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1 | THELOGO > A- LOGO EUROPEAN YOUTH FESTIVAL

THE LOGOTYPE CAN BY NO MEANS BE PROTECTION AREA
MODIFIED. IT IS USED UNALTERED ON ALL THE LOGOTYPE CAN BE FREELY INSERTED
COMMUNICATION SUPPORTS. RESPECTING PROTECTION ZONE

MINIMUM SPACING IS SHOWN BY GREY SHAPES
WIDTH, STAND FOR SPACE BETWEEN THE
DOTTED FRAME AND THE LOGO
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1 1 THELOGO > A- LOGO EUROPEAN YOUTH PRESS

MINIMUM WIDTH OF LOGO

i

A

20MM
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1 1 THELOGO > B-DO & DON'T

" E
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DON'T CHANGE THE SIZE DON'T CHANGE
OF QUOTATION MARKS THE SIZE OF WORDS

oS

DON'T BEND THE LOGOTYPE DON'T CLENCH THE LOGO DON'T STRETCH THE LOGO
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2| COLORS > A- CORPORATE COLORS

BLACK & BLUE

SS

ITISRECOMMENDED TO USE
THE BLACK AND BLUE LOGO FOR
ALL CORPORATE DOCUMENTS

CMIN | NTOO
RVB | R30 V30 B30
#1E1E1E

EUROPEAN"

YOUTH
0\ PRESS

THE LOGOTYPE WITH WHITE TYPOGRAPHY
IN THE ABOVE CAN BE USED ONLY WHEN
BLACK LOGO USAGE IS NOT POSSIBLE
(LISIBILITY, DARK BACKGROUND, CONTRAST)

CMJN | CO MO JO N10O
RVB | R2O V29 B2/
#1D1D1B

EUROPEAN

YOUTH
L PRESS

THE LOGOTYPE WITH WHITE TYPOGRAPHY
AND GREY QUOTATION MARKS IN THE ABOVE
CAN BE USED ONLY WHEN BLACK LOGO
USAGE IS NOT POSSIBLE

(LISIBILITY, COLOURFUL BACKGROUND,
CONTRAST)

CMIN | CO1T MO J4 NO
RVB | R31 V217 B255
#58C4EB



EUROPEAN"
YouTH
.. PRESS

BRAND GUIDELINE BOOK
EUROPEAN YOUTH PRESS

2 |COLORS > B- SECONDARY COLORS

CMIN | C4 M28 J87 NO
RVB | R244 VIS8 B46
#FABC2E

CMIN | CO5 M100 J1T N3
RVB | ROT V12 B129
#3D0C81

CMIN | C14 M&8 175 N4
RVB | R204 V5ES B5S
#CC3A3A

THAT COLORS CAN BE USED FOR YOUR PRINT AND DIGITAL COMMUNICATION
SPECIAL EVENTS OR GOODIES VISUA
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2 [COLORS > C- COLORS & COMMUNICATION

o EUROPEAN'
BACKGROUND YOUTH
.. PRESS

OR USE ON BLACK EUROPEAN-I
CKGROUN YOUTH
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31 TYPOGRAPHY & COMMUNICATION > A- SUPPORT TYPOGRAPHY

USED FOR EUROPEAT YUTH PRESS IS

THE TYPOGRAPH
B. k
BIK GEOMETRIC SANS SERIF W FRIENDLY AND YET STRONG CHARACTER

THE NAME IS A TRIBUTE TO STEVE BIKO: A SOUTH AFRICAN ANTI-APARTHEID ACTIVIST

TO USE WITH BELOW VERSIONS LOWER CASE OR CAPITAL LETTERS

BLACK
ABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890 ?,;:/=@
abcdefghijklmnopqrstuvwxyz1234567890 2,;:/+:@

BOLD
ABCDEFGHIJKLMNOPQRSTUVWXY 21234567890 2,;:/=@&
abcdefghijklmnopqrstuvwxyz1234567890 ?,;:/:@&

BOOK
ABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890 7,;:/2#@&
abcdefghijklmnopqgrstuvwxyz1234567890 7,;:/#@&

LIGHT
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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31 TYPOGRAPHY & COMMUNICATION > A- SUPPORT TYPOGRAPHY

THE TYPOGRAPHY USED FOR EUROPEAT )UTH PRESS IS
GOTHAM IS A'S IF IT ID GEOMETH TYPEFACE DESIGNED BY Tt POGRAPHER TOBIAS FRERE-JONES
FRERE-JONES IS INSPIRED OF URBAIN PANELS OF THE MIDDLE OF 20°T CENTURY, IN PARTICULAR IN NEW YORK CIT

TO USE WITH BELOW VERSIONS PREFERABLY LOWER CASE LETTERS

BLACK
ABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890 ?2,;:/#@&
abcdefghijkimnopqrstuvwxyz1234567890 ?,;:/#@&

BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890 ?,;:/#@&
abcdefghijkimnopqrstuvwxyz1234567890 ?,;:/#@&

BOOK
ABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890 ?,;:/#@&
abcdefghijklmnoparstuvwxyz1234567890 ?,::/#@&

ROUNDED LIGHT
ABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890 ?,;:;/#H@&
abcdefghijklmnoparstuvwxyz1234567890 ?,;./#@&
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31 TYPOGRAPHY & COMMUNICATION > B- EXEMPLE OF COMBINED WORD

THE TYPOGRAPHY USED FOR EUROPEAN YOUTH PRESS IS
YOU CAN USE BIKO WITH BELOW VERSIONS LOWER CASE OR CAPITAL LETTERS
YOU CAN USE GOTHAM WITH BELOW VERSIONS PR R OWER CASE LETTERS

SUBTITLE

TITLE EXEMPLE

lorem ipsum publicaperi se fin pro in nem ad diurend amquit?
quonsul icenatimum comaximum sealicae,
voenatea comnicam esciaediemus prarit hortidici.

Videm supimis, fore in num cae erricer feresic aperim viverum ocupiem incul, nos omantrum
consum in re, vo, consultus mante, nihilis imulabus loc, nonstrei sin dum in diusque convertis.
Etrum Romnequa res haet invocum specte pra more teatudet pubi impopte rureste atimusquem
= et vivilicus vignatus huit, quo Cat, sulabessuam omnium concuperfit, que consus foriviverum

‘ estis, ut vignone mius, concul venihic aturox spios.

Etrum Romnequa res haet invocum specte pra more
teatudet pubi impopte rureste atimusquem.

THIS FACETYPE MUST BE USED FOR TITLE AND SUBTITLE ON THAT TYPES COMMUNICATION SUPPORTS : BUSINESS CARD,
NEWSLETTER VISUAL, INVITATION, KIT PRESSE, DIGITAL APPLICATION, ETC
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41 COMMUNICATION’S SUPPORTS > A- SPECIAL EVENTS / GOODIES

cgm d journalift
to come af clofe af

MOMENTtUM

AS FOR EXEMPLE THIS GOODIE IS APPLYING GRAPHIC CODES OF YOUR CHARTE, WITH ONE ILLUSTRATION IS USING QUOTATION
MARKS LIKE A GRAPHIC MOTIF, CORPORATE AND SECONDARY COLORS...
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4 | COMMUNICATION SUPPORTS > B- BUSINESS CARD - PROPOSITION 1

QUOTATION MARKS BECOME A GRAPHIC ELEMENT AND ILLUSTRATE YOUR IDENTITY ON YOUR BUSINESS CARD
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4 1| COMMUNICATION SUPPORTS > B- BUSINESS CARD - PROPOSITION 2

12139
v 1vwﬂﬁvf*‘*" o9

003376
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QUOTATION MARKS BECOME A GRAPHIC ELEMENT AND ILLUSTRATE YOUR IDENTITY ON YOUR BUSINESS CARD
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4 1 COMMUNICATION SUPPORTS > B- BUSINESS CARD - PROPOSITION 3

QUOTATION MARKS BECOME A GRAPHIC ELEMENT AND ILLUSTRATE YOUR IDENTITY ON YOUR BUSINESS CARD
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4 1 COMMUNICATION SUPPORTS > B- BUSINESS CARD - PROPOSITION 4

QUOTATION MARKS BECOME A GRAPHIC ELEMENT AND ILLUSTRATE YOUR IDENTITY ON YOUR BUSINESS CARD
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4 1| COMMUNICATION SUPPORTS > C- NEWSLETTER - PROPOSITION 1

-
Media!
.' l MARCH 20

Free book mock-up

h. N Free our

Lorem Ipsum is simply dummy text of the printing and
typesetting industry. Use this offer has been the industry's
standard dummy text ever since the 1500s, when an unknown

printer took a galley of type and scrambled it to make.

LEARN MORE

QUOTATION MARKS BECOME A GRAPHIC ELEMENT AND ILLUSTRATE YOUR IDENTITY ON YOUR NEWSLETTER
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4 1 COMMUNICATION SUPPORTS > C- NEWSLETTER - PROPOSITION 2

< Free our

: Media!
l‘ =

Free book mock-up

Lorem Ipsum is simply dummy text of the printing and
typesetting industry. Use this offer has been the industry's
standard dummy text ever since the 1500s, when an unknown

printer took a galley of type and scrambled it to make.

LEARN MORE

QUOTATION MARKS BECOME A GRAPHIC ELEMENT AND ILLUSTRATE YOUR IDENTITY ON YOUR NEWSLETTER



