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Create areport using a template

Campaign
Performance metrics summarized by your ad campaigns

AmazonDSP  Sponsored Products  Sponsored Brands

Sponsored Display  Sponsored TV

Use template

=07I= 48

- [CC

Advertised product

Performance metrics for your advertised products across all
campaigns.

Sponsored Products  Sponsored Display ~ Amazon DSP

Use template

1 2E52 gLUCE 2. &% 0/ ££ All toolsO| A Measurement & reporting= &
g2 MEABHL|CE T27|0f= O] Sponsored ads reports?t &71 O = Af 22

@ Learn about reporting

| Seeall templates

Search term

Performance metrics for search terms entered by shoppers that
resulted in at least 1 click.

Sponsored Products  Sponsored Brands
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Reports Analyses

Create report | Q  Search by report name
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Filterby w Columns v
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x  Alltemplates
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[ Q  Search by name or description

All Amazon DSP Sponsored Brands

Advertised product

Performance metrics for your advertised products

across all campaigns

Sponsored Products  Spenscred Display

Use template

Benchmark

Performance metrics comparing your brand to
anonymized peers in the same category.

AmazonDSP  Sponsored Products
Sponsored TV Sponsored Display

Use template

Geography

Performance metrics summarized by your customers'

geographical location.

AmazonDSP  Sponsored TV

Use template
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ge| X2 2Ly LLf. *e'

Ofgfl E& Of A™OoA &S 7t=9| Ef 1R LICt SP=Sponsored Products, SB=Sponsored Brands, SD=Sponsored

Sponsored Products Sponsored TV

Audience

Performance metrics summarized by your audiences.

Sponsored Products  Sponsored Brands ~ Amazon DSP
Sponsored TV

Use template

Campaign

Performance metrics summarized by your ad
campaigns

AmazenDSP  Sponsored Products  Sponsored Brands

Sponsored Display ~ Sponsored TV

Use template

Industry standard

Performance metrics based on industry standards
(MRC). For details on MRC accreditation, visit the help
center.

Amazen DSP Sponsored Products

Use template

Display, ST=Sponsored TV, DSP=Amazon DSP.
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Audio and video v

Performance metrics summarized by your audio and
video ads.

Amazon DSP

Use template

Converted product

Performance metrics for your converted products
across all campaigns.

Sponsored Products  Sponsored Brands

Sponsored Display ~ Sponsored TV~ Amazon DSP

Use template

Inventory
Performance metrics summarized by your inventeries
like deals and supply sources.

AmazonDSP  Sponsored TV

Use template
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s 02 - TEMPLATE EXCEPTIONS

0| A0 E Ht

x  Alltemplates

AN A

= T ol

[ Q, Search by name or description

All Amazon DSP Sponsored Brands Sponsored Display

Performance metrics summarized by your streaming
ads shown during live event.
Amazon DSP

Use template

Search term
Performance metrics for search terms entered by
shoppers that resulted in at least 1click

Sponsored Products  Sponsored Brands

Use template

Technology

technology like devices or operating systems.

Amazen DSP

Use template

Performance metrics summarized by your customers'

Sponsored Products Sponsored TV

Performance metrics summarized by placement,
including top of search compared to all other
placements.

Sponsored Products  Sponsored Brands

Use template

Search term impression share
Impression share metrics for your Sponsored Brands
and Sponsored Products search terms.

Sponsored Products  Sponsored Brands

Use template

Top-of-search impression share

Top-of-search impression share for your Sponsored
Brands and Sponsored Products campaigns.

Sponscred Products  Sponsored Brands

Use template

Performance metrics summarized by the number of
unique people and times your ads were seen.

Amazon DSP  SponsoredTV  Sponsored Brands

Sponsored Display

Use template

Targeting

Performance metrics summarized by your keywords,
products, and categories

Sponsored Products  Sponsored Brands

Sponsored Display ~ Sponsored TV

Use template

Conversion path

Performance metrics summarized by the top
combinations of ad products and formats that drive
conversions.

Amazon DSP

We currently do not support this report template.
Go to Amazon DSPreports

SIEHOl M H| Conversion path O/ X[ QFLIQF 7| Amazon DSP reports O|& & 3.

Conversion pathe 7F=7F HO[X|2F Al ReportingW| A= X X|2SHA| R=Cha HA| AS LT Go
to Amazon DSP reports @37} JqCELL DSP AtA0| AtE d7|= A= OrE LT Aralef AE deotap H

ot ZX|E oIS Q.

™ 9| Reach and frequency 7+E0|= SP Ef 17}

ZtHO RS LICE AudienceOf|= SD Ef7} SRS L
Ct CHE SA ZHEO| M| MS HUJ M AE 7IES| HEAIE =0t °

HwolM 2R 7tset =S

detE JEfE 1 7[sel S HX|IE K5HA| EsLt = o dE, 0K B2, =

A1
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Repﬂl’t name @ Learn how to create a report

Reportname | Campaign - 10/16/2026T17:51:21

226 characters remaining

Filters

Accounts v 1selected

Campaigns  All campaigns Change

Country All countries Change

Adproduct Al ad products Change

X Report namelll Filters. A O|§2 =25 F5HA 7t & L T

Report name 7t AR WI|F 7|1 HEME FE. 0!

US_SP_SearchTerm_Weekly_v1

Accounts Oie &0 AE-H2H0| H=X| 2ol

Campaigns — Change M Es oot Hnelfh =t

Country — Change R ME&2 United States & o =7+2 Aot

Ad product — Change SP-SB-Display & Za3t &1 &F0H M&
7t4 0|ES 0|2 &P US_SP_SearchTerm_20261005-11_v1 4 L|Ch B A O[S 1t mHAof M| ZgtE
Hite OE = 282 O|FTH X 21 7|7 HFHE =0I5HN R,
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e 02 - STEP 04

Ad product ZE S SIEA| =0Q15}7|

Filters

Accounts ' 1selected:

Campaigns  All campaigns | Change

Country All countries | Change

Ad product Sponsored Products Cancel | \ 20
Sponsored Brands
Sponsored Display
Sponsored TV
Full-Funnel
Amazon DSP

SR =fEHol 27| EHOE o2 1 &E0| N3 AASHICE AE 0[F2 7tRSLICH

F

SP AA0] H& 0| Sponsored ProductsBt &7 11 LIMX| MAE St F| SaveE +ELICH &t 29
O] o=t MEHO 2 HI QU =X| 205N 2.

F9l 0| &

7tE 231 = 2k =0 BES0| X|2ots It L THO| 27| HE0] ZTH 7ESHK|
271

Save2| 2|0O] O ZEO| MEf Xg 20 MA| 44 227} ot

M2 CHE 41 48 X3 AR50 THE = AS
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s 02 - STEP 06

Date range A& 1} Date X}&

s

| wnange
Sponsored Products
Customize columns @ Learn about dimensions and metrics
[ A Deta x J Column settings v &
Dimensions (8]  Metrics 0) 9 dimensions selected Removeall 14 metricsselected Remove all
a
Collapse all
Date range X i Impressions X
Date
Date range # v Advertiser account b 4 #  Viewable impressions X
A4 Campaign Advertiser account ID i Clicks X
(] Campaign start date ;
- Advertiser account name X TR %
[_] Campaign end date
Manager accounts X
Viewable CTR (vCTR) X
~ (] Flight
e Ad product X
(] Flight start date P Total cost x
(] Flight end date N i x
Casmpiys Purchases X
~ () Ad group Campaign ID

HH At HAMO|M DateE 2 2tH. EZR

rlo

MEioh & SELCH

Date range?t M3 El & EfO| A= Date”/t H|Z/d%tE LICH MA Date rangeE SHA|StH DateE MEHS
&= UELICt Meist IR XHH2 2EZ Column settingsO| A = 2HQISHA Q.

23| 7|2t THQ| foF Date range Xt 1t 7|7+ Q9F
LR e =0| Date rangeE SHX|-X| 78t F| Date X2l 41E4
HOIEZ 7IM 2 A|XhE2Y StEF Report periodO| A EE X|H

ALF]|

2t0Iot Z0| M= Date rangelt DateE SA|0f MEiE o= SIS L|CE Last 7 daysE MEADH ATt
DFSO{X|= A2 ObE LT M Xp 1 &3] 7|2t 242 20lshM| a.
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Metrics2} Column settings

Customize columns @ Learn about dimensions and metrics
“ a ROAS| [ » Column settings . ]
Dimensions (0)  Metrics (45} 9 dimensions selected Remove all 14 metrics selected Remove all
Collapse all - =
2 v Advertiser account x #  Impressions x
v Purchases
ROAS Advertiser account ID Viewable impressions *
(] ROAS [reconciled) Advertiser account name X Clicks x
[ ROAS from clicks Manager accounts x
— CTR x
[_J ROAS from views
Ad product X
[__) ROAS (promoted) Viewable CTR (vCTR) x
("] ROAS (promoted, reconciled) Ca i x
¥ P Total cost x
[ ROAS i lick ted
B rom clicks (promoted) Campaign D
[ ROAS from views (promoted) Purchases Lo
Campaign name b

A Metrics ZMOj| Al ROAS 2HH A

4

ANBE &2 otHYLCH

Dimensions / Metrics &

Search Sz 0|52 iy THojz HM
AESES Lash X|Ee M B M=
Column settings MEHSE o 20 M| AEf 20

promoted / halo / clicks / views

HMOl H&9| A X|EE Impressions, Clicks, Total cost, Purchases, Sales, ROASK & XA FAHOZ A
Aot . 2ot HE0| MRS Iff CTRAME MeLE-ME X|HE F7tetL|Ct,
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Report period: &% =2| 7|7t

R —
Daterange | @ Lafp days |
Today L October ~ 2026 v November ~ 2026 v~ >
Yesterday Su Mo T We Th Fr Sa Su Mo Tu We Th Fr
Last 7 days 122 1 2 3 4 5 6
Delivery settings e + 567 s|ffuo 8 9 10 2 B3 M
nuen ue v 5 16 7 18 19 20 2
Last week
18 19 20 21 22 23 24 2 23 24 25 26 27 28
Send to B 25 26 27 28 29 30 3 29 30
This month
Last month
Report frequenc
g ;. s Last 90 days
This quarter
MH EX® O+ Today-Yesterday-Last 7 days- 27| 52| MEKX|7} EIL|Ct

MBS oo, Tl S0 21 22E XHFE FEstM . 22 7879 £
of &M M2 7| ELLICL I 7HAFL AZTHE e7H =2Helgt LT,

O 250 AME Last week ZE|MS FEX} 7|7H0] BIZ HEHS L HE ZH2Z IR
o= E=2f Saves QoM Q. X =tFHO= AHAE ER Motz & Z2[Mo] 57
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24 e
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z=3| 7|12t Ol 2o F HOIHE = A2k
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2 =W nes s I AU LIS S AP

& Reporting HH|2| ot 2 HESHA| HESLICH X =0
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02 - HISTORICAL RANGE
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e 02 - STEP 09

Delivery settings: &3i- e A%

Reportrange

Daterange @ Last week

Delivery settings

Sendto |

Enter email addresses | [ Add |

Reportfrequency | once v |

Date © Today
O Choosea date

Fileformat csv

Cancel Save and run

MA| Y E 2A 9| Report settings. Once-Today-CSVet H|O] U&= O|H Y =S =olgtL|Ct

Send to / Add Ol ME tieh BEaMo| E-dut YO e == AFR A =
ol

Report frequency Once / Daily / Weekly / Monthly. ot #1} Ht= HdlS F2

Date Once?| Today &= Choose a date. 3| Cf|O|E 7|Ztat CHE

File format HH Zo CSV. =AU AG-FTEALE THAA 2ol

Cancel / Submit A 2 Submit, 7|E A BHE2 Save and run. Hd Atg0| gleH™
HgdetE = A

A A2 OnceTodayX @ 3 ¥ Agets 40| 0[8fot7| LIk Bhe 092 THlo] 4 S
S HS oI §, MO 7|ZHAY FI| S MRS YoM AFBIHAIL.

2026.10.16 A& 0| A= O|=-Sponsored Products-Date XH-Last week-Once-Today-CSVE MM 28 S F+HSL Tt
Ol =AMR= F71SHR| UG LICH B 4ot M| 2tg= MZ CHE BHA Y LUCH
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e 02 - STEP 10

Submit 0| %: 2t29} CI2ZE =9l

% SK_GUIDE_US_SP_Campaign_20261016 | Actions v |

Report history
Report status €} Date created Report period Sentto Actions

Report seftings
Oct 16, 2026

* - -
5.53PMEDT Last weel

Processing

AH| Report history2| Processing AHEH. OFEl ActionsOfl CHR 2 =7+ gl&L|Ch

1. ™8 Submit & Report created successfully 2tLIQF 210 A 0|2 20l

2. & 7| & Reports ZE0|A| 2 11A 0| — Report history

3. ArEN ProcessingO|® C{7|. Completed- I 4E{E F&

4. =9 2tz El A HO| ActionsHfl M HEEl= CIREE S5 AL

5. 838 o= Report settingsOl A =7+-& 10 F&-G.7|2HF7| =l

6. I+ =0l csvel &l 7| -8tk 7|ES ditsta 2t
He| B2l Q¥ 22 0|52 dhg WMSHX| OpM 2. AT 7|2t Last weekS AMSMCHH MX| £ E IR7L o=
FOIX| moll M =olgtL|Ct
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s 02 - COMPLETED & DOWNLOAD

Completed O| & O{C|0j|A ELIR?

% SK_GUIDE_US_SP_Campaign_20261016
Report histoijp

Report status €}
Report seftings

Date created

| Actions v |
Report period
1
Completed skl e

Sent to
S:53PMEDT

Actions

Last week - Download
Ol HMEOA EH OHE E1M2| Completed?t Download. AlE &H & A 2
HIM O|EE

=
eIgtL|Ct O
= LI

AL
=21 A Report historyOf| A Z+ Aol AEf. A AlZHReport period-Sent to-ActionsE =
ME2 Processing2 X Completed2 HHY ¥

1 1 Actions E0f| Download 237 EA|SH

Completed + Download

A3l SO Download 2 L{f 27|
Report settings Zre H Mo TE. XX H-ASH =AH =0l
Actions HaM R 2 o A 49| Download?t 7
CSVE e & HEe &St d.7|12-83

2026.10.16 Download 23S

S 3¢ 2E4 HEtR X HR22ER CSV MY S AERSLCH X oo 2n-E-d-§
stet At 7hset A ES dSUSLICL S/HE BoM= A2 HEXLO[E-t =X & MAYSLICL
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s 02 - VERIFIED CSV

2 X csvE =ot EMX| ZelfSL Ct

Report history®|A] Completed@! X3 29| DownloadES 222 L|C}E O|H HLE0ME HA 22t X ot
2EEE CSV OIYE XSt ot 222 AFE 9o off =S eS|t

gl = o] &5 mto| A}

o 4y CSV - UTF-8 BOM - & HE T+&

ool 37 4,995H0| E

CHCRTRe S Ml 213 - 212 232

=X 2R 2026.10.04~10.10 - MZ CHE R 774

31 gd-5% Sponsored Products - USD

ol g = 2EX 0 XA F 0

5 A MEHEl 97 Xt MM Rl 5 0

Hl& Oz HO| 7hs%t WOl CTRROASZH HA| FHUE BN LX]|

E

AE2 0| ot o] g =0 oot ZULICE CHE A--BES 72K S Lot 202t EZSHA| S 2
0 B A4 YoM HelotH, 98¢ ditez M| BE ULt

—
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s 02 - PRIVACY-SAFE FILE VIEW

=27

faRgE M -

HoF1

Account /
Campaign IDs

237f #E €

Account /
Campaign names

o

Ad product

Sponsored Products

Sponsored Products

Sponsored Products

Sponsored Products

Spansored Products

Sponsored Products

Sponsored Products

YEE R wA -4 F 7S - AHYEEHNEYE 1L

Budget
currency

usD

usD

usb

usb

usD

usD

usb

-

f=Kl= 37454

Date

2026-10-04

2026-10-10

2026-10-04

2026-10-05

2026-10-06

2026-10-04

2026-10-06

Impressions / Cost / Sales / ROAS

Clicks

X7t ot LTt

ID-O|E-2t2| AE s SM=Z NA

L ] ID-0|2-Global Campaign ID M. 0|2 & HE LU T oy &2
H1h045-H| 8 MR £RHs BIISIK] %S A A MO S JhA O F AL
ME.D2 oWl ML BT AZ. DM HO| 9. CHE 2| L E Q| ASIN-SKU-H| Z 8- 20} X}
Hee 9 2ol
e I ZSoIp AR, B A AR MO S & CSVE 22X %S
Ze gole ge 7t 90| £9l B 30[of7} obdLICh 278 O|O|X|ofs ST ghe TB|K| UYL LICH BE HM
2AEE Al Heot X REE HagsLc
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s 02 - CSV COLUMN GUIDE / 1

28 ool 971 At E

dE B o|E e Eat FHa

Advertiser account ID 30 A AR 27 SH20XM HA

Advertiser account name 1 A8 0|5, 2F SHME0AM XA

Manager accounts e A 2 2 AE BAE E2E = A0 HA

Ad product S0 H4E /Y. O/ mMYUL Sponsored Products

Campaign 1D Zm|Ql Al Xt o A Al 0|0 T23H &2

Campaign name el Ol 8. ME-EHE-ASINO| E0{Z 5= U0 TX| XA
Global Campaign ID =28 An el A¥X}t E. Campaign ID2F 83X 47|
Budget currency ol 3t 7|F. O mAL2 USD

Date Zh ol It O mol A7 & HV|IE EME Hets =0l

O| L+YU0jl= Country 0| R&LICE O|=-& Report settings| =7t ZE{O|AM ZQA}ELICL USDEHE S2IPCE 2
Aol O|=0l2t= ZE2S WEX| EUCH CHE Tht ofE I =71 0| ZR5HH NS &= XS F7I5HM 1.

rin
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s 02 - CSV COLUMN GUIDE / 2

28 ool X|® B: L=-=5-H|&

| o
d2 g o|E o|oje} =elg H
Impressions oLz A7 B AN OE
Viewable impressions A eE X|E. Y S0 Ho| X[ HRE &
Clicks S0 ZE 5 HAMojL AEE mE 2 =0l
CTR 28 + & x 100. O|H CSVE % EXt7t ZatEl 2k
Viewable CTR (vCTR) M =22 7I1EL R St 2EHE. HUE 0%2 BHEA| @47
Total cost MEAEl Qo] &1 H|E HFMO Ma-HA HE1 &
Purchases MEASH P& FHolof hE o d==. Tof 4E =24 TS

1 =

CTR2[ "0.50%" €2 ®7|= @& 7t @ ULICE 7t 27| =77} O[F <At 0.0052 AMEFot=X|, At
H

Csvel #l= & O|§2 2|0 & =&eldts 7|E YL 2 AL A2 EQICHE O|R U2 2 IDE RAFE 22 HHX| ObA|
< SHO 2 TP FLIL.
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s 02 - CSV COLUMN GUIDE / 3

2N otdo| X|# F: +0H-0i=-ROAS

22 o 0|8 o|mjet 2Holgt

Purchases (new to brand) Mot BiE 0o [of X[ &, offe 210 FAQ| |- X =0l

Cost per purchase S0 H[E + FO§ Hd= FO0f7F 00| H A&t E7t2 &2

Cost per purchase (new to brand) HE + Al EHE F0j 222 X|@ o F =l

Sales s & Folof e o=, TojX; MA| ofj=E0t CHE

Long-term sales N@el= 271 0 58, ©7| o= the ghiiohx| g7

ROAS Of= + &1 H|E. H&0| 0¥ W{et 0j=0| 0 mf 7+&2

Long-term ROAS 27| 0fE £ tfS3h= ROAS. L ROASSH Fo| £
A0 BIZHOINS ®7|F <At 00| #2E= AS QIS CL BIZks d& 022 M<7| FHof, X|

# OX|&-22 0-H0|F D[EtE & 7ts¢ 0|7 EASHA K.

-

¥

A2 22 W22 Folof ZAtet 2R 2 FAlTL T A CTRROAS-TONEY H| 82 @& H[E2| the e CiA o
A 22X+ A 222 CHA| Atk o,
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03 - REPORT SELECTOR

Campaign

Advertised product

Converted product

Ho

Search term

o

!

=
S

Targeting / Keyword

Placement

= ?IK

K

T

#0

Matched target

A OHX[SH &F &AM HOIX|

AlZh X2l

=
[S)

Date

o

=
S

Ad / Creative

olo
ol
Bl
4

-

80

Search term impression share M8 X| &

oF
<H

Gross / Invalid / Valid X| &

2l

TS YLE Kt

56

1 2|ZE £32||2026.10.17 | Ver.1.3



s 03 - CAMPAIGN

19| 7|28

2}
(<)

HA

Campaign

—_

>0 o =
=52 o

= BYLCHL A

HaMetxg 7|=0] &

CHE M&

KH

e

forl

=

T8 oAl

)
<

- O

ol [

o9 g
M8

~N -

(%]

[l 3

U ©

= <

) b

3 &

[e) )

< —

o) 8

_ o

ol =

— E) Y]
< =0 Lrnk
][] i O
c 140 S
) ~ iel
= )
= % g

m K0 S
O = £
i T
= K >

HH

md
7

0jo
oill
oMl

<
<H
4
oh
ofru
oll
E]

042l of =

=2
= T

HELLCH R &5

I

2=
OBl &E AN EXMZ Lf2{Z L L

o] Ayt 7

=2
[S)

THAZE 22t =Xl HE @

I

P B &L e A

T Chs
TS

Al 2.

{0
od
foil

X

mju
oF
0

57

1 2|ZE £32||2026.10.17 | Ver.1.3


https://advertising.amazon.com/

s 03 - ADVERTISED PRODUCT

of 21 7|22} H|E0| 2A%LIR?

Advertised product

KH

e

forl

=

T8 oAl

=

2 LOH-O§=-ROAS

e

B 83} |

Advertised product &

E:

Ho

#o
IH
oo

K

_ln_
=)
kil
Hio

<0

oo
oill

-

<0

I

&

Xl Converted product

Ll
=

Of

L. CC O
- AL

7Ha oA 2 AHE A 2100 H|E 3027t AFE & 7|0f DE 0| 120 242t Sl =, 1203
AS| FLOiE}

iT
=

JoI

od

H

58

ot 7)

I
[

=

—

bl 2. Cf

-10.16

-
[e]

o

1 2|ZE £32||2026.10.17 | Ver.1.3

X HH A

(o]
|_

A

[U1] A A Reporting 2™

|-
=


https://advertising.amazon.com/

s 03 - CONVERTED PRODUCT

Converted product: HZHE AME

Hole EE: 21 0|F o H4F0|A Heo] Loj&tLiR?
=4 O 0|E EA+& O|H Purchased productE Converted productZ 2+ 0|fE 0§ 2 Mzt ofH
E

IHX| Z=2St7| 20|2k ML CH MG I Purchased Pt &X| 21 Converted productz 2015}
M.

T8 oAl ME 7]

=4H Converted product HIE3-At@l HM K3 2 =0l

NS 0% 4E-MetE A4S AE ol 4E #Hd S XY =
NE:: MEHGH Mot O|HIES| ROY.OfE = oM =2 FHFL &
T& AY 0ot 45/ 3 A&E halo

28 S0 MEN NS §F 2A, nX oot Tt O|HE =0l

O| 0| Converted product2tl sjA EE YO| &of tE2h= 552 O LICE Purchases?!X| Add to
cart?X|, Sales@IX| O[HIE £=QIX| & O|FFH =QlgrL|Ct 210 dut A Q| H|& &2 Campaign &

JIEHe 2HH EM K.

API-Stream 2A{2

ol ¢ ol
oM X == K-

=2 =l
=

I'JJ

ZEO 2= AZ0 €2 BE0| FA| £2ICt=

Of Bt |

ru

HZ AFESHA| BE U S Ul

=
= [=]
o
XNEE &9l

Of
=
=T
==

AejdE - oforE g1 2|2 E BFFE| | 2026.10.17 | Ver.1.3 59


https://advertising.amazon.com/API/docs/en-us/guides/amazon-marketing-stream/v2/datasets/ads-converted-product

m==== 03 - PRODUCT GRAIN

- o 5 _
Ao Ol 5
W ™ ro u
7 o N =
oy A0 iy n %
U =<
o m_ru H _m._._”_
N ol = 0
_ R <
o) _n__ K _||_
_u__.ﬁ_ - _u__._”_ 1 H
0 2 0 o i
o U =
i o= g e ol
= ENY S 10 oo
=) o o o ol - T o
—_ [se) < LN -— O} L _
N oA (-3 oA (gl - 5 ]
i il - -
2y HI %
© - T Ao
o4 ™ o1 - o3
w2 o n
7l 20 o J _
— Klo 3T K1l
% S © =
I
Ko I > X SR
- Tl ol 11 <
o ol op S Al Tl
<0 K W = X 3
W = ° Y g =f = &
- ol Hio Hio Hio ul o — —
o R e o S < < oy H o
- 4 <0 <0 <0 N = ) . =
= - o oo Kyu ™
ol m o — &4
< b & T B | O
= K o K o F5® =
0 S © ® ol W 3
~ 5 i ] T T T B ©R
A N T o dodE oy
H gl ol = <0 %0 @ H
<+ - S HO =
o R o =g o UL ~0
wwe Bl K 10 %l T oF < By
< oo W ok o O T B
o Hio H Uo7 & do™g g5 H
LA <° - O T R R __ Ho
O . < v <donp O — 3 © =0
1) H Hio [Hio Hio >0 o Q_O o- oA ._Lo__| I
7= HEC 0 X 20 Ho = A F w0l
&S MW T R KW ROE

60

1 2|ZE £32||2026.10.17 | Ver.1.3

Advertised product®|A{



Ao

L

e
o
h

2 A Of x|

03 - SEARCH TERM

Search term

- = o
A o ® =)
2 ujd <
PN R
S o oo o
ul <+ TT 4
N W
oo o R = il
= <r
T T _A.__._n jol0 ol
o K o
- Jn R &
w0 KE ur K a1
=5 Tz
o m R M o ol = i
H_-_ O — e .x_._._._ NI - o
%0 . of ™ L 0
R L ol H W oF Tl
@ K H g B0 RU 1
g 7 H 3 H B3 =
o) = = - 180 mn O =
v B oE & ok un OF = —
J/ w o L 2 ol oF
| ot = w M [N ol = Mo
H O_L _u__._._ _~ LuO - _”__-l_ [E=]
K ; ol A < =0 [s
& 2 b4 o ok a0 E= T
A m < ol olT_ N ﬂn_ll_ A_l Ou_ o]
i 2T 2 ol K Bl = o a m__ﬁ
e N Kj K | 20 o T =X _mu.u
i e 2z h S0 T o©
E 1 = 5 S o o B =
i £ o T 3 H ar c =l
N I U A T s =
o 5 ¥ =T ° =T ) S .
i S =) il E 3 = £y 2
R ) wa i o RO ol < o 0
- R _
H I T KO ol
S = ok =
kM= = 3l E
oy H BO T N
|Dr=._ m W ol T
ol O 2™ °
=3 o oK L. Logr =
= = o — 4 N — S
. < T =
%0 K of H 00 ul b m S unwﬂ Mm
g < K >3 il ol ki M_”__ = _ﬂ._ T
~ 1o of X

61

-10.16

[U1] &H| M Reporting 2t

1 2|ZE £32||2026.10.17 | Ver.1.3

E5tN K.



https://advertising.amazon.com/help/G3HEFZYWZF84NPS9
https://advertising.amazon.com/

s 03 - TARGETING

BHols EE: ofd Ep2 =Ho| ZatE USALIR?
T4 oAl Mefg 7| F
=27 XHAOIl A Targeting-Keyword-Et 2! f& & g5 A
XH dmel-Zn I &-Et2 ID/=d-0hX| Efe- Wt

x| E =522 4| 87004 Z ROAS

SPB M3 7ot NE B S AY B e

Display Solor|eia S K EF RED XY MR £F
7|19E

“travel mug"E 2= LA OfX|SH HM0oj= o2 L =+ ‘RiALl Ct. Targeting2 W7t &
o A

ot 22, Search term M OOHX| 20HE 2HEE S QULCH B DL AFS 7R 7 B
o| EAE =elgtLCt.

Ygojite HEY O La
§ o 7 o)

LICt H[OJ& =+elih 2l

X BT XA 2 2 Display QL AAE 7HQ ERI7HK] 2 5= A= A2 OFHLICE 1 AN S &dt= A ==
= ARggLtt

d2|ZE - oforE &1 2|ZE $72| | 2026.10.17 | Ver.1.3 62



03 - TWO TABLES

aMojet Els HE0sts s

Ztefel OfX| CAIYLICE HA MS-7|9=-g1k7F OFE L C

2B EH A j| 3 A4 of 27
travel mug / Broad insulated travel cup 12
travel mug / Broad travel mug with lid 8
travel mug / Exact travel mug 10
& A2 ot Bt of2f o2 HMOI= Lhgl ZotRIL(CE 2 H0|S CHE OiX| Bt 2 2E5tE g
SHX|X| Q5L

M el-41 2F 1D €2 0|52 CHE = 28 gX

EtZU ID-OHA| EFY S =79 LHE B =

ELARNE=IpS el AT ERl71 CHE <A 22 EA|

T oos 2ot F ZAZE AMCE LOiCH A= H -2 80| BrRH =X 2olst . Bt HA HIES 2= dM
Of Ao L= =AM CHA| B{SHA] Rig ULt

AZE - ofOrE 1 2[ZE FF2][2026.10.17 | Ver.1.3 63



?

2

[

ol 9|x|o] ZaQI7}

Hols E&: 317t L= /XEE Euvt ot

s 03 - PLACEMENT

Placement

KH

e

forl

=

T8 oAl

Placement 2t&#H

0SS5 A A K- 2R

A0

ol

g

| X2 B E2tS H=x, 28 dE 2A

=522 4| 87004 Z ROAS
AH O £ 7|9 =9t 9K B

o

°
121 HH B2 28 M2 CHE fIX|2f 8S0] HYLIC fIXIEZ L = M

SB2| M= gt
I

E:

H

7
O

i[K;

i[K;
¢

o

=
FX™E

olX
H=

o, 1 fIX|of Lote]

E

H

Of= RIXI0AM 227t

64

0|X| 22 2E F4-Display-DSP X|

I

=

F

Ltets| =Lt
A
o

H

Al
Al

4

Z
(=]

LR

AtC
1 O -

74 AH
O

L|Ct. SPe|

=

=

1 2|ZE £32||2026.10.17 | Ver.1.3

|X|2] O|F-2F& &1 <S0fCf Cf

HEYLCHL 2 oMol Hutet
o X E3A| &L

o
F

=
—



s 03 - MATCHED TARGET

Matched target: 2| DjX|ct &= H O] X]

St= EE: ot &4F &M mlo|x|2} ofX|HLIR?

1L

L 2A oiXet & A HOlX]

Display2| Matched target2 28t &&= &= 1 XtM|et £ 2E &
0 2ot 4F &AM HO|X|E CHELICH

ol
O] ASIN £8 BEM3I= 2R QIL|Ct 24l 7|=

— =

48 oAl MEE 7|12

=43 Matched target 2t3 Xt S HM

e Y 7|52 K|St Display M| Q17| 2t

XH2 o el-d a1 2B =A.01X|et &

IAE:3 A S2EHEF0O0E X &

2& ERZU =20| X o &5 2ot AZH=X| =l

HT EUS 285 o] 2N oF HO|X|of HZ2E 5= ASLICE [EtA TargetingO| M fF =S
21, Matched targetdf M FtH[H 22 OffH HO|X|7} DHX|R=X| &Qlot= SEO0| & LILY.

Matched target2 L &30 IT TOiSt &4FS KoHA| EELICh FOf-ZHL S HetEl 4FS 22 Converted
FO|

product 2| 7|E= =

d2|ZE - oforE &1 2|ZE $72| | 2026.10.17 | Ver.1.3 65


https://advertising.amazon.com/resources/whats-new/sponsored-display-launches-matched-target-reporting

[ I — —
E"N'Hé oS=

?

stRL R

C}F
=

Performance over time

s 03 - TIME SERIES

KH

e

forl

=

T8 oAl

oF
ud

~d

tjo
ol

Al

ofl

Total cost, Clicks, Impressions, Purchases, Sales

7|= R &

ulo

= CPC, CTR, ROAS

e
o

I

-

=<4

KK

<0

o
KO

Kk

ol
foF
K

RO
Bl
ol
or

Kk

oo
oill

SHM 8.

s
=

Ot AI'E AlZFCHRt

2+
=

04

o
=

04

=
=

ARZFA- T LA =29t 7|

X @& L e

bske]

7

HE 2ah 0= 0| BHE Z0[ 713

MH2
EISEH

a

70

66

1 2|ZE £32||2026.10.17 | Ver.1.3



s 03 - CREATIVE & VIDEO

H}.S
- O

=S

Ad-Creative-Video

.

(3
au
ofn
0l0

KH

e

forl

=

T8 oAl

or
100
ofl

| E X

SiA
S

Ad-Creative ID/O| &

ofl

ol
<

oF

H

Lo
Ho

o
0
o

E

Video start-Al 4

ojn

o
Kd

E
Bl

of xfo| Tpet

Lo

10

(]

=
RO

TS OOE =0l g Al

oo
oill

mo| Mol2

Hl= K| K|

=
—

D2 st

b

ZFRC

¥

~
Ho

Ot L Ct.

olJ

67

1 2|ZE £32||2026.10.17 | Ver.1.3



- IMPRESSION SHARE

03

Search term impression share2} Rank

0
ol
=

K0
KO
wjr

71

4
-

on

gl HE

LH A

=
S

Impression share

o+
<

Impression rank

o
F0

ofl

7t OlAl

a

1 ==0] 10,0003, Lf AHol &1 =Z0| 2,000%|2tH HFZ2 20%L L|Ct. O|=

74A_I-II =

70

| TH

HAo{e| HH|

Of OF& LCF.

L- CC

—_ A

HRE0[ 20%:t

8 29|, Tof

sl A 4

[

7|2 Search term mta} LEgtL|C}

FX| ORI £.

LHo

t 2

~

i3
=]

s

GolX| gE Lo

K| Ck T

I

Of X[&7} Z=0{Af Ht= HO|X| GO}

68

1 2|ZE £32||2026.10.17 | Ver.1.3


https://advertising.amazon.com/resources/whats-new/search-term-impression-report-sponsored-products

oM RE7t Aopt HQALIR?

- INVALID TRAFFIC

Gross-Invalid-Valid

ol <u
<0 < —
S L iof
Ul He oF
i o RO
=3 Of =
- o i
] N
T m_u___ u
o © L
mur 0 =] )
Jofl oI 0 $
O__._._ X ol {1
+< ujo m 0 o3
NT |
%! g s F
El T S oo WU D o
T ar = M o ST ]
w| i <F c = [ S
w o om o 10 5 R
A L 2 oF
%l “__om by . o . 15 M g
— o ._| P~ 10
) 10 1o . = ol T
of ﬁ o ok e o X R o
= o+ w of W 1B = or ur
Wzl e Py M
o2 & E o e = 2 o
W e @ S < A
T o s ugy > op X s ol
b ok < Ko I T = S o H
EY ma =
- =l ] ﬂ.n_H
w_u_ ol MA_E o ul
°- 5 a0 =
= = @ oF =
g ™ R0 i
= ok Ul ol iof
= Ko W X o=
Lu| & ok % ol
Mg op® &
° S gl RO =
. S H - dur x
. : : = 3 K@ Yy =
3l - Z S 2 M 2o Gl

69

1 2|ZE £32||2026.10.17 | Ver.1.3


https://advertising.amazon.com/help/GSH9JG8Q38TMWGL5

m=mes 03 - SUPPORTING DATA

okL|Ct, At

3 olzo| e

Tl

or

oI

KO

jorl

or

A 2 JEI-AK/ERY

=E 7= Mt 7ts

H
!
7l

<1

=

<

=5

<4

5
=

70
~

Ho

<0

L9IX|EFA

I X
=

ol

24
=

1 2 H-#HE O

[=:
—

F

prl
—

, OtL|™ Campaign manager?2|

E|H

a1

o
o=

X ReportingOfl A E 22t HO| H|

{

—

.
O:

Xl OpAl 2.

{0
ud

¥

o

B

o3

~

Ct

I.

t7 SEN7E

1]

LICt A SEHEF

I

-
o
=

tEEz 7|2

70

CHAd
o

=y

=71 810

B0l gl

H|X|-CHA| O f=

O E
o o

= Al

1 2|ZE £32||2026.10.17 | Ver.1.3

HIMo 2



SELLER KINGDOM / CHAPTER 04

M=z =238E S8

MZ2 A2 210M 0|FT0| OtLIL), &= M7, E2ME 7| i, F7| 7tX|et F{£2| Zol: e &t
Of gfL|Ct.

2ot HOIHE HU2, 7|ES X1, o0jE =Rl Lt

rot

MajZlE . ofotE &1 B|ZE F7H2| | 2026.10.17 | Ver.1.3 71



L

H|
[ M-

CH
E.

Lict o2 HH el AZe =

I

o
=

erLi 2

S5 HA L

2026 ZAl 2HE = M Reporting2| Reach and frequency HIZ3lS

Reach and frequency

s 04 - REACH & FREQUENCY

foIr

3
<H

K

23

A A H eI IR

o
[

See all templatesOf Al Reach and frequency &7
EH
=

|

4. N ZH Xt

or

o

5. XK=

SR

HMASHE A

Hr
Klo

oo
olF
%0

X

A Al

4
o
ER
o
Toll
il
Ll
ol
=]
=0

=

10
o
KH

LI A8 etel o

b

e
o
=

72

2 0f| A

=

BELILh FOAM Aot = felE 2nMel BHet X

s &
= T

(u]
—

=1
=

=
=

HajM 2 M &

=

=

L|Ct.
FL|CF.
1 2|ZE £32||2026.10.17 | Ver.1.3

=

b

.
o
=

<)

o2 mt ol Reach
ofi OF

~
o


https://advertising.amazon.com/resources/whats-new/track-deduplicated-reach-and-frequency-across-amazon-campaigns

73

L| C}

AL

F

i
o

L

tE| X| &

(=13

s 04 - NON-ADDITIVE METRICS

Reach

D|| <
= 2=
= iy
ol o
[=[) -
o ufn
o LH
0lJ
e o
o ut ﬂ__u
(o)) Eu_ o
1l _— _.T_._
S Y T
= 3
(@] o (@] (@) o
< N O ~ N ] _II_H
4 iy
o H
o3 T o
s o
um o2 = oln
(e]
Tl % M____ 0
° -
:|_| L 0a Mm
o v {0
o K X
Ba = =
s ™o
N g HO
ey H
=) .%.n = OF
0o K B
© _I._ .-
-
L [ ol _le |_|_
.r_”_ e .__1O o~
o ow £ 2wy H5
< =2 D B &£ o =
o o | K o = KO
& 8w oy L j0 g
> I u- Ko LT
< < H _ om
= = oo =My %
< oD ol ol mﬁ_u ok = H
ol ol w_um M_ > o 1 =
or ) E) ™ D n
ol 70 ®0 u- Uk or o TH

< ™ FH om

LICh. AFR A} 429 TLOfRE

=

=

= [0

=)
A

1 2|ZE £32||2026.10.17 | Ver.1.3

HE S5 MAH 8ol

=otA| BfELIL.



s 04 - BENCHMARKS

Benchmarks: H|=sgh 2741} H|

BHols E&: W 2atE o Hlu HETHM =72

HXO 2= XA = E Hlnet ChHE g YLCE 34 24 E-E 2/7ARHE2|2) § ArEar S
g SrE H 7S AUHELICE o ASoA 28 ESEX 7t HSEl=X HA 2elshA

P25 / P50 / P75

Peer set size

NTB +0f&-H[-& / CTRCPC & M EH S}
OE &0 HE Xgs ¥2 40| fElg = Y10 HE X HEe 52 A0| f2|& = YSL|LH P75E £
ArE2 gabetn 22X 0N Q. 72| =S85 7t CHE &0 re 2 FA 7|&2 oA f&LCt

APl 2XM9| IR} Mok 2 1M IDE 2&2| Z& HX[Ot3 ot HO| A= HEotX| EELIC. O B2 =Xt of

LisStH M AE X2 EHM=Z U

MpiZlE . OfOLE B 2|ZE £H2| | 2026.10.17 | Ver.1.3

74


https://advertising.amazon.com/API/docs/en-us/guides/reporting/v3/report-types/benchmarks

s 04 - NEW TO BRAND

K| Z|= new-to-brand X|BE= TpA 127 0| sjjct EAME 0f O|HES 7|FCZ MG EE NS 1
SHL|C AmazonOf X2 7FUSH AFE, LY Me Ao BE A|X 17 X &1 228 242 Lo 2 A}

_I?!_
SotX| Lt

T4 oAl

IR TZ7hE0 4 AL & X[# e

N NTB Purchases / Sales / Units sold, X|- & H|&-H|&
eH = A A of-of =58t S Lot 7[ZhHE

e 7|1F 0 FMetur M BEME RS 2|5 O

ru|o
_I_
Ot
Rl
B2
EI>

10074 & NTB FOi7F 3040|2tH &= F040| NTB 3074 L|C}. NTBi ™A etol £
SHQIL|C EESH NTB 7O A2t 19 NTB 12 =7t Z2 X|HEQIX| HOlE Q5N Q.

HI O
™

SP-SB-Display-Full-Funnel-DSPOIM 2= NTB M5 X|HE7} SLSHA HMSE Lt 7PESHA| k& LC X 21 R
N XtHI AKX Metrics A ZIHE 2QI5HM 2.

d2|ZE - oforE &1 2|ZE $72| | 2026.10.17 | Ver.1.3 75


https://advertising.amazon.com/API/docs/en-us/guides/amazon-marketing-stream/v2/datasets/ads-performance

s 04 - LONG-TERM MEASUREMENT

¢»
(o
7
=
D
v

Long-term sales2} Accumulat

34 20263 Y A7H= Long-Term SalesE 1270 & OiE ¢S Yot FE2E, Accumulated
SalesE MA| Of=0| Wo|HM 1 FFE ABste FF2= SHYLICE B7] 7|0f OfE2t Oj2f F=FA|

£ 2o 210{0F SfL|Ct.

a

Sales MERSE & Folof e &1 7|0 fE

Long-term sales X golo meE &7 7tX| =4, = dEl 0/2f 0j=-+=0]20| otH
Accumulated sales AZHO XL #EEl= +5 D= 57 el-7[z =22l

Hlm =H #42 AT E.Z0 HRAIZLX|HE HAHS IE

O£ =0 B2 7|0 oiEat 7] =8 X[&7 274 Ittt = ¢rS HotA| s LT 7| X & KA of
Offd 7| OiZO|Lt Mt 22 AS |

M AZo i 0| g™ AgE = U= AN HSHA| HELILh 7] FE2 WFS 2E i E, 22 4oj Of
o, elg =l 22 gto| ot L.

>
X
0zt
N
=
i
qr

bl
=
¥
A%
ox

M2jZlg - OlO0rE 1 2|ZE £732| |2026.10.17 | Ver.1.3 76


https://advertising.amazon.com/en-ca/library/expert-advice/ai-measurement-advertising

s 04 - ATTRIBUTION CHANGE

20264 122 E 22 Amazon Store 29| 3| 7|8t F& A 0] AL LICE SB-Display2| vCPM 4
Q10 SHE DSP Store YHIEZ| SOM £F M2 E &3t OHX|2 Y- =3 A& 4 B2 7|42

HEoIChs s4 L7t AL

24t Purchases / Sales / ROAS Sie Amelel HAE HEE ML LA0| HEE = US
all views X| & 7|EQ MA Rz = 14Y HPYE Ej= Hln #H
28 75 Ol HOM S8 & HE2 83

CHE Z4m| Q- oIt E 2 ¢ gEo geks 2 E 0| = MESHK| §UAS

t2kA 2025310 2026 H 2| 3| L3 IfE2 Hlug M= A3 HZEE oL 2t X 72| % Hol: =l
&jOoF SFL|C} Sales®t Sales (all views)7F &4 EQICIH HE HECZ HES T ME HHX| YSL|CH

s

SO 2 HotX| AELICE all viewss 2225

> O
1=
y NIE
Fl
N
-
>t
1A
|o
I-HJ
|=
ﬁ
)
rlo
=
HU
Ho
2
ot
N
B
ne
>
]
oo
1o
Hu
\‘
ne

[A4] 2026 Z=3| = HE

AejdE - oforE g1 2|2 E BFFE| | 2026.10.17 | Ver.1.3 77


https://advertising.amazon.com/resources/whats-new/view-attribution-updates-for-amazon-store-ads

g oAl

F

s 04 - TWO DATE BASES
E 3t Reporting2| %
MOSHL|CH E3| 0| DSP 21 A{Q} Cf

=

7t

oll

mp|

oll

Rl.

KO
K1

1
70

ofl

ofll
o

2 7|F=0|H @ Foi7F 10 5

AH O
o

| "t
=

o
=

=

S Ol0|H +&0

Bo Fo| X}o|

gt

f

He

ol

O] H ~0f &

FX| ORI 2.

F

F

M LICE of Eof ZR; 7|

g X| e &

old
hy

¢
Gl

4

o

| 2

o1
Kd

0| 2026

78

M &L CF

_
—

X2

b

=

-

o
1 2|ZE £32||2026.10.17 | Ver.1.3

Of= ZOf| #A

=

=

:IJ__ll.

Z
=


https://advertising.amazon.com/resources/whats-new/streamline-campaign-analysis-with-unified-reporting

=== 04 - RELATED TOOLS

Reporting 510{|AM &

b |
=

Ho

Q& Lo Amazon2 ZE | ¢

Brand Store 2= - O| X|- A A

&%t ReportingO| 4 ZiCt EE
L o

ELICH &30 7|0 oiE2F HA

o] o] “2|ZE HH2|"E A 1 Re portmg#f T8
1 2|ZEL AMCO B E HZ|E SLIA CHE

HZE - oforE &1 2|2 E F7Y2| | 2026.10.17 | Ver.1.3

Mo
o
Sl
=t
o M
> H

Amazon Attribution®| H& ZF7F-Ef -2 1A
Brand StoresQ| Insights & HE AEO0 24
Amazon Marketing Cloud

X| ¥ &|= Brand Lift 573

M3l Analyses-Analytics 7|51t X[ CHA
Billing / Payments2| M- ZX| Xt&E

e EZo| o =LA 20A

T StLtel CSVE ST A2 Of
t2ol YIS HFoF 2L

| oige Yals HYLICH BHMEHO| BE YK

79



SELLER KINGDOM / CHAPTER 05

IH

DN

80

1 2|ZE £H2| | 2026.10.17 | Ver.1.3

70

mo
mo

=l



05 - CORE METRICS

71 X|&Q| it T

X= S.CHe

Impressions 0 L= e 07 AE A OHE

Clicks 0 28 3l AME =FE £ OHE

CTR 28 - 5 %= de HE

Total cost MEISE HQlo| &1 H|E. &3 &0l
Purchases FolEl H& =¢of mE Foj OfHE =
Units sold Mtz 48 = o FOiof of2f 7 7ts
Sales 1 7|0 OfE. ©A| of =g 4oteH.01 2t CHE
ROAS Z2 H29| Sales + H|E. Hi

Purchase rate MERSE FLO0§ X|&o| H|E2. X[&# 2o 22 =0l
Cost per purchase 22 el H& + F0of =

YOl CHo7t H|xot CHE X|HEE AEL|C ViewsVideo views-Viewable impressions-Detail page viewsE
BE 23 2 SSAEX DM . E1 ==X S AEAUX &F M Ho|X| AKX F2L

Ct.

AZE - ofOrE 1 2[ZE FF2][2026.10.17 | Ver.1.3 81


https://advertising.amazon.com/

s 05 - METRIC SUFFIXES

promoted-halo-clicks-views 2{7|

promoted Ay 4ot 4Fo Ant

halo siE ZE 30| HEYZ 15t CHE 48 A1) B e Tofx; e =
ol

from clicks =20 H&HE 2t

from views Z2|0f H&E Zah X[ Am|el-ghal 2ol

all views 2026 X3 HZADN AHE HE Ho X HE, LH Mo L&

new to brand / NTB Mt BHHE 020 s Y5t= 22 2

multi-touch XY= O E8 HS A&7 L OpX| 2 HE L =28 FX]

MA| Sales / Purchases S X|me| MM He. otel £ g 55 it =X

i

[ Ml
THI_-l =

=01 & SalesO| promoted SalesE E{3}7 L}, & SalesO| NTB Sales& HotH &2 A1t
T UASULCL B2 X Ees THE €Y= O Ar8st M2R UjE2 HoHX| &L o

=

g|E 40| BRE XEOM e Rz TH g=s| eX|ottt 7PgstX| @St S5 MA-HE X 8
o

AeZd - oforE F1 2lZE 32| | 2026.10.17 | Ver.1.3 82


https://advertising.amazon.com/resources/whats-new/view-attribution-updates-for-amazon-store-ads
https://advertising.amazon.com/API/docs/en-us/guides/amazon-marketing-stream/v2/datasets/ads-performance

05 - FORMULA CARD

2| AMSHE WA B4

= O =1
= SY Eelo 4 T
CTR Clicks + Impressions x 100 %
B CPC Total cost + Clicks s2l/28
CPM Total cost + Impressions x 1,000 Se/H 3
ROAS Sales + Total cost Bl
ACoS Total cost + Sales x 100 %
Cost per purchase Total cost + Purchases = 2t/7oi
=28 J7|1E Fofg =28 = Purchases + Clicks x 100 %
TACoS 4H| - 22 #el2 TA Eof 0iE x 100 %
FOE =& 718 vCPMA|[ FOIEXNTE He 225 M= X BE Y A2 FOMX| igLCHL EX
Mol Fetot X[ # 23 22 A2 R E AHLSHM g,

207t 00| A A E7FRILICH OfE 09 210| ACOSE 0% = EA|SIH £410| 9= ZAME Q8|e & A& L|CH TACOS
= A THoj GO 7}t 2 e gLt

d2|ZE - oforE &1 2|ZE $72| | 2026.10.17 | Ver.1.3 83



s 05 - ACOS & ROAS

ACoS7t AME[X| 5=

Customize columns @ Learn about dimensions and metrics
& ACes " Column settings -3
Dimensions (0)  Metifps (0) 9 dimensions selected Removeall 14 metrics selected Remove all
Collapse all o : .
~ Advertiser account x £ Impressions x
Advertiser account ID #  Viewable impressions x
Advertiser account name X Clicks s
Manager accounts ol
CTR X
Ad product x
Viewable CTR (vCTR} X
v G i x
e Total cost X
Campaign ID
Purchases x
Campaign name *
Purchases (new to brand) X
Global Campaian ID x

2026.10.16 & X MetricsOl Al ACOS ZA Zut7h QLE StHULCE AE TH &= HT| XS KoHA| gE U

AT =M ROASZE MISEH &2 HIE-01F 7|T2| ACoSE Alttd &= UASLILE ROASZ} 5H{O[H

ACOSE= 100 + 5 = 20% QI L|C},

CE Xz

ROASe 52 7|& HIE-OiE U

ojo

ACoS(%) = H|-& + OfE x 100

ROAS7H CHE 7% H{7 St Oj5H| 81t MO|HE 2

0% o ACoS A4t 2712 28

oi2] ol ACoSE BH#|7| HlE B ChA HIR-04S SA 2 RH A

ACoS JO| OF BO| i BIAIS *O0IEO| ACoS HES SIACHEID MBSIX| B&LICH KT HE o2ot +85 bl
| of B8-S FEof guc

[U1] A Al Reporting ZHH - 10.16

d2|ZE - oforE &1 2|ZE $72| | 2026.10.17 | Ver.1.3

84


https://advertising.amazon.com/

05 - WEIGHTED RATIOS

HES W2 WH S + A&LCH

7teel F Hu Q! Ooff Al LT

ol H| & oj= ROAS

A $10 $100 10

B $90 $180 2

A $100 $280 2.8
% ROASQ| Che= Hi2 60|X|2t MM ROASE 280 + 100 = 2.8QYL|Ct H|E F 27} Ct27| {20 29|
HEgS SZ€2 HEZ2E B WWH TAet SetE Lot

CHAl A4t AXtE

CTR A 2 - EA =F
CPC A HE - A 28
ROAS A olE - A HIE
ACoS A HE - A o=
ToiE Ho|7h 22 oA o - sy &2

7|2t Sk golvt 22 AAE7 2T FHLULEL S5 MAH ALEALEEE ¢ #ME He g2 2E - S

AZE - ofOrE 1 2[ZE FF2][2026.10.17 | Ver.1.3 85



05 - WORKED EXAMPLE

7Hd AR i

= 10,000

2z 100

ZaH| $50

22 & 2o e

€2 7|1&FQ 7|0 o= $250

Ay Zat
CTR = 100 + 10,000 x 100 1%
B CPC = 50 + 100 $0.50
22 7|F F0f& = 10 = 100 x 100 10%
TOfE H|8 =50 + 10 $5
ROAS = 250 = 50 5
ACOS = 50 + 250 x 100 20%

4

?l A= 3¢ dah-dE YE LS HE ACoS7t OFEHLICE O] AzRe 2 §F @7b++2-£0|2-TH Zof 0= TACS

AZE - ofOrE 1 2[ZE FF2][2026.10.17 | Ver.1.3 86



s 05 - TIME CHECK

Lol EW 71=

1} ©

I.

~

Ml 7Ex] 21

I

Jm

10
Kd

o
THo

ofl
E]
Rl

Report period

ol
Totl

el

3
=
X0
Pl
el
7o

Attribution window

2ot g

Audience lookback

=7t

R & 0|0 EAISH

Lt
=

Traffic date / Conversion date

= ¥eHo 2 ZE 7|

7|Zt0] 72 2 HHY K|

| H&
=

ZH &I LICF

ol

g

L H
- =

£ A% He

of §E&|

SAE

o
T

L|Ct. £3] 20262 =

Ea
=

SP M2{, #I.X|Xt, SB-Display-DSP2| T2t &

SN 8.

LI ct.

St
=

ks 2 BEAl

=0
i

87

1 2|ZE £32||2026.10.17 | Ver.1.3


https://advertising.amazon.com/resources/whats-new/view-attribution-updates-for-amazon-store-ads
https://advertising.amazon.com/resources/whats-new/streamline-campaign-analysis-with-unified-reporting

Of =4

>
=

oj

=2
=)

The ASHE i

H7tR?

-
[

of 2€e°

SSh-A| ZHCH-H| O] B BEE Al H

s 05 - COMPARABILITY

oo
o3

<

U

Ujn

7| = 0| CHE ZROf

S
-

RS

252 A2

4
-
o

(h
<+

pail
=
10

FXl R4 LICE

=

=

O0j=2 Lt ROAS

ol
U

88

=t 70t

=l

gl= ¥golel

MAISHA| G& LTt

=

=
1 2|ZE £32||2026.10.17 | Ver.1.3

2 oS A28 EZ FSOHK ES L o Hof A

O{M7|HLC} 4
Al & AIZE =X

I

=



SELLER KINGDOM / CHAPTER 06

89

1 2|ZE £H2| | 2026.10.17 | Ver.1.3

70

mo
mo

=l



Eol| 20|AHL = X7k D= i

L

h

.
o

06 - OPEN THE FILE

CSV7}

Pl
10

oI

.

I

oIr

K
I

Excel2| HIO|H 7t 7|0 A EIAE/CSV MEH MK +

-

~NO

Ul
U+

o)l

10!

UTF-8 & = SU2RE 712 7|

o 7j%!

3

70
3
<}

2At @5 HAER JNQ X[ 27| %AtE

Al
ALl

ASIN-SKU-IDZ} H}&

ol

s

ol
Tl

ol

0
u}J

W7} C

o]
ol

ud

ol

0.057F 5% 21 X| 0.05%2IX]

90

HIOJH 2 2Z0|A X2

F

—_

.
o

2

|
=

1 2|ZE £32||2026.10.17 | Ver.1.3

IgE TS S2X] oM K.

A
o

.|

M



s 06 - FIRST INSPECTION

2 2E X3 o4l 7tx| 2l

=M golg L& 7|15 GlAl

1. o A =7t & 0=/ SP/ the AE

2. 7|2t AlZtZE Al 2t E 23/ AE Al

3. MEdst XMl K| & Campaign ID / Search term / Cost &

4. A 7|1E OfFF Z=gto| o &It SR A QI xE 0 AFx G

5.9k ST ASEY USD / Bil==/ % / B1gt

6. HH dE9LR 7 Ho|2H L2l IR/ 8 v
25} GO|E|7} OfL B EE 71&3}7| Fo| ©2f Reporting MO R SOLZLIC C}2 2712 E3sH
oS AX| =2 XA, FEHE XS Lo2 S XA R

r

2l o2 Sy 2F7F ObELICh M 7[Zho) O 7t SiAL HE A& =d I=0 d0o| gle == US| H2
= Tzt 7l A 2E5HM 2.

AZE - ofOrE 1 2[ZE FF2][2026.10.17 | Ver.1.3 91



x| 3 Wo| ojn|E MLt

= 06 - AGGREGATE

o

=r
X M ol X
N LHo

o o
Kk o 20
_||_
7o
!

74 Al
(=R |

2t
£ E}
I 2l ID/O| & E+&

7hd 2% oAl
f

ol

ZH
(=]

0| UlxZl
LICt &2 AMojzte O}

8

o
o
=

orl
ar

80

= [
ERll '

Uy
mjny

o|sHsHof

o

92

X2 El=2|7

s

=

<)

A-of Aoz A

b

.
o
=

A-HIE
StMl Q.

=

A2 CTR-CPC-ROAS-ACoS XAl At

2| st

b

=
Reach-1t

=
=

o
A =2 Mot A2 CHE HYYLICE 20|17t CHE dS 0| F oLtz

I.

L
1 2|ZE £32||2026.10.17 | Ver.1.3

At

ol 2l
7hA | 10| Z XX




FEM 2| ZEE 7= 2ol ME JH0[ =0 A =HQI5HA

i

s 06 - WORKFLOW / EDITORIAL

oF H|Oo[E 7} s I ALESt

=

jod

of £

Al 8

(O]

ulo o«

— >

K &

4 f

<I ofl

&l L

g °

2, 1

= IH

(O]

: o

H - 3 %0

{oF N o Rl
m_ﬂ oll s &l )
ol WK o
o g R0 ok ol
oo ® g a__ﬁ
7 owm 3 ol
o w8 9 80
= [ - Tl
Hoodo ™ - ”
L T A
mJ %0 M B i
~ il R 2 o
11 E _|._.o |Anm Ki
BT ™ g _
. — s <
N T =) )
ﬁ:._ = ._ln_vn._ _u.__l o_=._
do T R o E ey
o < X O Kk
o|J

Al

DY

_ll_

=

K0

oll

|

i

S = oju

5 £ 2 & o
3 5 ko il (L
E 5 © m i
o A A oir -

93

1 2|ZE £32||2026.10.17 | Ver.1.3



06 - RECONCILIATION

KH

tt= HA|, StLt= SP

.
]

AZ =718

AlZHE-AHE Aol

o7t

s

LS
2

Ju

i)

7|7b-AlZHCH

clicks/views/all views, TOj/&H L] =%t

L]

T

—_

ot
nal

b
<dr
o

St
=1

HKH 2t promoted/haloNTB £& 7t =

0
m

2N
Hio

<0

80

o
IR

Kio

-

A AL A

o o

i

H0

Ll

o

N
94

o
s

A
T

t71

-
(]

Lt B &M E Bl

.
Sl
=]

SN 8.

!

1 2|ZE £32||2026.10.17 | Ver.1.3

L ch

X~ o
0
R =

=

=

Ct
5



06 - TROUBLESHOOTING

X
<H

oIr

.

I

ot

M Reporting1X| — AE-=7}#?

olo
<

K

ol

M
(=]

b - 8 20N

=R

M OAHRLCHE X[®2te

=

e
O

Thu
i}
7l
=

1of

E

o
ol
i

xd

<

W7t

A8-EE-HOIH

THA|

s
A

NI
ol

oI

ol
K

ofl

ok
F0

Ul
e

<
L

Ok
E

o2 ME|HTHEILN CHRZE K 9K

+E 7|2t S ARLEN AE DY

Ml 2.

Atz 22X Lo

g1t CcsvE

=
—

.2

iT
=

95

1 2|ZE £32||2026.10.17 | Ver.1.3



06 - WORKSHEET

L E|ZE A4 |3AME

SEOIAL 2= HE0 A HO A&

= o] =
0 [t 4r mu_u = <0 o
< o = od o ==
_|_I <0 od (= = :_o an (] I 70
[ b e w o I+ N _ 1 = 70 Tl
I S S B
1 - ~ o Kl H ~ Kk ~ = X0 F
) TR r =3 ~ >3 ~ ol Kk oF H Sl
1o WL & p0 ol O o of ® KO KH X0
oo il iy IH % ELl KA o Bl 3 ~ 51

96

1 2|ZE £32||2026.10.17 | Ver.1.3



SELLER KINGDOM / CHAPTER 07

71E EAMet 0=
etE oAl o] H5st|

:'1_ = AN — (i (= — B=e .
M MES| O 70 f=oiX|= AT = O|FO| ELIX|= HELICH

71E o280t 4 S 220D A 29 20 U=

Mpjzly . OfOHE 1 2|ZE £72| | 2026.10.17 | Ver.1.3

97



- INVENTORY

07

or
700

jorl

=

=)

SP-SB-Display-DSP

A2l Hel

H

78274

100

4

EBNE:R

St=A

ao

TR AL

i

7t o

or

o-
T

MY 91K

ofl

o

dot7| 2L, 24| O] 8Atet

o

AH

A= 25 X

=

=

AHESHX| = EIA

Py

!

ol
%0
oF
1
0

_

~d

x|

=<

il

98

A

L

=

of| M

~
(]

bl 2. of Mol M= at

e
o

ol

=

MBEA| &5 LIC.

b

3

1 2|ZE £32||2026.10.17 | Ver.1.3

B M-0f

=
—

| 71

o
S =



BI|IE

s 07 - REBUILD & COMPARE

olo
o3

<+

-

Joll
B0
0
ofn
el
oF
J0
Kr
or
of
&1

XOIE 715

EE

=
¢
Tl

o

4

Gl
K
g
ol

b

—

PaPN
(=]

ol H|&-24, 0|0 F0{-0i=

5. CH&
6. Xto| 7| &

or

%0
T

=

10

Hr

T

Xl OpAl 2.

o
(e

o

QlgtL|Ch =17 QUCt
~

!

—

PA s AMEEL 7t

P71 X Ab

e
o

b

=y

paPN
(=]

of XM=

q

S
()

x
~

S=

E

i

A
=

q

q

O =571 A'80f 20|& X| &

x

0

M=

0

e

L]
Ofn

99

1 2|ZE £32||2026.10.17 | Ver.1.3


https://advertising.amazon.com/help/GK3JZZE5QLTF8U8A

s 07 - SCHEDULE

M2 CtE o]

OfZ CIOIE 2l ¢Tif &<

=
=

otoi|

=

i

23| 7|2t Last 7 days

ofu

Send to

SHA| BEM . AX|= 7|

XHZ¢
i |

Al HolH ERtZ

L Ct.

KO

A}

LICt =X} QERE[AFRL-Q| 2 T

==
=

100

1 2|ZE £32||2026.10.17 | Ver.1.3



07 - ARCHIVE

od
3

I+

B

LS

Joll
rd

C

4

ot

H

KO

KH

ofl
=
Ho

/S Reporting, 0|

4

o
(e}
o

__I.I.

HH O 2

od

Jol!
pal

K

Ho

I
ao

Ho

St =X =ZeIskr] o5 LICH O M Reporting

Ct
=

LtS 0 F A0

3

OH
o

ol

SHM| 8.

ol

i

—_

od
LHo
d

o

HOJ. 1 2H

Z4 Al
[

LEHN=2| LE-ASIN-SKU-

= O[O[X|7t &AM X

|o|
=

4

-

M
|

g=
A

FAl X2l L Et

Ko

ISt 2. PDFO|

stol

2 x| oy

UX| B
O[O X|2H A& gL LY.

7t ot

L=

101

1 2|ZE £32||2026.10.17 | Ver.1.3



07 - BEFORE YEAR END

71& Xt&

Reporting2| &

M E=

oju

7|2 BN

ar

o

| X0

X o
(=)

-

N

0

I

gl

Ho
I+

Bl
Ho

gl

ol

oF
o

EN

=
Ho

=<

3!

LICE M HFE 02

St
=]

120 B A

st &
o S

102

1 2|ZE £32||2026.10.17 | Ver.1.3



REFERENCE / 1

B0 |7k AR

23 eh=0f 2jO]

Reporting / Report BOMAHY St/ ME BN
Template / Create report AZH RS /M 2E0AM BHS 7|
Dimensions / Metrics ol 7|E / Hat =&t

Column settings MEdSE Gt =M

Accounts / Country / Ad product e AE /=7 81 HE
Campaign / Ad group / Ad Ahel y &0 15/ 31
Advertised / Converted product Lo o4E /e HE

Search term / Targeting AH DX HAof , AFot ERA
Placement / Matched target A 1K/ 2H OfX|et &E =2

Date / Date range AZHXHY EEE R - A fIX[0f w2t ofO] =+l
Delivery / Frequency / Submit Mg 28/t 7 /48 2%

MpizlE . OfOLE 2D 2|ZE £32| | 2026.10.17 | Ver.1.3 103



INE

REFERENCE / 2

B

Attribution

Traffic date / Conversion date

Promoted / Halo

NTB / New to brand

ROAS / ACoS

Reach / Frequency

Deduplication

Gross / Invalid / Valid

Benchmark / Percentile

Long-term / Accumulated sales

Grain / Aggregation

NULL / Empty / Zero

214 E - ototE &1 2|2 E F782| | 2026.10.17 | Ver.1.3

LB AP

#30] o)
21 YEY
21 ¥Ee
=g

104



=== SOURCES / OFFICIAL

T A ZX|Qt BHOI MY .

SA M 21 2026.10.16. Ot2l= Amazon2| HE- =S /NLA 2 YLICH L2 HO[X|= 230l
O ZRofL|Ch HAl2nt =1, X 2fHo| ML M2 CHELIC

=3

[A1] E& Reporting H4| EA| —
[A2] ¥ B|ZE O|H ¥UH -
[A3] Ml E24E Amazon Ads Agent —

[A4] 2026 X=3| Y& HA -

NEA EME HOIH #=0|8-X| 72| 20| &Qlot= B =22 AFEMSLCEH API/Streame| 2 =2/ 7|7
JNAIEE HA =UE & Ul THQ ST Hete2 7K RUAS L

Mozl g . ofotE &1 2|ZE F7H2||2026.10.17 | Ver.1.3 105


https://advertising.amazon.com/resources/whats-new/streamline-campaign-analysis-with-unified-reporting
https://advertising.amazon.com/help/GK3JZZE5QLTF8U8A
https://advertising.amazon.com/en-us/library/news/amazon-ads-agent/
https://advertising.amazon.com/resources/whats-new/view-attribution-updates-for-amazon-store-ads

=== SOURCES / OFFICIAL

S4 SXef =l " -2

SA M 21 2026.10.16. Ot2l= Amazon2| HE- =S /NLA 2 YLICH L2 HO[X|= 230l
O ZRofL|Ch AAIZat =l X 2fHo| ML2 M2 CHELICL

[A7] B7] OiE-+H 0jE 53 -

[D1] Converted product B&-HQ| —

NEA EME HOIH #=0|8-X| 72| 20| &Qlot= B =22 AFEMSLCEH API/Streame| 2 =2/ 7|7

= [=]
JNAIEE HA =UE & Ul THQ ST Hete2 7K RUAS L

Mozl g . ofotE &1 2|ZE F7H2||2026.10.17 | Ver.1.3 106


https://advertising.amazon.com/resources/whats-new/track-deduplicated-reach-and-frequency-across-amazon-campaigns
https://advertising.amazon.com/resources/whats-new/analytics
https://advertising.amazon.com/en-ca/library/expert-advice/ai-measurement-advertising
https://advertising.amazon.com/API/docs/en-us/guides/amazon-marketing-stream/v2/datasets/ads-converted-product

=== SOURCES / OFFICIAL

T A ZX|Qt BHOI MY .

SA EAM =0l 2026.10.16. Ot2fl= Amazonl| HH - =S I LRt 2A YLICH L& HO|X|= 219l

O ZQotL|Ch AAI Yt =0l M| 2tHO| HH L2 M2 CHELICH

[D2] E¢ 43} HIO|E = —

[D3] #IX|OI3 X|&-X}H —

[L1] 7| = Sponsored Ads E2|ZE —

[L2] ZMO| B|ZE =8t =
JHLRF EME GIO|E TX.0|2-X|EO| 2|0| 2QIsH= BX AR E AFRUELICH API/Stream| 28 3tz.2Q 7|2t
JHOIME TAH ZHS 22 Ul MA O SYUBH Ko F7|X| YUSLICH

Mozl g . ofotE &1 2|ZE F7H2||2026.10.17 | Ver.1.3 107


https://advertising.amazon.com/API/docs/en-us/guides/amazon-marketing-stream/v2/datasets/ads-performance
https://advertising.amazon.com/API/docs/en-us/guides/reporting/v3/report-types/benchmarks
https://advertising.amazon.com/library/guides/book-advertising-reporting/
https://advertising.amazon.com/help/G3HEFZYWZF84NPS9

=== SOURCES / OFFICIAL

TA Exet gol He

2A BM 2012: 2026.10.16. OF2i= Amazonl| YU E - 2 IJLUX}t EMQUL|CH L2 HO|X|= 219!
Ol ZootL|Ch AAILD 2ol MK 2tHO| ANMLY2 M2 CHELICH

[L3] Display Matched target —
[L4] AMO| =& HRE-=7 -
[L5] 2 E2jE 2|®ZE -

[U1] &X| A Reporting 3tH - 10.16 —

WEX EME B #=0|8-X| &2 2[0| & 25t BEx A2 AEWSLICE API/Stream?| 2F e 27 7|2
Ol E

gl g
JNAIEE HA =UE & Ul THQ ST Hete2 7K RUAS L

Mozl g . ofotE &1 2|ZE F7H2||2026.10.17 | Ver.1.3 108


https://advertising.amazon.com/resources/whats-new/sponsored-display-launches-matched-target-reporting
https://advertising.amazon.com/resources/whats-new/search-term-impression-report-sponsored-products
https://advertising.amazon.com/help/GSH9JG8Q38TMWGL5
https://advertising.amazon.com/

A
L

7078 7

(=)

|2} C}

o)
“E

| EH
=

o
—

s EDITION NOTES

s}
2l

il
N
ur.m 0lJ
=S
Ho ol <
Klo =) Jg ~ K|O
RO > S K- o
] (@] - o _=
r
_ W T (A
A orl Kk O
A Bl i 1
5 Q < =X g wH
=7 A N ™~ fay -
oﬂz ® Kd 3 K mo i .
[anl =} N = mm [ o LH HAE
Mo W2 " oom o <
+ 0 ] _A_.O
= & u g 2 w gz Tk
<n c i o B3 ) - of N
> 2 W G ™ 4 = 0 .
=] mu u ._|n.ﬂ oK _|_._ %0 _I_I i
g & @ A wmw ®W = T
o ) et ~ o o —_ o<
e : %0 o - = KU joR
= O 3 = g da = or =
- E K T o gl = KR
wo® ¥o@ oz g = -
4o W g o v W _ﬂ__a _mm
[ T - = hal
T o 3 <" m or £ it
RS o, PR w B W
o o T m T 4 N K
— Ul o i — =0 =1 ce)
S au o ol Gl T — M
= ™ 72 B Y < = N
— O == =2 - e O
1 %0 o
m_m S ® L N K =l N LR
N — [m] N < o ~ -~
o KH
o N
o
ol
%l T
KF
< %0
o Ko
Kb o < T
N~ O wr ok _ S
ol Al ol Klo o 0 =< N o=y
o T0 ] Al = = H W "
v B oo = oW 0§ o
- ok K4 < = Ho =} ~ o —
> N

109

LICH #=H-27= 22 Z g2l Mol & of

I

=

-

o
1 2|ZE £32||2026.10.17 | Ver.1.3

2IXHOI A AS LIL.

]

b

2026.10.162 =2 FX|

Ct.
el



mm=== A NOTE FROM THE FOUNDER

7I1Ml

L}
|

Xl
=

ZE 28A 2 YLCH

M
=

e HS,

LICt. 2= {7}

(o] ==

A H

Xl A
= T

Y)

A

He 2N =

270 M| HhR mjojct 2

i

TA
W

metzhs 2ol =8 o # L

or

mujru

ok
]|

=

~

7

2 GI|HCE &

x=x
x50

TOHet D=2l 20| & HHEM K. Of3EX| §= At0|=

o
=

sto, act

o
[

=

S
BN
W_L

ol

0lJ
o
0

=

o2 & & A= M2 LHEFAH L.

S HHELICE tiergel e 2

X2 7} 57|

=
=

O 0| 20261t 2027'H2| 11 RHO|M XHF AU &

110

1 2|ZE £32||2026.10.17 | Ver.1.3



H Bl 20 L AFEO H-E5tM 2

F

e
(@)

mmmmmm  SELLER KINGDOM

B

<H

£
I

ojn
jol

o+

<

OH

il

HEMSR.

E20| ZQSICHH, 1.1 QIFH|O|Elo| X

jon
o
&0

i

111

i AL

|
O

o
[

!

3
2f

tL T O] X Of A

o
[

R TEE

FALLKE
=]

H
o

H

.
[=]

ot

L

49)

=

=21

2|ZE £782[ | 2026.10.17 | Ver.1.3

SP-SB-SD 7|2 &1} AMC 7}0|E2 0|0{A 97| —

11 RHOIEE Ex RE


https://www.sellerkingdom.com/join-our-member-sellerkingdom
https://www.sellerkingdom.com/amazon-seller-incubating
https://www.sellerkingdom.com/korean-global-seller-blogs-l-sellerkingdom#downloads

	변화한 리포트 앞에서 길을 잃지 않도록
	이 책의 기준과 읽는 방법
	필요한 리포트를 찾는 빠른 길
	목차 · 전환과 출력
	목차 · 해석과 실무
	먼저 고를 리포트 · 추천 Top 3
	Top 1 · Campaign으로 전체 흐름 잡기
	Top 2 · Search term으로 실제 유입 읽기
	Top 3 · Targeting으로 설정 단위 확인
	내 광고에서는 Top 3를 바꿔도 됩니다
	전체 18개 · 중요도와 주기 1 / 3
	전체 18개 · 중요도와 주기 2 / 3
	전체 18개 · 중요도와 주기 3 / 3
	별도 구성·지표도 주기를 정해두세요
	Reporting 밖의 자료는 언제 볼까요?
	매일·매주·매월·분기에 나누는 운영
	매주 받되 같은 기간을 다시 볼 수 있어야
	주간 검토를 세 파일에서 시작하는 순서
	이런 문제가 보이면 이 리포트부터
	내 정기 출력 목록을 한 장으로 정리하기
	추천 기준과 공식 문서의 역할

	무엇이 통합되고, 무엇이 달라졌나
	없어지는 것부터 정확히 구분하기
	2026년 말까지의 전환 일정
	기존 센터에 표시된 종료 공지
	Ads Agent·Reporting·Analyses의 관계
	예전 SP 리포트 → 새 구성의 출발점
	예전 SB·Display 리포트의 대응
	DSP와 여러 광고 상품을 함께 볼 때
	자주 바뀌어 보이는 이름 8개

	새 Reporting에서 보고서 만들고 출력하기
	Reporting으로 들어가는 경로
	템플릿은 완성 파일이 아니라 시작 구성
	See all templates: 전체 목록 열기
	전체 템플릿 사전 1 / 3
	전체 템플릿 사전 2 / 3
	전체 템플릿 사전 3 / 3
	목록에 있어도 바로 쓸 수 없는 경우
	이름·계정·캠페인·국가를 정하기
	Ad product 필터를 반드시 확인하기
	Dimensions: 한 행이 무엇을 뜻할까
	Date range 차원과 Date 차원
	Metrics와 Column settings
	Report period: 실제 조회 기간
	15개월·6년 안내를 읽는 법
	Delivery settings: 실행·전달 설정
	Submit 이후: 완료와 다운로드 확인
	Completed 이후 어디에서 받나요?
	실제 CSV를 받아 끝까지 확인했습니다
	원본 구조를 보여주고 정보는 가립니다
	실제 파일의 9개 차원 열
	실제 파일의 지표 열: 노출·클릭·비용
	실제 파일의 지표 열: 구매·매출·ROAS

	리포트 목적별 사전과 구성 예시
	질문에서 리포트로 고르기
	Campaign: 전체 광고의 기준표
	Advertised product: 광고한 상품
	Converted product: 전환된 상품
	광고 상품 A와 전환 상품 B 읽기
	Search term: 실제 매치한 검색어
	Targeting: 내가 설정한 대상
	검색어와 타겟을 연결하는 연습
	Placement: 어느 위치의 결과인가
	Matched target: 실제 매치한 상품 페이지
	Performance over time: 날짜별 흐름
	Ad·Creative·Video: 소재별 반응
	Search term impression share와 Rank
	Gross·Invalid·Valid: 트래픽 검산
	예산·상태·변경 기록은 어디에 쓰나

	새로 확장된 측정과 별도 도구
	Reach and frequency: 중복 제거 도달·빈도
	Reach는 합산되지 않습니다
	Benchmarks: 비슷한 조건과 비교
	NTB: 신규 브랜드 고객의 기여
	Long-term sales와 Accumulated sales
	2026년 조회 기반 귀속 변경
	트래픽 발생일과 전환 발생일
	Reporting 밖에서 찾는 분석

	지표·기간·집계의 기준을 맞추기
	기본 지표의 뜻과 단위
	promoted·halo·clicks·views 읽기
	직접 계산하는 핵심 공식
	ACoS가 검색되지 않을 때
	비율을 평균 내면 틀릴 수 있습니다
	한 장으로 검산하는 가상 리포트
	세 가지 기간과 하나의 날짜 기준
	통화·시간대·데이터 반영 시점

	CSV를 실무 자료로 만드는 법
	CSV가 한 열에 보이거나 글자가 깨질 때
	다운로드 직후 여섯 가지 확인
	피벗 테이블을 만들기 전 정할 것
	주간 기본 출력 세트
	화면과 파일의 합계가 다를 때
	안 보임·빈값·오류를 구분하기
	내 리포트 설계 워크시트

	기존 보고서와 예약을 안전하게 이전하기
	1. 기존 보고서와 예약 목록 만들기
	2. 새 구성으로 만들고 나란히 검산
	3. 예약 기간과 실행 주기를 구분
	4. 파일·설정·출처를 함께 보관
	전환 완료 체크리스트
	영어 메뉴·차원 사전
	지표·측정 사전
	공식 출처와 확인 범위 · 1
	공식 출처와 확인 범위 · 2
	공식 출처와 확인 범위 · 3
	공식 출처와 확인 범위 · 4
	확인 범위와 다음 개정 기준
	숫자를 꺼내 보고, 질문을 남기세요
	함께 배우고 내 사업에 적용하세요


