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1. Executive Summary

Retail and Consumer Packaged Goods (CPG) enterprises today face unrelenting pressure to perform
across an increasingly complex value chain — from navigating volatile supply chains and shifting consumer
behaviors to managing omnichannel operations and responding to ESG mandates. Doing more with less is
no longer a tactical goal; it’s a strategic imperative.

At the center of this transformation is data. Every decision — whether it's optimizing production,
forecasting demand, personalizing offers, or reporting on emissions — hinges on data accuracy, visibility,
and reliability. But for too long, data issues have been reactive, fragmented, and hidden deep within
pipelines.

This is where the Chief Data Officer (CDO) emerges as a mission-critical leader. No longer limited to

stewardship and compliance, the CDO is now responsible for unlocking measurable business value by
operationalizing trust in data — across every layer, system, and team.

4+ The Purpose of This Guide

This executive guide outlines how CDOs can:

Maximize ROI by embedding observability into every stage of the value chain -

from production to ESG reporting.

Modernize data operations

through proactive monitoring, anomaly detection, and intelligent automation.

Align IT and business stakeholders

with a shared view of pipeline performance and data quality.

Scale strategic outcomes

by transitioning from passive governance to intelligent, action-oriented management.

&

<

<@

By providing comprehensive visibility, automation, and Al-driven insight, Acceldata
empowers CDOs to move from reactive data firefighting to building a resilient,
insight-ready data foundation — one that supports scale, speed, and sustainability
across the enterprise.

This guide is not just a product overview — it is a strategic blueprint for how today’s
CDOs can lead transformation at the intersection of data, operations, and business
performance.

Executive Guide: The New Imperative for Trusted, Al-Ready Data
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2. The Retail & CPG Value Chain: A Data-

First Lens

Retail and CPG organizations operate across six core functions where data must be trusted, timely, and

traceable:

Production & Manufacturing

4

Merchandising & Promotions

Streaming

Apps L J
RDBMS e
Files/Objects 1]

On-prem data lake =

Demand & Inventory
Reliability

¢ Detects demand forecast
issues before impacting
production

« Catches schema/missing
inventory inputs

« Reconciles ERP and
physical stock data

Landing

Supply Chain &
Logistics Continuity

© Alerts on delayed or
failed logistics jobs

« Flags stale or duplicate
delivery records

« Tracks SLA adherence
and job run performance

Supply Chain Operations

Omnichannel Commerce

Enrichment

Consumption

-~ @ S
- () (@
O @) (A

Promotions, POS &
Customer Experience

© Reconciles promo and
sales data

« Detects POS-level
anomalies and data gaps

« Ensures consistent
customer data across
channels

3

Inventory Management

6

ESG & Compliance Reporting

Dashboards

Data Applications
And Products

&) ML/ Al

o

ESG & Compliance
Assurance

© Monitors ESG lineage for
completeness

© Runs automated checks
for compliance readiness

« Validates ESG disclosures
against source systems

Each function relies on high-quality, reliable data to drive decisions and performance. When data drifts,
pipelines break, or metadata is lost, operational efficiency suffers.

cceldata brings comprehensive data observability to
each stage—empowering CDOs to proactively detect,
resolve, and prevent issues before they impact business

outcomes.

Executive Guide: The New Imperative for Trusted, Al-Ready Data
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3. The CDO Mandate in Retail & CPG

The CDO's role is transforming—from being a data custodian to becoming a strategic enabler of efficiency,

growth, and resilience. CDOs now have the mandate — and the opportunity — to unify data infrastructure,

ensure proactive monitoring, and drive accountability across business units through reliable, trustworthy

data.

Business Driver

Supply Chain

Resilience

Inventory Efficiency

Customer
Experience

Promotional ROI

ESG Reporting

Data Challenge

Ingest failures, schema drift,
siloed logistics data

Mismatched ERP-warehouse
data, unvalidated SKUs

Fragmented profiles, broken
personalization

Inaccurate POS feeds and
campaign data, no root cause
insight

Metadata loss, missing lineage

+ The CDOQO’s Role in 2025

Today’s CDOs must go beyond dashboards and governance frameworks. They must deliver data that
is complete, current, and context-aware — data that not only informs but activates decisions across
supply chain, inventory, merchandising, marketing, and sustainability.

To do this, CDOs must:

Strategic Opportunity

Proactive pipeline health monitoring +
anomaly alerts

loan_amount = -500000 due to
incorrect sign - distorts portfolio risk
exposure

Unified data observability across
web/mobile/in-store

POS drift detection + RCA automation

ESG lineage monitoring + compliance
readiness

« Transition from data stewardship to value-chain optimization.

« Build scalable, Al infrastructure that can detect, and prevent data issues, allowing for quick

remediation.

« Establish trusted data pipelines that span the full retail and CPG lifecycle — from raw material

sourcing to ESG reporting and omnichannel commerce.

Executive Guide: The New Imperative for Trusted, Al-Ready Data
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4. Step-by-Step Impact: Data
Observability Across the Value Chain

4.1 Production & Manufacturing

Challenges Acceldata Solutions CDO Value

Maintains on-time

Inaccurate « Validates upstream data feeding ERP and sales systems .
. . manufacturing
demand forecasts « Monitors freshness and completeness of demand signals
schedules
Forecast « Detects outliers in planning and forecast layers Improves planning
anomalies » Flags drift in schema and metrics accuracy
. . . . Reduces downtime
Data drift in « Monitors pipeline health across inventory systems and production
inventory feeds » Reconciles stock data between ERP and WMS tp
COS
Production & Supply Inventory Merchandising Omnichannel ESG & Compliance
Manufacturing Chain Ops Management & Promotions Commerce Reporting

@

Streaming Q
i Enrichment Consumption
Apps @ o Dashboards

Data Applications
And Products

000
209
867

Data Drift

S/

ML /Al

Files/Objects @ {

o)

B

&

Missing input
| data
On-prem data lake @ H

Input Feed Schema, Pipeline & Downstream Quality
Upstream ERP & POS Feed Freshness & Inventory for Planning &
Validation Anomaly Detection Reconciliation Production
/) (V) o o

Executive Guide: The New Imperative for Trusted, Al-Ready Data Page 6
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4.2 Supply Chain Operations

Challenges

Delayed or failed
logistics jobs

Forecast
anomalies

Duplicated or stale
delivery records

Production &
Manufacturing

Streaming
Apps
RDBMS

Files/Objects

On-prem data lake

( O

Logistics & Vendor Feed
Quality

Executive Guide: The New Imperative for Trusted, Al-Ready Data

Supply
Chain Ops

CDO Value

Acceldata Solutions

Monitors end-to-end data pipelines across logistics and
ERP layers
« Sends real-time alerts on job failures or delays

Optimizes supply
continuity

* Measures throughput, lag, and job durations across

. Enhances logistics
suppliers and nodes

. . transparency
« Surfaces performance regressions over time
o Detects duplicates and timestamp anomalies in shipment Prevents
tracking feeds operational
« Validates record freshness and completeness disruptions

Inventory Merchandising Omnichannel ESG & Compliance
Management & Promotions Commerce Reporting
Landing Enrichment Consumption

Invalid delivery
status

Q Dashboards

Data Applications
And Products

Timestamp
mismatches

Pipeline Health

— Throughput & Shipment Data
Pipeline SLA &
FaiIEre Monitoring Performan;e Drift Reliability for
Detection Fulfillment Systems
@ ~
9 © V)
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4.3 Inventory Management

Challenges

Acceldata Solutions CDO Value

Mismatches
between ERP and

warehouse stock

Inaccurate SKU-
level updates

Data outliers in
enrichment layers

Production &
Manufacturing

Streaming

Apps

!!

RDBMS

Files/Objects

®\©

On-prem data lake

Multi-System Inventory
Reconciliation

Executive Guide: The New Imperative for Trusted, Al-Ready Data

« Reconciles inventory data across ERP, WMS, and POS
systems
» Flags mismatched SKUs and stock counts in real time

Prevents stock-
outs and overstock

« Validates updates at SKU, batch, and lot-level granularity
o Detects missing attributes or transformation errors

Improves forecast
trust and accuracy

« Detects statistical anomalies in enrichment and
consumption views
« Alerts on sudden spikes, nulls, or pattern breaks

Reduces downtime
and production
cost

Omnichannel
Commerce

Supply
Chain Ops

Merchandising
& Promotions

ESG & Compliance
Reporting

Inventory
Management

Landing Enrichment Consumption

Unexpected
spikes/nulls

Granular SKU
errors

Dashboards

00+
208
866

Data Applications
And Products

Stock
mismatches

Context-Aware

Intelligent Anomaly Monitoring for

Granular Stock

Update Validation Detection in Demand &
Inventory Pipelines Replenishment
7 ) P
9 () V)
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4.4 Merchandising & Promotions

Challenges Acceldata Solutions

Promo and sales » Reconciles campaign plans vs. POS sales data
data mismatches » Flags mismatched SKUs and stock counts in real time

* Monitors schema drift and feed issues from POS systems

POS-level . .
. * Flags unexpected nulls, spikes, and breaks in product-
anomalies
level data
Lack of RCA for « Performs automated root cause analysis across
underperforming upstream layers
promos * Maps data lineage to pinpoint source-level issues

Production & Supply Inventory Merchandising Omnichannel
Manufacturing Chain Ops Management & Promotions Commerce

Streaming

!

Landing Enrichment Consumption

Promo vs. POS
mismatch
©

Files/Objects \Z/

Traceability
On-prem data lake : H issues

Schema drift

O

Apps

RDBMS

o

POS Feed Health Intelligent RCA for RCA Summarization
Promo Plan vs. POS Monitoring Campaign for Marketing &
Reconciliation Performance Business

Executive Guide: The New Imperative for Trusted, Al-Ready Data

Source-to-

— IOSSM

CDO Value

Increases
promotional
effectiveness

Empowers
marketing with
trusted data

Improves
campaign ROI

ESG & Compliance
Reporting

Dashboards

oo+ Data Applications

208

°°°/ And Products
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4.5 Omnichannel Commerce

Challenges

Fragmented
customer identity

Inconsistent
personalization
records

Execution
complexity across
channels

Production &
Manufacturing

Streaming
Apps
RDBMS

Files/Objects

On-prem data lake

(» ®©

Identity Graph Integrity

o

Executive Guide: The New Imperative for Trusted, Al-Ready Data

Chain Ops

Customer Data
Fragmentation

Acceldata Solutions

Monitors ID stitching and customer resolution pipelines
« Detects conflicts or duplication in CRM/CDP feeds

» Flags schema or value drift in customer behavior data
« Ensures freshness of engagement metrics in models

* Monitors data movement across mobile, email, store,
and site
» Ensures SLA adherence across campaign feeds

Supply Inventory Merchandising
Management & Promotions
Landing Enrichment Consumption

Pipeline
degradation

Broken data

Schema drift in customer
behavior feeds

®
ve
@@

Omnichannel
Commerce

Latency issues :

Funnel Health &
Personalization
Reliability

Behavior Feed Drift
Detection

Omnichannel Feed
SLA Monitoring

o © o

CDO Value

Builds trust in
customer insights

Improves
conversion and
retention

Enables seamless
omnichannel
execution

ESG & Compliance
Reporting

Dashboards

Data Applications
And Products

ML /Al

Page 10



acceldata

4.6 ESG & Compliance Reporting

Challenges

Metadata loss in
ESG pipelines

Inconsistent
personalization
records

Execution
complexity across
channels

Production &
Manufacturing

ESG Feed & Source
Validation

)

Executive Guide: The New Imperative for Trusted, Al-Ready Data

Acceldata Solutions CDO Value

« Monitors metadata completeness across ESG reporting
flows Ensures audit
« Flags missing fields or inconsistent tags in emissions, readiness
labor, or supplier feeds

« Automatically maps lineage across SAP, finance, and ESG

layers Reduces
» Detects lost hops in data pipelines that feed ESG compliance risks
disclosures

« Validates reported metrics against upstream data

sources Increases

. . . stakeholder trust
» Flags discrepancies between source and published . .
in reporting
values
Supply Inventory Merchandising Omnichannel ESG & Compliance
Chain Ops Management & Promotions Commerce Reporting

Landing Enrichment Consumption

Unvalidated compliance
rules

Missing lineage

O O
© ) e

Bl Gaps in metadata Missing audit
: coverage

Metadata & Field ESG Lineage Metric Integrity for
Completeness Mapping & Hop ESG Reports
Monitoring Detection
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5. Strategic Outcomes for CDOs

With Acceldata, CDOs can:

Elevate Data Reliability KPIs Across the Value Chain:

Implement end-to-end data observability to ensure consistent and trustworthy data from production
to customer engagement.

Automate Anomaly Detection and Root Cause Analysis:

Leverage Al-driven tools to proactively identify and resolve data issues, minimizing downtime and
manual intervention.

Reduce Cost of Data Errors and Delays:

Mitigate financial losses associated with data inaccuracies by ensuring timely and accurate data
processing.

Improve Trust in Data-Driven Decisions:

Enhance decision-making confidence by providing stakeholders with reliable and timely data insights.

Align IT and Business on Shared Goals:

Foster collaboration between technical and business teams through transparent data metrics and
shared objectives.

+ Key Metrics for Measuring Impact

Drift Frequency

Job Failure Rate

Anomaly
Resolution Time

Forecast Accuracy
Improvement

Regulatory Audit
Success Rate

Definition

% of datasets deviating
from schema norms

% of data processing
jobs that fail

Average time taken to
identify and resolve data
anomalies

Enhancement in
predictive analytics
accuracy due to
improved data quality

Frequency of successful
compliance audits
without data-related
issues

Industry Benchmark

Varies by industry and
data pipeline complexity

Industry average varies;
high rates indicate
issues

Industry average varies;
shorter times are better;
~6-10 hours

Varies; significant
improvements noted
with better data

High success rates are
critical for compliance

CDO Value

Proactive monitoring
and alerts to maintain
data consistency

Proactive monitoring
and automated recovery
to minimize failures;
<2-3%

Accelerated RCA through
Al-driven diagnostics;
<1-2 hours

Improved data reliability
leads to more accurate
forecasting models;
+5-10%

Comprehensive data
lineage and quality
checks ensure audit
readiness

By integrating Acceldata's data observability solutions, CDOs can not only address current data
challenges but also position their organizations for sustained success in an increasingly data-driven

marketplace.

Executive Guide: The New Imperative for Trusted, Al-Ready Data
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+ CDO Dashboard: Data Reliability & Observability KPls

Monitored by Acceldata’s Data Observability Platform

COO0 Dashboard “im
S04 THE B EY 941ITEVS YUTTIH I BT SELONE
et ety e e —
< ears ~ sa2% &y Y
L I s et - —— —— —e e
12 svents [loge toem ] 24% Lletses ] 820w <Tm
. I~ >
P ot b @ - 15 cmew S - S — O -
E43% o 7% e com ] 8% Lmes s e ]
.- - N e

e R .. S——— 0 g ——
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6. Industry Case Snapshots

6.1 Global Beverage Company

£

Challenge

Distributors across regions reported
inconsistent SKU-level inventory,
leading to overstock in some locations
and stockouts in others.

*&
’
Acceldata Features

Cross-system reconciliation |
Comprehensive pipeline health
monitoring | Data quality scoring

L J
Solution

Acceldata unified inventory feeds
from ERP and warehouse systems
and flagged discrepancies in near
real-time.

*

Business Outcomes

e 28% reduction in stock
discrepancies

o 2X faster inventory refresh cycles

6.2 Omnichannel Grocery Retailer

£

Challenge

The personalization engine
underperformed due to inconsistent
and drifting CRM data inputs.

*&
}
Acceldata Features

Schema drift detection | Data
profiling | Alert automation

Executive Guide: The New Imperative for Trusted, Al-Ready Data

L J
Solution

Acceldata detected schema drift from
third-party CRM connectors and
profiled consumption-layer fields for
anomalies.

*

Business Outcomes

o Personalization accuracy
restored in <1 day

e 7% increase in conversion rates

Page 14
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6.3 Global Consumer Goods Conglomerate

4

Challenge

The promotions team couldn’t reconcile
trade promo budgets with POS sales
data, leading to wasted ad spend.

*&
}
Acceldata Features

Data lineage mapping | Anomaly
detection | Root cause
summarization

Solution

Acceldata traced data lineage from
source systems to dashboards and
reconciled campaign and sales feeds.

*

Business Outcomes

e 12% uplift in promo
attribution accuracy

» Faster feedback loop for
campaign optimization

6.4 Sustainable CPG Brand (Europe)

4

Challenge

ESG reporting delays occurred due to
missing lineage and broken metadata
pipelines.

*&
}
Acceldata Features

Lineage integrity monitoring |
Metadata validation | Compliance QA

Executive Guide: The New Imperative for Trusted, Al-Ready Data

L J
Solution

Acceldata surfaced lineage gaps and
automated quality checks for ESG
metrics across reporting layers.

*

Business Outcomes

e ESG audit readiness
achieved 3 weeks early

e Increased investor confidence
in sustainability disclosures

Page 15
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6.5 Fashion Retailer

A

Challenge

Channel-level personalization
inconsistencies due to fragmented
customer data across CRM, CDP, and
web tracking systems.

¢
}
Acceldata Features

Data lineage tracing | Schema drift
detection | Pipeline latency
monitoring

Executive Guide: The New Imperative for Trusted, Al-Ready Data

.'.

Solution

Acceldata enabled pipeline observability
across identity resolution pipelines,
detecting schema drift and latency
between systems.

L+

Business Outcomes

e 11% uplift in omnichannel offer
accuracy

e 9% increase in customer
engagement rates across web
and mobile

Page 16
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7. Acceldata Integration Architecture for
Retail & CPG

» Acceldata integrates seamlessly across modern data stacks, legacy systems, and cloud platforms used
by Retail and CPG enterprises.

« Acceldata monitors POS-to-ERP data flows to prevent SKU mismatches.

« It supports both agent-based and agentless deployment models and is designed for scalability, minimal
disruption, and rapid time-to-value.

LLM & Al Integrations

Natural language insights
Auto-RCA summaries
Data explanation agents

Proactive Diagnosis | Automated
Recommendations | Executive-facing Summaries

ESG & Compliance Layers

Emissions tracking tools
Sustainability metrics systems

internal ESG repositories

ESG Data Lineage | Audit Readiness |
Completeness Checks

Executive Guide: The New Imperative for Trusted, Al-Ready Data

Ingestion & ETL / ELT Systems

xmcw xdbt X Fivetran

Pipeline Monitoring | Data Drift Detection |
Transformation Tracking |SLA Observability

acceldata

Bl & Analytics

{%}-Fa bleau Jm Power BI Q'ik@
&
O Looker

Data Freshness Checks | Broken Dashboard
Detection | Column-Level Impact Analysis

EYY ORACLE &8

wérkday,

Schema Validation | Anomaly Detection |
Cross-System Reconciliation

Data Lake & Warehouse
sk

sesnowfloke £ databricks . ol

CmE @

Data Quality Scoring | Metadata Validation |
Table Lineage Tracking | Forecasting Accuracy
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8. From Observability to Agentic
Intelligence

Today’s retail and CPG data landscape demands more than passive monitoring. Broken dashboards, failed
pipelines, and unreliable personalization models are symptoms of a deeper issue: traditional data
observability tools detect problems — but rarely resolve them. CDOs are now looking to go beyond
observability, toward agentic intelligence — where data systems can reason, recommend, and even

resolve issues autonomously.

w Acceldata’s Agentic Data Management (ADM) platform is designed to operationalize autonomous data
intelligence across every layer of the modern data stack. It combines observability with LLM-powered
agents that understand, diagnose, and act — enabling CDOs to drive reliability, trust, and scale with

minimal human intervention.

¢ Example in Action: Personalized Commerce at Scale

Problem: A leading CPG brand’s personalization engine was underperforming. Clickthroughs were
down, and attribution data showed erratic customer segmentation behavior.

ata Agents in Action:

Data Lineage Agent traced input drift back to inconsistent CRM schema from a regional distributor.
« Data Quality Agent flagged null values in the loyalty score column affecting model features.

Pipeline Agent auto-recommended re-ingestion of impacted segments and triggered a Slack alert
to the DataOps team.
e LLM Agent summarized the RCA and suggested an update to the CRM integration policy.

Outcome: Within 1 hour, the brand restored model performance, prevented further campaign impact,
and learned from the event — without a full investigation cycle.

+ CDO’s New Superpower: Autonomous Trust

With ADM, CDOs no longer need to choose between scale and quality. By embedding autonomous
agents across the value chain — from forecasting pipelines to ESG dashboards — Acceldata enables:

* More reliable decision-making
» Lower cost of error
« Faster innovation cycles

« Cross-functional alignment between data, business, and compliance

As McKinsey noted

The full impact of digital transformation won’t come with a
piecemeal approach. Rewired companies will need to create
Al-powered systems that adapt and act — not just report.

Executive Guide: The New Imperative for Trusted, Al-Ready Data Page 18
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9. Data Readiness Checklist for CDOs

Is your enterprise data foundation trustworthy, resilient, and ready for

intelligent observability?
Click to download this checklist

A. Business-Critical Visibility * Yes

Do you have consistent visibility into the health of high-impact data pipelines
(e.g., POS, inventory, logistics)?

[X]

Can your team quantify and track data issues (e.qg., drift, latency,
anomalies) over time?

Is data trust (quality, completeness, recency) regularly validated for
executive dashboards and reports?

O O

B. Data Quality & Governance Accountability

Do you have defined data quality metrics shared across business and IT teams?

Can you reconcile key business metrics across systems (e.g., ERP vs.
warehouse, promo spend vs. POS)?

Is your team equipped to trace root causes of data issues without prolonged
manual investigation?

O O 0O

C. Readiness for Strategic Initiatives

Are ESG and compliance reports backed by complete lineage and automated
validations?

Do you review data reliability KPIs (e.g., drift rate, resolution time) in executive
forums?

Are your data operations ready to scale with Al, personalization, or automation
initiatives?

O O 0O

C. Readiness for Strategic Initiatives

Do you monitor all stages (source, landing, enrichment, & consumption) for
reliability & health?

Are alerts and thresholds customizable for business-critical pipelines?

O 0O O

Can you visualize data lineage and transformation across systems?

n Score 1 point per “Yes.”
0-5: Observability gaps. 6-8: Strengthen automation. 9: Ready for scale.
Recommendation: If you checked one or more items in multiple sections, it’s time to consider

Acceldata Data Observability Cloud (ADOC) to fill the gaps in reliability, visibility, and insight.

Executive Guide: The New Imperative for Trusted, Al-Ready Data Page 19
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Monitor & Act

Timeline

Weeks 1-2

Weeks 3-4

Month 2

Month 3

Activities

[] Identify business-critical data pipelines
(e.g., inventory, POS, logistics, SAP to

Snowflake)
[] Prioritize value chain stages most
impacted by data downtime

[ pefine KPIs and success metrics (e.q.,

job failure rate, drift frequency, drift
rate, anomaly closure time)

[ Align with functional owners (IT, supply

chain, planning, marketing)

[ Connect Acceldata to data sources
(data lake, ERP, Bl tools, streaming

platforms - Snowflake, SAP, Tableau).

[ Enable pipeline monitoring, schema

drift detection, and data quality rules.

[ set up notification and alerting
workflows.

[] Build custom dashboards for
observability KPIs

[] Track data anomalies, SLA slippage,
pipeline latency, and drift trends

[] Conduct weekly reviews of pipeline
health and resolution cycles

[ Build visibility into enrichment and
consumption stages

[] Use root cause insights to initiate
cross-team improvements

[ Prevent promo errors, SKU
mismatches

[] Extend coverage to additional
business units or regions (ESG,
marketing, unstructured data)

[ Incorporate unstructured data checks

(e.g., ESG, customer insights)

[ standardize reporting cadence for
executive reviews and compliance
readiness

[ Pian for integration with data
governance and privacy frameworks

10. CDO Roadmap: First 90 Days with
Acceldata

Operationalizing Data Reliability and Observability Across the Retail & CPG Value Chain

Click to download the roadmap

Outcomes

@ A prioritized list of
domains and pipelines
to monitor

@ Baseline KPIs defined

@ Cross-functional
stakeholder alignment

@ Platform live with core
features enabled

O Automated alerts and
metrics tracking in
place

@ Custom CDO
dashboard configured

@ Continuous data
monitoring activated

@ Performance trends
emerge

@ First cost-of-error
reductions realized

@ Scalable observability
foundation

@ Improved trust in key
business data

@ Preparation for
board-level reporting
and compliance
reviews

Page 20
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11. Executive POV: Trusted Data Is the
CDO’s New Growth Engine

Chief Data Officer Perspective

“Retail and CPG enterprises have no shortage of data — but we’ve lacked the
trust and traceability needed to act on it. Acceldata changes that. By giving us
end-to-end visibility into data health, lineage, and quality, we can finally
operate with the confidence that our decisions are backed by facts, not
guesswork.”

— Global CDO, Fortune 100 Consumer Products Company

Chief Product Officer at Acceldata

“Most observability platforms stop at alerting. At Acceldata, we go further,
enabling autonomous insight, RCA, and system-wide reliability through
agentic intelligence. We built our platform so CDOs can focus on the strategic
use of data to generate measurable business outcomes, while we take care of
all of the operational needs. Ensuring that data quality, governance and
accessibility is trusted and democratized across the data value chain.”

— CPO, Acceldata

Industry Strategist (Retail/CPG)

“In a value chain as complex as retail, every bad data handoff compounds —
from supplier to shelf to CRM. The CDO’s new mandate isn’t just governance.
It's to build a resilient, insight-ready data foundation that connects digital
operations with business goals. Acceldata delivers that bridge.”

— Global CDO, Fortune 100 Consumer Products Company
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https://www.acceldata.io/demo
https://www.acceldata.io/retail
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