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“The sharp decline Iin
geographical mobility is the
single most important social change
of the past half century.”

Yoni Appelbaum
Deputy Executive Editor, The Atlantic
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What’s Driving the Slowdown?



What Postal Data Reveals



The Mover Journey Starts Earlier Than You Think

New Listing Pending Sale New Movers Home Anniversary



Address Complexity + Smarter Marketing Strategies



What Marketers Should Do Right Now?

Start earlier — don’t wait for NCOA data

Most brands are still reacting after the move.
That’s too late now.

Shift from “mover-only” to “mover-plus” targeting

There simply aren’t enough movers anymore to rely
on that segment alone.

Win on timing + relevance (not just reach)

When volume drops, execution matters more than
ever.






THANK YOU
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