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WE ARE LINKVIVA

CRAFTING LEGACIES
THROUGH
EXTRAORDINARY
EXPERIENCES




OUR CRAFT
EXPERTISE
AND
SERVICES

Strategy

Crafting insight-led visions that stir emotions, challenge
convention and influence behavior

Branding

Building brands that resonate, stand out, and leave a lasting
impact on your audience

Destinations

Masterplanning, placemaking & culture shaping
environments

Events & Experiences

Multi-sensory memory making experiences that captivate
and inspire

Marketing & Content

Amplifying your story to captivate, connect, inspire and maximize
impact through tailored sponsorship

Production & Operations

Bringing your vision to life with precision planning and flawless
execution
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SHOWCASE OF SUCCESS

1.5M+ people brought together across
13 flagship experiences in 2025

20+ 1000+ 5M+ 75 22

8 Guinness World Records registered Record breaking events - 4
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700,000+ attendees | 159,000+ tickets sold | 60+ retail & F&B partners | 6 zones | 90% satisfaction

F, TY Liwa Village is where fradition meets modern excitement. Nestled in the
:o | gt s Whe re trad |t| on meets mOdern breathtaking Liwa Desert, this annual celebration invites you to explore
h Liwa Village exc'te m e nt ;islz;;m;ones, each brimming with adventure, culture, and culinary
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11,000+ attendees | 3-day festival | 6+ international markets | 39 influencers & global experts

Ggf“:gg:;% Kayan Wellness Festival is the region’s first-of-its-kind wellness festival,

R E G I O N ’S FI RST—O F- ITS- KI N D Am;;:lrsed Eest Fiﬂigﬂfire;ﬁmggﬂuﬁli'm unEQLl.lj IF; cre:::’redﬁbytLINK‘;fNA h} .
collaboration wi u Dhabi. Uniting world-class experts, fransformativ
K A\I/A N WELLN ESS F ESTIVAL healing experiences, movement WGFkShD?)S, and mindfulﬁeas practices in an

WELLNESS FESTIVAL annual gathering for wellness enthusiasts.
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168K-197K attendees | 131 brands | 11 days | 90% activation engagement

Now in its 8th consecutive year under our management,

A m |d n Ig ht ObSId Ian eXt ravag an Za In e& MOTB remains a flagship event of Dubai Shmppin:g Fesﬁ":r'ﬂi {DSF}_. As_. part

‘ ' r' g d U bal of DSF's 31st anniversary, the 13th edition returned with a Vibrant Midnight
Obsidian theme, blending fashion, food, and entertainment.

MOTB

| | R LT VT T




NE MIRAL 2025
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2000 employees | 100% brand integration | full internal engagement experience

An internal celebration hosted by Miral to recognize employee

Iil 'JI‘J T Celebrating people: purpose, & the achievements and reinforce its identity as a Great Place to Work. The

= event brought together close to 2,000 of Miral employees in a vibrant,
M I RAL power Of Joy joy-filled experience aligned with Miral's brand values and culture.
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A Val u ed Pa rtn erS h i p Of COI I abo ration A valued partnership with Aldar crafting premium broker and sales event

launches and ceremonies tor key developments, sales centre destination

experiences and community parks o experiential programming calendar’s
to activate and engage audiences into Aldar's lifestyle.

ALDAR




5 days to execute | 400+ guests | 24+ manpower roles | 10+ performances & engagements

ALDAR GC EO M E ET & Aldar Fahid Island Gathering: First-ever activation on the island, hosting
400+ stakeholders, brokers, and teams.
GREET




713M reach | 30.7M impressions | 3.9M engagements | 1K circulation

NATIONAL PROJECTS BUILDING BRIDGES FOR THE
._ __-.?.p.,&--.[r:.é:“. o FUTU RE UAE & CH I NA 40TH ggﬁ;ﬂ:ﬁ2Eﬁthwi?|§ﬁ;22i;ﬁnl_‘:;,?de?E_Evem with cultural exchanges,
BILATERAL CELEBRATION
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188K Abu Dhabi visitors | 39K+ Al-Ain visitors | 18K+ Al Dhafra visitors | 9th edition

AB U D HAB I ,S FAVO U R ITE Mother of the Nation Festival: Expanded across Abu Dhabi Corniche, Al Ain

Square, and Al Mugheirah Bay, uniting families with entertainment, culture,

FESTIVAL — ciljlagll i olajge FAM I LY FESTI VAL and F&B.
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307,000+ runners | 438+ emirati marshals | 5K route | 10K route

THE WORLD’S LARGEST RUN -
DUBAI RUN

Dubai Run is the world’s largest fun run, tfransforming Sheikh Zayed Road info

a massive running track where thousands participate in Skm and 10km routes
as part of the Dubai Fitness Challenge.



40,300+ cyclists

| 200+ emirati marshals

REGION’S LARGEST
CO L\ U NITY CYC LIN G EVENT sixthedition with full turnkey delivery, including sponsor activation, route
- DUBAI RIDE
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| 6th year | 40,300+ cyclists

Dubai Ride is the region's largest community cycling event, celebrating its

planning, and stakeholder coordination.



Cyber
RunaRide

12,946 participants | 6,366 runners | 215 cyclists

A CELEBRATION OF FITNESS,
TECHNOLOGY, AND COMMUNITY

SPIRIT

| 3 days village

LINKVIVA delivered Cyber Run & Ride 2026, a two-day festival of races and
entertainment. The Run & Ride Village was the hub for packs, F&B, partner
activations, and performances. The event closed with medal ceremonies

and lively community celebrations.



14K+ visitors | 1.9M reach | 100 elite athletes | 28 countries

THE FIRST GKAKITE

:::" s - Fahid Island hosted the GKA Kite World Tour in Abu Dhabi for the first fime,

: l‘ﬂ 9 _I D WO R L D TO U R I N AB U delivering a 9-day water sports festival combining elite kiteboarding

AR competition with family activities, workshops, and beachfront entertainment.
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EMIRATES
VILLAGES

RUN SERIES 2025

EMIRATES{
viltaces 1.

EMERATI
VILLAG

5K+ runners | 55M+ reach | 16M+ impressions | 7 races

TH E UAE ,S F I RST CO M M U N ITY The Emirates Villages Run Series 2025 united communities across
viacss — RUN SERIES SPANNING ALL SEVEN /iy = o reem eeepramatines coue. onc
EMIRATES
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FAHID
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1,300+ attendees | 40 sessions

FAHID WELLNESS
CALENDAR
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| 10 months

Fahid Island infroduced a curated wellness calendar and flagship
Wellness Day, fransforming Fahid Sales Center info a destination for
health, connection, and lifestyle experiences.
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2,800+ attendees | 3K partners | 6 keynote speakers

A premier growth forum that brings together Aldar’s broker network through expert-

ALDAR A LDA R EX P E RTS led talks, leadership insights, and immersive experiences. Hosted at Fahid Island, the

event blended industry knowledge with wellness-driven engagement to create a
EXPERTS holistic partner experience.
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\_-#/“ IY I DESFQF‘IECI as a flexible, immersive destination ShDWCGSiﬂQ the district’s FJDTE‘F'IHCﬂ
b hile providi a calm, Iti- OS5 iro ent f ients, VVIPs, and ests.
Ir]\f}\l SAI ES CENTRE whnile providaing aim, MuliTi-purpose environment 1or Clients 5, d guests



5,196+ caregivers | 254+ vips | 2 events

REGION’S LEADING

Somicine v HEALTHCARE MILESTONE oot e o in A a3 v e

CELEBRATION




WFDSA 2023 (52
World Congress DUBAI .

WFDSA 2023 (-
World Congress DUBAI

335+ delegates | 40+ countries | 21 sponsors

.
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WFDSA

WORLD FEDERATION
OF DIRECT SELLING ASSOCIATIONE

W FD SA 2023 Held in Dubai, WFDSA 2023 marked the congress’'s Middle East debut, uniting
335+ delegates from 40+ countries to reimagine the future of direct selling.



350 delegates | 4 day conference

A 4-day leadership conference by Al-Futtaim, bringing together 350 senior delegates and

T RU E N O RTH global speakers to explore innovative solutions fo global challenges across the Group's

diverse sectors.

Al-Ruttaim
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Event of The Year 2021 llea Epsprit awards recipient | Best Event Delivered Middle East Event Awards
( M )
Q - TH E PALM FO U NTAI N Dubai’s first public event post-COVID, unvelling the world’s largest fountain show
ning 14,366 sq. ft. a global moment of celebration.
THE POINTE LAUNCH L

Al FAL % [LMEIRAH




Buildiﬂg
something
that matters

Innovations
that
Matter

G

65 countries | 10+ speakers | 10+ interactive installations

EX PO L I V E G LO BA L An international summit convening 120 Global Innovators from 65 countries under the

EXPO Live initiative, aimed at showcasing innovative solutions to global challenges

I N N OVATO RS S U M M IT through collaborative dialogue, engaging installations, and thought leadership.
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SPORTS FOR ALL

S Exp9

7,000+ visitors | 118 activities | 58 exhibitors

\ , E X p o TH E F I RST S PO RTS The rSmes for All Exhirt:_riﬂcrn marked c::_hish::rif: milestone as Saudi Arabia’s first
/ ‘ SPORTS FOR ALL EXH I B IT I ON I N KSA dedicated event uniting the sports, fithess, and wellness sectors.
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92,563 visitors | 19 &b brands | 10days

F I RST M I LITARY M EGA Hosn Al Etihad :\"iHCI'gE, part Gf_the_ 2th Union F::_::rtress r"_ﬂill"rc:lw sth-::wff,
F ESTI VAL I N AB U D HAB I Erﬁ;;?d a family-friendly destination celebrating national pride in Abu




Your Next Legacy

BEGINS WITH A -
CONVERSATION |

YOUR LEGACY

Whether you are creating a destination, shaping a public moment, activating a TOG ETH E R. 5
brand, or bringing people together at scale, LINKVIVA is built to do what few
partners can.

We turn ambition into experiences that are built to last.

@ @ o

Strategic Creative End-to-end
Thinking Experience Design Delivery

LETS TALK..




THE ART OF LEGACY
BUILDING

LN<VIVA



