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ENTRY

REQUIREMENTS

STANDARD ACADEMIC
ENTRY REQUIREMENTS
TO YEAR1

— Scottish Highers — ABBB including a literate subject*.
— ALevels — ABB, plus GCSE English at grade A/7.

— Other equivalent qualifications at SCQF Level 6
(EQF Level 3) such as UAL Level 3 Diploma.

— International Baccalaureate (IB) — 30 points overall
in the Diploma, including 18 at Higher Level, normally
including English and Maths. Students not presenting
English at grade 5 or above at Higher Level will be
required to submit an IELTS.

— Irish Leaving Certificate —Four Highers at H2 or above,
subjects required as per Scottish Highers.

— International qualifications — People with
qualifications from outside the UK should contact
admissions@gsa.ac.uk for more information.

MINIMUM ACADEMIC
ENTRY REQUIREMENTS
TO YEAR 1 (FORELIGIBLE
APPLICANTS ONLY)

— Scottish Highers — BBCC including a literate subject*.
— ALevels — BBC, plus GCSE English at grade A/7.

NOTE For applicants whose exam results are pending,
conditional offers will be made at the standard or minimum
tariff where eligible.

*literate subjects include English, Business Management, Classical
Studies, Economics, ESOL, Geography, History, Media Studies. Modern
Studies, Philosophy, Politics, Psychology, Religious Studies, Sociology.

The Glasgow School of Art (GSA) is committed to
working to widen access, including fair admissions
for applicants from a wide range of backgrounds

Theminimumentryrequirementsapplytoapplicants
from Scottish Index of Multiple Deprivation (SIMD)
20/40 postcodes, as well as applicants who declare
via UCAS that they are care experienced, estranged
from their parents or legal guardians, have caring
responsibilities, are a refugee or currently receive
free school meals.

More information is available at www.gsa.ac.uk/wp
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DIRECTENTRY TO
SECOND OR THIRD YEAR

This is an Undergraduate Honours Degree programme

at The Glasgow School of Art comprising four years of
study. Most applicants apply to start in Year 1. If you have
completed, or are studying a relevant higher education
qualification, you can apply to start in 2nd or 3rd year. This
is known as‘Direct Entry’. Accepted qualifications include
a foundation diploma in art and design, an HNC or HND
or a year or more of university study. The year you apply
to depends on the level of the qualifications you already
have, or what you're currently studying. You must be able
to satisfy us that you have undertaken a period of study
equivalentto thefirst, orfirstand second year, of the degree
programme. You can find more information on our website
here.

Important: If you are applying for direct entry to second
or third year, we will consider your application from your
highestdesiredentry pointand workbackwardsfromthere.
That meansthatyoudonotneedto putinanapplicationfor
each potential year of entry - if you apply for Year 2 direct
| entry and we feel you do not meet the requirements for
~direct entry we will automatically consider you for Year 1

ENGLISH LANGUAGE
REQUIREMENT

We expect all students to demonstrate proficiency in
the English language, which for UK students is normally
evidenced by a pass in Higher or GCSE English or other
literate subject*. -

Applicants who require a Student Visa, and who are not
a national of, nor have obtained a degree in one of the
countries on the approved UKVI exemption list, will need
toprovideevidenceoftheirEnglishlanguageabilitythrough
the use of a standardised test.

The GSA's preferred test is the IELTS for UKVI (Academic)
test taken at a UKVI approved test centre. A full list of
English Language tests that may be presented can be
found here.

Applicants who successfully enrol and complete GSA's
Pre-Sessional English for Creative Disciplines programme
can also use those test results to satisfy English language
conditions.

Our current requirement for School of Design programmes
is IELTS for UKVI (Academic) with 6.0 overall and no less
than 5.5 in each component.

For guidance, please email admissions@gsa.ac.uk or call
+44 (0) 141 353 4512.
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The Reid building

COST OF STUDY

FEES, FINANCE & HELP

The annual cost of your study will depend on a range of
factors including your tuition fee status, programme of
study, accommodation arrangements and lifestyle. We
understand, however, that for your effective planning it is
really important that you have a good idea of how much
studying at art school is likely to cost, and what kinds of
costs you are likely to incur over and above tuition fees.

Have a look at the GSA's Total Cost of Study Guide

for more help with your financial planning. You'll also find
information on other costs associated with your chosen
programme (called ‘Indicative Programme Costs’) on each
programme page on the website.

TUITION FEES

Your annual tuition fee will depend on whether you are a
Scottish student, Rest of the UK student or international
student, as well as the subject (programme) and level
(undergraduate/postgraduate) of study.

You can find current information on Fees and Finance
pages on the GSA website here.
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APPLICATION
TIMELINE

In order for your application to be considered
complete, you must complete the two steps
outlined by the relevant deadlines:

STEP1

UCAS APPLICATION FORM
DEADLINE - 18:00 (UK Time) January 14, 2026

The first step is ensuring you complete your UCAS application via
www.ucas.com

We suggest that begin the UCAS application form as soon as possible and
don't wait until minute as there’s a lot of information required to complete
the form. You don't need to complete the UCAS application form in one
sitting. You can save your progress and return to the form as often as you
need to. However, please ensure you submit this before the deadline.

Read the advice from UCAS to help you through their application process,
step by step, here.

STEPZ2

DIGITAL PORTFOLIO & PORTFOLIO STATEMENT
DEADLINE - 13:00 (UK Time) January 21, 2026

After the GSA receives your completed application form from UCAS,

you will receive an email from the Admissions team at the GSA with an
acknowledgement of your application and instructions on how to upload
your Digital Portfolio and Portfolio Statement to the GSA Digital Portfolio
Site. You can find Digital Portfolio examples at the end of this guide.

You are welcome to upload your Digital Portfolio as soon as you receive
your invitation email from Admissions, but no later than the deadline
given to you.

The Digital Portfolio site will open to new submissions from the end of
October each year.

COMMUNICATION DESIGN
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APPLICATION
TIMELINE

DIGITAL
PORTFOLIO

Your Digital Portfolio is a selection
of images of work that you

have made, laid out clearly. It
demonstrates your skills, ideas,
interestsandyour suitability forthe
programme you are applying to.

The Digital Portfolio must include
no more than 15 slides and should
be in PDF format. Remember, you
can include more than one image
on each slide.

If you are including moving image
of sound work, these can be
included in your Digital Portfolio
using Vimeo or Youtube. Access
to these websites should not be
password protected and the link
should remain live and accessible.

PORTFOLIO
STATEMENT

The Portfolio Statement is an
opportunity to expand on your
Digital Portfolio, highlight a
specific project, further detail your
interests or inspiration and tailor
your application to your chosen
programme at the GSA.

Your portfolio statement must not
exceed 3000 characters (approx.
500 words). Please do not include
links to external websites within
the Portfolio Statement as they will
not be reviewed.

COMMUNICATIONDESIGN 7
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i
SUBMIT APPLICATION
FORM TO UCAS

14 JANUARY 2026
18:00 (UK Time)

Apply via UCAS at
www.ucas.com

UCAS Code G43

APPLICATIO
KEY DATES

o2

2
UPLOAD DIGITAL
PORTFOLIO

21 JANUARY 2026
13:00 (UK Time)

GSA Portfolio
Deadline

Youwillreceiveinstructions
on how to upload your
digital portfolio and
accompanying portfolio
statement after you have
submitted your UCAS
application. You are
welcome to upload your
digital portfolio as soon as
you receive your invitation
email from admissions, but
no later than the deadline
given to you.

o3

3
INTERVIEWS

FROM EARLY FEBTO
MID APRIL 2026
(via Zoom)

GSA Staff will assess your
application. If you are
shortlisted, you may be
invited to Interview.

See Interviews.

o4

aq
FINAL DECISIONS

13 MAY 2026

The outcome of your
application will be
communicated through
UCAS.

0S5

S
REPLY TO OFFER

When you have
received decisions
from all of your UCAS
choices, UCAS will
send you an email

to let you know all
your decisions have
beenreceivedandyou
can now reply to any
offers you've been
given.

If you receive your last
decision on or before 13
May 2026, your reply date
is 3rd June 2026.

COMMUNICATION DESIGN
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HOW WE

ASSESS YOUR
APPLICATION

ASSESSMENT

Admissionsstaffaccessyour UCAS Application Form, Digital
Portfolio, and Portfolio Statement all together.

Your application will be numerically scored against your
chosen programme's specific assessment criteria (see OUR
CRITERIA). The scoring is between 1-7 (7 being 'excellent
evidence of' and 1 being 'unsatisfactory evidence of').

On the basis of your application score, you will either be:

Unsuccessful
— This decision will be processed as a 'Rejection’ via UCAS

or

Offered an Interview
— You may be invited to an interview by email
(see Interview)

OUR CRITERIA

Itis important to know what the assessment criteria are for
your programme.

You should try to respond to these criteria when creating
your Digital Portfolio, writing your Portfolio Statement,
and preparing for Interview.

SEE FOLLOWING PAGES FOR CRITERIA.
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STAGE ONE
CRITERIA
DIGITAL

PORTFOLIO &
PORTFOLIO
STATEMENT

DIGITAL PORTFOLIO AND PORTFOLIO STATEMENT
1 Ability to apply practical skills

We want to see your practical skills and how you
explore and use different media and materials. You

can demonstrate this in various ways in your portfolio,
includingdrawing,painting,modelmaking,photography,
computer-aided drawing and creative coding.

You could group several images on a slide; this could be
by photographing several pieces of work together or by
photographingorscanningseveralpiecesindividuallyand
using Photoshop, Canva or PowerPoint to combine them
into one slide.

2 Ability to show development of your work and ideas

We areinterested in theideas behind your workand how
your work develops from the initial starting pointto a

finished piece of work. We would like to see your explo-
ration and experimentation with different materials and
media in your Digital Portfolio. This can be evidenced by
imagesor photographs of sketchbook pages, notebooks,
worksheets, development sheets and finished pieces.

Your digital portfolio should focus on your own work.
Try to avoid using other people’s work (for example,
printouts, photocopies from books), unless these
examplesarerelevanttothe content.Ifincluding work by
other people, you should cite their names.

Ability to reflect on the work in your Digital Portfolio
Use your portfolio statement to tell us about the work in
your portfolio. We want to know what inspired you, how
yourideasdevelopedandtheelementsyouconsidertobe
the most successful or interesting.

4 Ability to demonstrate an interest in the subject area

We want to know why you want to apply to the
programme.What do you find exciting about the subject
area?

COMMUNICATION DESIGN 10
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STAGE TWO
INTERVIEW

INTERVIEW

If shortlisted, you may receive an e-mail inviting you to
attend an interview. Interviews are held via Zoom.They last
around 20 minutes.

This is a chance for staff from the programme to meet you,
hear you talk about the work in your portfolio and find out
more about your readiness for the programme. It is also a
chanceforyoutogetaclearersense of the programme, find
out about the facilities available and ask any questions that
you may have,

Staff will score your interview using our interview
assessment criteria below. The outcome of your interview
will be communicated to you via UCAS.

If you are invited to interview (see Interview) the following
criteria apply:

1 Ability to apply practical skills
Practical skills are important for creative subjects. We will
use the Stage 1 evaluation for this as part of the Stage 2
assessment.

2 Ability to discuss your ideas and development of

your work
We want to find out more about the ideas and
development of the work in your portfolio. We are
interested to know about initial inspiration and starting
points,howyourideasevolvedandhowyouexploredand
developed your work.

3 Ability to reflect on your work; challenges, successes

and potential
At interview, we will discuss the journey of your work.
What did you learn and what areas did you find to be the
most successful or challenging and what you might do
next? For work-in-progress you could describe what you
hope to achieve, what sources you will be looking at,and
how you hope to explore these.

4 Ability to demonstrate your interest and knowledge

of the subject area
We want you to demonstrate your interest and
knowledge in your chosen subject area, who or what
inspires and motivates you, your personal and individual
interests. This mightinclude artists, designers, architects,
mentors, exhibitions, online events, documentaries,
books, journals, archives, podcasts etc.

5 Ability to demonstrate an understanding of the
programme applied for at The Glasgow School of Art
You should demonstrate that you have researched your
chosen programme and be able to discuss why you have
chosen to apply to this programme and communicate
why you consider the programme is the appropriate one
for you and why at the Glasgow School of Art.

COMMUNICATION DESIGN 11



SCHOOL:

OF DEeSIGN
THE GLASGOW
SCHOOL:R ARL

MORE

INFORMATION

Start Early
Give yourself plenty of time to prepare your UCAS
application, your Digital Portfolio, and refine your
Portfolio Statement.

The Digital Portfolio site will open to new submissions
from the end of October each year.

Reach Out
Don't hesitate to contact us if you have questions. If you
need help with your application:

— For any queries about the application process or issues
with our application site, contact admissions@gsa.ac.uk
or call +44 (0) 141 3534512,

— Remember if you're in education currently, you can
speak to your teachers or lecturers for support with
your application.

— If you are interested in applying to the GSA as a Study
Abroad student (single semester or one year study) you
can contact international@gsa.ac.uk for information.

— If you are interested in attending one of our on-campus
oronline events you can sign up on Eventbrite or join our
mailing list for updates on events, exhibitions and more
here.

COMMUNICATION DESIGN 12
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SCHOOL OF DESIGN

The following pages are sample portfolios by our current
students, taken from their original application to study at
the GSA.

You shouldn’t use these as examples to follow in terms of
style but do look at how they’ve presented their work and
their making process.

DIGITAL
PORTFOLIO
EXAMPLES

COMMUNICATION DESIGN 13
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Year 1 — Communication Design
Rufus Albertson

EPQ — Album Design

- PULP

- SIGUR ROS

- NUTERAL MILK HOTEL
- NEW ORDER

- JOE FARRELL

- PETER SAVILLE

- REID MILES

- JACK WHITE

- STANLEY DONWOOD

ufus Asber NN

Initial three designs (7x7Inches) .

RUFUS ALBERTSOMN
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PULP
GORILLAZ

NEUTERAL MILK HOTEL
DAVID BOWIE

BJORK

JACK WHITE

REID MILES

PETER SAVILLE

RUFUS ALBERTSON

EPQ — Album Design

INEROTUCTION ¥
THE B HARDOOME 2
PLIOTEC SRACH Y
MUTERL A HOTEL 16
[ WCubAr 0
TVORS S
POITANT S %
LESIDCAS X2
UTRS ¢4

ALY A%

Contents page and examples
of other pages of the book.

Final printed outcome (to the
left)
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Street Photography, (London, San Francisco, LA)

Photography - Street / Portraiture v p—
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take.
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Photography - Berlin Zine
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A-Level Graphic Design — Travel
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A-Level Graphic Design — Travel
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A-Level Graphic Design — Travel
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CD cover of Valka by Sigur Ros,
designed by Jonas Valtysson
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SOUNDS OF THE CITY SOUNDS OF THE CITY

SOWWN DS OF THE CITY SOUNDS

Development of branding, typography, and layout.
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A-Level Graphic Design —Travel

COMMUTE
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| created two mock-ups have a physical feel of what my zine could look like.
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A-Level Graphic Design — Travel

Commute

LONDON //

//13.3.24]

te * commute * Commute * Commute *

v - —

Experimental zine ‘Commute’ exploring
layout and different kinds of paper.
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Commute //13.3.24//
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TRAEL

Publtshing

First experiments with branding and colour.

A-Level Graphic Design — Travel
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Bakerloo Line

Central Line
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Travel — Exam Outcomes

/| central ine//
1900




Year 1 — Communication Design
Xiaohan Zhou

SUZHOU RAIL
TRANSIT BRAND

DESIGN

INTRODUCTION

In today’s Society, With the widespread uae
of ride-hailing apps, mors people choose to
travel by car while overiooking the subway,

a highly efficient and convenient mode of
tranaportation. While ride-hailing may appear
flaxible, the subway, as a form of public
tranaportation, hokls unparallsled advantagea
within cities. The subway not only offers faster
travel and avoida city traffic congestion but

ig also mors affordable and environmentally
fnendly. It iz ideal for dasly commutss and
touriam. As a city with a rich history and rapid
modem devslopment, Suzhou’s subway
aystem asamiessly connects 10 major
residential areas and attractions. | hope to
redefine Suzhou Metro’s visual identity and
asrvices, intagrating the subway cloasly

with modem fifestyles to reshape public
percaptions of subway travel. This initiative
encourages mors people to embrace this
green and rapid form of travel and enhances
Suzhou's city image. It alao providea a mors
conveniant and affordable travel experiencs
and further aupports sustainable urban
development]
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in redesaigning the logo, poaters, and sarvicas for Suzhou Metro, my inspiration draws from the city's distinctive cultural laysrs and the
fusion of modern technology. Firstly, Suzhou's traditional cuiture and nch history provided design elements inspired by the slegant

lines and architecture of Suzhou's classical gardens. This combines with & modem, minimalist atyle to create a visual that is both
clasaic and stylish. Sacondly, water slements, as a significant symbol of Suzhou, are expreased through flowing curves and soft
gradient colora to conveay the fluidity of water towna and the amooth subway operation, aymbolizing Suzhou Metro’s efficiency and
convenience. Meanwhils, | incorporated modern technology-inapired deasign slements and uasd geometric shapes and futunatic
fontzs to show the metro syatem's innovation and cutting-edge aspect. The overall design is centerad around a “convenient and
comfortable” passenger expenencs. It ugss intuitive signage and service innovationa to enhance ussr satisfaction, aligning Suzhou
Mstro more cloasly with the needs of residents and tounista. Through & survey collecting 243 responaas, | gathsred inasights on
pecple’s transportation preferences, areas for improvement in Suzhou Metro, and the facilities and asrvices nesded. Thia research
aleo inapired poatsr design in the later atages.
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LOGO DESIGN

The logo design takes ingpiration from a cross-section of the tracks.
Upon closer ingpection, the two halves of the "tracks" reveal the Istters
“S" and "Z” which repregent Suzhou's initials. The upper portion of the
graphic can be gsen as a heart, symbolizing that Suzhou Metro is filled
with love and care. The logo’s font uses the English name "Suzhou
Rail Traineit,” embedying an intemational, diverse design approach
and enhancing the brand’s global recognizability and markstability.
Combining thick and thin fonts creates a strong visual contrast,
blerding modemity with an artiatic touch. Regarding color, huas cloasly
associated with metro transit, auch as blue and green, are appropriate
choices. Blue often repreasants technology, calm, and trust, whila green
aignifies eco-friendliness and vitality, which supports Suzhou Metro’s
image as a modern, eco-fnendly transit system.
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Line 1: Thia line connects
Suzhou’s hiatoric district with the
industnial park, blending hiatory
and modernity. The character

ia2 pimarily green, symbolizing
vitality and eco-friendlineas, and
combines a traditional hat with
modern sunglasses to represent
Suzhou’s harmonious blend of
past and preasnt.

Line 6: Passing saveral hiatorical
aites, the light bluse-themed
character signifies tranquillity and
a desp sensas of history, wearing
a traditional helmst to embody
the city’s cultural lagacy

Line 2: Running through tha
higtonc district, the character ia
red 10 represent passion and
tradition, with a hairstyle inapired
by ancient updos, reflacting
Suzhou's deep cultural rcots and
classic beauty.

Line 7: This line connactsa the
industrial park and popular
youth areas. The character is
pink, symbolizing modemity
and sophistication, with a pearl
headband to capture elegancs
nd reflect Suzhou's refined

Une 3: Connecting modam
parks, the ysllow-themed
character represents innovation
and energy, with a fashionable
wavy hairatyle reflecting urban
life’a vibrancy and trendiness.

Line 8: In neon green,
represanting youthful vibrancy,
the character has a simple,
fashionable bun, matching the
youthful energy of the areas
along the route.

Line 4- This line, pasaing

through various creative

parks, 12 representad by a
blue-themed character with

an explosive hairatyle and
aunglasses. It highlights a rock-
inepired assthetic that matches
the creative parks and shows
Suzhou's modemn, diverse
culturs.

Line 11: Passing historical,
cuftural antese, this flash-
colorad character symbolzes
depth and tradition, featuring

ancient hairbands and an updo,

highlighting the rich cultural
background along the line

Ling 5. Sarving arsas frequentsd
oy young people, the character
8 purple, symbolizing fashion
and mystary, with a hip-hop style
suited to the youthful, vibrant
culture along this line.

CHARACTERIPS

| personified each of Suzhou Metro’s nine
linea, with each character’s color based

on the subway line's color achems. The
designg are divided into ancient and modern
atyles; for example, Line 1, which runs
through Suzhou’s hiatoric district, features

a character with a traditional hat. | added
ancient hairatyles and armor slementsa for
other lines pasaing through historical areas.
Meanwhile, for lines that pass through

the industnal park, known for ita trendy
landmarks, the designs are bolder and more
fashionable, featuring unique hairstyles

and trendy accessones like sunglasses

and pearl headbanda. Spray paint effecta
were usad to add a thres-dimensional and
modem fesal to each character.
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TIME: 12 202 e

SZE 120000

MATERAL: Tt
POSTER DESIGN

The poaters are divided into four themes: "A Song's Length, Parfect
Time,” "Stay Refreashed, Stay On Track," "Quist Zone, Time Your
Cwn,” and "Exit The Station, Enter The Expenencs.” Each poster ia
designed a2 a Polaroid photo, with the main subjects being Suzhou
Metro character IP2 and brief, simple text descriptions at the bottom
of each Polaroid. | also applied bold color contraats to capture
attention and align with contemporary assthetic tastas.

A Song's Length, Perfect Time: Thia poster highlights the speed and
convenience of Suzhou Msetro, suggesting that you can reach your
deatination in just the duration of a song. The imags features two
A e N Suzhou Matro characters lying together listening to music. The uss of
modern decor and vibrant colors creates a highly modem and stylish
look, resonating with the assthetice of today’s public.




Xiaohan Zhou

Stay Refreashed, Stay On Track: This
poster focuaas on Suzhou Metro's
drinking water aarvice. Here, | enlarged
a cup and transformed it into & pool with
many pool slements, creating a scens
whare characters swim and play within

the cup. The color scheme, prnmarnily blus,

emphasizes the presancs of the “water”
alement.

Year 1 — Communication Design

Quist Zone, Time Your Own: Thia
ifustrates the subway's quiet zone,
whera people can conveniantly make
phone calls. In the imagse, two characters
are communicating through paper-cup
telephones. This acene adds a playful
elemant and gives the visual a childike
cham.

Exit The Station, Enter The Experience:
Thia poster highlights how Suzhou
Metro atations are situated near popular
tounist sites, allowing touriats to reach
acanic areas right outside the aubway.
Four charactera pose like tourists at
famous locations, sach carnying objects
repreasnting Suzhou's culture, such as
a cultural bracelst, a fan, an oil-paper
umbrelia, the Shuangta Pagoda, and the
Gate of the Orient building.

TIME: 12 200 e
SIZE 1200AT0CM
MATESDAL: O3t

SUMMERY

In this project, | was honoured to redesign Suzhou Rail Transit’s character IPs, logo. and
poaters. Through thig proceas, | infusad my understanding of Suzhou’s urban culture
into the design, experimenting with innovative combinations of shapes, colors, and fonts
to add humanistic warmth and antistic fiair to the brand. This redesign aima to create a
more approachable and carnng brand image and encourage more peopls to chooss the
metro a8 their prefarred mode of transportation. This experience gave me a profourd
appreciation of brand image design’s impact, sparking a deep interast in aimilar projecta.
| hope more people will 288 and appreciate my work, making Suzhou Metro the first
choics for citizens’ travel and further promoting green, sustainable transit.
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JIAJIA ZHANG 5l 7% 1=

ILLUSTRATION
OF MOMENTS
WE SHARED

INTRODUCTION

| choas to craate illustrations for Moments We Shared because thia book
desply moved me. It captures seemingly ordinary yet profoundly touching
connactions between people through delicate emotional portrayala. The
characters are asarching for a sense of belonging between the amall town
and the city and between dreama and reality, which resonated atrongly with
me. Every time | read this book, vivid images would appear in my mind
based on the narrative. However, | falt a sanas of regret that the novsl
lacked illustrations to enhance its beautiful languagse, 2o | decided to use my
interpretation of the story to fulfil that vision.

TIMNEE: Qa2 i0e0e

SEE: S50V
NATERLAL: DeCil
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IDEA

Tha noval Momenta We Shared ig a realistic work about growth and healing. It tells the story of the protagomist Liu
Shiaan and hig desp familial bond with hig grandmother Wang Yingying, as well as Liu’s joumey of ssli-discovery and
finding life’s meaning in the face of astbacks, confusion, and loas. The town of Yunbian shows the warmth of human
connections and a persiatent hopes for life. | balisve the story could be sffectively toid through saven dllustrations, each
captuning the complex emotional threads within the story. The illustrations include: fsland llusion, The Bet, Cheng
Shuang and the Pills, A Thousand and One Policies, Rowing and the Little Shop, Lantern Mountain, and finally,

Tha Dream in the Painting. As the novel i2 full of healing elements, almoat like a utopia, | choss to use vibrant color
contraats, especially between bright and dark tones, along with a large amount of airbrushing. This technique creatsa
a aurreal, mysterious, yet highly captivating atmosapheare
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The image, from a bird's-eye view, shows a * e omcisains e Cheng Shuang stands in an open s8a, b ]
amall shop partially obacured by trees and MATEISAL: CR0HT surrounded by floating pills and capsules, facing
clouds, svoking a sense of mystary and them as a aymbol of her reaclve to confront her
exﬁo;}at&o;: The an:op igwiizo(ated v;i;hinlthe1h ; gLr;ese;; ;l'hhe image uahees vmrtl;\n red tones{. Even
natural astting, with a vivid magenta color tha U & scane i2 heavy, the warm colors

atandsa out £g the imags, enhaangcing the dreamy, oonvgey her inner hope and resiliencs in the face
athersal thems. of hardship.

Liu Shisan sits on a paper airplane mads from “»
mnasurancs policies, fiying toward Cheng Shuang,
gymboiizing his deep affection and unrealistic
hopea. The atriking red and blue tonss creats a
dreamiike, surreal atmospherse. Wang Yingying
appears in the form of a tres, guarding them,

adding to the story’s symboliam.
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In thia illustration, the contrast between a amall character and towering city buildings
highlights Liu Shisan's conflict with his supenor, appeanng minimized at the bottom
of the frame to emphasize the city's oppresaive preeencs. Neon hights in thres colors
asrve as the only light aourcs, craating a bustiing city atmoaphere, whilse the cool blue
skyscrapers intensify the protagonist’s sense of emptineas and lonsliness.
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Liu Shisan and Cheng Shuang’s adoptad
daughter row a boat togsthsr, floating around TIVE: 03200408 2004
an island that reveals the entire view of the little B

MATERLAL: Dot

shop. The shop’s magenta color stands out in
the dreamy scene, symbolizing their new life
and emotiona while emphasizing an illusory and
uncertain feel, further accentuating the image’a
aethereal quality.

The characters appear amall in the image, with % After Cheng Shuang's death, Liu Shizan diecovers her anwork, 4
ianterna filling the mountainside, symbolizing and thiz acense usss her painting as the story's end. The blue-

tradition and Wang Yingying's passing. The grean contrast intenaifies the sense of melancholy, blending

largeat lantern reprasenta her presencse, while fantasy with reality to convey hiz emotion, By creating theas

the faint light on the diatant horizon againat the asven illustrations, | could make up for the regret of not having

dark green mountains creates a lonsly, desolate ilustrations while reading the novel. Through thess illustrations,
atmosphers. The lantem light adds warmth and I've incorporatad my emotione for the novel and experienced more
hope to the scens. deesply the emotional tonea the author embedded in the story. This

procass aparked an infinite interast in illustration for me. In the
future, | hope to usa thia novel as a starting point to illustrate more
novels, bringing my uniquse underatanding and emotions to sach
onse. Through thi2 visual expression, | aim to give new life o words
and help more readars experience the desper amotions within
these stones.longing and lingering feelings for her, concluding the
story on a sorrow yet profound nots.
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TYPEFACE
DESIGN

INTRODUCTION

In today’s life, technology is everywhears, and people
generally ase it as cold and serious. Whether in novels
or films, technology ia oftan depictad with a rigid,
rational aspect. However, with this font deaign, | aim

to break thia established impression and highlght

the softer side of technology. The amooth curves and
gradient colors in the font aymbolize the agility and
adaptabiiity of technology, blending strength with
softness. Technology is not solely cold and rational; it
can also be warm and poetic.

In addition, through thiz work, | aim to challenge the
traditional definitions of font atyle. The font design
should not be imited to eatablished visual standards;
it can serve as a form of diverse expression. Through
thia font, | aapirs to redsfine the aanse of tachnology
and show that it's not just a ngid symbol but also holds
boundless softness and creativity.
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twisted and ngid lines, the font defiss conventional
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TINE: 07 2004-08 2304
SEE: JDCATUN
MATERAL: DGl

SUMMARY

This font design is characterized by smooth, and it allowad me to uas typography as a medium to
break away from the conventional image of tachnological style. With its blend of amooth curvea and the
combination of twisted and rigid lines, the font design creates a visual sffect that merges baauty with
atrength through blue-green gradients and a three-dimensional guality. This work has sparked endleas
thoughts on social i3aues and fueled my faacination with font design. In the future, | hopse to continue
exploring the uniimited poaasibilities of typography and further challengs traditional definitons and visual
perceptions. | look forward to integrating a more diverse rangs of cultures and stylea into my work,
creating unique and exprassive fonta that advance typography from a functional role to an artistic form
of expreasion. At the same time, in future designs, | aim to continue blending elements of nature and
technology, exploring their expression in viaual language to create desply thoughtful and assthsetically
pleasing works,
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A Condensed Catalogue of Mr, Salary

A catalogue of objects listed in Mr. Salary by Sally Rooney shown
through a short film displaying the contrasting moments of
Intimacy and dissociation caused by a disturbing relationship. This
film is paired with a review wntten for a classmates film, which is

a study and experimentation with typeface and its emotional values,

Sally Mr
Rooney Salary
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Test Film 2 v
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Final Fil

T ———

Final Typed Reviews {Top designed by
— — me, bottom designed by someone else

https://youtu.be/Z8gBKCpR2FM for my film.)
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Get in. Stay in. Tune in.

Two images with sources unknown to me. Using visual clues and
investigation | discovered their origin leading me to focus on the
community effected and used their experiences as narrative devices -y e et o
to visually portray the chaos surrounding escape. v 4
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Year 2 —- Communication Design
Amy Newton-Dunn
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https://youtu.be/0iVis3SeVFM



Year 2 —- Communication Design

Amy Newton-Dunn
Lets Get Saucy!

Designing a wrapping paper to give a pedestal to a hidden voice
in the food industry - Ketchup! The gift of recipe giving and
collaboration in food, especially in the handing down and
history of food and recipes.
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Amy Newton-Dunn

Lickimvon UP__T
- - gm “m - WV“
IN RITENVWP

1T ‘SM’/“ ;
a'm”‘” WARPED TOMAATOD
TOWMATE PASTE o Msrwr Beme 3

KETCHIP RECIPE
INOWED P T

23 0w o4 "‘-'VM&" ou o'ﬂ'(', ¢ NCPR -
’

I (00 TIE 4 SN W MEP TERLprs
I e > ""(P OFS A8 v SEPE)

— BEern( Y Tl ColFTy ¢ naimes,

& WITE OrNS, FB ELE8T AP £ aomerd
"'""",‘ O CVA» Yo ATE D SO0 e

{ LITRE sVmLy Wl

2 TARLESPooAd SEA SMT

WAoo CAWIN T Ioe= ONFT WM

: TIOWT 5
WAKE A spvee Brer 7' it -y A Al
12 Biack VearpeRiosars & Y",, Ny
& W& ey ‘s ~ N

N

@ coovic f :oé; \ \
A : 2 f Y\ /
07 Wy <ove i Baers 7 ~ ,‘ /’.
0 PLrte ALl INEEDIEIIE /'

e | (m(_’f- "!N

TV RBA 10 A Bovi  HETLE NERT 1O Ay ER e
2 Movws UNVTTE AL INOWEDIENTS aver eDse
L 7

D Bene suemm NETT, BEWNI LS SPiCE Satn

5) PRess TaeOVGH A SV E~ BE prppy

G BEVRA TO PBtre ATVD (EAT Fost =

= WIUNVTER oW T FeAve s TO OXT

10 vy BreN Orpeee
) DT Arir (MO STEPR S D Mats

T For A wEEF]
EHE SMEE, Mol Yool




Year 2 —- Communication Design
Amy Newton-Dunn




Year 2 —- Communication Design
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| KNEE JERK REFLEX
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Amy Newton-Dunn

Take A Peek

A one day workshog in which | did a senies of experimental and
playful life drawings. | then compled these images together into a
bound book, abstracting my lines and allowing for a closer look at
body parts without the entire figure’s context every time. Done on a
thicker, cotton-like paper to imitate the softness of shon.
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Amy Newton-Dunn

An Infinite Book (Right)

Using short sentences we came up with, m a collaborative
project my partner and | created an infinite publication that you
have to “dance funndy” and “skip sunnaly” thraugh.

EAT! {Left)

A =study of typography, usang inspiration from the word “eat” and
creating a typeface that looked and felt eaten.
Originally done with paper and scaled up X20 onto cardboard.
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Amy Newton-Dunn

Play with your Food. (WIP)

A collection of recipes and food that have been given to me

by fnends and the people | value mast around me. While an
observation on the cultures around feod and recipes [something
that continues to fascinate me| it is also a commentary on what we
value and pass on to the people we lave and care about. Homemade
food can be a translation of the love and time grven and shared to
those around us.

God, | love to film. (WIP)

For a personal project, I've decided to explore and give an cutlet to
a personal passon for film, photography, and cinema. Within thas,
| have been teachang myself new editing and fiming technigues

in attempts to capture the emotions and stories | find around me.

While exploring this project, | have collected moments and collaged
them together.

hitps.//youtu.b

= ) A 4
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A series of studies from days out.
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Mark Cameron

MARK CAMERON
DIGITAL PORTFOLIO

JANUARY 2025
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Mark Cameron

CONTENTS

[THE WORK]

1.0 PHOTOGRAPHY

2.0 DESIGN + CREATIVE DIRECTION
3.0 PROCESS AND PRACTICE

4.0 MOVING IMAGE

APPENDIX

(COVER IMAGE : THE LEGENDARY CYPHERS
NYC MAY 2018. RIGHT: VAGABUNDO, MEXICO CITY
SEPTEMBER 2019)
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Mark Cameron

1.0 PHOTOGRAPHY
N PECQPLE

LUCCA, GLASGOW LAWERENCE, GLASGOW MARK GREER ,GLASGOW
DECEMBER 2023 DECEMBER 2023 JANUARY 2025
DIGITAL PHOTOGRAPH DIGITAL PHOTOGRAPH DIGITAL PHOTOGRAPH
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121 PEQPLE

MERYL STREEK, MANCHESTER
SEPTEMBER 2024
DIGITAL PHOTOGRAPH

TRAVIS, GLASGOW
JUNE 2024
DIGITAL PHOTOGRAPH
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1.2 PLACES

SEASCAPE, ST ABBS VENICE SKATE PARK, LA.
JANUARY 2025 APRIL 2023
DIGITAL PHOTOGRAPH DIGITAL PHOTOGRAPH
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1:2 PLACES

SEASCAPE, FIRTH OF CLYDE FIRE ISLAND, NEW YORK
OCTOBER 2023 MAY 2019

DIGITAL PHOTOGRAPH DIGITAL PHOTOGRAPH
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1.3 PROJECITS

l

PORTRAITS OF HOSPITALITY 2024
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1.3 PROJECTS

BYRES ROAD: ACHARACTER STUDY ILLUMINATION
2024 2025
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2.0 DESIGN / CREATIVE DIRECTION

MCP LOGO CREATION CREATIVE ADVERTISING

HARDCOR

SINCE 1985

- ARIAL BOLD. - INSPIRED BY GLEN E FRIEDMAN 'MINOR THREAT

- BESPOKE TYPE SETTING AND SPACING IMAGE ( SEE APPENDIX)
- INSIRED BY 'APC " CLOTHING BRAND LOGO(SEE - ARIALBOLD FONT

APPENDIX) - PERIOD CORRECT PEPSI LOGO
- CLEAN, BOLD, TIMELESS - USING REWARD BASED AVERTISING TECHNIQUE.(IF
- ADDITION OF THE PERIOD IS A STATEMENT YOU KNOW, YOU KNOW)
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Mark Cameron

2.0 DESIGN / CREATIVE DIRECTION
ADVERTISING CONCEPT FASHION SHOOT

COLOURS
X

- CONCEPT
- LOGISTICS + PRODUCTION MANAGEMENT
- STYLING
-PHOTOGRAPHY
- ART DIRECTION
- GRAPHIC DESIGN

NOT JUST FOR ATHLETES E.

MARK CAMERON PHOTOGRAPHY
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3.0 PROCESS & PRACTICE
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4.0 MOVING IMAGE PROJECTS

‘LITTLE CUMBRAE' SHORT FILM EDITORIAL FASHION REEL

TT PLEASE CLICK ABOVE FOR VIMEO LINKS TT
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APPENDIX

Salad Days by ® Glen E Friedman
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