targeting Cost control£ ZO0lE Xt& D47 0| HEZ2 X U2 = USLICL
Manual targeting SE AW EIAS FOME £ s TEE Rl
Cost control i M| 2F Optimized targeting SiXl= &2 20| ObEL|CE L& X523t DA Ats &Y S M2 82

M&.
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s 05 - TARGETING BRANCH

Conversions2| Optimized targeting

Audiences and contextual targeting, together

Choose combinations of audiences and contextual targeting to expand your reach.

Optimized targeting O Reach audiences likely to be interested in your ad

Manual targeting ® Manually add targeting options Add

AH| Conversions &7]. Optimized targetingdt Manual targeting Add7t 274 EA| & LI Ct.

Reach audiences likely to be interested in your ad= &1 AMS ot A2 dS ALl FO{ 750
Ue DHFS Fre MEIQLICEH 210 UM 7|2 MA AUSL/C

A AN H

Optimized targeting S22 2o 7tsd0| Ues 247 S - 2F5l= S
Bid 0| 27|12 =& Y& 7|Z. A =™ 342 ot ot
Manual targeting — Add AY 04720 B MEISH= Tfd S FL|CH

s 1TSS A SEOM =5 EtAE FIHUCH

=
Ct. O A& 7[50] AN QUsX| 2el5t A

Page visits:ReachOf| A} £ Q1 28t E}ZI S Z 1t Conversions®| 13 #+X7} CHE = UG LICt 3tHO| HEtRCHeE O| ]t
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s 05 - DEFAULT TARGETS

ojo] ==7t&l EpZ 571 H-d

All v earch targeting 5 added Remove

Audiences, categories, products Bid @

Contextual ot % X

Similar to advertised pi
Lookback: 30 days

. Views 30 days v
Remarketing audiences e

elevant who hav wed, purchased, or are >

Advertised products @

ST I T

2t 915t Page visits = 7|0l = 5 added7t EAIFELICE 7|2 FH e & & SELCH

Contextual: Similar to advertised products 4 H4FE T 4E =

Views: Similar to advertised products H| ot 422 =20t a2

Views: Advertised products 1 4FS X2 1 AT

Purchases: Related products #A 4ES Fojst o A7

Purchases: Advertised products 1 4FS Foiet 1 AT
o 352 Yelt 53 2050l SZUYLIL 2E Dy AIAA B4 22 S} 5D ¢
HHSISEK| U LT Added %, CHAL, O| #E, Lookback, BidE A& 2tHOIM S4&LICH

Of= ERAO| F=7t5f S = UASLICE ER Bl= 7|2 B2 U8 552 HAH 7522 F2[st

Add all& F2X| &%
2 = A TEAM L.
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8id @

Sugg. bid &

=
LLE

=
o

ries, products

1 added
Audiences, categor

Ch5

roducts in a certain category
shopping and entertainment activi
ifest;
bespoke, custom audiences you've created ir

All v
Interest and lifestyle audiences

Custom audiences B
Reach be

Remarketing audiences
In-market audiences

Contextual

05 - TARGET MENU
X Manual targeting TH'l. 57 Ef

Contextual

Manual targeting

Al
=

Ho

Remarketing audiences

rH

1
B[N,

HO
<

X0
nr
&r
ol

Hio
<0
%0
w|r

In-market audiences

= ZHIA

= A2 X 117

AMCOf A
P 7Y Add E£= Add all2 AFESLICH LEZF Added SE 0| A CH D}

| DoneC 2 IS
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s 05 - CONTEXTUAL TARGETING

Contextual: ZIH| 1 2|- 4 & =4

Contextual v Search targeting 1 added

Sugg. bid @
< Back Audiences, categories, products ’ Bid ©®
Appl

Contextual @
Categories 0 Individual products &

Suggested ®  Browse

Bid © Suggested bid v

4’ Onaverage, s id! e 2.5x higher ROAS than custom
bids. (Amaz

18 suggestions Sugg. bid & Add all

»

Product categories

;Jng Bed Mats Add | Refine
c;{a;& Mat; Add | Refine
Dué Bed Liners Add | Refine
Dog Sofas & Chairs Add | Refine
;)ng Safety Ramps Add | Refine

Add | Refine

Dog Beds & Furniture

MH| Contextual IH'2 9| Categories?t Individual products. &8 U2 7t &SL|CE

2 =

Categories Suggested-Search-Browse & M|& ®0|AM FtH| 12| S &1 Refine ZHE =
olgtL|ct.

Individual products SEHASIN AMO|Lt X2 25 Y2 oF EfE 1FLHCL

Bid A EH FH s A 9 AL EHNE SHUS AL

Add / Add all WY E= HOl= = THE FIteUCL RERZ 552 ZESL L

Contextual2 ?1Xf D 240| H&= o4& ZHX FUW 2HHAE L|ICE RemarketingM & 11 0240| 1pAH 0] LY &&= 2H0{0f
Ot 5t =t FEEL|CH X {E[E Amazon 2 X|HE EEHEl = Q& L|CH
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s 05 - REMARKETING

Remarketing: Views2} Purchases

Remarket... v Search targeting 1 added

Sugg. bid ©
I

< Back Audiences, categories, products 8id ©

Remarketing audiences &

Suggested ©  Browse

Bid © Suggested bid v  perclick (cPC)

4 On
bid

help drive 2.5x higher ROAS than custom

Lookback | Views 30 days v

19 suggestions Sugg bw. Add all -

Remarketing audiences a

Advertised products ©

Audience categories

Dog Bed Mats Add | Refine
Cat Bed Mats Add | Refi
Dog Bed Liners Add | Ref
Dog Sofas & Chairs Refine
fine W

Heyspaieasi.omn Add R

MH| Remarketing O|#IlE O %. Views2t PurchasesE T&2%L|Ct.

Views MES X3S AE 7|E Advertised products =& Similar & A CHe &
7|

Purchases dES T ds 7IE Advertised products = Related-M & ZHE{| 2|
s ®7|

c|otA|E 282 227t 24 ol €2 2 555 L2250k 7|s0| OfgL(Ch 0] 2o 730= 12 742l
2E Y YA HsU
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s 05 - AUDIENCE WINDOW

Lookback: &0} ™ HZ K| =7}

Remarket... v Search targeti 1added

Sugg. bid @
< Back Audiences, categories, products 8id ©

Remarketing audiences o

Suggested &

Bid © Suggested bid v

4 Ona

Lookback  Purchases v
19 suggestions Sugg. bid @

Advertised products ©

>

Audience categories
Dog Bed Mats & Add | Refine
Cat Bed Mats

Dog Bed Liners

Dog Sofas & Chairs

e i st Add | Refine ¥

AMH| Purchases Lookback EE2CH2. 3| O[HIERC} 71 7|2+ MEi0| 2 LT}

Views 7/14/730/60/90%

Purchases 7/14/30/60/90/180/365¥

Lookback2 diie 1 ZH70f Zatet kA S 7| ZHULICE “30 days Views"= X2 302 &3] #E59| Cf
C

o | = o =] =
A HQE SetL I 20 E 2EGHF| FES 7|0 A|7| = Attribution window?t CHS LI C.

7|Zt0] 2 BxA G7F ZOLX|[ALE 17}t 36527 AL =2 &L= X2 OfE L O|MIE. &1 &
/AN &&-712HBidel 20| Saot DA QIX| =HelgtL Ct

Report period= H7iO| R L|CE D247 Lookback, 210 7|0 7|2t 2N &3] 7|2t 8 =Xt2 321 51X
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s 05 - AUDIENCE OPTIONS

In-market-Interest-Custom /41 EH

In-market audiences

HE ZolstL|Ct L} ASIN =3 2

Interest and lifestyle

b H Ol
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s 05 - IMAGE CREATIVE

Creative: Logo-Headline-Image

Creative @ How to customize your creative

Choose how you'd like to customize your ad. © A
Preview:  Key ad sizes v 10f12 < >

()Logo These previews are examples only and may not show all possible versions of your ad.

B )Headline Add >

B )image 1>

¥ 3 issues were found

Al-generated people @ Optiona
Check this box if your assets include Al-generated,
photorealistic people. (This doesn't apply to Al-
generated representations of real people, like models

and actors.)

Logo HHE 20 A 4. AT MY 20 A% E M- Y2 ESL L
Headline 0 27 M. =Qlst 3 ot = 50X L Cf

Image AHE X} O|OX| & MEf. Q2 st 2™ S X|HELCh

Add / M1EY DA H Zb A% HEY IES GUTh

F HA| A E U E5 ZEI Qo €8 R/ 4Z = AU

SN2 A= Ao AT E 2645t A2 CHELICE &% IEoM TtY-E2FE @10 AT MEfE &2l5t
Me. O 2[27]|= 109 oAI0|H BE =& HA S HOFCh= 552 OfH L
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s 05 - CREATIVE REVIEW

Al-generated people2} Preview

HEA| ol Uy
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s 05 - VIDEO CREATIVE

Display Video 2 E 114

Add video

Pick a brief, engaging video that showcases your products in
a action with sound. Video will auto-play on mute.

2 Upload video Choose from cr

Video specs @ See video guidelines

= Aspect ratio: 169

+ Dimensions: 1920x1080 (min)

* Max file size: S00MB

* File format: H.264, MPEG-2, MPEG-4

* Length: 6-45 sec

« Frame rate: 23.976, 24, 25, 29.97, 29.98, or 30 fps
» Bitrate: 1 Mbps or higher

« Video stream: 1 only

Audio specs

= Language: Must match ad locale
* Sample rate: 44 1kHz or 48kHz
* Codec: PCM or AAC

= Bit rate:96 kbps or higher

» Format: Stereo or mono

* Audio stream: 1 only

AH Add video HZE I €2 Video specs@t Audio specs® LICt.

O|tH s}Ho| 714

H &&= 16:9, %|2 1920x1080

Z0|- 8% 6-452, %|Cf 500MB

.oy Y H.264 / MPEG-2 / MPEG-4, 23.976-24-25-29.97-29.98-30fps
H EZ0|E.AE 2 TMbps Of &, S& 2EF 174

rlo

Choose from creative assets fE= Upload video2 A& S5 LICH G442 FF A5 AL BE 42| Q0= SHal

LHES Olsfe & A=Al =Lt
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=== 05 - VIDEO AUDIO
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Language

Sample rate 44 1kHz EE= 48kHz

Codec PCM EE&= AAC
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s 05 - FINAL STEP
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s 06 - CAMPAIGN MANAGER
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s 06 - CAMPAIGN TABS

Campaign:

Share Feedb

Budget:

Schedule: Sep 15,2026 - No end date

Country: United States

Type: Sponsored Products - Automatic targeting

Status: Delivering

Settings History

Budget rules
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Bid adjustments

Ad groups
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o 1 IF Melet

1121 Helel Hel o

T

Negative targeting

Budget rules

Settings

od
or

B[l
i)

ofn

History

=
O

AN s LIth 22 Ago o2 =7 Hmf o] ATHH HI| 2l of

™
2tal 7P8SHA| EE LI

[ X=3
=

29

b

g-0fl 4

27

<0
ol
ud
<0

b

| SEYNA

9

tH I LT SB-Display
gL ct

oY

i
oo
il
™ zo
& XU
= o
R
1 ok
< ol
g ol
S o
o o

I

88

7| 2™ | 2026.10.13 | Ver.1.2


https://advertising.amazon.com/

=== 06 - AD GROUP TABS

Ads

Targeting

Negative targeting

Search terms

Ad group settings

History

Ads
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s 06 - READING ACTUAL MATCHES

Search terms& Targetingit &

TE a3 714t Ol A|

Target L7t ddot =& =22 £ A water bottle / Broad

Search term Ojx|sf 28 S0| 7| FE &H dM == =X insulated water bottle
"o

Match type T AMOZE B EFUO| AZE OfX] R Broad
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s 06 - CHANGE CONTROL
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s 07 - STEP 01

M Reporting2 £ 0|F5}7|

W LEAIN 8UOUL TERVIUNY

Create areport using a template | Seealltemplates
Campaign Advertised product Search term
Performance metrics summarized by your ad Performance metrics for your advertised Performance metrics for search terms entered
campaigns products across all campaigns by shoppers that resulted in at least 1click

AmazonDSP  Sponsored Products

Sponsored Brands  Sponsored Display Sponsored Products  Sponsored Display
Sponsored TV Amazon DSP Sponsored Products  Sponsored Brands
Use template Use template Use template

Reports Analyses

Create report Q  Search by report name Filter by v Columns v

A M Reporting . Campaign, Advertised product, Search term &Z 20| &2/ L|C},

Ads 2& 2IF Measurement & reporting — Reporting2 2 O|STtLICH Sij M H'FE 7|22 2 ALE
SrL|CL O] Sponsored ads reports@t DSP reports= 341 O™ QtLHS| 2026-12-31 B2 L1t 28

L|C.
2 M+ A
Use template iy 8xo 7|2 EXHE FH2E EIOME A|EfgLCH
See all templates Xl F72t 20N BIESIE &&5L
Reports / Analyses AE HaMe 24 A S FEYLCHL
Create report / Search / Filter / Columns MEIM EH 71& E0M R AEf 255 @ 41
[RO] &X| 2t =2l [S19] & Reporting  [S20] Reporting O[T
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s 07 - STEP 02

Report namel} Filters &

Report name

@ Learn how to create a report

Reportname | Search term - 10/13/2026T10.08.58

223 characters remaining

Filters

Accounts v Tselected

Campaigns All campaigns Change

Country All countries

Change

Adproduct All ad products Change

AlX| Search term E0AM €13 A™YHL2 JtRISL T

Report name

HIME &7 |2 0|E. 744 O A| US_SP_SearchTerm_X| 7

Accounts Lf 2 AFo| MEd=X| =olgtLct AF IDE 37 A0 x| &
S
Campaigns — Change A = Tash Zmel Mef £ Z00t 21 fom HeIE SYLC
Country — Change United StatesBt EX|, CHE =7tz ZESX| lghL|C}
Ad product — Change SP-SB-SD & 1 && THE dFgLCh O3 & HX.
All campaignsLt All countries?7t HE[Si e ZEXS| M X2 242 37122 FELA2 7|28 &=

A0| o5l =0l EUCt M=z CHE §3te the rstR| fELCh
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Ad product: SPT MEHS]7|

Filters

T _

Campaigns All campaigns Change

Country All countries Change

Ad product Sponsored Products Cancel | Save
Sponsored Brands

Sponsored Display

Sponsored TV

Full-Funnel

Amazon DSP

Customize columns @ Learn about dimensions and metrics

PP Column settings -]

AH| 7| ZE 0= SP-SB-SD-Sponsored TV-Full-Funnel-DSP7F 25 M A& A& LICH.

=M =

1 Ad product & ChangeE +&LICH

2 SP M0 2&0|™ Sponsored ProductsS =2 L|C}.

3 LIHA| Fo| M E SHA LT

4 SaveZ O] HHE M LICL

5 22F0| 1 selected: Sponsored Products QI X| 2QIghL|C},
SIS 310] SpsB7 HAIS) OIS Ust Ad product BEIS O B2 980 £7] NS SHS Holsts
LICH Eoot 310 4F0 HAM E0M HE 97] &4 RHtEME

E
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Ol Save TE M= HGQULICE HA| HIA 442 B O off Submitol A THBLICE TEIS MY A
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Dimensions2} Metrics
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s 07 - DAILY ROWS

Date range®} Date: Y& A

Customize columns

Q Date
Dimensions (8) Metrics (0)
Collapse all
Date
The date included in the report. X
v Campaign
] Campaign start date

] Campaign end date

W, Flight
_J Flight start date

] Flight end date
v Ad group

) Ad group start date

] Ad group end date

AH| DimensionsO| Al DateS

Column settings

11 dimensions selected

Budget currency

Vv Advertiser account

Advertiser account ID

Advertiser account name

v Portfolio

Portfolio ID

Portfolio name

v Campaign

Campaign ID

Campaign name

. Date range A1t SA[O] AFEE = S

o 7|

@ Learn about dimensions and metrics

Remove all 28 metrics selected

a

Impressions

X §  Clicks

CTR

Total cost

Purchases

Sales

Units sold

Cost per purchase

Purchase rate

o

Remove all

a

1. DimensionsOf| A| Date
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s 07 - METRIC SELECTION

>

#2550 2= 7|

= Ae W
Impressions / Clicks / CTR HA| 228 3l F OjH 28 H|&
Total cost MEiSh 20| HIE. M 20| =Qlst 0| F0|B O] Spendlt A
Purchases / Units sold TO A2t & 7 o 060 o2 7 ZetE = UAS
Sales 30 7| ofE. A A o= od-=0lYar 72
Purchase rate =& CHH| 7] FOf H|2. MEiSH Z 1 [ Fo| =0l
Cost per purchase Z0d| ofd| 7|of tof o Ao B# H| &
ROAS 7104 Oz + S| B EA|
M0l QLT 12 2M0f Dated} 7|2 H 82270404 Z-ROASS HH olsHE LTt 27}
X|E+= OF2H2| promoted-halo-new-to-brand 5£& O|sli$t & E&LILCt.
M Reporting2 Ctot B2 X[ JSLICEH 22 O|F0] from clicks, from views, promoted §0| 22 HT S ME Ct2
XNEZ F25t0 JA 241 B2 U2 5 SAStA] &L
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s 07 - CURRENT REPORTING

ROASE HO0|1 ACoS7} giCHH

customize columns © Learn about dimensions and metrics
ﬂ o Roas| v ] Column settings o
Dimensions (0)  Metrics (45) 11dimensions selected Removeall 28 metrics selected Remove all
Collapse all a -
Budget currency #  Impressions x
v Purchase
ROAS # Daterange X #  Clicks x
ROAS (reconciled § v Advertiser account X # CTR X
] ROAS from clicks
Advertiser account ID §  Total cost X
) ROAS from views
ROAS (promoted) Advertiser account name x P x
ROAS (promoted, reconciled i v Portfolio X i Sales x
] ROAS from clicks (promoted)
Portfolio ID
Units sold x

| ROAS from views (promoted)

Dacifolie manee

2 M ReportingOilAf ROAS HA A3t o2 M& X|&#7F &4 E L

2t 0I5 A H2| A Reportingdf| Al ACOS A2 Z1t7t A0 ROASE XS ﬁ'—| C 2 A E0|AM
ACoS7t O M= =2 OFHLICH AL S0 ’E3 1 Metrics 24 A1ME 240I5HM 2.

ROAS Sales + Total cost
ACoS(%) Total cost + Sales x 100
ROASO|Al ACoS 100 + ROAS. ROASZt 50| ™ ACoSE 20%
257t 00|H HAXMO HES AAe = iELICH 0E 02 oA ACoSE 0%2t1 siMstX| oM 2. 28 7|0
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s 07 - STEP 05

Report period: 2| 7|7 4%

Date range ® Last7days

Today <  October v 2026 v November ~ 2026 v >
Yesterday Su Mo Tu We Th Fr S5a Su Mo Tu We Th Fr
Last 7 days il 2 B3
Delivery settings s Wk A n ) ) )= [0 8 9 10 M
1 13 14 15 16 17 5 16 17 1
Last week n
18 19 20 21 22 24 23 24 2
Sendto  L2st30days 25 26 27 28 29 30 3
This month
Last month

Report frequenc
2 o J Last 90 days

This quarter

Date
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https://advertising.amazon.com/help/GTGPQGUXNCTHE2DS
https://advertising.amazon.com/library/guides/sponsored-products-video
https://advertising.amazon.com/solutions/products/sponsored-brands
https://advertising.amazon.com/en-gb/library/guides/sponsored-brands-collections
https://advertising.amazon.com/en-gb/resources/whats-new/sponsored-brands-video-introduces-vertical-video-creatives
https://advertising.amazon.com/en-ca/resources/ad-specs/sponsored-brands-video
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[S13] Display H*

https://advertising.amazon.com/solutions/products/sponsored-display

[S14] Display QLY

https://advertising.amazon.com/library/guides/display-ads-guide

[S15] 2% & AF QLY
https://advertising.amazon.com/en-ca/library/guides/sponsored-brands-display-ads-moderation
[S16] &1 X| & d9o|

https://advertising.amazon.com/help/GG44RFW942U9F6F5

[S17] 31 710 7|&

https://advertising.amazon.com/help/GX7KDKHMWQYMJ385
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https://advertising.amazon.com/help/GG44RFW942U9F6F5
https://advertising.amazon.com/help/GX7KDKHMWQYMJ385
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[S18] SP M0 H 1)

https://advertising.amazon.com/help/G3HEFZYWZF84NPS9

[S19] S Reporting
https://advertising.amazon.com/en-gb/resources/whats-new/streamline-campaign-analysis-with-unified-reporting
[S20] Reporting O|H

https://advertising.amazon.com/help/GK3JZZE5QLTF8UBA

[S21] Featured Offer

https://advertising.amazon.com/help/GYVDGT5WNNW23LJ5

[S22] 210 H4E EN

https://advertising.amazon.com/help/GYNVHW8R4QPYUS9H
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https://advertising.amazon.com/help/G3HEFZYWZF84NPS9
https://advertising.amazon.com/en-gb/resources/whats-new/streamline-campaign-analysis-with-unified-reporting
https://advertising.amazon.com/help/GK3JZZE5QLTF8U8A
https://advertising.amazon.com/help/GYVDGT5WNNW23LJ5
https://advertising.amazon.com/help/GYNVHW8R4QPYUS9H
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