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DESIGN

Digital Design | Social Media | Adverts | Emails | Printdesign | Brochures | Contentcreation | Photography | Retouch
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Summer Shirrs

. SHIRTS
T-sh’*s shirts
SHIRTS

SHIRTS
SHIRTS

Mens

SUMMER FLORAL Womens

\\\\\\\\\
T-Shirt

BETZE(LESW)

Superdry_ DIGITAL DESIGN & PRINT DESIGN

Misc T-shirt focused emails & seasonal catalogue



GRAPHIC DESIGN, SHOOT PLANNING, PRINT DESIGN
BRAVISSIMO '

25th birthday celebratory A5 gatefold flyer
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New cars | UseD caRs AeTeRSALES | rsouTUs New CARS ] USED oARS APTERSALES ] seouTUS

johnsons

DINE
EX-DEMO DRIVE

CARLAUNCH
27TH JANAURY 2016

DONT MISS OUT ON OUR AMAZING OFFERS ON OUR EX-DEMO VEHICLES.
0% APR REPRESENTATIVE FROM A LITTLE AS £69 PER MONTH

AYGO X-Play

FREEINSURANCE
£139 DEPOSIT
£139 AMONTH DISCOVER
THE NEW LEXUS
% APR RX & RC

REPRESENTATIVE

LIMITED STOCK AVAILABLE S

HONDA CIVIC

1.6 SE PLUS i-DTEC 5DR

o per r 1
£1 49 month RX

SAVE¥2;100 L 0/ PR
£900 DEPOSIT
CONTRlBU'?I%N “ o 0 /O Representative L 45°h J
£139 AMONTH - :
£139 DEPOSIT,
0% APR
REPRESENTATIVE
HONDA CR-V
1.6 SE DIESEL i-DTEC 5DR
o per ALL-NEW LEXUS RX400h
£169mann R NCDIDUNT U LABGHE ETOLRE AN ALOA
0
O / 0 @e’p’r@semﬁﬂve

TOVOTAAURIS HATCHBACK 127

SAVE£3,000
£750 DEPOSIT
CONTRIBUTION
£199 AMONTH

0% APR

REPRESENTATIVE

R DINE AND DRIVE EVER
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Ia'fts
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@ DIGITAL DESIGN & DEVELOPMENT

HONDA TOYOTA Misc email campaigns



MONCH&ERM DIGITAL DESIGN, ANIMATION, VIDEO EDITING

00
000
WINE TRADERS Misc static and animated social media graphics



FC4

LONDON

GRAPHIC DESIGN & PHOTOGRAPHY, IMAGE RETOUCH
Spring/summer campaign graphics + shop installation



GRAPHIC DESIGN & PHOTOGRAPHY, IMAGE RETOUCH
Spring/summer campaign graphics + gallery installation



GRIFFIN PHOTOGRAPHY, IMAGE RETOUCH & GRAPHIC DESIGN
L 1 Autumn/Winter collection imagery + clothing cards
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100 YEAR
ANNIVERSARY

Celebrating 100 years
of the FBU

DIGITAL DESIGN

sc social Media campaign graphics
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GNEE @Cynosureemea ees X

Replay to usemame...

CYNO URE® DIGITAL DESIGN, ANIMATION, VIDEO EDITING
Misc static and animated social media graphics



2 DIGITAL DESIGN, PRINT DESIGN, ANIMATION
CR(®WD EES ' '

Misc static and animated social media graphics + eBook covers



SYINLINIA

5
O

GRAPHIC DESIGN
Quarterly Members 30 page Newspaper



DIGITAL DESIGN & MARKETING
Social media graphics and channel management

V(L.



Now open in Bath Now open in Bath

www.robertwelch.co.uk www.robertwelch.co.uk
6 Broad St, Bath, BAI 5L) 6 Broad St, Bath, BAI 5L

GRAPHIC DESIGN, PHOTO SHOOT, IMAGE RETOUCH
‘New shop opening’ Magazine ad series




Superhero
School
graduation
certificate

This is to certify that

has graduated with honours from t
Day Out With The Kids Superhero Aca Y
day out
with the

kids

Little Explorer’s
Quest

First one to get everything on
the list, gets to stay up
15 mins past bedtime!

Little Explorers

Treasure Hunt On your marks, get set, GO!

Activity
Let’s start indoors
Find thi
ﬂfa s;]r;nysome Ing
Take a picture of -
Easter something blue
Activity W (D Takea picture of
pack
Touch something
stripy
\\7/ day out GRAPHIC DESIGN, PHOTO SHOOT, CONTENT CREATION

:/_\1 with the kids Downloadable activity packs for parents



Exhibition
Stand

Event Brochure

C:Z) GRAPHIC DESIGN, EVENT PLANNING, PRINT DESIGN
gatherwell Exhibition stand & collateral (flyers, brochure, presentation)



@ GRAPHIC DESIGN, EVENT PLANNING, PRINT DESIGN
gatherwell Exhibition stand & collateral (flyers, brochure, presentation)




UX/UI DESIGN

UX Research | Uldesign | UlKits | Web Design | Landing Pages



INntro Screen Interactive Locations Screen

Burger Menu Screen

3¢ UX RESEARCH, Ul DESIGN, FRONT END DEVELOPMENT
CR(®WD EES

Specialist branded, landing page



Sponsored Listing

Home page placement

Responsive landing page Kidzania
London

Something different

Looking for new ways to enjoy time
together as a family? Get your FREE
treasure Trail today

Adults Go Free!

Something Diffe

Treasure Trails ZSL London
London

Trail across the UK * Kk k ok

ddo | wi Save Up To 10%

Art of the Brick: DC
Superheroes
London

* %k k Kk
Ends Soon - Save 20%

3 Edinburgh

Something different

13
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J\ <2 Keswick
| Glasgow \
® rendte

¢

=3 Manchester

.nirminghmé&\ J
< | Cardiff ~?
/ﬁ,_rﬁ"" - :
/ 3¢ Brighton

. Salisbury
® weus

\\\|/// day out UX/UI DESIGN, WEB DEVELOPMENT, LANDING PAGE
_/-\_ with the kids Sponsored listing incentive package



So you want to work with us? Work with us

rem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tem-
por incididunt ut labore et dolore magna aliqua. Ut enim ad minim
veniam, quis nostrud exercitation ullamco laboris nisi ut ali

Work with us

So you want to work
with us?

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua
Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut ali

m Tech savvy So you want to work

with us?

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
ididunt ut labore et dolore magna aliqua
Our Services Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut ali

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad

h < 8 3 g€

\\\|/// day out Ul DESIGN
_/_\_ with the kids Work with us landing page



3¢ UX RESEARCH, Ul DESIGN, FRONT END DEVELOPMENT
CR(®WD EES

Review, optimise and redesign of the My Profile section of the careers portal



Log in/Sign Up Sign Up
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TH:gw'“ UX DESIGN, Ul DESIGN
— 4

User Flow work for ‘Il Love My Course’ student competition



a 19 yrs
Q Non-binary
Q Leeds, UK

® BA(Hons)
lllustration

ALEX PARKER

a VARV
Q Female

9 Solihull, UK

® BSc(Hons)
Sports
Development
and Physical
Education

JESSIE SHARPE

University of
Northampton

BIO

Alex is young, tech savvy and passionate about the Arts.
They enjoy visiting local galleries & fringe festivals and they
have a good grasp of social media - has their own creative
blog & IG channel with over 500 followers. Alex is nervous as
this is their first time moving away from their parents. They
are eager to meet like-minded people although are worried
about large gatherings during the COVID-19 pandemic. Alex
has an underlying heart condition that requires him to shield.

TOP 3 GOALS

= Understand what events and activities are available
== Join an Art/lllustration Society

™= Research COVID-19 safety measures around campus

BIO

Jessie is young, tech savvy and ready to party! Interested in
sport, fitness, nutrition and well-being, Jessie enjoys cycling
and kick boxing. She has over 1000 friends on Facebook plus
1800 followers on Instagram and aspires to be a social media
influencer. She already knows a small group of friends who are
also moving to uni this year, however she is keen to meet new
people and make new friends. She is currently recieving CBT
therapy to help with Generalised Anxiety Disorder.

TOP 3 GOALS

™= Contact and join a cycling group
== Attend a party/event with other first year students
mm Seek support for mental health and wellbeing

UX RESEARCH
User persona research + UX audit



Colour

Icons

Tones

Buttons

Pagination < ' = : « @>

Switches 0 0O ® ®
& Buttons

o
Tags NORMAL NORMAL
HOVER HOVER

SELECTED SELECTED

Ul DESIGN
Ul Kit design for new refreshed website



Choose your numbers
® Choose for me
@ Choose for me
Choose your numbers ®  ose s
—+ Add lines

Buy Tickets
Choose for me ®
Chooseforme (%) —

Choose forme ~ (X) ~————

+ Add lines

Buy Tickets

UX/UIl DESIGN

gatherwell Refreshed & optimised design of ‘buy tickets' web feature



Don’t let your pancakes go Funds raised this year

up in smoke 2 araone £142'zzn.““

5,470 tickets of our 6,000 ticket goal

Buy Tickets

Related articles

Traditionally, Shrove Tuesday marks the beginning of Lent and many people will be marking the Keeping safe in the kitchen
day by eating delicious pancakes topped with their favourite treat.

Making them can be lots of fun for the whole family however, it's important to remember that -
over half of all accidental fires in the home start in the kitchen so it's really important to ensure ‘safe and Well' visits for
you stay safe especially when cooking with hot oil. over 65's

Lorem ipsum dolor sit amet

Safety Advice consectuer
When using a frying pan or cooking with hot oil remember: adipiscing elit

Navar laava tha nan ninattandad whan tha haat ic an Back to full List

C:Z) UX/UI DESIGN

gatherwell Refreshed & optimised design of ‘latest news' feature
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SYINLINIA

\/G I WEB DESIGN
Whisky Investment Landing Page - whiskyinvestor.club




BRAND

Logo Design | Brand Creation | Brand Expansion | Style Guides | Iconography



MALT
CLUB

NNNNNNNN
New logo + brand guidelines + collateral



CO

gatherwell

C:Z) BRANDING

gatherwell Refreshed logo + brand guidelines



Original Revised Brand

MONCHe&RM

WINE TRADERS

#511847

#4a1718

#f7f1e1

Luxury
Fine Wine

Connecting wine lovers
and collectors with the
elusive world of fine wine
investment

MONCH::%RM BRAND STRATEGY, VISUAL IDENTITY DESIGN
WINE TRADERS Updating the brand identity and visual direction whilst retaining existing logo
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Easter
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Autumn

\) I Y day out
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dooy out
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kids

Father’s Day

N

day out
with the

kids

Christmas

Zoo's &
Wildlife Parks

BRANDING
Logo & iconography



KRIM PEARSON

Nutrition

KIM PEARSON

Nutrition

Dear Kim Pearson,

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat.

Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excep-
teur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum.

Kim Pearson

CEO & Business Owner Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex
d a3 cammadn cancamiat Nuic anta irtre dolor in reprehenderit in voluptate velit esse cillum dolore eu fu-
KIM PEARSON at cupidatat non proident, sunt in culpa qui officia deserunt mollit
uton KIM PEARSON
. ulritis
www.kim-pearson.co.uk Nutrition
01234 567 890 | 07712 345 678 | info@kim-pearson.co.uk
01234567890 | 07712345678 | info@kim-pearson.couk | wwwwkim-pearson.co.uk

01234567890 | 07712345678 | info@kim-pearson.couk | wwwkim-pearson.co.uk

BRANDING
New logo + brand guidelines + collateral




CAMPAIGNS

Strategy | Multi-touchpoint Marketing Campaigns



Bronze Silver Platinum

£499 £1,200 £15,000

Boosted listin ® o

oosted listi g (above unpaid) (above Bronze) (above Silver) (above Gold)
Monthly

analytics report ® ® [ o
Inclusion in one blog round up o

Enhanced image gallery

Bespoke page copy ) )
Inclusion in
one email newsletter [ [ J

Blog review

(with organic social support) (with paid social support)
Social media competition P ®
Blog competition
[

Video content on listing and in-
cluded in blog [ )
Event promotion across listing,
blog and social media channels [ ]
Account managed listin

9 9 o o
\\ I /// dCly out STRATEGY, MARKETING, BUSINESS REVENUE

:/-\_ with the kids Tiered series of marketing packages for sale to clients



Printed Leaflet

Email

MY/ dayout
XX with the kids

A I Ly day out
>/ 2 with the kids

o 2 for 1 Entry
ey Merlin Attractions this
et Easter Half-Term E-leaflet

Merlin Entertainments terms and conditions:
This voucher gives ONE PERSON FREE entry
with a full priced adult ticket purchased at the attraction
entrance until 31.07.17 at selected Merlin Entertainments
Attractions. Only one person per entry voucher. This
voucher cannot be used in conjunction with any other
promotion, advance bookings or ticket bough* ~ *
by phone. Finally, please plan ahead. Each a
H ome p a g e p | acemen t different opening times, dates when this pro
valid (e.g. certain dates in August and Octobe
height restrictions etc. © DWA L.L.C, © 2017
Group. Avoid dissappointment by checking tt
for this offer at www.dayoutwiththekids

® Feed the ducks

Hi there, explorer!
@ Plant seeds
@ Hunt for bugs As a special thank you for subscribing to our
Go on a bike ride mailing list, we're giving away
@ Paint easter eggs 2 for 1 entry to Merlin Attractions.
Just show this QR code to the ticket office to

receive your discount.
Family days out in
Birmingham

Subscribe this Easter and receive

2 for 1 Entry to Merlin Attractions

I’m looking for...

Asna Zoosana Paead  TmePaks  Swmming
Cans Wiate payorounds nd Fun Pocs and
parks Fairs Loisure

A atractons A~

ONE PER!
atthe a
ments Altract

id disappointment by
for this offer at www.dayoutwiththekids.co.uk

Sl dayout

/X with the kids

\\\|/// day out MULTI-CHANNEL CAMPAIGN
_/_\_ with the kids 2 for 1 entry email subscription incentive



Social
media

FIREFIGHTERS 100
LOTTERY
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We're Going Green
For Grenfell

How can | help?

Email

Personalised letter

\ -
BRIGADES FIREFIGHTERS 100

UNION LOTTERY

Brand takeover

N
Log in \ About News Contact

FIREFIGHTERS 100
LOTTERY

We're Going Green

How it works
For Grenfell

Tickets cost just
£1 per week

MULTI-CHANNEL CAMPAIGN
‘Going Green For Grenfell’ fundraising campaign



THAT'S ALL FOLKS!

Discover more at iamami.net

& 07792 653 631

@ iamami2023@outlook.com





