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THE WAKE-UP CALL

Clients Demand Proof. Can You Deliver?

Your clients are demanding proof that direct mail works — and most printers can’t deliver it.

AUDIENCE POLL

“How many of you have lost a client to digital because you couldn’t prove
ROI?”

“What if the mail piece in front of you right now could talk to your customers,
answer their questions, and close sales — and you could track every single
interaction?”



LIVE DEMO

Mail That Talks Back

1 2 > 3

Scan Converse Convert

Postal intelligence delivers it. Measurable paper tracks it. AI makes it talk.




LIVE DEMO

Mail That Talks Back



THE WAKE-UP CALL

Three Capabilities. One Purpose.

DELIVERY

Gets it there.

Postal optimization
Address quality
Delivery confirmation

OmniChannel triggers

MEASURABILITY

Makes it measurable.

Intelligent Paper initiative
Turnkey measurable mail
Real-time dashboards

Sustainable substrates

CONVERSION
Makes it talk.

Al conversation agents
Real-time attribution
Campaign ROI tracking

Conversion intelligence




THE INTELLIGENT PAPER INITIATIVE

Making Every Mailpiece Measurable
Mail Sent — Delivered —> Scanned — Conversion

‘ What is Intelligent Paper?

An initiative combining premium paper with OmniChannel technology. Every mailpiece becomes
measurable, from delivery to scan to conversion.

‘ The Printer Advantage

You’re not selling paper anymore. You’re selling a measurable media channel. Fewer pieces,
higher conversions, less waste — with the data to prove it.



THE DELIVERY EQUATION

Deliverability is the Invisible Multiplier

Address Quality
CASS-certified addresses ensure every piece reaches a
real recipient

Delivery Confirmation

Feeds directly into the ROI dashboard — complete chain
from mail sent to sale closed

OmniChannel Handoff

Tracking triggers follow-up emails, SMS, or digital ads
based on engagement

The Hidden Cost
of Bad Data

Undeliverable mail isn’t just wasted
postage — it's wasted Al, wasted
premium paper, and a wasted

opportunity.

USPS Promo Savings: Integrated tech
qualifies for postal discounts +
sustainability incentives with certified
paper.




LIVE DASHBOARD & ROI

Complete Campaign Attribution



LIVE DASHBOARD & ROI

Complete Campaign Attribution

IMb Mail Tracking




LIVE DASHBOARD & ROI

Complete Campaign Attribution

IMb Mail Tracking Digital Activation




LIVE DASHBOARD & ROI

Complete Campaign Attribution

IMb Mail Tracking Digital Activation Response Monitoring




LIVE DASHBOARD & ROI

Complete Campaign Attribution

IMb Mail Tracking Digital Activation Response Monitoring Performance Analytics




LIVE DASHBOARD & ROI

Complete Campaign Attribution

IMb Mail Tracking Digital Activation Response Monitoring Performance Analytics Revenue Attribution




LIVE DASHBOARD & ROI

Complete Campaign Attribution

IMb Mail Tracking Digital Activation Response Monitoring Performance Analytics Revenue Attribution
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THE CHALLENGE

| “Printers who ignore deliverability will always leave money on the table.”
| “Printers who can’t prove ROI will always lose to digital.”

| “Printers who treat tech as a gimmick will always be order-takers.”

Printers who combine Postal Intelligence, Campaign Attribution and Al

become irreplaceable partners.
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Pressing Issues Webinar

Claim Every Credit: The MGI Playbook for
Maximizing Your USPS Savings

Date TBD
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