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Individual Story Coaching
Group Workshops




Climate Change
IS now part of the

human experience




SCIENCE

STORY
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Information alone is not enough to
change behavior; stories humanize the
data and create a relevance to our lives.
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To shift dominant and d

narratives in mainstrea
communications, we mu
the voices of ‘everyday




LEADING OUR COMMUNITIES



The strategy is to
“follow the
frontlines” and to
humanize the data by
amplifying first-
person narratives.
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THE STORIES
WE TELL
MAITTER

“Hearing a powerful story
about an experience lights up
the same neurological regions

of the brain as if the listener
had experienced the events
themselves in real life.”

Annie Murphy Paul, “Your Brain
On Fire” New York Times
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Stay connected:
www.changenarrative.org
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