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EXECUTIVE SUMMARY SOCIAL

The State of Influencer Marketing in 2026
$32.55B 74% 97 % $5.78

Market Size 2025 Budget Increases CMOs Investing Average ROI

33% CAGR of marketers more in creators per $1 spent

Market Growth Trajectory Key Industry Shifts
Market Size ($B)

$30B I~ Performance-Driven Marketing
o Shift from experimental to ROI-focused campaigns with clear attribution and
$258 measurable outcomes
$20B

. a Creator Professionalization

Content creation is now a legitimate career path with 2/3 of creators

$10B acknowledging professional status

$5B

w Long-Term Partnerships
ill'i I | |

Brands moving from one-off campaigns to sustained creator relationships for
deeper audience trust

2020 2021 2022 2023 2024 2025 202061



EXECUTIVE SUMMARY

Key Insights at a Glance

O

Performance Is the Standard

ROl measurement is now non-negotiable. Brands track CAC, AQV,

and revenue attribution as baseline metrics.

Social Commerce Revolution

TikTok Shop hit $66B GMV globally. 58% of TikTok users shop
directly on the app, transforming discovery into purchase.

Long-Term Partnerships Win

Always-on programs (58% of B2B) dramatically outperform
campaign-based approaches. 99% rate them effective.

TikTok Shop Explodes

US GMV reached $10.3B in Q3 2025 (125% YoY). 475K shops
active in the US market alone.

SOCIAL

Nano & Micro Dominate

Small creators deliver 3-4x higher engagement rates than macro
influencers. 73% of brands prefer micro-tier partnerships.

Al Transforms Workflows

59% of marketers use Al in influencer operations. 86% of creators
leverage generative Al for content production.

Reels Capture 50% of Time

Instagram Reels now drive half of all platform time. 79% of Gen Z
made purchases after viewing Reels.

ROI Measurement Critical

74% of brands now track sales from campaigns. Top performers
achieve $18-20 ROI per dollar spent.
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Overview

Understanding the creator economy landscape



MARKET OVERVIEW

Creator Economy Market Size & Growth

$191.55B

Global creator economy 22.5% CAGR 162M in the US

Market Growth Projection (2023-2030) Regional Market Share

Market Value $B

$600B
$500B
$400B

$300B

$200B
- . I . l

2023 2024 2025 20 2027 028 2029 2030

207M+

Current Value 2025 Projected 2030 Global Creators

SOCIAL

North America
@ Asia Pacific
@ Europe

Latin America

MEA



MARKET OVERVIEW

US Market: The Epicenter of Influencer Marketing

US Market Size

$66.78B

Creator Economy 2025

$12.7B

Influencer Marketing 2026

$13.7B

Projected 2027

US TikTok Shop Growth Trajectory

$5B
$4B
$3B
$2B
$1B
$0B

Consumer Influence by Age
18-29 years

Purchase decisions influenced by creators

30-44 years

Moderate influence, growing adoption

45+ years

Emerging segment with growth potential

SOCIAL

92%

35%

18%



MARKET OVERVIEW

SOCIAL

Budget Allocation & Investment Trends

Marketing Budget Allocation to Influencers

50%+
1.9%

5-10%
18.5%

10-20% () $100K-500K [ 5-10%

74%

Increasing Budgets

Plan to increase influencer marketing spend in 2026

10-20%
26.3%

_ $100K-500K

Average ROI d

$5.78

Return per $1 spent

$18-20

Top performers

22.8% Performance vs Traditional
St ier Higher ROI than traditional digital ads
0 0
26.3% 11.9%
10-20% Allocation 50%+ Allocation
Of total marketing budget to influencer marketing Dedicate majority of budget to influencer channels
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Insights

Instagram

The visual storytelling powerhouse



PLATFORM INSIGHTS - INSTAGRAM

Instagram: Platform Overview & Demographics

97.1%

Brand Preference

Top platform choice

Monthly Users
Engaging with Reels

User Demographics

Age 18-34 62%
D
47.8% 46.7%
Male Female

Urban Areas 63%
D

55% 35%

Android I0S

11

90%

Time on Reels
Of all platform time

2.46%

Reels Engagement
Above 2% average

Platform Positioning

B Visual-First Platform

Dominates fashion, beauty, travel, and lifestyle categories

Reels Dominance

@ Shopping Integration

140B daily views, 35%+ of feed posts, 59% of creator posts

79% of Gen Z made purchases after viewing Reels

Creator Ecosystem

75.9% nano-influencers, strong mid-tier presence

SOCIAL



PLATFORM INSIGHTS - INSTAGRAM SOCIAL

Instagram Reels: Performance Metrics

140B 95 %

Daily Views Reach Rate Non-Follower Views

Across 2B users 2x higher than carousels Discovery format

Content Format Performance Comparison Purchase Impact by Age Group
“ Gen Z (18-24) 79%
Reels 30.81% -

Made purchase after viewing Reel

Carousels 14.45% Millennials (28_43) 65%
]

Shop while watching Reels
Image Posts 13.14%

+29% 41%

Average ROl increase Higher CTR vs static ads

Stories

React
5% 10% 15% 20% 25% 30% 35%

12



PLATFORM INSIGHTS - INSTAGRAM SOCIAL

Instagram: Best Practices for 2026

© Optimal Reels Length

60-90 seconds

Highest engagement & view rates

Lunch Hour

Post consistently—creators who post regularly gain followers 25% faster.
Challenge the "shorter is better" assumption. This length allows for storytelling while

maintaining attention.

. Content Strategy Tips

Trending Audio Impact @© Hook in 3 seconds: Storytelling hook makes content 72% more likely to go viral

@ Feature people: Reels with people get 25% more clicks

(o] © Use captions: 80% more likely to finish video with captions
+42%

Higher engagement with trending audio © Jump cuts: Every 3-5 seconds increases engagement 32%

80%+ of Reels are watched with sound on. Vertical 9:16 video ads with sound have 34.5%
lower CPA.

50% 46% 41% 59% Content Preferences

Prefer funny content Like creative content Prefer informative Want engaging storytelling Entertainment + Value

13
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The viral discovery engine




PLATFORM INSIGHTS - TIKTOK

TikTok: Platform Dominance & User Behavior

1.6B+

Active Users
Global reach

TikTok Creator Distribution

@

Shop on App

Make purchases directly

Nano (1K-10K)
@@ Micro (10K-100K)
) Mid-tier (100K-1M)

Macro (TM+)

15
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78% 10.3%
Purchase Rate Nano Engagement
Bought after seeing content Highest on platform
User Behavior Funnel
Discovery 100%

See product in creator content

Consideration 78%
]

Engage with product content

Purchase 58%

Buy directly through TikTok Shop

TikTok Shop

Seamless in-app checkout experience



PLATFORM INSIGHTS - TIKTOK

SOCIAL

TikTok Shop: The Social Commerce Revolution

$66B

Global GMV 2025
Doubled from 2024

TikTok Shop GMV by Category

Beauty & Personal Care

Womenswear
Menswear _ $0.89B
Food & Beverages __ $0.76B
Health __ $0.6B
Muslim Fashion $0.51B
Home Supplies $0.46B
Phones & Electronics _ $0.43B
Baby & Maternity
Shoes
0B 5B B

475K

US GMV Q3 2025 US Shops
125% YoY growth 216K actively selling

Key Performance Highlights

$2.49B BFCM 2025 Sales
- $500M

Black Friday Cyber Monday

$1.39B
v Annual Growth o
~;
Year-over-year increase 120 /0
Global Sellers
Active merchants worldwide 15M +
Small Business Impact
1.5B 2B $2.5B

171K small businesses account for 1/3 of US transactions

16



PLATFORM INSIGHTS - TIKTOK

TikTok: Content Strategy & Creator Partnerships

SOCIAL

..l AlIntegration Impact

° 2026 Theme: "Irreplaceable Instinct"

TikTok's 2026 trend forecast signals a strategic shift toward genuine human
connection, community, and shared experience.

66.4%

Report improved campaign results with Al

@ Authentic storytelling over polished production
© Community participation in content creation 60 2 %

@ Emotional resonance drives engagement Use Al for influencer identification

. Content Best Practices a Creator Selection

. Amplification Strategy

— Sound-on video performs best — Nano-influencers for engagement —> Spark Ads boost creator UGC

— Authentic, unscripted content wins — Niche alighment drives results — TikTok Shop integration

—> Trend-aligned with brand voice —> Community depth over reach — Hashtag challenges for engagement
— Product demonstrations in real use — Authentic voice match brand values —> Live shopping events

Strategic Insight

$23.4B

Projected US TikTok Shop 2026

=  TikTok is no longer just a discovery platform, it's a full-funnel commerce channel

17
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The long-form content authority
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PLATFORM INSIGHTS - YOUTUBE SOCIAL

YouTube: The Power of Long-Form Content

37% Longer Higher

Brand Preference Average ROAS Content Shelf Life Production Value

Third most popular From long-form integrations Vs. ephemeral formats But stronger impact

YouTube Content Strategy Matrix Case Study: HelloFresh
Creators 14 US-based
. Long-Form Integrations
10-30 minute videos Content 14 long-form + 28 Shorts
Best for: Product demonstrations, tutorials, deep dives
4.1x ROAS 12.2M avg views Views 12.2M total
CTR 4.2%
ﬂ YouTube Shorts
60 seconds or less ROAS 4.1x
Best for: Discovery, teasers, trend participation
High discovery Viral potential
Strategic Advantages
) @ SEO Benefits: Content ranks in Google search
a YouTube Shopping
In-app checkout © Evergreen Value: Long-term visibility
Best for: Direct sales, product tagging, live shopping © Deep Trust: Longer watch time = stronger connection
Growing adoption Seamless checkout @ Detailed Demos: Complex products explained fully

19



PLATFORM INSIGHTS - YOUTUBE SOCIAL

. o o CLOUD
YouTube: Strategic Integration Approach
Campaign Framework Measurement Approach
1 Creator Selection D o
Partner with creators in relevant niches (300K-2M subscribers for optimal (Y Tracking Links
reach/engagement balance) Unique UTM parameters for each creator and content piece
2 Integration Type
Native mid-roll for SaaS, pre-roll for products, dedicated videos for launches . Promo Codes
3 Attribution Setup Creator-specific discount codes for direct attribution
Dedicated tracking links + creator-specific promo codes for full attribution
. L |= Performance Metrics
4 Testing & Optimization
A/B test placement timing, messaging, CTAs for performance optimization Views, CTR, conversions, ROAS, CAC, customer litetime value
[©] SaaS Products Physical Products Gaming/Tech
Mid-roll integrations during genuine usage moments Unboxing, reviews, "get ready with me" formats Gameplay integrations, feature demonstrations

High

Engagement rate

3.8-4.2%

Typical CTR

20
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Creator
Tiers

Understanding influencer tiers and engagement dynamics
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CREATOR TIERS & PERFORMANCE

Creator Tiers: Engagement vs. Reach Analysis

Engagement Rate by Creator Tier Creator Tier Breakdown

) @® Nano (1K-10K)

Nano (1K-10K) 5.2% Instagram | 75.9% of Instagram creators
@ Micro (10K-100K)
Micro (10K-100K) 3.75%
Sweet spot for brand partnerships
id-tier (100K-1M) 2.5% ® Mid-tier (100K-1M)

Balanced reach and engagement
Macro (1M+)
Enga Macro (1M+)

Massive reach, lower engagement

10.3% 73%

TikTok Nano Rate Prefer Micro/Mid

Highest engagement on platform Brands favor smaller creators

22
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9.2%

2.5-5%

1.5-3.5%

0.8-1.2%

3-4x
Interaction Likelihood

Nano vs. macro creators
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Why Smaller Creators Drive Bigger Results

Gifted vs. Paid Partnerships

The Inverse Relationship

2.19% 1.94%

B Focused Communities

Smaller accounts have more passionate, focused follower bases who genuinely care
about the creator's recommendations

Gifted

Gifted collaborations deliver 12.9% higher engagement than paid partnerships,
n Reply Depth Matters especially effective with nano and micro-influencers

Nano creators reply to every comment, signaling "high-value conversation" to
algorithms, which boosts distribution

Cost Efficiency
Relational vs. Commercial
Algorithms prioritize "relational" content (friend-to-friend) over "commercial”
$100-1,000

(celebrity broadcasts)

Niche Alighment Impact

23
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ROI & MEASUREMENT

SOCIAL

The ROI Reality: What Brands Can Expect

$5.78

Average ROI
Per $1 spent

ROl Performance Spectrum

Top Performers

Average $5.78

Underperformers

$0 $3 $6 $9 $12

Top Performers

$15

Per $1 spent

$19

ROI (¢

25

11X

vs Traditional Ads

Higher ROI

Customer Quality Metrics

W Higher Quality

Customers _ _ _
of marketers believe influencer-acquired customers are higher quality than other

channels

Better H|gher

Retention , -
Influencer customers demonstrate higher lifetime value and stronger brand

affinity

Brand 69%

Trust
of consumers trust influencer recommendations over direct brand messaging




ROI & MEASUREMENT

SOCIAL
o
The ROI Reality: What Brands Can Expect
$5.78 11x
Average ROI Top Performers vs Traditional Ads
Per $1 spent Per $1 spent Higher ROI
ROI Performance Spectrum Customer Quality Metrics
0
Top Performers $19 . Higher Quality Customers 82%
of marketers believe influencer-acquired customers are higher quality than other channels
. Better Retention Higher
Average $5.78
Influencer customers demonstrate higher lifetime value and stronger brand affinity
Underperformers 69 0/
(o
RO (¢ ° Brand Trust
$0 $3 $6 $9 $12 $15 $18 $21

of consumers trust influencer recommendations over direct brand messaging

26



ROl & MEASUREMENT SOCIAL

Key Metrics & Attribution Models

Essential Metrics Framework Attribution Methods
¥ Engagement ® Reach ) )
Unique Discount Codes

Likes, comments, shares, saves Impressions, views, audience size

Creator-specific codes for direct sales tracking
k CTR W Conversions
Click-through rate to website Purchases, sign-ups, downloads

UTM Parameters
S CAC |~ Revenue Track traffic sources and campaign performance
Cost per acquisition Direct sales attribution

Affiliate Links

Commission-based tracking for ongoing partnerships

74% 83% 46%

Track Sales EMV Adoption Conversion Focus

Brands tracking sales from campaigns Consider EMV solid ROl measure Use conversions as success metric

27
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Emerging
Trends

What's shaping the future of influencer marketing
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EMERGING TRENDS SOCIAL

Al Integration & Virtual Influencers

Al in Influencer Marketing Al Applications

Q Creator Discovery
590/0 Al-powered search and vetting

Content Optimization
Predict performance, suggest improvements

Fraud Detection

of marketers use Al in influencer operations

(o)
86%
of creators use generative Al for content

Forecast ROl before campaign launch

66.4% Performance Prediction
report improved campaign results with Al Forecast ROI before campaign launch

Virtual Influencers

Virtual and synthetic influencers are rising, but consumer trust remains mixed. While empathy exists, authenticity concerns persist.

Growing Mixed 52%

Market presence Consumer trust Concerned about undisclosed Al

29



EMERGING TRENDS SOCIAL

Social Commerce & Long-Term Partnerships

a Social Commerce Surge Long-Term Partnerships

98 %

of B2B teams use always-on influencer engagement

$100B+

Global social commerce sales 2026

$700+ 99%

Average annual spend per US social buyer rate always-on programs as effective

33% 17x

of adults 18-34 made social media purchases Campaign-based teams more likely to report ineffectiveness

. Performance-Based . Niche Alignhment . Underutilized

93 % +13.59% 37.2%

Adoption of performance-based compensation models Higher engagement with niche-aligned campaigns of brands implement niche-aligned selection

30
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STRATEGIC RECOMMENDATIONS SOCIAL

Building Your 2026 Influencer Strategy

1 Audit Your Tech Stack 5 Leverage Al Tools
Ensure real-time attribution across TikTok Shop, Instagram, YouTube Use Al for creator discovery, content optimization, fraud detection, and
Shopping, and other commerce platforms performance prediction

° Shift to Performance KPlIs a Integrate Social Commerce

Move beyond vanity metrics. Track CAC, AOV, revenue attribution, and Leverage TikTok Shop, Instagram Shopping, and YouTube Shopping for

customer lifetime value seamless purchase journeys

g3 Invest in Long-Term Relationships 2  Implement Fraud Detection
Build always-on programs instead of one-off campaigns for sustained Use Al-powered tools to identify fake followers, bots, and engagement pods
impact before partnerships

Prioritize Nano & Micro

Focus on smaller creators for higher engagement, authenticity, and cost ° Test & Iterate Continuously
efficiency Run pilot campaigns, measure results, and optimize based on data-driven
insights

32



STRATEGIC RECOMMENDATIONS SOCIAL

Platform-Specific Action Plans

Instagram TikTok a YouTube

Focus on Reels

Authentic Storytelling Long-Form + Shorts

Embrace "Irreplaceable Instinct" theme Combine for full funnel

60-90 seconds for highest engagement

Use Trending Audio Leverage TikTok Shop Mid-Roll for SaaS

+42% engagement boost Seamless in-app checkout Native integrations perform best

Optimal Posting Times Partner with Nano Full Attribution
7-9 AM & 11 AM-1PM 10.3% engagement rate Tracking links + promo codes

Hook in 3 Seconds Spark Ads Amplification SEO Benefits

72% more likely to go viral Boost creator UGC Evergreen content value

Cross-Platform Strategy

Maintain consistent messaging while adapting format to each platform's strengths. Use TikTok for discovery, Instagram for

engagement, YouTube for depth.

Brand Message
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Ready to Elevate Your
Influencer Marketing?

Social Cloud is your performance-driven partner for influencer marketing
success. We turn attention into measurable results.

12,000+ 71% End-to-End

Verified Creators Higher ROI Campaign Management

Let's Build Your 2026 Strategy
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