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PORTFOLIO OVERVIEW
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HOW WE WORK

Communication built for the next step
 Different organizations need different messages. These examples connect the audience, the communication

piece, and the reported response.

SPRINGS RESCUE MISSION
Fundraising appeals, monthly donor stewardship, and a first-time donor follow-up sequence.

FAITH-BASED NONPROFIT
Direct-mail appeals and digital giving campaigns, with messages developed across print and social
channels.

SOUTHERN APPALACHIAN CREATIONS
SAC-Says supporter emails featuring regional events, stories and ways to participate.

Result Highlight: $5K in 48 hours

Result Highlight: ~$5K from one letter

Result Highlight: ~30% growth in new contacts

All outcomes in this portfolio are supplied by Britespur. Source images show actual client work; excerpts of longer materials are identified.



GOAL
Commitment

AUDIENCE
Supporters who had not yet
donated

THE WORK

REPORTED RESULT

SPRINGS RESCUE MISSION / FUNDRAISING EMAIL
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CASE 01 / COMMITMENT

A story that leads to a specific ask
 A donor appeal centered on a real person, a clear need and a concrete invitation to give.

$3,000

A story-led appeal that
connects a neighbor's
experience with the value
of a gift. The message
shows a clear next step and
keeps the client's visual
identity.



SPRINGS RESCUE MISSION / STEWARDSHIP EMAIL
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AUDIENCE

Monthly donors

WHAT THIS EMAIL DOES

CASE 02 / STEWARDSHIP

Good Samaritan Insider
 A monthly-donor update that connects an individual story with program outcomes and gratitude.

$2,000+
 

stewardship email.
reported within 24 hours of the

Thanks supporters and shows the work their ongoing gifts make
possible.



SACRED GRACE MINISTRIES / DONOR FOLLOW-UP
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CASE 03 / DONOR DEVELOPMENT

Four emails. One continuing relationship.
 A first-time donor series designed to acknowledge a gift, share a story, invite a visit and introduce monthly

support.

40% of recipients either gave again
or became monthly donors

01

03

02

04

THANK THE DONOR

INVITE PARTICIPATION

SHARE A PERSONAL STORY

ASK FOR ONGOING SUPPORT

Subject: You should see our campus in-
person...

Subject: Your generosity at work: Changing lives in
real time

Subject: Can I tell you my story?

Subject: What happened last night?

A tour lets donors see their impact and meet the
mission.

Connect the first gift to tangible care and healing.

A monthly invitation tied to the time healing can
take.

Charlie shares his journey and the role of donor
support.

Sacred Grace
Ministries



REPORTED RESULT

$10,000 in campaign donations
REPORTED RESULT

~$5,000 from the campaign

SOUL CARE INSTITUTE / PRINT GIVING
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CASE 04 / PRINT APPEALS

Fundraising letters that made the ask
 Campaign-focused letters with a reason to give and an accessible giving path.

2024 YEAR-END APPEAL 2025 MID-YEAR APPEAL

GOAL: COMMITMENT GOAL: COMMITMENT



SOUL CARE INSTITUTE / DIGITAL GIVING
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CASE 05 / GIVING CAMPAIGNS

Campaigns across digital channels
 Real fundraising social designs developed to support donor invitations and matching-gift communication.

GIVING TUESDAY DESIGN MATCHING-GIFT POST

~2/3
 of the planned campaign window was all that was needed to exceed the match-giving goal.



GOAL
Participation

AUDIENCE
Supporters who are not donors

COMMUNICATION MIX

SOUTHERN APPALACHIAN CREATIONS / SUPPORTER EMAIL
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CASE 06 / PARTICIPATION

SAC-Says keeps people connected
 A community email that gives supporters reasons to keep opening, reading, sharing and participating.

FULL EMAIL

FOUNDER LETTER

EVENT HIGHLIGHTS
REPORTED RESULT

~30%

Community events, local
makers, cultural stories and a
letter from Mildred invite
continued connection to the
mission.



REPORTED RESULTS / BROADER OUTCOMES
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SELECTED ADDITIONAL OUTCOMES

Communication and fundraising results
 Additional project-level results from Britespur's internal record. These figures come from different organizations

and periods.

+30% 
more donations over six months

+29% 
website traffic during year-end appeal

~15%
 

+5% 
above annual fundraising goal

600+ 
people added to engaged audience

$400K+
 of engaged new donors converted to monthly

giving
raised online in seven months in a wider
marketing effort

FAITH-BASED NONPROFIT

HUMAN-SERVICES NONPROFIT

HUMAN-SERVICES NONPROFIT

EDUCATIONAL  NONPROFIT

FAITH-BASED NONPROFIT

HUMAN-SERVICES NONPROFIT



WHAT BRITESPUR CAN HELP WITH

THIS WORK STARTS WITH A CONVERSATION

FUNDRAISING PORTFOLIO / NEXT STEPS
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Build the relationship.
 Make the invitation count.

Fundraising communication works across more than one moment. A campaign, a
thank-you, a story and the next invitation should all help supporters understand what
their involvement makes possible.

Donor follow-up

 

Supporter engagement

 

Campaign communication

 
Email appeals, print letters and giving pages

Newsletters, stories and participation invitations

Welcome sequences, recurring giving and stewardship

See more work or start a conversation

BRITESPUR.COM

https://www.britespur.com/
https://www.britespur.com/
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