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We’re delighted to share this book with you, packed with insights, knowledge and 
applicable examples of best practice to inspire you to optimally create your social 
media and marketing assets. 

This book covers:

Creating basic social media assets with Canva

Whilst the best way to learn Canva is by using it and experimenting with the many 
functionalities, we want to make sure you have the basic tools to get started and 
create simple, attractive, on-brand social media assets for your cinema promotion. 

We’ve also added three walkthrough examples showing you how 
to create three kinds of social media assets using Canva.

Using ChatGPT to support your marketing and social media activity

A GUIDE TO CANVA, CHAT GPT AND 
MAKING MARKETING ASSETS
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Whilst the best way to learn Canva is by using it and experimenting with the many functionalities, 
we want to make sure you have the basic tools to get started and create simple, attractive, on-
brand social media assets for your cinema promotion. 

We’ve also added three walkthrough examples showing you how to create three kinds of social 
media assets using Canva.

In this guide to Canva we will cover:

1) INTRODUCTION TO CANVA
What is Canva and why use it for social media assets?

2) SETTING UP AND UNDERSTANDING THE INTERFACE
Navigating the Canva interface
The Canva DASHBOARD display
The Canva EDITOR
The basic tools 

3) BASIC CANVA FUNCTIONS
Finding Canva templates 
Finding, changing or uploading a font
Changing canvas and element colours
FInding and adjusting elements
Uploading your own images, graphics, sound and video
Arranging elements and working with layers
Organising your designs

4) CREATING BASIC SOCIAL MEDIA ASSETS STEP-BY-STEP
Creating a social media asset using an existing Canva template
Saving and downloading your asset
Creating a social media asset from scratch
Personalizing existing promotional assets from film distributors
Some common canva functions that can save you time
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1) INTRODUCTION TO CANVA

What is Canva and why use it for social media assets?

For many small cinemas, where resources and budgets are tight, we know that hiring a professional 
graphic designer is often a cost you can’t afford.

When you just need some well-designed, attractive and on-brand assets to help you promote your 
business - whether that’s for social media and online assets, business cards or small promotional 
printed items - we recommend Canva as a user-friendly tool to support you. 

Canva is an extremely versatile, easy-to-use graphic design platform to help people create 
professional-looking visual content even without any prior design experience. It has an extensive 
library of templates, images, fonts, and tools as well as the option to upload your own images  
and videos. 

In this guide, we will introduce you to the basic Canva tools to help you get started creating visual 
assets for your business, along with visual examples. 

Have fun creating!

2) SETTING UP AND UNDERSTANDING THE INTERFACE

There are two Canva account options: Free and Pro. 

You can easily make attractive graphics, visuals and videos in the Free version, however we 
recommend the Pro account which will enable you to add your own brand fonts, colour palette, the 
ability to save designs as templates to save you a lot of time, and has many more tools that allow 
for easy designs.

You create an account very simply via an email address and password. You can always upgrade a 
free account to paid at any time. 

We recommend setting up the account using a business email instead of a personal one, so that if 
there are staff changes, it doesn’t affect your access, or billing. 
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The Canva dashboard

Navigating the Canva interface

The Canva DASHBOARD display

On the left:

	• Home - (landing page)

	• Projects - this is where all your designs will be saved and 
you can organise them in folders and by type

	• Templates - where you can find pre-existing Canva templates to adapt

	• Brand Hub - where you can add your own logos, fonts, colour palette, 
icons etc and save them to be used with any new designs

	• Apps - where you will find add-on tools to use with designs, 
like adding GIFs, adding colour special effects, etc.

In the centre:

	• A search bar - you can use this to find existing Canva design templates or your own designs 
(you can toggle the search results by Templates / My Projects) - e.g.: Event promotion 
instagram post

	• Suggested design formats
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The editor layout showing the set-up for designing an Instagram Post canvas

On the right:

	• Create a design - the feature you will likely use the most. This opens up a drop down list.

	• Custom size  - You can select a pre-existing design canvas size (e.g.: Instagram post, TikTok, 
Twitter cover, Presentation 16:9, Facebook post, etc.) from the above drop down list, or 
create your own custom size in pixels, inches, millimetres, etc. (e.g. 125 mm x 245 mm)

The Canva EDITOR

Once you have selected the size / shape of the asset you want to create, Canva will take you to 
the EDITOR space. This is where you’ll find everything you need to design an asset.  
Let’s talk through the basic tools.

In the centre of the editor is your chosen canvas size, in the example below we’re showing a blank 
Instagram Post canvas. 
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The basic tools 

There are MANY tools on Canva. We’ll stick to explaining the most basic ones you see here, 
after which you can explore further!

	• DESIGN - Allows you to search for, and choose a set template from Canva.  
You can see they suggest Quotes, Collage, Food, etc. You can search for any 
style of template: Promotional, Event, Special Offer, Movie Night, etc.

	• ELEMENTS - Here you can choose icons, graphic images, line drawings, decorative 
items, etc. You can search for absolutely anything! Lines, frames, illustrations. You can 
also filter by animated or static. 
Scroll across to see common suggested searches and your recently 
used elements. Scroll down to search for elements by type. 

The design tab The elements tab
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	• TEXT - Allows you to add text to your design. You can select from hundreds of 
fonts, or upload your own if you have a PRO account. You can then adjust the 
size, and add effects to the text. You can move the text anywhere on the space. 

(Note: On a PRO account you can also set up all your brand elements (font, font size, 
etc) so that it appears as the default when adding text to a design, to save you time 
and help everything look consistent!)

The Brand Hub tabThe text tab

	• BRAND HUB - If you use a Free version of Canva, you won’t have this option.  
However, it is useful. You can pre-set your Brand Hub by loading your fonts, colour palette, 
logos, icons etc so that they appear here every time you design something new. That way 
you have everything to hand to make your assets look consistent and on-brand every time. 

	• UPLOADS - Upload your own image, video or audio files here to use in your designs. 
If you scroll further down you will see an option called folders, where you can 
access images and files you have organised by theme, or topic, or project etc.
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	• DRAW - This is a freehand drawing tool so you can use a mouse or tablet pen 
to draw using different types of pen, brush, pencil, paintbrush style, etc.

3) BASIC CANVA FUNCTIONS

The drawing tab

	• Finding and using a Canva template

	• Finding, changing or uploading a font

	• Changing canvas and element colours

	• Finding, adding and adjusting an element

	• Uploading your own images, graphics, sound and video

	• Arranging elements and working with layers

	• Organising designs

The uploads tab
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Finding Canva templates 

Sometimes you might prefer just to use an existing template and adjust it to meet your brand style 
or needs, e.g. changing colours, fonts and / or adding in your own images. 

Using templates is a great time-saver, and there are thousands of template designs available, even 
on the free version of Canva. 

There are several ways to find templates:

	• From the DASHBOARD, use the central search bar or the left hand Templates tab

	• From the EDITOR space, select a canvas size, then click DESIGN in 
the left hand bar and search in the Templates search bar

Use the search bar to find relevant templates and scroll to find one you like. Remember, you can 
change everything in a template, from colours, to images, to fonts, etc so you can be as creative as 
you want!

Here are some template searches that might be useful for a cinema:

	• Movie screening

	• Film Festival

	• We’re Hiring

	• New Menu

	• Popcorn offer

	• Event Promotion

	• Membership sign up

	• Coming Soon

The templates shown to you will always be the same size as the canvas design you have selected. 
So if you are designing an Instagram Post, Canva will automatically filter selections to only show 
you Instagram post templates. 
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Find a template from the DESIGN space 

Find a template from the DASHBOARD



A guide to Canva, Chat GPT and making marketing assets  |  dx.tech  |  12

Finding, changing or uploading a font

Click on Text in the left-hand toolbar to 
open up the text fonts search bar. 

Search by type of font (serif / sans serif 
/ calligraphy, etc) or scroll down to see 
the options available. 

You can change a font on a canva 
design by double clicking on your text, 
and the font toolbar will appear. Simply 
highlight your copy, then select a new 
font to change that copy. 

The font toolbar above your design 
canvas also allows you to change the 
font size, make it italic, bold, etc. Add 
special effects like highlighting or drop 
shadows. You can also animate text. The font toolbar sits above the editor space.

Finding a font

If you have a specific font for your cinema brand, you can upload it into Canva.

Click on the font drop down box (top left) to reveal all the font options. At the bottom you will see 
an option to UPLOAD A FONT. 
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Changing canvas and element colours

You can change the colour of your canvas background, as well as changing the colours of most 
elements you add to your canvas, such as shapes, lines, some graphics, text, etc.

Selecting a background colour

The colour panel

Click on your canvas to reveal the Background Colour button (top bar). Clicking the colour button 
reveals all the colour options available. 
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You can also search for colours using HEX codes or HTML colour codes. Clicking on any colour will 
change your canvas background.

You can change the colour of an element by clicking on it, same as above, to reveal the colour 
palette options

Changing an element colour, in this example a circle shape

FInding and adjusting elements

Elements on Canva means anything that can be added to a canvas that isn’t text. There are dozens 
of types of elements. The most common are:

	• Lines and Shapes

	◦ Animated or static

	◦ Illustrations or vectors

	• Graphics

	• Photos

	• Videos

You can use the Elements search bar to find things by theme, or scroll down and across to look at 
most popular elements. 
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Once you have selected an element and added it to your canvas, you can adjust the size, rotation, 
and in some cases the colours. You can also add an animation to it.

Frames allows you to embed an image into a shaped frame by clicking and dropping. 

Cinema ticket graphic element

A Canva photo of a man eating popcorn that has been dropped into a film strip-shaped frame
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Uploading your own images, graphics, sound and video

You can upload any existing cinema assets you might have: photos, images, video, graphics, even 
sound files to Canva so you can use them again and again in your designs.

The easiest way is to click UPLOAD in the left-hand tool bar and simply upload your files from 
wherever they are saved. However, this means they will simply appear under Uploads in an 
unorganised way, and you might find yourself scrolling for ages to look for old uploads.

A more organised way is to go to the DASHBOARD and click Projects>Folders>+Add a Folder and 
create organised folders for different kinds of images in a way that makes it easier to find specific 
images / photos.

You can then find those folders when you want to add your own uploaded images or photos to a 
canva design by clicking PROJECTS in the left-hand toolbar, which will pull up all your folders. 

Using the All Projects space to organise your files into folders.
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You can then find your organised files (images, 
graphics etc) more easily when creating designs

You can then find your organised files (images, graphics etc) more easily when creating designs

Arranging elements and working with layers

When you are working on your design, you will sometimes find the need to move elements 
back or forward or arrange many layers so that some are behind others. 

In the Canva editor, click on an area of your design and find the POSITION button in the 
design toolbar
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This will pull up the layers / arrange panel offering you different ways to see and rearrange 
overlapping elements.

Display all the layers in your design and easily move them around with your mouse
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Organising your designs

Before starting any new designs, head back to the main Canva DASHBOARD by clicking HOME.

Click on Projects > Folders and click + ADD NEW

We recommend setting up folders to easily find and organise your designs as you go, also for 
future team members to be able to easily find things. 

Later we’ll show you how to create templates from your designs so you can easily re-use different 
designs again and again, using new images or text and save time.

You can organise folders by type: INSTAGRAM, FACEBOOK, STORIES. Or however it works best for 
your cinema team.

Head back to the DASHBOARD by clicking HOME and let’s design our first social media asset!

Display all the layers in your design and easily move them around with your mouse

Example folder of cinema social media assets, divided into sub-folders: Instagram and Stories.
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4) CREATING BASIC SOCIAL MEDIA ASSETS STEP-BY-STEP

We’ll cover:

	• Creating a social media asset using an existing Canva template

	• Creating a social media asset from scratch

	• Personalising an existing image or asset from a film distributor / promotional pack to suit your 
cinema

Creating a social media asset using an existing Canva template

We’ll create an instagram post to drive ticket sales for the Barbie Movie:

1.	 Open Canva, select Create A Design and choose Instagram Post (Square) from the  
drop down menu

2.	 On the left-hand tab, select Design and type “film promotion” in the Template search bar

3.	 Scroll to find a design template you want to adapt and double-click to add it to your canvas
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4.	 Click on any element in the template to make changes or move things 
around on the canvas. For example click on the text, and you can change 
the font style and colour, or move the text to another area.

The template is now ready to edit

Select your template and double click
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The tool bar above the canvas area shows you options to select a font style, font size, font colour, 
direction, etc. You can click on effects to add effects to your font, or add an animation.

Before and after changing font type, size and editing the date. We also removed the SALE icon and 
“This Weekend” simply by clicking on them and hitting DELETE.

5.	 Change any imagery and add your own by clicking on the image and hitting DELETE. You can 
then go to the UPLOADS tab on the left hand side to add your own image, or scroll down on 
the left hand side to PHOTOS and pick a Canva photo.  
 
We will upload and use a Barbie Movie image. If a picture needs to be cropped, you 
can double click it and crop marks will appear. Use your mouse to crop or stretch. 

Clicking on a piece of text reveals the font toolbar
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6.	 You can change the colour of design elements on a template too. Here the brown “BUY 
TICKETS” shape doesn’t match the colours of the image. To change it, click on the element and 
select a different colour. 
 
Canva will show you colours that match your main image, or you can choose your own. 

We’ve uploaded our Barbie picture and added it to the template. Then we changed the font colour 
again to match the image and moved the text around to make it easier to read. 

Before and after editing a template
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Upload your logo

The final artwork with your cinema logo

7.	 Finally you can add your logo or cinema wordmark anywhere on the graphic if you want. To do 
this, upload your logo using the UPLOADS tab (or find it in your Brand Hub if you have one, we 
will cover that later).  
 
Click to add it to the image then resize and rotate as necessary. 
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Saving and downloading your asset

Once you are happy with your design, you can download it to post to social media, or save it in a 
folder on your computer to use later. 

You can also save this new design as your own template in Canva if you want to adapt it in the 
future (e.g. to promote other films using the same style of visual), or save it to a Canva folder. 

Download your design to your computer:

	• Click  in the top right hand of the Design space screen   

	• A drop down box will appear offering you the option to share the design 
with other people who have access to your Canva (ignore this for 
now), keep scrolling until you see DOWNLOAD as an option.

	• Click DOWNLOAD, you will see a drop down selection called FILE TYPE allowing you 
to choose the format you want to download your image in: JPG, PNG, PDF, etc.

	• We recommend saving designs as JPGs for social media unless the image 
is very complex with lots of detail in which case PNG is better.

Select DOWNLOAD, then tap File Type to see the drop down selection
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Save it to a CANVA FOLDER:

	• Click  in the top right hand of the Design space screen   

	• A drop down box will appear offering you the option to share the 
design with other people who have access to your Canva (ignore this 
for now), keep scrolling until you see MORE as an option.

	• Click MORE and scroll until you see Save to Folder

Save it to one of your pre-created folders so you can easily find your design later. 

Save it as a template:

	• Click  in the top right hand of the Design space screen   

	• A drop down box will appear offering you the option to share the design with other people who 
have access to your Canva (ignore this for now), keep scrolling until you see BRAND TEMPLATE
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You will be given the option to then save it into a folder as a template. 

Find the pre-created folder you want to save it in and hit PUBLISH. It will automatically save to that 
folder as a template.

To use a template you have created, simply double click on it and Canva will offer you the option to 
use the template or to edit your original template.
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Creating a social media asset from scratch

We’ll create an instagram story to promote a new popcorn offer. We’re going to create this so that 
it saves directly to a specific folder. 

The final design we will demonstrate step-by-step

1.	 Open Canva, select Projects>Folder> [CHOOSE A FOLDER] and open that folder. We’ve created 
a folder called Cinema Social Media Assets, which has two sub-folders: Instagram and Stories.
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2.	 Click on the folder where you want to save your design. In our case, Stories.

3.	 Once inside the correct folder, select + Add New

Opening our Cinema Social Media Asset folders where we will save our design

  Adding a new design to a folder
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4.	 Click on + Add New and select + Design> + Create New to open a 
new editor, and select Instagram Story from the options

5.	 Now you see your blank Instagram Story canvas in the Design Space. 
 
You can now choose to give your design a background colour, or add an image, or graphic etc. 
We are going to choose an image first, then Canva will suggest a colour palette based on that 
image that we can use to add matching text, etc. 
 
Go to the left-hand toolbar, scroll down until you see Photos and type 
“popcorn” into the photo search bar. Alternatively, go to Elements, 
type “popcorn” and choose Photos from the tab menu.

6.	 Now we can resize the popcorn picture and add a colour to our background.  
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Click the background of the canvas to open up the colour / font toolbar. Click on the 
colour square.

This opens the colour panel. You will see an option called photo colours, which picks out a 
colour palette based on your chosen image, which will help your design look cohesive. 

We selected the creamy colour for our background.

7.	 Now we’ll add some text.  
Click Text in the left-hand toolbar, then click Add Text Box

You can then click on your text box to edit the copy, font and font size using the toolbar 

Add the popcorn photo to your canvas. You can resize it using your mouse to toggle the blue frame.
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above the editor. 

We changed the font colour to red, using the Photo Colours palette, and changed the  

Selecting a colour from the photo colours palette

Adding a text box
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font to LOVELO. 

8.	 Now we will add some graphics / icons. In the left-hand toolbar, click 

the Elements tab, and type “50% off” in the search bar.

You will see options to filter by graphics, photos, videos, sound files, etc. We will choose to 
search for graphics. Click on Graphics.

Select the graphic you want and double-click to add it to your canvas.

9.	 You can add more elements as you wish. We added corner framing. Again, click on 

Changing the font on our design



A guide to Canva, Chat GPT and making marketing assets  |  dx.tech  |  34

Elements, and search “corner frame” in the search bar, then filter by Graphics.

10.	 We can now download our graphic, or save it in a Canva folder for later use. 

Personalizing existing promotional assets from film distributors

As a cinema you will often be sent promotional assets by film distributors to help promote their 
films. This is great, but you can enhance these assets even more, and personalise them to your 
cinema, to make them more relevant to your local audience.

We’re going to personalise a promotional film asset to create artwork for a local Facebook event 
and Instagram Post.

Imagine you want to run a special screening of Avatar: The Way of the Water for local families, 
with a costume-party event. You want to use Facebook events to promote this locally. You will 
personalise the Avatar promotional materials you have been sent to create localised content. 

(For a great example of a cinema doing this effectively, read our DX case study about Lillehammer 
Kino, Norway promoting a Ladies Night event for the launch of the film Ticket to Ride)

1.	 Create a new folder in Projects>Folders>[Create New Folder]
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2.	 Click +Add New and select +Design> +Create New> Facebook Event Cover

3.	 Upload the film images and files you have been sent by the film distributor. 

Example artwork for our Facebook event
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To personalise this design for our Avatar Costume Party event we will add:

Uploading film promotional assets or artwork

	• Our cinema logo

	• The event title

	• Our location / time and date

	• A graphic to highlight an offer that Kids Go Free

4.	 We’ve adjusted the key image to fit the canvas, and searched for our cinema 
logo in UPLOADS, then double-clicked to add it to our canvas

5.	 Next we click the TEXT tab in the left-hand toolbar and add a text box. 
We’ll change the font and font colour to match our brand. 

6.	  Now we type the copy we want on the Facebook event cover: time, date, location
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Next we want to add a promotional graphic to highlight Kids Go Free.

First we select Element>Shape and pick a shape

Then we add a Textbox and add text over the shape

Now we can download our artwork and create our Facebook event. 
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Some common canva functions that can save you time

Remove background

Easily remove the background of images or logos so you can layer them over each other. With one 
button click Canva will remove the background of photos, graphic images, even video. 

Example: Remove the white background of your cinema logo, so you can add it to designs.  
Here we want to add our cinema logo to the Indiana Jones promotional assets.

	• Open a new design canvas by clicking +Add New (select whatever canvas size you need)

	• We’ve uploaded the Indiana Jones asset and added it to our canvas

	• We’ve uploaded our logo, but it has a white background we need to remove

	• If we click on our logo file within the design, it will reveals the Edit Photo toolbar
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	• Click Edit Photo to reveal a panel with multiple options, including Background Remover

	• Double click to apply the effect
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	• You can now adjust the size and position of your logo

Resize designs quickly

If you have a social media design for an Instagram post that you also want to use on Facebook 
(or multiple platforms), you can resize designs in one click so that they fit the different 
platform specifications.

  

  

Please note resizing needs to be done at the point of design. If you download a design so that 
all layers are removed, you will not be able to resize it. 

	• Create your design. In our case we have created a 

Design for Instagram Design for Facebook



A guide to Canva, Chat GPT and making marketing assets  |  dx.tech  |  41

Halloween Film Festival post for Instagram.

	• Whilst in the design space, once you have finished you design, click on 
the RESIZE button in the blue toolbar above the design panel

You will then see the resize panel. You have the option to RESIZE your current design (so you 
won’t have a copy of the existing size), or COPY AND RESIZE which will preserve your current 
design and create a new design in your chosen size.
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This will open your resized design in a new tab. You may need to adjust a few elements 
before saving it. 

You can pick any size within the drop down panel.

We have chosen COPY AND RESIZE and selected Facebook Post (Landscape) for our resize 
shape.
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Canva has almost endless functions and tools, so the best way to learn them is to play around with 
the app and experiment. 

We hope the above provides an initial overview of the most common functions and ways it can 
help you create impactful, visually attractive social media assets without needing a lot of time or 
resources. 
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USING CHATGPT TO SUPPORT YOUR 
MARKETING AND SOCIAL MEDIA ACTIVITY

By now you will have heard of ChatGPT even if you haven’t used it or explored its potential yet. As 
with any new or disruptive technology, there is a lot of noise and controversy about ChatGPTs AI 
capabilities: how it is disrupting many industries, including the film industry, how powerful it is as 
a tool and the potential for misinformation, etc.

However, at its basic level, it is a very useful tool to help streamline and save time on every day, 
admin-heavy or tedious tasks. It is fantastic for idea generation and supporting creative writing 
and content development, as well as helping edit, proofread, refine and improve marketing copy. 

For small cinema businesses, or teams where resources are limited, ChatGPT can help complete 
tasks that might otherwise have to be outsourced, saving you time and money. 

Below we outline broadly what ChatGPT is, how you can use it to support you with everyday 
marketing tasks in your cinema business, and share walkthrough examples of ChatGPT in action 
to give you an understanding of its functionality in relevant scenarios.

Note: When referring to ChatGPT in this document, we are referring to the free, publicly available 
platform: https://chat.openai.com/ 

https://chat.openai.com/
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In this guide we’ll cover:

1) WHAT IS CHATGPT?
1.a) How can ChatGPT support social media marketing activities? 

2) GETTING STARTED WITH CHATGPT
2.a) Setting up your ChatGPT account 

2.b) Understanding the ChatGPT interface
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3) HOW TO USE CHATGPT TO IDEATE SOCIAL MEDIA CONTENT IDEAS
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1) WHAT IS CHATGPT?

ChatGPT is an artificial intelligence (AI) program with which humans can interact through text 
based conversation. It's designed to understand conversational prompts and questions and 
generate responses that make sense based on the information it has learned from having digested 
terabytes of text on the internet.

ChatGPT acts as a sort of virtual assistant that you can chat with to get information, generate 
ideas, or even craft complex text output (everything from novels to html code). 

You can type in questions or prompts, and it will provide responses. The answers you get from 
ChatGPT are only as good as the prompts you put in, so you will get more detailed and relevant 
responses, the more well-thought out your questions and prompts are.

It all sounds very Spielberg-esque, but whilst impressive, it’s important to remember that ChatGPT 
isn’t sentient (!) it doesn't have its own thoughts or opinions. Instead, it  responds purely based on 
language patterns it has learned from the texts and the information it was trained on. 

Whilst it can be an extremely useful tool, we strongly recommend using it as a supporting tool to 
assist with day to day tasks rather than relying on it entirely for any text-based needs. 

The programme is highly sophisticated, but it is always important to check back any output, 
and add your own tone of voice and style to it, your own personality and brand, rather than just 
copying and pasting whatever information and text ChatGPT generates. 

If you are using it in scenarios where there are factual implications, we always recommend fact-
checking the information it shares too!

For cinema owners, we recommend ChatGPT as a versatile tool for getting ideas, supporting 
content and copywriting, answering questions and summarising texts.

1.a) How can ChatGPT support social media marketing activities? 

ChatGPT can support your cinema team in generating relevant, engaging content ideas quickly, 
saving you time and creative energy. 

It’s also useful for crafting post captions and descriptions, making posts more attention-grabbing 
and interesting, and tailored to your target audience. You can even use it to generate relevant 
hashtag clusters.

ChatGPT can recommend ideas and social media trends, offer best practice tips for creating 
content, and help you tweak copy for different platforms - for example editing down the same 
piece of social media content from Instagram to Twitter to keep it within the word count limit. 

https://chat.openai.com/
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When you’re super busy running all aspects of your cinema, it can be draining to have to constantly 
come up with fresh, creative ideas or know what to post about to keep your followers engaged, 
or attract new ones, let alone find the time to write all the content captions in a meaningful and 
targeted way!

By leveraging the capabilities of ChatGPT, cinemas can streamline their social media marketing 
processes, enhance their online presence, and connect with your audiences in a more impactful way.

2) GETTING STARTED WITH CHATGPT

2.a) Setting up your ChatGPT account 

Go to the OpenAI website (openai.com) on your computer or mobile device. Navigate to the 
"Products" section in the website’s menu, and select ChatGPT from the drop down options. Click 
on it to access the ChatGPT interface.

If you don't have an OpenAI account, you will need to create one. Look for the "Sign Up" button on 
the top right hand side of the website. You’ll need to provide an email address and password to 
create your account.

Once you have successfully created your OpenAI account, use your registered email address and 
password to log in to your OpenAI account.

Once you’re logged in, you should be directed to the ChatGPT interface. If not, navigate to the 
ChatGPT section of the website.

https://chat.openai.com/
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2.b) Understanding the ChatGPT interface

The main area of the screen is your chatbox, where you will interact with ChatGPT using the 
message bar at the bottom. 

On the left is the Chat log, where all your Chat interactions with ChatGPT will be saved, which is 
useful if you want to revisit previous ideas or content. 

At the bottom left hand side of the Chat Log, there are options to upgrade to a Pro ChatGPT 
account. This gives you access to the app during peak busy times (when sometimes the app is slow 
to respond or will hold you in a waiting room), as well as faster response times. For now, we don’t 
feel it is necessary to upgrade to pro for the purposes outlined in this document.

You can also adjust your settings in the bottom of the Chat Log, such as opting not to save your 
Chats, or to adjust the brightness of your Chat screen. 

2.c) How to craft effective prompts to get the results you need

The results and support you will get from ChatGPT are only as good as the prompts and questions 
you ask. In the same way as you would use the search bar on Google to get answers, the more 
detailed your question, the more relevant the search results.
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For example: 

“Give me content ideas for Instagram” will generate much less effective results than:

“Give me 5 engagement-based content ideas for Instagram around the topic of Halloween movies.”

You can keep asking more questions or asking ChatGPT to make amends,  adding layers of detail 
to refine your results further.

You can also ask ChatGPT to repurpose existing answers for different platforms or uses. 

For example: Once ChatGPT has given you 5 content ideas you can then ask it to

“Turn each of these 5 content ideas into Instagram posts, with attention-grabbing captions, and 
suggested hashtags. The target audience is 18-35 and loves humour”.
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Here are some tips that can help you create effective chat prompts for ChatGPT every time:

	• Give ChatGPT a role: This can be one of the best ways to get ChatGPT to write content that 
is relevant to your industry, audience and about relevant topics. By giving ChatGPT an specific 
role and an intended target audience, you can make it more relatable and engaging. 
 
When asking ChatGPT to create content for you, assigning it a role will 
make the responses sound more relatable and authentic.

Example: “You are the owner of a small, independent cinema. What are three social media ideas 
you can use to engage your local audience? The target audience is primarily young couples.”
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	• Offer context: - As an AI, ChatGPT will always perform better with context. Providing context 
can help ChatGPT understand what you are looking for and provide more relevant responses.

Example: “I’m looking for information on how to drive more website traffic from my email newsletter 
that I send to my cinema membership card holders. I don’t have much experience with email 
marketing. Can you provide me with some tips and best practices for creating more effective 
emails that encourage readers to click through to our website? I use the Mailchimp platform.”
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	• Include helpful and relevant information upfront - When crafting chat prompts, 
it’s important to include all the relevant information upfront. This can help ChatGPT 
provide more accurate responses and save time. Think about things like format, 
word count, audience, writing style, specific information required, etc.

Example: Write a short blog post about five lesser-known films by Martin Scorcese. For each 
film, provide an interesting fact, the year it was made, and the main actors. Use informal, simple 
language in an entertaining style. Provide a title and a call to action that will encourage readers to 
comment. Maximum word count, 600 words.
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	• Highlight what to exclude - It’s also important to highlight what information to exclude 
from your prompt. This can help ChatGPT avoid providing irrelevant responses.

Example (based on above): Write a short blog post about five lesser-known films by Martin 
Scorcese. For each film, provide an interesting fact, the year it was made, and the main actors. 
Use informal, simple language in an entertaining style. Provide a title and a call to action that will 
encourage readers to comment. Maximum word count, 600 words. 

Exclude the films ‘Boxcar Bertha’ and ‘Hugo’. Do not use emojis.

Once you have ideas provided by ChatGPT, you can ask it to adapt those ideas to different 
platforms, so you can recycle and reuse content across multiple channels:
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3) HOW TO USE CHATGPT TO IDEATE SOCIAL MEDIA CONTENT IDEAS

Having to constantly come up with social media content ideas can be exhausting and challenging, 
especially for a small team. Even more challenging is making sure that content is targeted and 
appealing to your local audience! But keeping your social media channels fresh and building an 
engaged following is a key element in your marketing toolkit. 

A great support function that ChatGPT offers is helping to generate social media content ideas and 
provide inspiration for your team. ChatGPT will even offer tips to drive further engagement. 

3.a) Using ChatGPT to generate content ideas

Start giving ChatGPT some context about your business, your audience, and the purpose you want 
your social media content to achieve. 

For example, specify the social media platform you're targeting (e.g., Instagram, Twitter, 
Facebook), some demographic information, and any specific goals you have in mind (e.g., increase 
engagement, drive traffic to your website, get likes, etc).
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You can either ask broad, open-ended questions to get some general ideas and inspiration, for 
example questions like:

	• "What are some creative ways to showcase our cinema on TikTok?"

	• "How can we engage our local audience through interactive 
content and encourage them to come to our cinema?"

Be topic specific: You can provide ChatGPT with specific prompts or keywords to generate content 
ideas. For example:

	• “I am a cinema owner. What are some inspirational posts we can create around the 
filmmaker Wes Anderson to generate buzz ahead of our screening of his latest film?”
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You can refine ChatGPT answers as you go. If the initial answers you are provided aren’t 
exactly what you are looking for, you can provide more detail to refine, as per the below 
example exchanges. 
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If you want to refine the above answers, you can give more descriptive prompts:

Remember that while ChatGPT can provide valuable content ideas, human judgment and creativity 
play a crucial role in customizing and refining the content to fit your cinema brand's unique needs, 
audience and tone of voice.

If you reread your CHatGPT posts and think it doesn’t sound quite like your cinema’s personality, 
always adapt and refine!
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3.b) Using ChatGPT to generate relevant hashtags for social media posts

You can ChatGPT to recommend popular hashtags for your industry, local area, interest group, etc. 
Or use it to suggest hashtags based on your existing content.

For example:

“Give me 10 trending topics or hashtags relevant to the cinema / film / independent movie industry 
in a list that I can copy and paste”

Or you can dig deeper into the detail and ask for hashtags relevant to a specific theme, seasonal 
period, event, etc.

For example:

“What are 10 trending hashtags you would recommend for a social media post about 1980s movies 
and pop culture”
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If you have a specific target audience in mind, mention it when requesting hashtags. This can help 
generate even more tailored suggestions. 

For example:

"What hashtags would resonate with sci-fi fans in their 20s and 30s who love arthouse and foreign 
language films?” 
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Incorporating local area hashtags or demographic specific hashtags can also be useful.

For example:

“Suggest 10 relevant hashtags for social media posts about family-friendly film screenings in Dublin”.

3.c) Using ChatGPT to create captivating social media post captions 

So now you have a lot of great ideas and have played around with generating generic captions. 
You’ll want to explore how to use ChatGPT to create detailed captions to support your cinema 
marketing, tweak them for different platforms or take existing copy from your website or marketing 
materials to adapt into social media posts. 

Let’s look at three examples. 

Imagine your cinema is hosting an Avatar: Way of the Water costume party and screening and you 
want to promote it on your Instagram and Twitter. 

You will promote it over multiple posts throughout the weeks leading up to the event.

Start with a basic prompt. 

I’m including the role I want ChatGPT to play (cinema owner), the event details, the platform I 
want the content for and the target audience.
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I can now copy and paste these into a content calendar, and adapt them as I wish

(maybe a few less emojis!). 

Adapting responses for a different platform (Twitter in this case):

I want these same posts adapted for our Twitter account. I’ve specified the character limit and 
included the event link that needs to be in the tweets.
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In less than 5 minutes with a few tweaks, I now have three posts ready for both my cinema’s 
social media platforms to promote my event. 

Generate different styles of content around the same theme

The above posts are very promotional, with the purpose of driving ticket sales. 

Now I want some more general posts about Avatar: The Way of the Water to engage and 
encourage interaction with my followers, that I can add to my content calendar so that I have a 
mix of posts. 

Again I will use a detailed prompt including a role, target audience, platform and purpose. 
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I would then repeat the exercise to turn these into Tweets, then tweak the wording a little bit to 
make it more our cinema’s tone of voice, then add them to my content calendar.

When posting you’ll want to add any hashtags you feel are directly relevant to your cinema, and 
tag any partners, distributors, etc.
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Adapting existing copy

Sometimes you’ll receive marketing materials or promotional blurb from distributors that you’ll 
want to adapt into social media posts that more suits your audience. 

You can simply paste the copy into ChatGPT and ask it to refine it to meet your needs. 

For example, imagine you receive this press information:

Avatar: The Way of Water is a 2022 American epic science fiction film directed and 
produced by James Cameron. 

He co-wrote the screenplay with Rick Jaffa and Amanda Silver from a story the trio wrote 
with Josh Friedman and Shane Salerno. 

Distributed by 20th Century Studios, it is the sequel to Avatar (2009) and the second 
installment in the Avatar film series. Cast members Sam Worthington, Zoe Saldaña, 
Stephen Lang, Joel David Moore, CCH Pounder, Giovanni Ribisi, Dileep Rao, and Matt 
Gerald reprise their roles from the original film, with Sigourney Weaver returning in an 
additional role[6] while Kate Winslet joined the cast. 

It follows a blue-skinned humanoid Na'vi named Jake Sully (Worthington) as he and his 
family, under renewed human threat, seek refuge with the aquatic Metkayina clan of 
Pandora, a habitable exomoon on which they live.

The copy is very dry and boring. Here’s how you can use ChatGPT to turn it into a compelling, 
fun social media post:
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4) USING CHATGPT TO WRITE COMPELLING COPY (WEBSITES, EMAIL, ETC.)

You know you need to maximise your email marketing and keep your cinema website 
updated, but that doesn’t mean you’re a natural copywriter, or have the time to spend 
hours crafting the most concise, or engaging copy to meet your audience’s needs. 

ChatGPT can do a lot of heavy lifting when it comes to streamlining website 
updating tasks or generating email newsletter copy that meets your brand style 
and tone of voice, to save you time. ChatGPT is also useful for proofreading and 
to suggest keywords that enhance your website content searchability. 

“You are the cinema owner of DX Bio. You need to promote the upcoming Avatar costume-
party and movie screening event to your email newsletter subscribers. Write three attention-

4.a) Using ChatGPT to write attention-grabbing newsletter hooks

A good email subject hook can greatly increase your newsletter opening rate. Here’s how you 
can prompt ChatGPT to help you refine your email subjects into attention-grabbing hooks.
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grabbing email hooks, maximum word count 10 words. The goal is to drive opening rates.”

You can also ask ChatGPT to recommend best practices for writing email hooks.

4.b) Use ChatGPT to help draft email newsletters. 

Start by the usual process of providing context and information about: the role you are / or 
want ChatGPT to play, the target audience, the goal or purpose you want to achieve, any other 
specific information that needs to be included. 

We suggest asking for an outline or structure first which you can use to write your own 
newsletter, or then use to ask ChatGPT to help you. 
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Prompt example: 
“Can you suggest an outline for an email newsletter to promote an Avatar: The Way of 
Water costume party and screening? Please include suggestions for copy length and 
subheaders. The target audience is families. The goal is to drive ticket bookings”

Now you have an outline, you can ask ChatGPT to flesh it out into an email, by providing a bit 
more detail. 
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“Can you use this email outline to draft me the full email? I want it to be short and concise. 
You can leave out the safety section. The details for the Avatar: Way of Water costume party 
and screening event are: 20 June, 4 PM. Kids under 10 go free. Tickets from $10.99. Prizes 
for best costume and best make-up. Tickets from dxbio.net”

As always, we recommend adapting the language and tone of voice to reflect your  
cinema’s brand and you might want to tweak the wording a bit. But this process can save  
you a lot of time. 

4.c) Crafting a relevant newsletter calendar

You can also ask ChatGPT to suggest newsletter topics you might want to develop a more 
regular newsletter calendar for your subscribers. These could include seasonal newsletters, 
promotional, etc. 

Example prompt: “You are a cinema owner based in Germany. You have 6000 newsletter 
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subscribers and you want to send them one email a month to keep them engaged with your 
film programming. Please write 12 possible newsletter topics to cover seasonal, promotional, 
and film specific content. Your target audience is 35-55 years old.”

4.d) Writing engaging website copy

As a cinema owner or manager, you’ll likely have to update your website weekly or monthly 
with film content to promote your latest programming. This might involve editing long press kit 
information for films, or translating film blurbs from or into another language, or trying to format 
lots of different sources of information into the standard format of your website CMS system. 

This is where ChatGPT can help you with formatting, editing and time saving!
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There are several ways you can use ChatGPT to support streamlining this process.

	• Feed existing copy into ChatGPT and ask it to summarise it

Example: You’ve been given a press kit for Indiana Jones that is 250 words long, but your 
website film listing set-up has a maximum word capacity of 55. 

	• Give ChatGPT detailed prompts that generate copy according to your CMS set-up 

requirements. You can then save the prompt as a template to reuse every time you need it. 

“You are a cinema owner. You have to add 2 cinema listings to your website for the upcoming 
week. Each listing needs to contain: the film title, the director, the 3 main actors, the total 
running time in minutes, and a brief description of maximum 45 words. The films are: [insert 
film1] and [insert film 2]. Can you write the cinema listings based on those requirements?” 

NOTE! Always fact-check! As you can see above here there are multiple errors regarding the 
actors. But overall this template prompt can be used every time you need to create listings for your 
website or other listings sites quickly that just need to be sense-checked, instead of writing them 
from scratch every week. 
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You can also use ChatGPT to proofread or re-energise your website copy.

	• Use ChatGPT to refresh or proofread copy on your website.
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If you feel your website copy is a bit dry, boring, too long, or you simply want to change the tone of 
voice to give it a fresh feel, you can ask ChatGPT to help you.

Here’s an example, using copy from Glasgow Film Theatre’s website. The copy is great as it is, but 
if we wanted to make it more punchy, or informal, to appeal to a younger audience for example, we 
can use the following prompt:

	• Proofreading and editing existing copy

In this example, we asked ChatGPT to proofread copy from Rice Cinema, Texas to see if it needs 
any corrections or to suggest editorial improvements
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5) THINGS TO TAKE NOTE OF WHEN USING CHATGTP

Chat GPT is an incredible tool, with a huge variety of uses. We recommend experimenting and 
looking at different ways it might help you. Over time you will become more comfortable creating 
detailed prompts to support you with a variety of tasks. 

However, it is just a tool and must be used as such. ChatGPT is great to support idea generation, 
help with menial or admin heavy tasks, or by offering suggestions, but it should be seen as a guide 
or helpful assistant, rather than to be relied on entirely for tasks without being sense-checked. 

Only you know your brand and business inside-out, and know your audience as well as you do. 
Likewise, you will have a particular way of writing, your own tone of voice, or your own processes, 
etc. which CHatGPT can’t simply replace. 

Therefore we want to highlight the limitations of ChatGPT and things to check for before using any 
copy or text output that you are given by the platform. 

5.a) Limitations of ChatGPT

	• ChatGPT may sometimes generate incorrect or inaccurate information. The platform was 
updated in 2022 to include more up-to-date web-browsing capabilities so it can provide 
recent information that is found online, but the platform doesn't possess real-time knowledge 
verification, so it is always important to check facts and information before sharing publicly. 

	• Because ChatGPT generates its responses based on what it has been fed from the internet, 
which means some of its information comes from inaccurate, biased, or unchecked 
sources. This is more critical and relevant in areas of law, science, news, education, etc. but 
nevertheless is worth bearing in mind!

	• ChatGPT has a word limit for each generated response, which means it might truncate longer 
texts or not fully address complex or multi-part questions.

	• If ChatGPT doesn't understand your prompt it might provide inaccurate or incomplete answers, 
so it’s worth making sure your prompt is clear and simply worded to get the best results. 

	• ChatGPT might sometimes generate very long-winded, wordy responses, providing more 
information than necessary or including repetitive phrases. We recommend including a 
maximum word count, or limit on information required if you don’t want to be sent enormous 
amounts of text!

	• It may not have up-to-date information as its training data goes up until September 2021, so it 
may lack knowledge of recent events or developments.

	• ChatGPT is a language model, and while it can provide helpful information, it should not be 
considered a substitute for professional advice or expertise in specialized fields, nor for your 
own style of expression, writing or business tone of voice. 



A guide to Canva, Chat GPT and making marketing assets  |  dx.tech  |  81

5.b) Resources for further learning

	• Hootsuite offer a free introductory course on using ChatGPT for social media marketing

	• A handy ChatGPT for beginners video tutorial with walkthrough examples

	• WATCH: A DX talk we held recently to discuss ChatGPT and generative AI

BONUS CONTENT!

Cinema: A love poem by ChatGPT

https://blog.hootsuite.com/chatgpt-social-media/
https://www.youtube.com/watch?v=JTxsNm9IdYU
https://www.dxtalks.com/blog/news-2/understanding-chatgpt-the-future-of-generative-ais-153
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