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Archetypes

Child:

e Wants to be taken care

of, has lots of ideas but
can’t take action on
them, doesn’t want to
take responsibility
Avoiding responsibility
and blaming others for
our circumstances
Thirst for approval (good
boy/good girl). Temper
tantrums, jealousy,
needing to be the center
of a attention

Saboteur:

e Runs on fear & low
self-esteem, resulting in
issues that cause you to
make choices that block
your own empowerment
Or success

It is the logical voice that
sounds sensible but
holds you back, second
guesses, puts things off,
tells you that you aren’t
good enough
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Prostitute:

e Willing to do anything
for money, trades
important things for
survival, doesn’t think
s/he can look after
themself.

e Doesn’t know his/her
value

e Falsely nice to others
solely to gain something
from them
Sacrificing your dreams
for comfort




Ar chetypes

d combines archetypes with

2 In the subconscious Is universal
archetypes
|
1€ impacts of the previous Survival
| Interrupt the default subconscious

hout making what exists wrong) and create
eSS.




e Child

| g

r circumstances.
erfect life ... expects life to be

‘unless you deserve it.

b 14

lon't deserve that”, “Life’s unfair”).
mper tantrums, jealousy, needing to




The King/Qu
“hild)

The King/Queen

e This is the part of you responsible for |leadership in your life. |
vision, giving you a sense of purpose and direction in the ﬁk

best possible way.
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i e This is the part of you that makes the important decisions &
i career to follow, where to live, and how to manage your Kir

e Your Kingdom might be your family, your business, your
| your Queen is the leader in each area. When this energ
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https://exploringtheshadow.co.uk/are-you-leading-from-fear-or-from-joy/

> Saboteur
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it takes”
up?”

e, especially changes that can

| rtunities that shape and deepen

feeling or a thought that is rooted in

<Ing stupid, lack of confidence, or being
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The Magician -

e The Magician's main motivation is problem solving and co nin

an archetype concerned with thinking in all its forms — rati‘
logical thinking, and magic.
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rf e Belief in the impossible.

" e This is the archetype that acts as an adviser or couns:
problems, likes an intellectual challenge and comes
around difficulties. %
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e Victim

sically hurt in seemingly random

dence that the universe is against
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The Warrior

This archetype is all about taking action in the world and setting bo
The warrior is there to protect people in the kingdom, to defe )
simply to get things done.

Warriors can fight from an offensive or defensive position

Not aggressive or bloodthirsty, more like tapping into our
taking action in the world, about getting things done, acc
objectives. ‘

/
)|

———




 Prostitute

| g

passion or conviction “Selling out”
rself and your unigue message.
al, social or financial security.

from them. Doing something that

2 over them.

sell yourself—your morals, your integrity,
soul—for the sake of physical security.



https://lonerwolf.com/be-true-to-yourself/
https://lonerwolf.com/toxic-relationships/

The Lover
ostitute)

. The Lover

e Not about sex but about establishing connection with other |
intimacy b

e The Lover brand archetype is about creating relationships

ﬁ are always looking for ways to make others feel special ar
fx
A

e The Lover is passionate and unashamed to foster relatic

e More than anything, the Lover archetype wants to ac
relationships, and create a special feeling in others




The 4 Survival Archetypes &
Archetypes

SHADOW/SURVIVAL

Child: Wants to be taken care of, has lots of ideas but doesn’t
want to/can’t take action on them, doesn’t want to take
responsibility

Saboteur: Runs on fear and low self-esteem, causing you to
make choices that block your own empowerment or success.
second guesses, puts things off, tells you that you aren’t good
enough.

Victim: Blames circumstances, never her/his fault, lots of drama,
has no power. Frequently emotionally dysregulated. Thinks the
world is against them, “a bad Iuck magnet”.

Prostitute: Willing to do anything for money, trades important
things for survival, doesn’t think s/he can look after herself.
Doesn’t know her value.
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es powerful decisions, takes responsibility,
| and confident, comfortable being visible,
ant to her

owerful, has the power to create, trusts
, action on intuition, wise, transformative,
ke the impossible possible

p—

fierce, gathers resources, leads, shows up, not
e action and do what is necessary or right, stands
1imself

nows her/his worth, knows what s/he values and lives
matter what, lives in a place of alignment even when it is
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‘Shadow

e The Child, the Saboteur, the Victim, and the Prostitute al
that are here to stay. B

e They make you conscious of your vulnerabilities, your fear:
.-_J;__
e The more conscious you can remain about the archetypa
behavior (without judgment), the more likely you can c:
energies to work in collaboration with them so you can
your whole self powerfully.

. The main concept is not to try and get rid of, or she
iInstead call in support or alternate archetypes to h




Exercise

1. Share an area of your life that is being controlled, influenced
survival archetypes. (Child, Victim, Saboteur, Prostitute). B
in detail. 2

L

. Now include the appropriate modern archetype into that sit tic
in a “Victim” archetype how does your perspective shift if you tr

‘Warrior” archetype?) *King/Queen, *Warrior, *Magician,
\.

3

. How do you feel with this new framework applied? How do
standing in this new frame of beingness about the situatic
relationship/life/business? How does your perspective ¢
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| same situation in this new way?
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4. What do you see newly what next action steps stem fro
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Incorporating the survival and empowered archetypes into coaching not only provides a rich framework for
discussion and reflection but also offers clients a structured path to personal growth and self-actualization.

Enhancing Emotional Intelligence: By understanding the emotional drivers behind the survival archetypes,
you can help clients develop greater emotional intelligence. This involves recognizing their emotional
responses, understanding the triggers behind them, and learning how to manage emotions more effectively.

Strengthening Relationships: The archetypes can also be used to navigate and improve interpersonal
relationships. Understanding one's own archetype and the archetypes of others can foster empathy,
patience, and better communication. As a coach you can guide clients in recognizing the archetypical
dynamics at play in their relationships and teach them how to interact with others in a way that is healthy
and constructive.

Career and Purpose Alignment: You can use the archetypes to assist clients in aligning their careers and life
purpose with their true selves. By understanding the attributes and values of each empowered archetype,

clients can explore career paths and life choices that resonate more deeply with their authentic selves.
: % TR




Creating a Personalized Ritual and Routine: Incorporating the archetypical framework into daily life can be
powerful. You can help clients develop rituals and routines that nurture their desired archetype. This could
include specific affirmations, journaling prompts, or activities that embody the qualities of the empowered
archetypes.

Overcoming Inner Critic and Building Self-Compassion: The knowledge of survival archetypes can be
instrumental in addressing the inner critic that often keeps individuals stuck in unhelpful patterns. By
guiding clients in recognizing when their inner survival archetype is active and teach them techniques to
cultivate self-compassion and silence the inner critic.

Facilitating Transformation Through Storytelling: Storytelling can be a powerful tool for transformation. As
a coach you can encourage clients to rewrite their personal narratives through the lens of their desired
empowered archetype. This process helps individuals see themselves as the heroes of their own stories,
capable of overcoming challenges and achieving their goals. It shifts the narrative from one of victimhood
or fear to one of empowerment and purpose.




