The outcome
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> The background

A leading international law firm with offices around the globe recognized a growing gap in how employee support was

delivered. While their Chicago headquarters offered traditional concierge-style services — such as dry cleaning, hotel “As

bookings, and shoe shines — those offerings were only available locally. The firm sought a scalable, digital solution that someone

would deliver work-life support to all employees worldwide, virtually or on-site. The HR team saw an opportunity to provide

every one of their 3,600+ employees — regardless of location or level — with access to high-quality, consistent work-life WI'!O loves to Stay_

support. The goal was simple: to reduce stress, save time and improve all employees’ quality of life. organized and proactive,
Circles Concierge has been

an incredibly valuable benefit.
> The Circles solution The results you provided from the

Circles launched the program as a virtual concierge and tailored it to meet the needs of their large, globally dispersed T [ PR B YSEN) GHT)

workforce. A customized client portal gave all employees a single, branded entry point for personal support and time- me such peace of mind. I'm now
saving services — accessible 24/7. Unlike firms that limit participation to senior partners, this program was open to ahead of the game on tasks
everyone, everywhere. that usually weigh me down.
Thank you!”

The rollout began with a small HR group, expanded to the full HR team in month two, and launched firmwide by month
three. To drive awareness and engagement, Circles provided a full marketing toolkit including a monthly email newsletter,
digital signage and ready-to-use internal messaging. To help ensure relevance and early adoption, region-specific e

content, partners and offers were developed for previously underserved employees in South America and Europe. < CI rCIes )
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https://www.circles.com/
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