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Hi! I‘m Joy, a Taiwanese graphic designer currently based in Vienna. I specializ in  

editorial systems, book design, and exhibition graphics. My practice focuses on 

translating research into physical formats, bridging conceptual complexity into 

tangible output. I use design as a tool to explore social narratives by focusing on 

materiality and precise visual logic.

ABOUT
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 I.	 Visual Systems & Identity

Developed for the Angewandte Philosophy Depart- 

ment, this ongoing identity utilizes a playful visual 

language centered on the concept of ‘falling books’ 

to challenge the perception of philosophy as static 

or inaccessible. Different facets of the book serve as  

structural elements for the information hierarchy, 

with spines of varying volumes acting as containers  

for dense information and schedules. Utilizing visual 

elements from different perspectives keeps the 

identity vibrant and dynamic across various formats  

while maintaining a rigid, logical foundation. The 

systematic graphic language translating a physical  

object creates a flexible toolset for the project, mak- 

ing academic discourse feel approachable and visu-

ally energetic. 

Clients: Philosophy Department. Angewandte
Formats: A1/ A2 posters, flyers, social media post,  
Focus: print design, visual system
Year: 2025—2026

PHILOSOPHIE LECTURE SERIES 

Flyers for seminar and courses
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Seminars and Lectures posters design
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 I.	 Visual Systems & Identity

The visual identity for Social Design studio’s 2022 

master graduation revolves around the theme of 

“resource/desource/outsource”, it was centering on 

invisible lines that connect and overlap intersec-

tions where diverse sources converge. This visual 

representation highlights the multiplicity of ideas 

and influences within the studio, while underscoring 

its commitment to exploring innovative perspec-

tives and new approaches to social design. Through 

this identity, the exhibition visual represents how 

the studio’s graduate students bring together varied 

sources to create meaningful impact and positive 

change within the community and beyond.

Clients: Social Design Studio, Angewandte, 
Formats: A4 pamphlet (single fold), A0 Posters, social media posts
Focus: Editorial design, Visual Identity
Year: 2022

Project Flyers Front & Inside

SOCIAL DESIGN MASTER’S IDENTITY 
RE-/DE-/OUT-SOURCE  
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event poster
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 II.	 Website Design & Digital Archiving  

Currenlty In the final stages, this digital redesign of 

Social Design Studio’s website will replace the out-

dated interface with a fully responsive, cross-device 

platform. The design integrates functional information 

with flexible UI logic, built on a modular grid layout 

that ensures visual consistency while upholding 

the studio’s playful, tactile philosophy. To address 

the need for a low-maintenance system, the design 

uses interactive line illustrations as connectors in 

place of photography, allowing the digital presence 

to remain vibrant and active without the burden of 

frequent content updates and providing a sustain-

able, dynamic entry point into the studio’s evolving 

social narratives.

Clients: Social Design Studio, Angewandte
Formats: website 
Focus: UI/UX, Digital Identity 
Collaboration with: Orest Yaremchuk
Year: 2025—  

SOCIAL DESIGN STUDIO  
DIGITAL REBRAND & WEBSITE
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website link

 mobile interface(Left) & Desktop screenshots 

0909

https://social-design-studio.webflow.io/
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Focusing on a different theme each year, these 

zines serve as Social Design Studio’s leading edito-

rial voice and tangible repositories for student con-

tributions and the studio’s research outcomes. The 

design centers on creating a rhythmic typographic 

logic that maintains visual flexibility while handling 

complex, high-volume content. I also supervise the 

production process, from selecting paper stocks to  

the binding method, to retain the fanzine aesthetic 

and bridge the gap between academic theory and  

tactile experience. By bringing these diverse voices 

together into a single format, the design provides a  

clear, physical home for the studio’s evolving con-

versations.

FANZINES 

 III.	 Editorial Design & Print Producton 

Clients: Social Design Studio, Angewandte,
Formats: 90 page A5 Publication, offset printing  
Focus: Publication design, Print production
Year: 2024–

Fanzine 2024 Hidden & Fanzine 2025 Trust Isssues



fanzine 2025 Trust Isssues Cover poster (back & Front) 
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 fanzine 2025 Trust issue inner page
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 fanzine 2025 Trust issue inner pages
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 fanzine 2024 Hidden
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OTHER WORKS

Poster works (left to right): Sticky Finger Summer School, Red Vienna, Thesis presentation 
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Kunsttheorie
WINTER 25/26 

Sen.Sc. Mag.art. Dr.phil. ANNA MARGARETA SPOHN
Einführung ins wissenschaftliche Arbeiten Seminar 

Theorien der Kunst Seminar

Univ.-Lekt. M.Ed. M.A. LEONIE LICHT
Himmel von oben sehen—ein skopisches Regime Seminar

Univ.-Lekt. Dr.phil. HELMUT DRAXLER
Kolloquium für Master– und Doktoratsstudierende

Univ.-Prof. Ph.D. JAKOB SCHILLINGER
Kolloquium für Master–  und Doktoratsstudierende

Ökologien der Kunst Seminar 

Was war Kritikalität? Seminar

KunstKunst

Programm & Kursinfos: kunsttheorie.uni-ak.ac.at/

Univ.-Lekt. Dr. phil.MARIA BUSSMANNMARIA BUSSMANNMARIA BUSSMANNMARIA BUSSMANNMARIA BUSSMANN
Einführung in feministische Theorien, Gender und Queer Theory Vorlesung

Kunst−Forschung−Geschlecht: Anti-Gender und digitale Autoritarismen Seminar

Sen.Sc. Ph.D ALEXI KUKULJEVIC
Freud and Lacan: Witz and the Formation of the Unconscious Seminar

Discourse, Figure Seminar

Univ.-Lekt. Dr. phil. CHRISTIAN LICLAIR
Cruising Queer Histories—Einführung in queere Kunstgeschichte und Theorie Seminar

Poster works (left to right):Exhibition Breaking Stucture, Kunsttheories programs, North Sea Jazz festival

16
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Publication Drawing Redline (2025)
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Fabri Visual Identity & Exhibiton  (2025)
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	 EXPERIENCES

06.2025 — Present	 Graphic Designer 

	 Formation Gestaltung | Vienna, AT	

02.2025 — Present	 Graphic Designer (Freelance) 

	 Philosophy Dept, Angewandte | Vienna, AT
	 Social Design Studio, Angewandte | Vienna, AT

06.2023 — 12.2023	 Design Assistant

	 SCHIENERL D/AD | Vienna, AT

10.2022 — 06.2024	 Student Assistant 

	 Social Design Studio, Angewandte | Vienna, AT

2020 — 2022	 Creative Director 

	 Aiwan Marketing Agency | Kaohsiung,  TW

 2020 — 2021	 Social Media Design Lead (Remote)

	 Taiwan Can Help The Netherlands | Europe 

 07.2019 — 02.2020	 Design Intern 

	 NOSIGNER | Yokohama, JP

	 SELECTED PROJECTS & EXHIBITIONS

2025	 Schloss Hollenegg for Design 

	 Fabri, Knit and Weave

2023	 Vienna Design Week

	 Pixelated Truth, Stadtprobleme

 2019	 Breaking Structures

	 Rights for Lefts, Testsite Meent

EDUCATION

2021-2023 
Angewandte, University of Applied Arts, Vienna 

Social Design, M.A.   

2015-2020 
Willem de Kooning Academy, Rotterdam

Graphic Design B.A.

Expertise: Book Design, Print Production,  

Exhibition Graphics, Visual Systems,  

Speculative Design.

Software: Adobe Creative Suite, InDesign,  

Illustrator, Photoshop, After Effects, Figma,  

Webflow, Nomad Sculpt, SketchUp.

Languages:, German (B1/2). Mandarin (Native),  

English (Fluent), Japanese (Proficient)

CV
www.joyhsu.info
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