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Book Positioning Form

1. Basic idea: What is the basic idea about this subject that you want to convey through the
book?

2. Your ideal audience: Who are you writing this book for?

3. Pain points: What pain points does your ideal audience experience that this book will
help solve?

4. Benefits: How does your ideal audience benefit from reading your book?
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5. Your goals: What do you want the book to help you accomplish?
6. Call to action: After this book is published, what do you want your ideal audience to do?

7. Tone: What tone do you want this book to have?

8. Chapters: Excluding introduction/conclusion, how many chapters do you want the book
to have?

9. Additional resources: Do you plan on including any additional resources in the book? If
so, what?

10. Reader feedback: Imagine that the book is published and your ideal audience applies
what they learned to their lives. What would be the best possible compliment that you
could receive from them?
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11. Similar books: Your book is on display at your local bookstore. What books are shelved
next to it?

1.

2.

3.

12. Why these books: What do you like about these books? How are they similar to your
book?

13. Elevator pitch: Quick! In ten words or fewer, tell me what this book is about.



