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Logotype Logo mark

The brand features two primary logos: a logotype, which presents 

the brand name in a distinct typeface, and a logomark, a 

standalone graphic symbol that represents the brand. 


These logos should be used consistently and appropriately across 

all applications to ensure cohesive brand identity.

Logo Design



For consistency, follow proper application of the logotype and 

logomark on light and dark backgrounds.


Examples show colour combinations using the brand's palette to 

maintain optimal contrast and visibility.

Logo Usage



Midnight

#1B283A

Lavendar

#A99DF8

Coral

#B5AFFF

Ivory

#F3ECE0

Type Grey

#6E7191

White


#FAFAFA

Seafoam

#BBE5EB

Color Palette The colour palette defines the brand's visual identity through a 

cohesive set of colours.


It includes four primary colours that represent the core brand 

identity and three secondary colours for complementary accents, 

ensuring flexibility and consistency across all designs.



Typography The brand’s typography uses Inter as the primary font, chosen for 

its modern, clean, and highly legible design.


It ensures a consistent and professional appearance across all 

digital and print materials while supporting a wide range of styles 

and weights for versatility.
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San serif Download Here

Inter

https://fonts.google.com/specimen/Inter



