2026 Grocery
Campaign
Outcomes

Overview

In March 2026, AGC's Grains Grown Here educational campaign took a step forward, spreading signage
and other toolkit resources to 40 retail grocers in all 7 of the states of AGC's Midwest region. Developed
for the grocery environment, the goals were to help grocers highlight their support for local grain farmers

and makers, help shoppers identify food and beverage products made with local grains, and educate
shoppers about the benefits of supporting their local grain chain.
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Grocer Feedback
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For inquiries, contact
ebyrne@graincollaborative.com June 2026


https://www.google.com/maps/d/u/1/edit?mid=1V4icu6CHXx-73DgTwBEuzS-HMPZqfIE&usp=sharing
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