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Marketing That Drives Impact 
in Chattanooga
Chattanooga’s nonprofit sector is diverse and community-driven, with 
organizations spanning education, health, social services, and environmental 
advocacy. In a region known for its civic pride and philanthropic spirit, effective 
marketing is essential to build visibility, credibility, and donor trust.



This report shares 2025 marketing benchmarks, trends, and actionable 
strategies to help Chattanooga nonprofits amplify their mission.



Marketing Spend Benchmarks – 
Chattanooga Nonprofits

Based on regional nonprofit financial data and Cause IQ analysis:

Average 
marketing spend:

2.5% of annual budget (national 
recommended: 5-10% for growth-focused 
organizations)

Breakdown of 
marketing spend:

 40% Digital (social media ads, Google 
Ads, email tools

 25% Print collateral (brochures, mailers, 
annual reports

 20% Events marketin
 15% PR, radio, sponsorships

Top challenge 
reported:

Limited internal marketing expertise to 
execute campaigns efficiently.
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Top Channels Used by 
Chattanooga Nonprofits

Facebook
Used by ~85% of nonprofits. Effective for community 
engagement posts and event promotion, but organic 
reach has declined.

Instagram Growing among arts, youth, and community 
development nonprofits. Visual storytelling is key.

Email 
Marketing

Used by ~75%. Highest ROI when segmented by 
donor type, but often underutilized for recurring 
giving campaigns.

Direct Mail Still used for appeals by ~50%, especially for year-
end giving.

LinkedIn
Low adoption (~20%), but an emerging channel for 
corporate partnerships and recruiting board 
members.
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Common Marketing Mistakes 
Chattanooga Nonprofits Make

Lack of Clear, 
Consistent Branding

Many nonprofits use inconsistent logos, 
fonts, and messaging across platforms, 
diluting their credibility.

 Infrequent Posting 
or Outreach

Only 35% of local nonprofits post content 
at least once per week, missing donor 
touchpoints.

Weak Storytelling
Most nonprofits focus heavily on 
services and needs rather than impact 
stories that inspire donors to act.

Poor Website 
Integration

Social posts and ads often lead to 
generic homepages instead of targeted 
campaign or donation landing pages.

Minimal Use of 
Video

Despite high video engagement, fewer 
than 20% of Chattanooga nonprofits use 
video in regular marketing.
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Local Nonprofit Spotlights

Reflection Riding 
Arboretum & 
Nature Center

 Strengths: Strong Instagram presence 
with beautiful, mission-aligned visuals; 
consistent brand voice

 Opportunities: Enhance donation CTAs 
within social captions.

Northside 
Neighborhood 
House

 Strengths: Effective Facebook use for 
program updates and impact stories

 Opportunities: Develop video 
testimonials for donors to deepen 
emotional connection.

Partnership for 
Families, Children 
and Adults

 Strengths: Diverse content types 
(photos, videos, infographics) across 
social platforms

 Opportunities: Consistent branding 
colors and fonts across materials.



Nonprofit Marketing Effectiveness Report -  Chattanooga, TN Insights for 2025 6

Event Fundraising Success 
Checklist

Consistent branding (logos, colors, fonts) across website 
and social media

Weekly posting schedule with intentional content planning

Clear CTAs on every post (donate, volunteer, learn more)

At least 1 video post per month (mission stories, staff intros, 
client impact)

Optimized donation landing pages linked from ads or posts

Segmented email lists (e.g. volunteers, donors, 
newsletter readers)

Active Google Business Profile with updated contact info 
and posts

 Branded Canva templates for faster content creation

Story-based posts highlighting client impact, donor impact, 
and behind-the-scenes work

 Periodic A/B testing of ad headlines, images, and CTAs
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Quick Wins to Improve Your 
Marketing This Month

1
Audit branding consistency across your website, 
email templates, and social media profiles.

2
Schedule weekly posts for the next month with a clear 
theme and CTA.

3
Create one 60-second video telling an impact story to 
share on all channels.

4
Set up or update your Google Business Profile to improve 
local search visibility.

5
Review your donation landing page for clarity and 
mobile usability.
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Next Steps for Chattanooga 
Nonprofits

Marketing is not about selling – it’s about amplifying your mission to reach 
hearts and inspire action. By investing in clear branding, consistent outreach, 
and powerful storytelling, your organization will stand out in Chattanooga’s 
giving community.

We specialize in cost-effective premium marketing support for nonprofits in 
Chattanooga, including

 Social media management and growt
 Video storytelling productio
 Branding and design package
 Campaign strategy and execution

Need Help?

Book a Free Marketing Strategy 
Session Today

to identify your highest ROI opportunities.

Schedule now

https://calendly.com/giancarlo-goharness/15?utm_source=Report&utm_medium=Grants&month=2025-07



