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Why Choose Online Ads in the UK? 
 

Discover why online ads dominate UK marketing in 2025. Learn the benefits, stats, and 
examples that prove why digital advertising works best. 

 

Why Online Advertising Matters More Than Ever in the UK 

If you’re wondering why choose online ads in the UK, the short answer is: because that’s 
where your audience is—and your competitors too. With over 78% of UK ad spend now 
allocated to digital formats (Advanced Television), the advertising landscape has 
shifted decisively online. In 2025, UK brands are investing more in online advertising 
than ever before, driven by smart targeting, measurable ROI, and the growing role of AI. 

Whether you're a small business or a multinational brand, choosing online ads in the UK 
gives you the ability to reach the right people at the right time—on the platforms where 
they already spend their time. 

How Much Is Being Spent on Online Ads in the UK? 
UK advertisers are putting their money where their clicks are. According to the 
Advertising Association, ad spend in the UK hit £40.7 billion in 2024, with digital 
accounting for the lion’s share. This marks an 11.2% year-on-year growth and highlights 
how digital formats—especially search, video and display—are dominating investment 
decisions (Advertising Association). 

Here’s where the money is going: 

• Search advertising: £7.87 billion in the first half of 2024 

• Online video advertising: £4.12 billion, up 26% year-on-year 

• Display advertising: Up 20.2% across major platforms 
(IAB UK) 

https://www.advanced-television.com/2024/04/25/report-online-ads-account-for-over-78-of-uk-ad-spend/?utm_source=chatgpt.com
https://adassoc.org.uk/credos/uk-ad-spend-rose-9-7-to-10-6bn-in-q3-2024/?utm_source=chatgpt.com
https://www.iabuk.com/news-article/video-ad-spend-grows-26-yoy-first-half-2024?utm_source=chatgpt.com
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Benefits of Choosing Online Advertising in the UK 

1. Precise Audience Targeting 

Online platforms like Google, Facebook, and TikTok allow advertisers to target based on 
demographics, interests, behaviours and even device usage. This level of granularity is 
not possible with traditional media like print or TV. 

2. Better ROI and Measurable Results 

Every pound spent online can be tracked. You know what works and what doesn’t in real 
time—making it easier to optimise campaigns, control budgets, and improve your return 
on investment. 

3. Through AI and Automation 

Leading UK agencies like WPP are using AI tools to generate ads, test creatives, and 
automate targeting, leading to greater efficiency and faster production cycles (The 
Times). 

4. Multi-Platform Visibility 

Online ads don’t just sit in one place. They follow users across websites, social media, 
apps, and search engines—maximising your exposure and reinforcing your message 
across the buyer journey. 

5. Data-Driven Strategy 

Online advertising in the UK gives brands access to real-time analytics and insights. This 
helps marketers make informed decisions, test messaging, and react quickly to trends 
and behaviours. 

Real UK Examples of Online Advertising in Action 

Shein & Temu 

In response to international tariffs, fashion brands like Shein and Temu ramped up their 
online ad spend in the UK by over 35% in April 2025. Their heavy investment in mobile 
ads and influencer partnerships has cemented their brand presence across Europe 
(Reuters). 

https://www.thetimes.co.uk/article/wpp-asks-ai-for-shower-thoughts-in-the-search-for-unspoken-truths-c8dnhfwfj?utm_source=chatgpt.com
https://www.thetimes.co.uk/article/wpp-asks-ai-for-shower-thoughts-in-the-search-for-unspoken-truths-c8dnhfwfj?utm_source=chatgpt.com
https://www.reuters.com/business/media-telecom/shein-temu-ramp-up-advertising-uk-france-us-tariffs-hit-2025-05-05/?utm_source=chatgpt.com
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Sainsbury’s Christmas Campaign 

Retailers are blending emotion with digital precision. Sainsbury’s 2024 holiday ad 
featuring the BFG achieved top-tier results with 5.9 stars in emotional effectiveness, 
aided by targeted social and YouTube placements (Financial Times). 

Are There Downsides to Online Advertising? 
While online advertising offers significant advantages, it’s not without challenges: 

• Ad saturation can lead to “banner blindness” and declining engagement. 

• Short-termism is common, with brands focusing on instant performance at the 
expense of long-term brand building (Marketing Week). 

• Regulatory risks exist—especially with unregulated influencer content or 
targeting minors (The Guardian). 

Smart brands need to navigate these challenges through ethical practices, balanced 
planning, and creative excellence. 

Why Choose Online Ads in the UK? Final Thoughts 
The UK’s advertising future is firmly online. With digital accounting for the vast majority 
of ad spend, and platforms constantly innovating, businesses that embrace online ads 
will stay ahead of the curve. The ability to precisely target, measure performance, and 
scale quickly makes it the most powerful tool in a UK marketer’s arsenal today. 

So if you’ve been asking, why choose online ads in the UK?—the answer is simple: 
because that’s where your customers are, and that’s where the results are. 
 

Frequently Asked Questions (FAQs) 

Q: What are the best platforms for online advertising in the UK? 
A: Google Ads, Meta (Facebook & Instagram), TikTok, YouTube, and LinkedIn are among 
the most effective platforms, depending on your audience and goals. 

https://www.ft.com/content/5cbd497d-f4c7-488b-bc6c-81afcd4dad1b?utm_source=chatgpt.com
https://www.marketingweek.com/digital-ai-fuel-growth-ad-spend/?utm_source=chatgpt.com
https://www.theguardian.com/society/2024/dec/26/experts-concern-promotions-weight-loss-jabs-uk?utm_source=chatgpt.com


 

 
Mumble Marketing, a division of Hayward Miller 

Mumblemarketing.co.uk 
hello@mumblemarketing.co.uk 

01842 777 760 

Q: Is online advertising in the UK expensive? 
A: Costs vary, but online advertising is scalable. You can start with modest budgets and 
grow as you see results. 

Q: Are online ads suitable for small businesses in the UK? 
A: Absolutely. Tools like Google Ads and Facebook Business Manager are designed for 
businesses of all sizes, offering local targeting and budget flexibility. 

 

 

 


