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Resourcing for Giving Season
Orlando nonprofits often face resource gaps during high-volume fundraising 

seasons. Successful organizations prepare by:

Staffing

Designating campaign leads 

and leveraging seasonal 

volunteers (including local 

colleges like UCF, Rollins, 

Valencia).

Technology

 Implementing donor 

management systems, 

automated email campaigns, 

and mobile-friendly giving 

portals.

Budget

Allocating 10–15% of annual 

fundraising budget toward 

giving season campaigns.

Partnerships

Many Orlando nonprofits 

maximize impact by partnering 

with theme parks, healthcare 

providers, and local churches 

for in-kind support and 

visibility.
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Key Fundraising Initiatives in 

Orlando
Several initiatives stand out during Orlando’s giving season:

Family & youth programs — 

driven by strong community 

demand for education, 

mentoring, and afterschool care.

Healthcare support — with 

AdventHealth and Orlando 

Health anchoring the sector.

Faith-based giving — Orlando’s 

large church networks drive 

seasonal generosity.

Corporate engagement — 

Disney, Universal, Darden, 

and Lockheed Martin run 

strong employee-giving and 

match programs.

Tourism tie-ins — holiday 

events, charity nights at 

attractions, and festival 

fundraisers.
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Successful Fall/Winter Campaigns 

in Orlando (Top 10 Causes)

1
Food Security: Second Harvest Food Bank of Central 

Florida – Thanksgiving and Christmas meal campaigns.

2
Housing & Homelessness: Coalition for the Homeless of 

Central Florida holiday shelter programs.

3
Youth & Education: Boys & Girls Clubs of Central Florida’s 

end-of-year drive.

4
Healthcare: AdventHealth Foundation’s holiday giving 

programs.

5
Faith-Based: First Baptist Orlando’s Christmas giving 

campaigns
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6
Arts & Culture: Dr. Phillips Center holiday 

performances & donor drives.

7
Animal Welfare: Pet Alliance of Greater Orlando’s “Home 

for the Holidays” adoption fundraiser.

8
Environment: The Nature Conservancy in Florida winter 

conservation campaigns

9
Veterans: Camaraderie Foundation holiday initiatives 

supporting military families.

10
Global Relief: Clean the World (HQ in Orlando) 

leveraging Giving Tuesday for international 

sanitation efforts.
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https://www.goharness.com/
https://calendly.com/giancarlo-goharness/15?utm_source=Report&utm_medium=YearEnd&month=2025-09



