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Learning

SOPHIA LEARNING PRESENTS

real stori
Agency: Porter Novell; edl sTories

Role: AD
Team: Sam Hardy (CD), Kelly Day (AD)

No stress. No expectations. Just real talk
between students and families about college.

Sophia Learning partners directly with colleges and

Sophia Learning gives you space to
explore college-level courses on
your own terms—flexible,
affordable, designed to transfer.

universities to offer students free and low-cost online
college credit courses.

We developed a microsite activation that helps high

£

w (e
he reql num®®
84 2in3
in

of college-bound juniors and report that taking college-level
seniors believe a degree is courses in high school would reduce
worth the investment college-related concerns
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worry about being able to
afford college tuition

schoolers understand that—when it comes to your

future—it’s okay not to know. ¢

have real college
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Not sure how to start talking about college?
Learn to cut through the anxiety and have
honest, supportive i

The microsite guides teens and parents through real

conversations about college concerns and provides a

downloadable guide to help them have discussions of
their own.

%
Live site: realstoriesrealtalk.sophia.org

on your terms
’ feel they need to go to

college to be “successful”

100,000 Students.
60 Days. 6 Free Courses.

No stress, no fees—just real college-level
courses designed fer for credit
ance t r future.
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https://realstoriesrealtalk.sophia.org/

CMS OE 2025

Agency: Porter Novelli

Role: AD

Team: Hollie Ontrop (CD), Bret Gunter (CW),
Nani Suzuki (AD)

Centers for Medicare & Medicaid Services (CMS)
launches an Open Enrollment campaign every October
to educate beneficiaries of the importance of reviewing
upcoming year options and how they can compare
health and drug plans to pick the best one for them.

In 2025, we continued the well-established “review
and compare prescription drug and health options”
messaging with fresh visuals and new emphasis on
“healthy living” messages. The creative focuses on
developing digital assets that run in search, display,
demand gen, and social.

SEEade > MEDICARE OPEN ENROLLMENT ENDS DEC. 7

Time is running out

to review 2026 Medicare plans. FOR MEDICARE

Make healthy choices. L |

Review all your health & Rx coverage options.
Y Medicare gov
d THE OFFICIAL SOURCE FOR MEDICARE

AN OFFICIAL MESSAGE FROM MEDICARE
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Choose your —
Medicare plan
for next year.

The right o
Medicare <
planis the

perfect
companion.
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Each banner concept runs in 7 different sizes. This is a sample

of static banners and stills from animated banner concepts.

Medicare.gov

THE OFFICIAL SOURCE

.«

MEDICARE OPEN ENROLLMENT ENDS DEC. 7

Medicare.gov

THE OFFICIAL SOURCE FOR MEDICARE

AN OFFICIAL
MESSAGE
FROM MEDICARE

See Medicare
plans side by side.

MEDICARE OPEN ENROLLMENT ENDS DEC. 7

Don’t forget.

Compare health and
Rx coverage options.

Go Now
Medicare.gov

Medicare.gov

THE OFFICIAL SOURCE FOR MEDICARE
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USDA WIC

Agency: Porter Novelli

Role: AD

Team: Hollie Ontrop (CD), Ryan Raulie (CD),
Bret Gunter (CW), Nani Suzuki (AD)

The Special Supplemental Nutrition Program for
Women, Infants, and Children (WIC) supports the health
of pregnant, newly postpartum, and breastfeeding
women, and their infants and children who meet income
requirements and are at nutritional risk by providing
free healthy foods to supplement diets, information on
healthy eating, breastfeeding promotion and support,
and referrals to health care.

We developed and launched an integrated, multifaceted
campaign that includes a brand; logo; brand assets

like typography and branding guidelines; a Campaign
name; a Campaign platform; creative assets for paid,
earned, owned, influencer, and social media; partner
activities; stakeholder engagement; and support for and
collaboration with State and local agencies.

BY YOUR

SIDE

pregnhancyto 5

USDA %
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Lockup with WIC and USDA Logos

The By Your Side Pregnancy to 5 campaign theme art represents WIC’s strong
presence in the life of families until their children turn 5. The design is playful and
sophisticated. Elements of the WIC logo are pulled into the theme art, including the
WIC magenta and the leaf, which helps create a cohesive look.
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; ‘ | support for families.

Social Assets

WIC SAVES LIVES
IMPROVES HEALT

WIC is the Special Supplemental Nuts Program
for Women, Infants, and Children. Cra i

WIC can benefit your patients

You play an important role in the care of
pregnant women, infants, and children. Now,
you can better care for their health easier by
simply recommending WIC to them.

How WIC helps
From pregnancy until children turn 5, WIC

provides extra support to help keep families
healthy. Here's how WIC can help your patients:

AND
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Infant Feeding
Studies have shown:
* Mothers are more likely to breastfeed
« Breastfeeding at hospitals has increased
+ Breastfeeding at 6 months of age has
improved

Health and Development
Infants and children on WIC have:
+ Better diet quality
+ Increased preventive care

te

+ Increased likelihood of regular medical care
+ Improved intellectual development

v
Learn more about the benefits of WIC at WIC.gov. 'l% @
Who WIC helps WIC benefits for your patients

WIC serves many families depending on their
income levels and eligibility is determined by the
state they live in. WIC is available to:

« Infants
« Children (up to their fifth birthday)

Help connect your patients to WIC

Do you have patients who could benefit
ny eligible families

DID YOU
KNOW?

Fact Sheet

| WIC helps connect pa

\”2\5/7 Free Healthy Foods

WIC provides everyday groceries that align
with the Dietary Guidelines and the infant
feeding practice guidelines of the American
Academy of Pediatrics.

El Breastfeeding Support
WIC's skilled breastfeeding support staff

provides helpful tips and additional resources
throughout breastfeeding.

{,:(L‘ Personalized Nutrition Education
WIC offers one-on-one counseling and

personalized tips on healthy eating, kid-friendly
meal planning, and special dietary needs.

¢ Health and Community Resources

rticipants to medical,
dental and mental health care, along with
other community-based services.

USDA @A Learn more
= | @ ;t WIC.gov.
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PetSmart (WIP)

Agency: Porter Novelli
Role: AD
Team: Sam Hardy (CD)

Chewy is seen as the doorstep default for Autoship
services, and PetSmart struggles with the brand
awareness of their own services.

To get the word out that the same pet store that does
Anything For Pets— autoships too, PetSmart invites
the public to ‘break up’ with their blue box (Chewy) on
National Break Up Day (Feb. 21).

Participants can trade-in their blue box for a chance to
win a sweepstakes. The microsite activation serves as
the educational hub for the campaign and PetSmart’s
autoship service, as well as the sign up location.

This project is still in development.

Proposed campaign logo

Break Up. Move On.
Win a Year of Autoship.

PETSMART

Lorem ipsum d

aliqua-

sint occ

The Relationship Your N | ;‘3%
Pet’s Been Waiting For B

PETSMART

Explore PetSmart Autoship 3

sé'.'ussﬂ; Copyright © 2026 PetSmart LLC Termsof Use | Privacy Policy | Official Sweepstakes Rules

Enter the Blue Box Break Up

Your Information

BLUE BOX

Break Up

Sweepstakes

Break up with a competitor “blue box”
and you could win the full package.

VI sample of frontend design
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T-Mobile

Agency: Porter Novelli
Role: CD/AD
Team: Jackie Hahn (AD/Mentor)

| developed “5Ghost Hunting” as an intern case study

for T-Mobile. The activation focuses on the reliability

of T-Mobile’s 5G coverage. The main component is the
media mailer, which includes everything you need to
summon a ghost but also defend yourself. | designed a
microsite for ordering the media mailer and seeing what'’s
inside, which also connects to the social aspect of this
activation: #5GhostStories, to encourage people to
share their paranormal experiences.

The PR campaign also includes an outline for more
iIn-person and digital experiences, influencer integrations,

and news moment milestones.

Full deck can be presented upon request.

T Mobile

2 ction. And now we're here to prove it
with our new 5Ghost Hunting Kit

SHOP NOW

XX Ta 47 enad

T-Mobile gets ready for
Halloween with their new
5Ghost Hunting Kit

/ T-Mobile introduces a
5G connection that's
ghost-resistant

EChosl
L Fioting

Who ya gonna call? T-Mobile! =

Who needs Ghostbusters when you have your own SGhost Hunting Kit?

Wha[’s inside?
s (a @ B2

-

T-Mobile is America's Largest 5G Network,
and Murderous Ghosts Hate It

T-Mobile’s 5G Network is so good that no amount of EMF or ectoplasm can disrupt your connection.
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Explore ghostly encounters that might’ve turned out better if they had T-Mobile...

N Sophie X
) @SophieClark

| had surgery a month ago and ever since | woke up from
surgery. | can see dead people as shadows. They are just
around. It's so far only my family but it's them. I called my
Mom to tell her that my aunt who passed a few weeks ago
came to me last night and | heard her whisper Pssst psst
*giggle* wake up. #5GhostStories

31 October 2024
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T Mobile

Adam X
@AdamWhite

When | was i think around like 8 maybe | was in my room
sleeping and | woke up and looked directly into the corner.
| had a light on, not sure why, but | did and in the corner |
see a black lanky figure crouched in the corner. It had 2
big wide eyes and a very very large smile that quite literally
went from ear to ear. #5GhostStories

13 October 2024
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SHARE YOUR STORY

ing

Finn
@FinnRoberts

One day | was with my friends at the park at night.
Barely anyone plays there at that time and there’s a |
of bushes at the over end of the park. We saw a sha
figure wave at us so the adrenaline kicked in and we
back to my house. I'm still wondering what happene
#5GhostStories

11 October 2024
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Thank you!

Contact

516-666-7/607
claire.jung27@gmail.com
claire-jung.com




