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is a premier online destination for wine...



This media kit provides 
key audience insights 
and performance 
metrics to demonstrate 
the value for potential 
partners – wineries, wine 
accessory brands, and 
travel & tourism 
operators – looking to 
reach an engaged 
wine-centric community. 

is a Top 20 global online 
destination for wine enthusiasts 

and industry professionals, offering 

detailed content on wine 
regions, varietals, best 
practices, and industry trends. 
Targeting a premium, wine-focused 

audience, Vinerra enjoys high user 
engagement and steadily 
reports double-digit traffic 

VINERRA.COM VINERRA.
COM 
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VINERRA.
COM 

in Canada, ranking #2 
in the country and among the 

Top 20 globally!

is now the fastest-growing 
wine media platform 
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VINERRA.
COM 

AUDIENCE 
DEMOGRAPHICS

INTERESTS 

Vinerra’s audience spans all adult age groups, with a 
concentration in the 25–44 year range, which 
accounts for the majority of users. This indicates a core 
audience of mid-career adults likely with the disposable 
income and sophisticated palates associated with higher 
wine consumption. Younger adults (18–24) and older adults 
(55+) are also represented in smaller proportions, reflecting 
a broad appeal but a focus on prime wine enthusiast 
demographics. The gender split is balanced 
(approximately 55% male to 45% female), ensuring reach 
across key segments of the wine consumer market. 
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ADULTS

55%

Beyond basic demographics, interest profiles of 
Vinerra’s users underline the site’s premium 
niche appeal. Google Analytics data shows that 
Vinerra visitors tend to be affluent lifestyle 
enthusiasts, with strong affinities for gourmet food, 
fine dining, and travel. Many are avid food & wine 
aficionados and “epicurean” in nature, often seeking 
culinary content, winery experiences, and upscale 
travel adventures. This alignment of interests means 
Vinerra’s audience is not only passionate about 
wine but also primed for related luxury 
products and experiences, from high-end 
wine accessories to wine tourism. 

year range

AUDIENCE

GENDER

25–44

(18-24)

YOUNGER

ADULTS
(55+)

OLDER

MALE
45%
FEMALE

GENDER
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GEOGRAPHIC
REACH
Vinerra’s reach is GLOBAL...
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The United States leads with the highest share 
of sessions (by far the single largest user base), 
followed by substantial audiences in Canada, the 
United Kingdom, and Australia. These top countries 
account for a significant portion of traffic, reflecting 
Vinerra’s strong presence in North America and 
other major wine markets. The remaining audience 
is distributed across other regions of Europe, Asia, 
and the rest of the world, underscoring that Vinerra 
engages wine lovers internationally. This broad 
geographic reach provides partners with the 
opportunity to gain global exposure while also 
allowing for geo-targeting of region-specific 
campaigns as needed. 

Vinerra’s reach is global, 
with its largest audience concentrations in key 
wine-consuming and English-speaking markets. 

United States
Canada
United Kingdom
India
Australia
Italy
France
Germany
South Africa
Netherlands
Rest of the world

39.03%
15.6%
5.79%
2.82%
2.65%
1.85%
1.8%
1.74%
1.62%
1.59%
25.51%

TOP 10 Countries
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Importantly, Vinerra’s content itself 
covers wine regions worldwide – the 
platform features over 1,500 regional wine guides 
spanning 50 countries, 201 regions, 858 
subregions, and 73 appellations. This 
comprehensive coverage attracts a diverse 
international readership, positioning Vinerra as an 
authoritative global wine resource. For advertisers, 
it means your message can reach wine 
enthusiasts planning trips to Napa, exploring 
French appellations, discovering Australian wines, 
and everything in between. 

1,500
50

201
858

73

Regional wine guides

Countries

Regions

Subregions

Appellations
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GUIDES

9



& 
CONTENT
AMPLIFICATION
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& 
ENGAGEMENT 

BEHAVIOUR
METRICS

Vinerra’s audience doesn’t just 
visit – they stay and interact, 
indicating high engagement levels that 
are invaluable for marketing impact. 
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METRIC VALUE (Monthly)Key engagement KPIs from 
recent Google Analytics 
reports are summarized 
below: Monthly Unique Users ~15,000 + users

Impressions 1.3 million

Monthly Sessions ~15,439+ sessions

Monthly Pageviews ~17,689+ pageviews

Pages per Session 2.5 pages/session

Average Session Duration 2 minutes

Bounce Rate 12% (low bounce rate)

New vs. Returning Sessions ~70% new / 30% returning

AI pages Citations ~1500 citations
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High user engagement is evident in metrics: visitors view 2–3 
pages per session and spend over 2 minutes on average (far 
above industry benchmarks), indicating deep exploration and 
interest. A low bounce rate of 12% indicates most users stay 
and find what they need. About one-third of sessions are from 
returning visitors, revealing loyalty and an active community. 

This engagement level means partner 
messages are seen by an attentive 
audience, not just quick visitors.

2 MINUTES
The average 

session duration 

AVERAGE
2.5 PAGES
Visitors view multiple 

pages per session

1/3
come from returning 

visitors

of sessions 
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PARTNERSHIP 
OPPORTUNITIES
A niche audience creates a UNIQUE VALUE 
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PARTNERSHIP 
OPPORTUNITIES

Vinerra’s audience doesn’t just 
visit; they stay and 
engage, showing high 
engagement that boosts 
marketing efforts. Whether 
you’re a winery aiming to grow 
your brand, an accessory brand 
targeting wine enthusiasts, or a 
travel company promoting wine 
tourism, Vinerra offers the 
perfect growth channel. Here’s 
how Vinerra can support each 
partner type:

Wineries and Wine Brands
Showcase your winery to a niche 
wine audience. Vinerra provides 
winery profile pages and 
editorial features to highlight 
your heritage, vineyards, and 
wines. Leverage Vinerra’s 
targeted email campaigns to 
reach subscribers by location or 
wine preference, ensuring your 
promotions (such as new 
releases, wine club sign-ups, 
etc.) land in the inboxes of users 
most likely to engage. 
Furthermore, we provide 
consulting services to help you 
scale and grow your brand.

Wineries
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Connect with high-intent consumers in the wine lifestyle 
niche. Vinerra’s audience is actively interested in 
enhancing their wine experience – from glassware and 
storage to gadgets and décor. Through affiliate 
partnerships or display advertising, accessory brands 
can tap into this prime market. The platform’s content, 
such as educational guides and wine tips, provides 
natural integration points for product features or 
recommendations. By aligning your brand with Vinerra’s 
trusted content, you benefit from implied endorsement 
and reach shoppers already in a wine-buying mindset, 
boosting affiliate revenue and sales.

Wine Accessory 
Brands
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Promote wine tourism experiences to a global travel 
audience. With over 1,500 regional wine guides 
covering well-known and emerging wine regions, 
Vinerra is the go-to platform for wine enthusiasts 
planning their next trip. Whether you’re a wine resort, 
agritourism business, local tour operator, or tourism 
authority, Vinerra can feature your properties and 
experiences within relevant regional guide pages. 
Imagine your boutique vineyard B&B or tour package 
highlighted in a guide to Tuscany or Napa Valley – 
readers browsing these guides are actively thinking 
about visits. With Vinerra’s international reach, you can 
attract visitors from key markets such as the US, 
Canada, and the UK to your destination. This targeted 
exposure helps you connect with an audience already 
passionate about wine travel, driving increased interest 
and conversions for your offerings.

Travel & Tourism 
Operators
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CONCLUSION

&Premium niche audience

Global reach

Outstanding engagement 
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Vinerra’s premium 
niche audience, global 
reach, and outstanding 
engagement metrics 
make it a compelling 
platform for partners in 
the wine industry and 
beyond. 

By advertising or collaborating with Vinerra, 
you tap into a community that is educated, 
passionate, and responsive – exactly the kind 
of audience that can elevate your brand. We 
invite you to join us and leverage Vinerra’s 
growing traffic and trusted reputation in the 
wine world.
Contact Vinerra’s partnerships team to learn 
more about custom advertising packages, 
profile features, and how we can tailor a 
campaign to meet your goals. Let’s uncork 
new opportunities together!
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Vinerra offers flexible 
partnership packages 

designed to help wineries, wine 

accessory brands, and tourism 

operators reach a highly 

engaged global wine audience. 

VINERRA.
COM 
PRICING
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Starter 
(from $750)
Ideal for boutique brands seeking 
dependable visibility through run-of-site or 
regional placements, directory inclusion, and 
a newsletter mention.

Growth 
(from $1,500)
For brands ready to scale with premium 
placements, feature articles, targeted email 
segments, and multi-guide integration.

Premium
(from $4,500)
A multi-channel, high-visibility solution 
including homepage features, editorial 
integrations, and strategic campaign support.

Enterprise & 
Tourism Programs 
(from $10,000)
Customized region- or portfolio-level 
campaigns with global reach and ongoing 
optimization.

VINERRA.
COM 
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To explore tailored options, contact info@vinerra.com.
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