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About me

Over the past years |'ve worked with startups, technology
companies, and creative organisations on brand identity, web
design, and communications — leading projects from strategy
through to execution, often as the sole designer within a team.

* Experience across a range of projects in different settings;
from branding to website design, and marketing materials, in
agencies, in-house and contracting roles.

+ Experience working on branding projects from initial ideation
to final application, template building, and website design.

* Proven track record of leading full website redesigns end-to-
end, from initial concept and UX through to visual design,
Webflow implementation, and launch

+ Conversion-focused approach to web design, with agency
experience designing and optimising landing pages and
marketing sites for measurable performance

Johanna Regardh
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Opensend

Branding, web design, marketing

design

| led the complete rebrand of Opensend in close collaboration with the
CEO, defining a cohesive visual identity that could support a growing B2B
SaaS product and position the company competitively within the email
resolution space.The goal was to move away from fragmented and generic
visuals toward a brand that felt confident, modern, and credible without
losing clarity or accessibility. The identity needed to work seamlessly
across marketing, product, sales, and external partner channels.

* Designed a new logo and scalable visual identity system
 Established typography, colour palettes, layout rules, and visual hierarchy
- Created a consistent and scalable library of illustrations and assets

The new brand provided Opensend with a clear and recognisable visual
identity for the first time, creating a strong foundation for marketing,
product design, and future expansion. It also enabled faster design
execution across teams and external agencies by introducing a shared
visual language.

Johanna Regardh

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz

1234567890
@#$%"&*()+<>?

Warm Black
#1D1D1B

White

H#FFFFFF
Eag Shell

HFAFAF6
Beige

H#F2EFE3

Opensend Green

® opensend

#288364

=
Q
b
o]
&)
. 4
e
1]
0

HO25939

Lime Green

#HESFF80

2026



Opensend

Johanna Regardh
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Opensend

RESOLVED IDENTITIES
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RELEVANT PORTFOLIO WORK

Marketing Design
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Verift

[nfograph:
social media content

Veriff is a global identity verification platform
combining Al-powered automation and human
expertise to prevent fraud and enable secure
onboarding at scale.

Having contracted for Veriff for over a year now, l've
been producing marketing imagery for them across
several complex, technical briefs, things like AML,
KYC, deepfakes, and agentic Al, and turning those
dense, unfamiliar topics into visuals that are clear

and genuinely compelling rather than generic stock-

style graphics.

Johanna Regardh
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Veriff's vertically
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“Partnering with Veriff
allows us to provide
customers with one of
the best compliance
and security processes”
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Hanair yods bt youwar password stolen oF any acooyn
campramesed in U past year?

33% -

Verift

kv Tar certain that at least one had confirmed compeomise or received received a nolification that their
AETOUNE WAk compromised A breach nalification in the past year password or data was axpased
Oty 4 8% are confident No acoount Was Cormpromised, o FD0 Al - D Aadharslcrias Basccrie
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The push for robust identity verification g

Customers want a seamiess experience and airtsght security. To deliver
both, organizations are investing haavily in idertity verification.

83% 84%

The 2026 additions

ON THIS PAGE Three laws joined the landscape on January 1, 2026, each with a distinct focus:

1. Why regulated businessas face
MONE RITVacy ExphEure

New privacy

2. State privacy laws: What ) alraly degur‘jl:-l'nl;ﬂll]m-.- i s 1 i S R
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regulated businesses need to know Iaws l n 2 2 6 g Fris Ve

4. Practical compliance steps lor

June 11, 20286

Biometric analyses Face Insermss chocks Devicn and naetwork anatysis

Margot Arnus
Lead Privacy and Product
Legal Counsal
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Core signal categories for 4
transaction monitoring

: » Indiana (Indlana Consumer Data Protection Act, InCDPA) stands out for its permanent 30-day right
to cure — one of the few such provisions without an expiration date. It follows the standard

controller/processor moedel and offers a meaningful runway for businesses to remediate compliance

gaps before enforcement escalates, 01 __

» Kentucky (KCDPA) introduces restrictions on automated content recognition (ACR) data. An April fe T

2026 amendment will prohibit collecting ACR data without consumer consent from July 1, 2027, f,e-" o oo N e m
+ Rhode Island [DTPPA) centers on fransparency. Businesses must clearly and accesslbly disclose their r,f"f ' e M“-.

data practices to consumers — a requirement that directly affects privacy notice design and the f r ,

disclosures embedded in onboarding flows. '-.Ik i o /

Thresholds: whoi ed? S i st -
resholds: who is cover 03 B

Maost state laws trigger coverage based on volume; commaonly 100,000 consumers processed per year,

Macbook Pro

Core components of an anti-money g
laundering compliance program
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Verift

Veriff by the numbers
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Legal.io

Brand refresh, whitepapers,
social posts, infographics

After completing a brand refresh | worked on
creating compelling social media templates, as well
as designed their quarterly market report.

Agency: Animalz

Johanna Regardh
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Legal.io

Johanna Regardh

LEGAL-1D

Meet us
at CLOC!

MAY 11-14
BOOTH #213
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Key takeaways

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmiod tempor incidiclunt

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod temipor incidicunt.

Lowam ipsum dolor sit amet,
consectetur adipiscing elit, sed do
afusmod tempor incidicdunt.

FIRST LASTNAME
POSITION TITLE

LEGAL-ID

Lorem ipsum dolor sit -
amet, consectetur
adipiscing elit

i ; Ut anim ad minim vaniam; qus nostred
Lorem ipsum dolor sit amet, axarciaton wamco labors nis wt aliqup ax

consectetur adipiscing elit i B3 CLITITICK O S TReguat

90%

Lorem: ipmum dolor 5K amet,
corseciniy adpscing ok

24%

Lorem meum dolor gt amat, consackatur 0 oo esreriiare s L
adipiscing el sed de usmeod tamipar oo
Imzidkdunt ut labome at dolore magna akqua B

LEGAL-10
i

We partnered with Legal.io when we
needed additional bandwidth and
specialized expertise while
maintaining flexibility. That positive
experience evolved into an ongoing
partnership. Their responsiveness
and quality of talent have allowed us
to maintain momentum without

overextending our internal team, while
delivering meaningful cost efficiency.

ry

Bridgen Gatewood
Directar of Legal Operaticns & Risk
Managemeant

LEGAL-ID

News Digest

13th May 2026
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Legal.io

Johanna Regardh

Introduction

in our In-House Compensation & Hiring Report, we deliver an
analysis of compensation data, hiring trends, and market demands
that shape the in-house legal landscape. Drawing from our robust
datasets from Legal.io's Salary Insights Tool and In-House Job
Board, we present an objective view of the current market reality.
Together, these insights provide a practical, data-backed snapshot
of the in-house legal market to help both hiring teams and legal
professionals make more informed decisions and achieve their
goals.

Legel o s used by 170,000+ legad professionsts and 150+ in<house kegal teams to

understand how the market i changmnyg —whathar they ne Iiring, Managping spend, or
evaiuating thalr next carser mave.

Y can 8ls0 get accass to law firm billing rate data on Lagallo Enterpriss, ol hiring and
spand management platform, in-house keaders can now benchmark AmLew 200 rates side
by sicda, gaining visibility Into badgets and kiantifying apportunities to reduce costs,

LEGAL-1D

Work setting: emerging rolesvs. the
broader legal market

Enszegang legal roées ars commaonly assuned to be remsobe-frst — dighal work, digal worioplace. The
data says the opposite. Omly 14.5% of emerging -role postings. are remodte, against 22.4% scrmss the in-
houss legal market a5 o whole, and 62,7% require full-time on-site presence against 53.9% market-
wide. Legal engimeer is the most office-bound role in thés report; 770% on-site, ¥0.4% mmobe

Emargag legalreies
1all|

Logal engirae
Lagsl li=knzlginl

Lepal nreeeediars

To- leduriss baga
syt hr] Coomipd

[ 0% 20 W% 4% B BO TR BO% GO 100%

. Ramcie Hyhric . - g b

LEGAL-ID

In-house compensation

Armong non-lestdership roles, Labar ancd Employment Coumsel remains at the top, folowed
by Intallectial Proparty Colnssd, Product Counsel, and Privacy Counsal. This shift reflacts
susiained demand for legal expertiss ted to imnovation, platfosms, and data risk,

Median total compensation forin-house counsel roles
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Legal operations spotlight
Comperisation in legal operations scales shamply with seniority, with irectors of Legal Operations
earning & meedian 257, 340 — mors than doukids the 5119,000 mediam for imd ividwal-contributor Legal

Operatkons roles. Company size adds anotiher wariabée, with mid-markes firms (500710, 000
esmployees) outpaying even the Iargest enterprises ot 160, 000
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T Gatlstaction tolls a harder story. Nearly hatf
(3:5.5%) of loga operations profussionals report
being dissatisfied or very dissatistied with thelr
pomrgpensation, while anly 34.8% say they are
somewhat of wery sakisfied. For 3 funciion that
has grown in scope and strategic importanoe,
pay hasn't kopd pace with evpootaticns.
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Metro areas with the highest
compensation

Seattio leasds ot $201, 750, Tollowed by a ightly chasiered growp — San Diegio, San Francisco, and Hew
¥ork City all howsring arourd 52508, Tha bigger story: Philadeiphia, Chicage, and Phoerde oll olesrirg
E200K signals that top-od- market @m- house compesnsaticn = no longer 3 coastal phenomanon,

Median compensation by metro area
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Law firm billing rates

When law firms push for doskle-digi increnses during rate negotintions, the strongest defense is hard
data. Legelio Enterprise’s free trw firm rates bonchmarking tool ghees in-howse ieaders acocess to real-
tirme AmbLaw 200 billing dasa. Validate rate proposals, spod outliors, and push back with confeisnce
Faired wih in-howse salary mssghts, it prosvides 3 hediatio view of spond on legal talent, beiping logsl
depariments beisnos hineg decisions with smarer marsgemeant of externad resources,

Rate distribution by level

Chart shows Median Range nnd Rate Range (PT3-FR0|
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Emerging legalroles

Aoroas bhe first seven and 3 hatf monthe of 2026, 186 job posts ot 840 organizations sduertised a role
whinsn core fumction is buildng, deploymyg, or govemming legal technodogy and process ratber Eham
prachcing e

The calegory = read, bt it has no setifed wocabulary. Those 106 posts carry W0 distmcl job Eifes
Empdoyers are dosoniying the same hancful of jobs in 160 different ways. which is the clearest signad
weailabds that the fumoticn i= baing vented rather than adopted.

Emerging legal roles (by job posts, 2026 YTD)
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[Imio

Website design & Webflow build

llmio is a talent agency focused on creating more
meaningful, human-centred recruitment
experiences. The goal of the website was to translate
an existing brand identity - rich in illustration and
personality - into a clear, functional digital presence
that communicated trust, clarity, and approachability.

Starting from UX and wireframes, | developed a clear
page structure and content hierarchy before moving
into high-fidelity Ul design in Figma. The final site
was built entirely in Webflow, with a focus on
responsiveness, scalability, and ease of handover.

Johanna Regardh

Recrulitment that
woxks

Ilmid is a talent agency on a mission to make recruitmeant and

work-life better for evaryone.

We connect forward-thinking companias and talentad

professionals who are ready to make an impact together,
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Pearmill (internal)

Website design & Webflow build

While working as a contract designer at Pearmill, |
supported a range of client-facing growth initiatives
across multiple SaaS accounts. In parallel, | led the
design and build of internal landing pages used
across the agency's own marketing initiatives,
including service offering pages, webinar landing
pages, and campaign-specific pages designed to
support lead generation and growth.

The work required balancing strong conversion

principles with a consistent visual language that
aligned with Pearmill’'s brand.

Johanna Regardh

Learnfromus

Services Careers

The Hypergrowth
Experience

Exploring how founders and marketers from
hyper-growth companies solve their growth,
marketing, and organizational problems.

+1 9 Path to Growth and Optimizing User Activation w/ Vikas
Hebbar of Tia

Criickly Listen To

The Hypergrowth Experi

i
Your Work Email... l

BMEET ¥OUR HOST

Dacernber 21, 2023

Vikas Hebbar, VP Growth Marketing @ Tia

v Jin

Listen to episode o

gl
v
—
¥
"
=

"Experiencing hyper-growth is rare. Founders and
e e s e s e e B e marketers have to build their parachute on the way

down - build teams, maintain their growth rate,
Uber Hi:H webﬂnw t:ls A1/ anddesign their organizations to match the
£ ) talk space

Subscribe to the newsletter

By ','iEni:-.:_ Up yee pgrEe to oulr tems of Eargce and grivacy pofig )

N |

demand. My goal is to uncover the learnings to help
you achieve the same with episodes of The
Hypergrowth Experience!”

PORTAG= nectar B

Hima Gardideh s one of the founders of Pearmilll — & growth studic structored to
aexcel in digital performance marketing. We're a group of designers, markaters, and
engineers working together to hedp grow some of the best tech Brands in the

. . ° @
Previous conversations
#19 Path to Growth and Optimizing User Activation w/ Vikas 2026

Hebbar of Tia

December 21, 2022

- Vikas Hebbar, VP Growth Marketing @ Tia



Pearmill

Johanna Regardh
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Creative is the biggest lever you can
pull. Full stop.
Creative is still king. Evenin the constantly evohlding digital world, some adageas ramain

Gatting to the root of what drives your audiance is what drives us. Do they prefer chasky
humoe? Are they partial to hard facts? ks there a & bias for cinematic shots?

With our iterative process we constantly use data to test and prove hypotheses, unlocking
parformance with evary round.

Ads that perform (and ook
good doing it).

Recess Sonder

(19

"Pearmill has helped us expertly strategize and optimize our
landing pages to ultimately improve our conversion rates, lead
generation, and pipeline with strength and precision.”
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W (i vty vt read] 1Tearin okl peEGU R O gsrer e e ideas
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Ready to grow?
: Book an .-.-.|..-|:r_‘j:;'
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Pawrill — B Cranyrlgie 2037

Full-service
management

Lt ug manage your paid Search and paild socis
advertisng channsts. We randle sverything, stratogy,
Lracking, créative deveElopment, nnding pages, day-
I~y managemenl, and moe

. B aucht Scheduls a call

GRAILED  Ophefia

It's about a proven framework — not
secret tactics.

Advertising platforms like Facebeok and Googhe ane mind univarses of their oam, Thay
aperate by their own rules and systems. To discover the rules of these universes. we wse a
framawork similar to the scaontific method, which has been wsed to map out the reées o our
actusd univarse, It tha reason we're capable of Flight. tha reason we're able to produca
phonas, and the reason we raach unprecedentad growth for our partnars, Howseer, unlike
the rubys of the universe, ad channel rules e constantly changing and resding to ba
rediscovered,

W are congtantly designing exparimants to formulate sustainabde theories and strategies
that win, This approach ansises that we continue o have seciess as channets and

This is how we make
results happen

Information and Asdience ideation Croation

Testing Analysls Iterathan

Top 10 Pald Social Ads of 2022

2057 has baery A MG yoal, and v ionds Chat s dond
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A CMO's Guide To Hiring An Ad Agency

Laarnings gatherod from aneking wiin 100+ comnanies jo
el vl decioe whien and how 10 aork with genrcias

Ny See morg
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A CMO's Guide To Hiring An Ad Agency

Leamings gabhered from warking with W00+ Gompanies ko
mied popind cheicka shen s b B wenrk with agencies
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Top 10 Paid Social Ads of 2022
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You have | outstanding TRak
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:ﬁ Disro

Disro Product Ul s s TEEE

place to find answers across tools
and systemns, Its become part of wngn
our daily workFow.” O PP EL P

o BN LOWTERAN,
Prosluet Lagd

Product UI design - i

My scope was visual design rather than UX or
interaction design: taking the established flows and
ensuring the product felt as considered as the
marketing, while defining reusable visual patterns
that could scale with the interface over time.

'S Disro

* Full visual design of the product interface working fﬁ:‘ Good morning, Francesco!
from wireframes

: Applie{j i SyStem b prﬂduct Enmpnnents B S 63(}; 13% of daily everage 630}' 13% of daily ave
typography, colour, iconography o y averag A :

* Defined reusable Ul patterns and component library G D 90 WS BERE YL e

foundationsimproved hierarchy, readability, and B
visual consistency across all screens = i

Brand Visibility Share of Voice

Quick visibility chack Find keyword Review technical SEO0 Draft a blog post
Opportunities

Johanna Regardh



	cover
	about
	Branding 1
	Brand 1
	brand 2
	brand 3
	marketing 1
	marketing 2
	marketing 3
	marketing 4
	marketing 5
	marketing 6
	marketing 7
	web 1
	web 2
	web 3
	web 4
	web 5
	web 6

