HOSTED BY

University of UH l Global School of Humanities & Creative Arts
Hertfordshire P n

Module Specifications
Year/Level: 6

Programme: Digital Media Design

Module: Dissertation Module Code: 6FTC2102 [credits: 30]

Module Description: | Mandatory |

This module enables students to build on the work carried out at Level 4 and in particular Level 5 through the development of a distinct academic enquiry related to
their interests and practices, within the field of contemporary media practices. Although it is structured around a framework of lectures, seminars and tutorials
(individual and small group), the module places emphasis on independent learning and the students assured ownership and communication of subject knowledge,
critical ideas and theoretical approaches related to a negotiated, self-defined topic. Crucially, the module encourages students to recognise the value of applied

[Modute: ] Degree Project | [Modute code: | 6FTC2101 [credits: | 60|

Module Description: | Mandatory |

This module is delivered in two phases; in the first part, your will develop an idea for your degree project and develop the concept into a fully documented project
proposal. In the second phase, you will carry out the project you have devised to produce your degree project.

In the planning phase, students are required to propose a project and investigate aspects of its planning, content, branding and contexts. The proposal process is
aligned with industrial and professional practices. In the production phase, the student produces their artefact(s) and other materials, using the suitable mediums

|Module: | Professional Practices Module Code: | 6FTC2103 | |Credits: | 30|

Module Description: | Mandatory |

Professional practices provide students with the appropriate tools and methodologies for preparing for and finding employment as well as deals with compliance,
ethical and economic frameworks of professional practice and employment.

The module is delivered through a combination of workshop presentations, collective enquiry activities and individual studies. In the collective enquiry students
work together to investigate the broad fields of the different media industries, their role in the digital economy, their distribution in the local, national and




