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SECTIONS

@ Semi Structured Interviews

© Observational Studies

© Tree Test, Card Sort, First Click
© Facilitated workshops

© Usability Testing
© Analytics
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INFINITI FINANCE CALCULATOR | RESEARCH AIM

To discover user mental models
of user segments in Abu Dhabi
and Mexico

@anuragt
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METHODOLOGY + CHALLENGES

. Core design tem - London

- Non-design facilitators in Abu Dhabi and

@ Mexico

INFINITI

. Different cultural value systems

. Intent Discussions vs Direction

@anuragt 05



KEY FINDINGS

. Different motivations + journey touch points
- Different outcome expectations
. Key terminology and Action verbs

. Emotional outlook

@anuragt
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USER X | MEXICO

“| prefer to receive my quote via
email when I click on ..."”

@anuragt

07



OUTCOMES

SPANISH | INITI  FIND ADEALER BROCHURES BOOK A TEST DRIVE  ALL
INFINITI
CARS v OWNERSHIP ABOUT INFINITI SEARCH Q

COTIZADOR

Encuentra el mejor plar de financiamiento para tu vehiculo.

2. VERSION

OX50 FILTROS

1.5 H4K PETROL
Mostra precios hasta 1,894,900 MXN

e increase in

versiaones disponible

GRADE ENGINE FUEL TYPE PRECIO .
QX550 1.2 DIG-T 85kw Diesel 984,900 MXN’® >

MeXxico

QX50 1.2 DIG-T 85kw Diesel 984,900 MXN"

ﬁ QX50 1.2 DIG-T 85kw Diesel 984,900 MXN® >

INFINITI BREADCRUMB

SUB-MENU TITLE SUB-MENU TITLE INFINITI SOCIAL

08



RESEARCH

Observational
Studies
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75F + DAIKIN IOT DEVICES | RESERARCH AIM

Understand actions/steps taken

by field support teams during 10T
system installation

@anuragt 010



O T5F

CREATENEW SITE

*5lte Name
A user friendly name. eg Reanailus Tower

" Time Zone

" Street Address

" Country

“City

"CCU Name

* Facility Manager Email ID

*Organization

SELECT DEVICETYPE

SN
Smart Mode

55
Smart Stat

WTM

Wireless Temperature Maonitor

cCu
Central Cantrol Unit




METHODOLOGY

- Hybrid Observational Studies + interview
- Not contextual enquiry
- Accompanied by specialist

. 30+ observations for CCU, Smartstat

@anuragt 013
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OUTCOMES

HYPERSTAT 2.0

Physical |OT control
devices systems
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Analog-out2
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Tree test, Card sort,

First click test

V



NISSAN GLOBAL NAVIGATION | RESERARCH AIM

To understand user expectations
for the Nissan used cars global
navigation IA

@anuragt Olo



CONTEXT

= C & nissan.co.uk L * , B O A2

B New folder B Other bookma

/.

NISS A N USED CAR OFFERS

V USED VEHICLES IN 5TOCK

OUR FINANCE SOLUTIONS

OUR MODELS BUY NEW BUY USED GO ELECTRIC OWNERS HSCOV S5A D & —

- ' VALUE MY CAR

pOWEring FIND A DEALER
|

eleCtric ERCTr T —

— ,..r'
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TOOLS

= . i |
EE OptimalSort 0 View instructions # Leave o commaon Finished
- i
= =
25 items left < Categories O Review instructions Shopper Bags w o -
employee retention . ‘.| 1 EM'E m
Sales WISE - Web Integrated Service | . . !
: : ools & ACCessorias
= Ll R S A S e T S marketing support Get WISE }
total service support customer satisfaction Mational WISE Forum Bintar SlJl"llglﬂiﬁ-EE. Ankie Boots Socks
administration | A
sales promotions: Web Integrated Service Environment L'F_l'.!
All Makes, All Madels _ [WISE) B Heslad Sandsis : i Slippers MNowvaity Socks
service seminars Technical Information Training , _1:“.;.,_,,' shicgs - _'ﬁ
how to enrcll in courses technical support locations of instructor-led courses | Cards & Gift Wrap h i @ Z femns
‘ ] —— |
sponscrship information technical product service aids avent information | Arddn Bocke ; Flad Sandols
publicaticns for shop owners technical training curriculum ‘ . - :
| ST | Click 1o rename
business management - i i - WIE'fEIIEF & Square 5‘“”"9"'-"55‘5'5
training Click to name this category Click to name this category .
Over-The-Knee Bools
service center p ram EIJHHI‘HS‘.iE‘.i Books
eligibility ﬂ% [
service bulletins & flems
[ it

Fleet Parts Purchase Program

(FPPP) =1 of B0 remasning

[L7] Add = new cstegory if you need it e s

fleet training

 OPTIMAL
" WORKSHOP
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Facilitated workshops
+ FOCus grovu pPS




NISSAN CONFIGURATOR | RESERARCH AIM

“How Might We” workshop to
align stakeholders

@anuragt 020



METHODOLOGY

- Post Initial research and Data gathering

- Organized research into affinity maps

- |solated key themes and findings

. Teams comprising of TAs, BAs, Dev and QA

. Prioritize from Key themes and ideate ‘How
might we’

@anuragt
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TOOL

P~ Q Drafts / New file - m m |9 {} v  100% ~
Collaborative © cmot :
tools W ,2, Stamp E
D Cursor chat /
Menu

Board

Toolbar
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Usability testing



NISSAN CONFIGURATOR | RESERARCH AIM

Early prototype testing to
validate research findings

@anuragt 024



METHODOLOGY

- Remote and unmoderated

. Screens and ‘think aloud’ audio recorded while
completing series of tasks

. 8 participants tested

@anuragt 025



TOOL

« = C 8 userbrain.com/er

B New folder

/| Userbrain

Features v Pricing Examples Blog Contact Get paid to test >

Your go-to user testing tool.

Set up in minutes. Get first results in hours.

r? Start free trial

amazon »{W S spotify rFomscH= QL) ) shopify

() Contactus
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USER X | UK

“Flow of the page is really nice”
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USER Y | UK

“Everything is clear but | would
like to see the warranties and
services”
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OUTCOMES

9

7/8

Tasks Sections Task success rate
tested (avg)

S
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RESEARCH

Analytics

V




NISSAN PRE SALES | RESERARCH AIM

To optimize a primary lead
generation form

@anuragt 030



METHODOLOGY

- Reviewed Heatmaps, scroll maps and form
anhalytics

. Optimized and designed A/B tests with 2
variants

@anuragt 03]



OUTCOMES

k Web Optimization Process J

DeC|IS=EL0 g

By Medallia

CASE STUDY

Nissan Maximizes Form

Conversion with Decibel’s
Experience Analytics

Enabling Experimentation Resulting in =30% Increases in Conversions

Optimizing form experience to increase leads

One of the most important lead generation areas on the
website are the pre-sales forms. There are many reasons a
customer might complete the pre-sales form. These include
booking a test drive, requesting a brochure or requesting a

quote for a particular vehicle from a dealership.

The team noticed that the Form Experience Score was
below average and there was no obvious cause for this. They
decided to further investigate by looking at Decibel's form
analytics tool. Within the form analytics tool they discovered
a high abandonment rate and a high rate of errors associated
with the “Preferred method of contact” field. In this field, a
drop-down menu contained three options for contact: Email,

SMS or Phone call.

Nissan chose to change the selection type from drop-down

7

32.5%

increase in
completion rate

32.5%

increase form
conversion rates

Featured in Decibel Insights (Now Medallia
Experience) Publication
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DESIGN SYSTEM GOVERNANCE | RESERARCH AIM

Figma Design System analytics

@anuragt 033



Libraries Font | ' X
{  Web responsive 2.0 Enable Il
I.II:}l'Hr'p' .I'-'nl'lﬂiylliﬂi Lasi 60 days
Component insertions L Web responsive 1.0
o -— = -~ . -

e

Top 5 teams actively using Web responsive 2.0

Dashboards I i ] Dpshbcpads
Marketing I ' Markating
Samin consold and dashbannds

All component statistics

Instances {Totad)

- orEmary=bution 10.000 5000 3 >

3 Fofary Componenis shown, Figma coesnt caErently wrack style usage.
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RESEARCH

Al Trends




Device:
Al EYE TRACKING
—@

——

“» Neurons e

Metric:

& Original Image

=~ '.. ' a Attention Map

¥ Clarity Analysis

FAQ
.
g Clarity 299 )
y __—-g:::; N ~ ;;-1 - » ._‘-\Ilt”%_h ::-_::,_ = d
h ¥ . ! > \
s 2 I{' - . ‘ 3 |

yrk around
you and your
team

Mobile augmented reality applications are
gaining popularity due to the wide.

GET STARTED
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SYNTHETIC USERS

< = C @ syntheticusers.com ® =~ &+ P E N O

B New folder B Other bookma

synteticrses~C ) Q@ research. o A
Without: the
cOst.

Test your idea or product with Al participants
and take decisions with confidence.

Join Betanow »

Book a quick onboarding call

e Hi. Meed any help?

0357






