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CTV IS OUTPACING

all other forms of media in the US

Connected TV Ad Spending in the US

Bilionsand % Change, 2019 -2024 59 9%

- Connected TV 47-5%
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Industry demands

A fundamentally new approach

The WFA & ANA's new framework
Core requirementsinclude:

« Panel + census data sets

+ Cross platform, single-source panel

= Person-levelinsights

+ Second-by-second, durafion metrics
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TODAY

Panel data powers limited applications

Panel Data
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FUTURE

Big Data calibrated with Panel Data powers unlimited applications

Calibration
Panel -

And More!
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KEY FINANCIALS

ARR, in millions

* Recurringrevenueratio
improv ed from 20% to 85% over
the kast 4 years

* ARRgrowthhas been
accelerating by strongernew
bookings and renewal ratio

+ ClVreloted ARR grew from 18%
to 42% of TV ision business
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Evolution of TVision Business

Proprietary panel will continue to power TVision's future growth

TVisionis well-positioned
& N to build future data
;1‘ oL LO applicationsand capture

, . future opportunity
We're powering person-

level measurement

TVision's panelis an sirategies for all significant
altemative fo Nielsen Nielsen competitors
we're cheaper, and

easier to work with



