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MEAT THE FUTURE






PEOPLE CHOOSETOEAT
MEAT FRON PLANTS.
NOT ANIMALS.
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IMPRESSIVE SOGIAL
MEDIA

We are the 2nd largest plant-based
meat community in the world.

We are only behind Beyond Meat.
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PRODUGT BUILT TO GOMPETE



o Taste and Texture

o Kffordability

© Brand

o GleanLabel/ Nutrition
o Sustainability
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Beyond Meat US 2020 Revenue: $325M (+63% vs PY)
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US RETAIL 2020
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BEEF

® Burger 1.0 (May 2019)

&

©® Burger 2.0 (Sep 2019)
® Burger 3.0 (Jan 2021)

* Texture and Flavor: meaty with iron like meat
* Clean Label: natural flavors and ingredients

* Nutrition: 15¢ of protein / 250mg sodium

* Afford

abi

Sustainabi

; competitive price
: non-gmo certified ingredients
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FLEIBILITY W ITH PAGKS

CASH & CARRY
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[GMO_FREE]
[GLUTEN_FREE]
[ANTIBIOTICS _FREE]
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Smoked Burger
Future chicken steak
Tuna

Pork

Pulled Pork
Breakfast Sausage
Bacon

Hot Dog




PROPOSITION

TASTE ~ COMPETITIVE INNOUATION
PROFILE PRICING MINDSET

REAL MARKETING | EXECUTION AND
BRAND EXPERIENCE  PROXINATY WITH RETAILER
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Frozen Food Distributor

National Footprint

$200M+ Sales 2020

40% Retail / 40% Industrial / 20%

Food Service

Agreement in principle

SUPERIOR

FOODS

STRATERCPARTNERSHP~ ©

Purchase at US Port or 1* Warehouse OR FOB Brazil
Distributor responsible for all internal USA logistics
Aligned price-to-consumer and price-to-retailer
Joint Planning

15" Shipment in Jun 2021
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$7.991/$5.99

$5.98//54.49

$5.291/1$4.49

(® SRP between Private Label & Beyond
(® SRP channel strategy

(® TPR consistent across channels

$4.99//$3.74




MARKETING DISRUPTION

TBWA Chiat Day
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PARTNERSHIP OVERVIEW

(® Category Assessment & Opportunities

() Audience Analysis

() Brand Charter Development

Onboarding & Market
Discovery Session
() GTM Brand Strategy

Audience
Sessions

Brand Charter
Development

GT™
Strategy
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