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Duolingo’s Big Bet on Social Shows Why Personality 
Pays 
When Duolingo announced a social media salary of $342,000,people sat up and took 
notice. To some, it sounds like a lot of money. To anyone who knows digital marketing 
and aware of the effect social has had on Duolingo, it makes total sense. Social media 
is no longer just a side task given to the most junior member of staff. It has become a 
central part of how brands build their identity and connect with people. 

Duolingo’s iconic green owl and viral content are a perfect example. The brand’s social 
presence is just as famous as its language lessons. This little green owl (and the team 
behind it) helped show how a clever, bold voice can take a brand from being noticed to 
being loved. 

Social Media That Works 
Duolingo isn’t the only brand getting it right. Wendy’s savage, witty X voice has turned 
fast food into a cultural conversation. Gymshark built a global fitness community by 
blending influencers with authentic storytelling. Netflix uses humour and pop culture to 
make their content shareable, turning streaming into a social experience. The lesson is 
clear: the right social strategy can boost awareness, loyalty, and even sales. 

Why Social Feels Personal Now 
Young people scroll for entertainment, not ads. They want entertainment with a subtle 
hint of capitalism. Social media is now about personality and creativity as much as 
strategy. If a post feels authentic, it gets shared. If it feels like a hard sell, it gets ignored. 
The brands that succeed understand how to mix content that entertains with messages 
that gently remind people what they’re offering. 

What This Means for Digital Marketing Agencies 
 
Duolingo’s approach highlights a larger trend: social media is no longer aside project; it 
has become a central driver of brand identity and engagement. For digital marketing 
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agencies, this shift means clients are looking for more than just posts and campaigns. 
They want creativity, personality, and strategies that genuinely connect with audiences. 
Agencies that can help brands find their unique voice, craft content that entertains 
while promoting subtly, and generate meaningful engagement will stand out in a 
crowded market. Even smaller teams can compete with big budgets if they focus on 
strategy and creativity, which is something Mumble helps brands achieve. 

Final Thoughts 
Duolingo’s headline-grabbing salary shows how far social media has come. Brands that 
get social right know it’s not just posting for the sake of posting. It’s about entertaining, 
connecting, and building loyalty. Social media can be one of your brand’s most powerful 
tools when it’s done with strategy and personality. 

 

 


