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Co-Founder & CEO
Total Trivia Inc




a i

Three Conferences, One Mission: Empower the European Digital Ecosystem
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Connecting European Connecting
Champions Capital with
Entrepreneurs
30-31 October 2018

and Challengers

il

Old Billingsgate, London

Connecting Israel’s Startups
with Large Corporates

and Investors
6-7 June 2018
Mission

Tempodrom, Berlin

To provide a physical marketplace
that facilitates funding of

digital European companies
at all stages

13-14 March 2018
Haoman 17, Tel Aviv .
Mission

To bring together future-shaping

Mission
executives and investors active
across segments driven
by digital revolution

To promote Israel - European
relationships and enable funding
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What is Total Trivia?

« Gamified Online Retailer s RlppCaray R ™\
IPhone *  United States * = Shopping * Al Apps v |
* Top 5 Shopping App in US App Store e grrrrre—|
Shopping Category, ahead of Groupon and eBay TR Eternity Men Fragrance Set |
- asassn AMazon ~ Shopping mace easy
» Founded Nov-16 in Helsinki, Finland . g oo ck l "’
FU”y se|f—funded to date 3 " Iem.o Buy & Sell Second Hang Stwf - :
3 Total Trivia - Play trivia 16 win real prizes
«  $10M+ Annual Revenue Run Rate . L e 27 e e
3.0M+ Shoppers,100% sales from US - s -~
6 » Groupon
5 oshmark: il Fashion N <8 toyto 1 b
« Partnerships with 38 brands @ o T -
(Kitchenware, Jewelry, Electronics, Furniture, etc.) o | iy SR = BN theciumbar

. Closing 2.5M EUR Seed Round = | ®

On track to hit profitability early next year e 4
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How does Total Trivia work?

Answer Trivia
Quiz Questions

Select the Prize
you would like to win

Score Points

Win Real Prizes
by Playing Trivia

on the Leaderboard

< Back Tournament =i 1,720

Kamikoto 7-Inch Santoku
Chef's Knife

& (S
— J
i

kamikoto/p ¥

1200 Points

Tournaments &t 1,720

Kamikoto 7-Inch Santoku
Chef's Knife

P
— y
>

kamikoto/ s

{ Back Leaderboard
Al Tickity79 i

A Michigan
(=] 4 Wins it for FREE!

biv629
M 94 2nd

+ anelia67
New York 3 e

s greenmachin52
893 4+n

-8 jojobfly

=7 Sth

WMchik99
j| 6800 6th
loucfr
Florida 7th
mycroft
800 8:n
™\, wildthing0923

9

ut of 5 star
599 Product Reviews

1hOm 525

Time Left

)

$675.00

List Price

LIST PRICE:

1h6m Os 3675.00
9B Tickity79 Vs
& MI("‘,‘QM Wins it for FREE!

Luxury Linens™ Premium Super

~ - e -~ -

w v L] -

SHOW ALL
AN <8 Tickity79 ) [
v & M\ch;um Wins it for FREE!

,!, Play a round of trivia to get started

PLAY




5 Revenue Streams

Consumer Revenue

Tokens for Gameplay

Shoppers buying in
game currency to boost
their trivia gameplay
with multipliers

12/

Physical Product Sales

Didn’t win? No problem!
Buy the item at a
reduced price and get
your tokens refunded
back to you for free.
Spending money on
Total Trivia is 100% risk
free

Brand Revenue

3

Promoted Products

Brands paying to
promote their products
in Total Trivia's feed

Sponsored Videos

Brands paying for
sponsored videos.
Shoppers can watch
videos from brand
sponsors to avoid using
tokens

Sponsored Questions

The world's most
effective marketing tool
for consumer brands to
educate and inform
target audience




Why do brands pay Total Trivia S3M+ a year?

When brands struggle with excess inventory they GROUPON

turn to promotional discounting to move inventory

al i " GROwON -
and free up working capital. _ —
\ - : :
- . . . . . Luxury Linens™ Premium
'kl;radlc’jlonal consumer facing discounting is hurting : ]t e s el s,
rands: __, N
ﬁ/ \ // 7
1. Value perception goes down = cannibalization of &. | ]
future sales .
Microfiber Merit Lim_ens Bed Sheets
2. Consumers who bought it at full-price are vets (Erpieee
unhappy C N ‘
Limiteql '_Fime 50+ bought 3,445 Ratings LIST PRICE:
Remaining! today 6h 35m 585 $100.00
3. Retailers whc? gxpected to sell at full price must wap— 1.
match lower pricing -> harms B2B relationship $opsn 2s000rbouant | [l & (G Wins it for FReE!



Not only do brands love us, shoppers do too

Q3-2017 Numbers

$1,757,311

Sales from shoppers

$5,906,006

GMV shipped out

+54,148,695

customer savings
(GMV — Sales)

+5560,640

Total Trivia gross profit

&

<OTAL TRIVIA

+S7.87/hour

Avg. saved when using the app
(GMV - Sales / hours)

Total Trivia

Reviews (552) * Excellent
Excellent I 81%
Great [ | 16%
Poor 0%

Bad I 1%
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High retention = consistent revenue growth

2nd Purchase
3rd Purchase
4th Purchase |
5th Purchase
6th Purchase
7th Purchase
8th Purchase
9th Purchase
10th Purchase

Q4 2016 Ql 2017 Q2 2017 Q3 2017

M Customer Acquisition  m Consumer Revenue
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Proven User Acquisition Model

Customer Acquisition & Volume (not cumulative!)

96.4

day payback period
on marketing

192%

return on advertising
spend first 90 days

0416 a1z az/17 a3f17

B New paid users ——CPA



William Wolfram Lari Hakkinen Zoltan Toth-Czifra Mark Streich Matthew Bozzetto
CEO COO Chief Product Officer Managing Director CFO
Total Trivia Inc Total Trivia Oy
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S2M S60M+
2011 revenue > 016 revenue

S10M S248M
2017 revenue > 2021 e. revenue
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Summary

Forecasted Revenue USD SM

Top 5 US App Store

248,7
Shopping Category, ahead of Groupon and eBay

« Founded Nov-16 in Helsinki, Finland

Fully self-funded to date

133,5

*  $10M+ Annual Revenue Run Rate

3.0M+ Shoppers,100% sales from US

67,1
. 33,2

« Closing 2.5M EUR Seed Round o

Already contribution margin positive _’ -

2017 2018 2019 2020 2021



EUROPE’S LEADING INTERNET

ADVISORS

v Focus on Leading European Internet companies

Covering over 400 companies across 25 online
verticals, a broad range of over 500 investors as
well as 100+ online-focused corporates

v Deep understanding of industry dynamics
v Ability to add value beyond banking advice

Facilitates overall process and minimizes
management distraction

v NOAH Advisors is globally well connected
and has direct access to virtually all key
players in the industry

Knowledge of and strong relationships with
potential buyers’ key decision makers

Proactively finds and unlocks attractive
investment opportunities for leading investors

v Annual NOAH Conference in its 8th year

Marco Rodzynek
Managing Director & Founder

marco.rodzynek@noah-advisors.com

Justus Lumpe
Managing Director

1_ . justus.lumpe@noah-advisors.com
B

CORPORATE FINANCE BOUTIQUE

Over 40 years of combined relevant M&A experience

Routine execution of M&A and financing transactions
with sizes of several billion euros

30 successfully completed NOAH Advisors transactions
underline successful transfer of M&A competencies to
the Internet sector

Entrepreneurial mind-set, focused on growing the
business and establishing a reputation for excellence

v Ability to deliver top results in short time frames

v Highly success-based compensation structures align

interests of clients and NOAH Advisors, and demonstrate
conviction to deliver top results

Creative deal solutions

Jan Brandes
Managing Director

jan.brandes@noah-advisors.com

Nikhil Parmar
Director

nikhil.parmar@noah-advisors.com

Selected Completed NOAH Transactions

August 2017

Acquisition of a Majority Stake in

& Luminati

Enterprise Ma

at a valuation of $200m

Financial Advisor to EMK Capital

October 2016

Investment in

K€ KauferPortal
by

ProSiebenSat.1 GENERAL
o8 MediaSE ATLANTIC

84% Ownership

Exclusive Financial Advisor to KéduferPortal
and its Shareholders

December 2014

Sale of 100% of

o fotolia

for $800m to
7\ Adobe

Exclusive Financial Advisor to
Fotolia and the Selling Shareholders

September 2014

Sale of controlling stake in

~] facile.it

RISPARMIARE E FACILE

to

(TRY\
@0

Exclusive Financial Advisor to
Facile.it and its Shareholders

December 2016

Investment in

by

SILVERLAKE

Financial Advisor to Silver Lake

September 2016
Acquisition of a Majority Stake in
83 PARSHIP ELITE Group
by

ProSiebenSat.1
ol MediaSE

from

(AN OAK
(1) R

at a valuation of €300m

Financial Advisor to Oakley Capital
October 2014

Sale of 100% of

_—

for €80m to

)&\ NEXT Co., Ltd.

Exclusive Financial Advisor to
Trovit and its Shareholders

May 2014

8 wallao

bezea

sold 100% of
yad2 3§
for $228m to a joint venture between

axelspringergl @) 27/\Si\c

Exclusive Financial Advisor to Yad2
and its Shareholders



