Corporate Marketing
Analytics Training

Equip Professionals With Data-Driven
Insights For Strategic Decision-Making
And Maximized RO|
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The Strategic Analytics Paradigm Shift
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Traditional
Marketing

Reliance on fragmented
channels, guesswork in
resource allocation, and
unclear campaign
effectiveness.
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Edstellar Analytics
Intervention

Interactive learning led by
veteran trainers, instilling
statistical methods and
accurate performance
tracking.

Predictive
Strategy

Maximized ROI, predictive
forecasting, and highly
targeted, personalized

consumer initiatives.
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Enterprise Training Specifications

c 16 - 24 Hrs & Instructor-Led | g:";t_"éa: / On-Site /
- Duration %‘J‘g Group Training | e

Delivery

10,000+ Trainers Course Certificate

(XA Global Expertise Recognition
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The Capability Activation Curve
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Interactive Application

-—" Mastery of data collection, CRM
integration, A/B testing, and

campaign evaluation using
rigorous KPls.

Foundational Knowledge
No specific prerequisites required;

basic understanding of marketing
principles is beneficial.

Strategic Leadership

Creating actionable executive
recommendations, developing
predictive models, and iteratively
maximizing ROl based on data
feedback.




Data-Driven Curriculum Architecture

Foundations &
Sourcing

Modules:
Intro to Analytics
Data Collection
Tools & Tech

Establishing the enterprise
data ecosystem and strict
privacy compliance.

Metrics &
Channel Analysis

Modules:
Key Metrics
Web Analytics
Social Media

Tracking granular user
behavior and measuring

campaign ROl accurately.

Strategy &
Optimization

Modules:
Attribution Modeling
Data Interpretation

Generating predictive,
actionable insights for
senior decision-makers.
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Phase 1: Ecosystem Foundations

Privacy & Compliance Internal & External

Navigating data protection Sources
laws, GDPR, and ethical Mastering primary and
considerations secondary data gathering

_:{ é ;
Data
Ecosystem

Tools & CRM

Managing structured versus Automation platforms and
unstructured data robust APl integration
architectures

Data Cleansing
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Phase 2: Performance Measurement

1. Customer Lifetime Value

Traditional | _
. ~ Precise CLV calculation for long-term strategy.
Fragmented Data —— Unclear ROI 2 Web Traffic Patterns
Granular Google Analytics and e-commerce tracking.
A >

3. Audience Segmentation
Deep demographic insights and behavioral analysis.

Course-Enabled

Conversion Rate

Cross-Channel

Optimization 4. Social Media Sentiment

Social listening and brand mention analysis for immediate
response.

Tracking




Phase 3: Strategic Outcomes

Multi-Touch Attribution

Measuring precise cross-
channel impact on sales

Strategy Iteration Data Visualization

Ref k | Enterprise D | high-level
efining marketing plans . - . esigning clear, high-leve
continuously based on data Decision Engme marketing performance
feedback dashboards
Actionable
Recommendations

Communicating complex
statistical findings to key
stakeholders
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Organizational Impact Matrix

Marketing Challenge

Fragmented Data Silos

Unclear Campaign
Efficacy

Inefficient Budgeting

Data Collection &
Management

Key Marketing Metrics
Analysis

Marketing Attribution
Modeling

Accurate Enterprise
Insights

Conversion Rate
Optimization

Maximized Return On
Investment
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The Transformation Engine

Forecasted Market
Trends

Consumer
Behavior Data

Marketing Budgets Optimized Resource

0%

Allocation
Edstellar
Cross-Channel Ana|ytics Targeted
Metrics Personalization
Workshop
Web Traffic palggrven
Strategies
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Target Audience Alignment

Execution:

Digital Marketers, Social
Media Specialists,
Content Creators,
E-commerce Specialists

Core/Technical:

Data Analysts,
Marketing Analysts,
SEO Specialists

Strategic:
Managers, Brand Strategists,
Business Analysts,
Market Researchers
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Scalable Global Deployment

Virtual Live Instructor-Led

1. Scale learning seamlessly for
large global groups.

2. Learnin your own space
without travel logistics.

3. Engage via robust interactive
digital tools.

On-Site Face-to-Face

1. Drive high engagement
through direct physical
interaction.

2. Tailor discussions directly to
your workplace environment.

3. Enhance cross-functional team
collaboration.

Off-Site Face-to-Face

1. Guarantee a completely
distraction-free learning
environment.

2. Foster deep team bonding
through immersive activities.

3. Boost morale through visible
commitment to development.
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Proof of Impact

“The Marketing Analytics course revolutionized how | approach
my daily responsibilities. As a Principal Analytics Architect,
understanding advanced methodologies was essential, and
this training delivered beyond all expectations. My ability to
architect solutions and solve complex problems has improved
substantially. The instructor’s insights on real-world case
studies have proven instrumental in my professional
advancement.”

Donna Dixon
Principal Analytics Architect
Business Analytics Solutions Provider
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Enterprise Scale And Logistics

100+ Countries = 10+ Languages

Seamless delivery capability globally, Native-level instruction available in English,
including major hubs in the US, UK, India, Espafiol, E1@1&, Deutsch, 4u+ll, Portugués,
Canada, and Australia. fgal, Francais, BZ<EE, and Italiano.
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Activate Your Team’'s Potential

Build lasting capabilities
that translate into real
performance gains.

contact@edstellar.com
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